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Introduction

English for Public Relations is designed for students who plan to take a public relations course entirely or
partly in English. The principal aim of English for Public Relations is to teach students to cope with input
texts, i.e., listening and reading, in the discipline. However, students will be expected to produce output
texts in speech and writing throughout the course.

The syllabus focuses on key vocabulary for the discipline and on words and phrases commonly used in
academic English. It covers key facts and concepts from the discipline, thereby giving students a flying start
when they meet the same points again in their faculty work. It also focuses on the skills that will enable
students to get the most out of lectures and written texts. Finally, it presents the skills required to take
part in seminars and tutorials and to produce essay assignments.

English for Public Relations comprises:

e the student Course Book, including audio transcripts and wordlist

e the Teacher’s Book, which provides detailed guidance on each lesson, full answer keys, audio
transcripts and extra photocopiable resources

e the MP3 with lecture and seminar excerpts

English for Public Relations has 12 units, each of which is based on a different aspect of public relations.
Odd-numbered units are based on listening (lecture/seminar extracts). Even-numbered units are based
on reading.

Each unit is divided into four lessons:

Lesson 1: vocabulary for the discipline; vocabulary skills such as word-building, use of affixes, use of
synonyms for paraphrasing

Lesson 2: reading or listening text and skills development

Lesson 3: reading or listening skills extension. In addition, in later reading units, students are introduced
to a writing assignment which is further developed in Lesson 4; in later listening units, students
are introduced to a spoken language point (e.g., making an oral presentation at a seminar)
which is further developed in Lesson 4

Lesson 4: a parallel listening or reading text to that presented in Lesson 2 which students have to use
their new skills (Lesson 3) to decode; in addition, written or spoken work is further practised

The last two pages of each unit, Vocabulary bank and Skills bank, are a useful summary of the unit
content.

Each unit provides between 4 and 6 hours of classroom activity with the possibility of a further 2-4 hours
on the suggested extra activities. The course will be suitable, therefore, as the core component of a
faculty-specific pre-sessional or foundation course of between 50 and 80 hours.
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BOOK MAP

* PR practitioner activities: press agentry, publicity, promotion, lobbying, etc.

2 PUBLIC RELATIONS PRACTICE « differentiating between various PR activities
Reading - Writing

e using computers for research
¢ using the Internet to search for jobs
Reading - Writing * new communication tools and media channels used in PR

4 RESEARCHING PR CAREERS USING TECHNOLOGY

e broad types of crisis

the phases in managing a crisis

a crisis management plan

case study: implementing a crisis management plan to resolve a crisis

6 CRISIS COMMUNICATION
Reading - Writing

changes in PR marketing
changes in the communication environment
niche marketing

integrated marketing

8 PUBLIC RELATIONS MARKETING
Reading - Writing

* defining investor relations

10 INVESTOR RELATIONS "

the role of Investor Relations Officers (IROs)

Reading - Writing » changes influencing investor relations
e challenges for investor relations

* communication methods

12 COMMUNICATION AND TECHNOLOGICAL  use of online resources and social media for communication
CHANGE  information strategy and change

" - * communication theories
Readmg Writing * communication and technology
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* English-English dictionaries: headwords - definitions -

Reading
parts of speech - phonemes - stress markers -
countable/uncountable - transitive/intransitive

Whriting

e using research questions to focus on relevant information in a text
e using topic sentences to get an overview of the text
o identifying paragraph structure

* writing topic sentences

® computer jargon Reading
¢ abbreviations and acronyms

e discourse and stance markers

s verb and noun suffixes Writing

S I

* synonyms, replacement subjects, etc., for sentence-level Reading

paraphrasing Writing

® synonyms Reading
* nouns from verbs Writing
e definitions

e common ‘direction’ verbs in essay titles (discuss, analyze,
evaluate, etc.)

e ‘neutral’ and ‘marked’ words Reading
« fixed phrases from public relations and finance
o fixed phrases from academic English Writing

* verbs used to introduce ideas from other sources
(X contends/suggests/asserts that ...)

e linking words/phrases conveying contrast (whereas),
result (consequently), reasons (due to), etc.

» words for quantities (a significant minority)

Reading

Writing

—

» jdentifying topic development within a paragraph
e using the Internet effectively
¢ evaluating Internet search results

e reporting research findings

soas

* reporting findings from other sources: paraphrasing
* writing complex sentences

2 = d

¢ understanding dependent clauses with passives

e paraphrasing

e expanding notes into complex sentences

¢ recognizing different essay types/structures: descriptive - analytical -
comparison/evaluation - argument

* writing ans and writing essays

m ey

i

® recognizing the writer's stance and level of confidence or tentativeness
* inferring implicit ideas

* writing situation—problem-solution—evaluation essays
¢ using direct quotations
¢ compiling a bibliography/reference list

i

s understanding how ideas in a text are linked

¢ deciding whether to use direct quotation or paraphrase
* incorporating quotations

* writing research reports

e writing effective introductions/conclusions

o
Gl i It i




WHAT IS PUBLIC RELATIONS?

