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Abstract

Shanghai Media Development Report (2014 ) is on the theme of Mainstream
Media and Media Construction. It elaborates the media developments in Shanghai this
year, focuses on important public events and interpreting media policies, analyzes
the urgency and necessity of improving the media mechanism, holding the
communication heights and constructing the harmonious society from the perspective
of social development. The book focuses on the interaction between media activities
and social development, and discusses the complexed relations among media system,
communication practices and impact, and pays close attention to the ways
mainstream media articulate with social construction and functions of media during
the social transformation in which the social identity and value are in the making,
and to provide some suggestion for the media development and governance in
Shanghai.

The book is composed of 5 parts, including the general report, hot topics,
public trust in the media, reach and media impact. The general report reviews the
major achievements in Shanghai media in 2013, explains the theories and practices
on public trust, communication and influence of mainstream media and its relations
with social construction, and finally points out some ways to promote the influence
of the media. Hot topics include Shanghai’s mainstream media, digital
transformation of Shanghai’s traditional media, analysis of ‘ the Chinese Dream’ in
social media. The third part is mainly about Internet politics, the function of
Weibo, news practitioners’ working routines and cultural system reform in China’s
media sector. The fourth part focuses on analysis of the reform of newspaper
publishing in Shanghai, Wechat, the light Blogger, broadcast media of
Shanghai. The last part emphasizes the media policy and its innovation, media
ecology and management.

Now is an important time for social transformation and structural adjustment, so
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it is high time to improve public trust in the media, reach and impact of mainstream
media. To seize the communication heights, better communication effects and
promote identification through media should constitute how mainstream media

articulate with and participate in social development in the near future.
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