1.1 Voca bulary | guessing words in context e prefixes and suffixes

A Read the sentences below. The bold words are probably familiar to you in general English. But can you
think of a different meaning for each word in the field of public relations?

1 The angry crowd demanded the release of the prisoner.

After two years in the job, she was promoted to account executive.
Even a brief exposure to radiation is very dangerous.

To call for service, press the bell.

I always invite my relations to my birthday party.

The children took turns to spin the top.

N o un A~ W N

The police are trying to establish the series of events leading up to the murder.

B Read part of a book review. Complete each sentence with one of the bold words from Exercise A.
Change the form if necessary.

Edward L. Bernays, the subject of Larry Tye’s book ‘The Father of ’, is generally
seen as the first representative of thepublic =~ (PR) professmn Bernays pioneered
many of the PR industry’s techniques, 1nc1udmg the development of media

He used these techniques to . products such as cigarettes; he also used thern to
improve the public image of hlgh-proflle people including US presidents Calvin Coolidge and
Herbert Hoover. Together with other early practitioners such as Ivy Lee (who is credited with

issuing the first press ), Bernays worked for the US government during the First
World War to influence public opinion. Bernays concluded that similar techniques could be used
in peacetime. He believed that with theright | including media coverage such as
editorialsinthe ., public opinion could be manipulated. This led to the perception
of PR as propaganda

it O oo

€ Study the words in box a.
1 What is the connection between all the words? coordinate disinterested embody

ensure informal international
“misinform nonverbal

outbid overanalyze rewrite
underestimate - unlimited v,

2 What is the base word in each case?
3 What do we call the extra letters?
4 What is the meaning of each prefix?

5 Can you think of another word with each prefix?

D Study the words in box b.

. . accessible coverage editorial
1 What is the connection between all the words?

effective interviewee lobbyist

2 What is the base word in each case? management perception professional

3 What do we call the extra letters? publicity relationship scientifically

4 What effect do the extra letters have on the useful verifiable 5
base word?

5 Can you think of another word with each suffix?

E Use words from this page to discuss the pictures on the opposite page.
6
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preparing for a lecture » predicting lecture content ¢ making notes

A You are a student in the Public Relations Faculty of Hadford
University. The title of your first lecture is What is public relations?

1 Write a definition of public relations.
2 What other ideas will be in this lecture? Make some notes.

B @ Listen to Part 1 of the talk. What does the lecturer say
about public relations? Tick the best choice.

a Public relations is mainly propaganda.
b Public relations is mainly about organizing social events.

¢ Public relations doesn’t improve the image of most
companies.

d Public relations is more than just free advertising.

€ In Part 2 of the talk, the lecturer describes different definitions
of public relations.
1 How many different definitions can you think of?
2 What points are common to most definitions? o

3§ Listen and check your ideas. 2 Put AMERICANS |
i . ® Back To Work!
4 What will the lecturer talk about next? o ‘

D In Part 3 of the talk, the lecturer mentions the words advertising
and publicity.

1 What do these words mean in the context of public relations?
2 What does the sponsor control in advertising?
3 S@ Listen and check your ideas.

E $9 In the final part of the talk, the lecturer defines some PR
communication techniques and gives some examples. Listen
and mark each word in the box with C if it is a communication
technique or E if it is part of an explanation or example.

advertising__ benefit
climate of acceptance education subsidy
favourable opinion ____ lobbying __*
lucky number prize marketing
merchandizing_____ promotion____ public legislation ——'j

F Rewrite your definition of public relations from Exercise A.
Use more than one sentence if necessary. Use ideas and words
from this lesson.

G Look back at your notes from Exercise A. Did you predict:

¢ the main ideas?

* most of the special vocabulary?



1.3 Extending skills

A What or who can public relations ...

1 promote? 3 merchandize?
2 advertise? 4 lobby?

 lecture organization = choosing the best form of notes

5 influence?
6 target?

B How can you organize information in a lecture? Match the beginnings and endings.

1

W O N o A~ W N

question and contrast

Q

problem and b definition
¢ disadvantages

d effect

classification and
advantages and

comparison and events

ODoOO00o0gdon

cause and f

sequence of g process
stages of a h solution
theories or opinions then i answer

supporting information

€ How can you record information during a lecture? Match the illustrations with the words and phrases
in the box.

tree diagram flowchart headings and notes spidergram table timeline two columns)

§->1/N

—— NT~ANA NI
e ——1 & L
\: el L]~~~

® . | —

P l ST

A | AT

® @ o
i

!

D Match each organization of information in Exercise B with a method of note-taking from Exercise C.
You can use one method for different types of organization.

$9 Listen to five lecture introductions. Choose a possible way to take notes from Exercise Cin
each case.

Example:

You hear: Today I want to discuss the ‘publics’ of public relations ...

You choose: tree diagram



1.4 Ext‘ending S naking notes  speaking from notes

RVICE FOR
MEN

A study the pictures.
1 What do the pictures show? Use relevant words from the box.

academic staff budget elderly internal public management non-academic staff
presenter protestors shareholders slogan speaker students trainer

2 What is the connection between the three groups which make up picture 2?

B §¢ cover the opposite page. Listen to the lecture introductions from Lesson 1.3
again. Make an outline on a separate sheet of paper for each introduction.

€ Look at your outline for each lecture. What do you expect the lecturer to talk
about in the lecture? In what order?

D §¢ Listen to the next part of each lecture. Complete your notes.
E Uncover the opposite page. Check your notes with the model notes. Are yours the same or different?

F workin pairs.
1 Use the notes on the opposite page. Reconstruct one lecture.

2 Give the lecture to another pair.

10
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Media relations

commuricating with public
via mass media
, Functions
of PR
practitioners

Strategic plamirg:
identifying needs +

Managemerit
of people, budgets, events,

PUBLIC ® LARGE
(WHOLE POPULATION)

INTERNAL PUBLICS

PUBLIC RELATIONS’ PUBLICS

@fﬂ: GROUPS/PEOPLE )

|

TARGET AUDIENCE
_RECIPIENTS OF SOMETHING
— BASICALLY PASSIVE

SEGMENTED GROUPS WITHIN THE POPULATION
CONNECTED BY COMMON INTEREST, ETC.
— POTENTIAL TO IMPACT AN ORGANIZATION

~ INHERENTLY ACTIVE - CHOOSE ORG. FOR ATTENTION

VS. MARKETS WHO ARE CHOSEN BY AN ORG.
- EXIST OUTSIDE THE ORGANIZATION

o Implemenﬁng a PR plan .
: e Why? . Good plans
WW* Edward . * Help client identify goafsfo@echves : Measureab]g .
Bermnays + Iy Lee. . Iden‘rrFy means of ac/-uevmg goals - Include deadlines
= members - Redliste
Committee on -
Public Informa; ¥ i
- “g;b‘bﬁ;)/ ‘ Phases Irvolves Focus
Sorng wwl. : -
i Initial Research info organizations Ic;enJrfymg agoa?; n:s:rons,
= b e szﬂ;mP""k nd‘ . Y background + actiities - éﬁf Gone dics
counselior e :
. 4 ol Second Identity development, i<, presenting Obtaining consensus,
i 5’°9"$fﬁ+om&rae‘ &4 concepts + programme to client commitment + agreement
k:ep fighting for vty Sy Working with chief executive to . 7
e }?M Gl Prow ed i formulate shrategy, measurable Implementing the programme
v b},;nlwﬂ, Factual info. to goals + objectives
iﬁanrﬂ'am morale N L ; :
valuation ssessing extent of success
| growth corporste sector | ¥
Newly created atized @ — ——
\; cixzaiés o ng”"“é*"y Public type Influence on organzation | Examples \
onts,
o I Cterm empfoyees, new media, QOVGYTW oy
Headitional (::giisgﬁh?;g ‘ irvestors, ous{'orrers, commmﬁy groupﬁ

Research: re. public. opinion,
trends, issues, etc.

objectives

businesses
websites

Writing + editing for
businesses, copym-i’ring,

ron—traditional ot familiar with org.

primary have sigrif. infl. on org.

secondary minimal infl. on org.

infernal exist within an institution
exist outside the

external institution

domestic those within your country

international those outside your borders

Speaking: represerting
organizations to dif ferent
publics

Coaﬁking: training for
management re. speaking +

grps. in public ot large

employees, immediate oomm&y Mfa,
90v+ fin. mS“HUhOnS

3. rtiute = staff = academic/
ron—academic, pupils

eg, relevant institutions, €9, ed. dep‘l’
the commurity, service Provders

speciﬂc gp- n foreign courtry

interviews

11
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Vocabulary bank

Guessing words in context

Using related words
Sometimes a word in general English has a special meaning in public relations.

Examples:
market, press, relations

If you recognize a word but don’t understand it in context, think:
What is the basic meaning of the word? Does that help me understand
the special meaning?

Example:
The market is a place where people buy and sell things. So the target market
must mean the group of people who might want to buy a particular product.

Removing prefixes
A prefix = letters at the start of a word.
A prefix changes the meaning of a word.

. Examples:

| rewrite — write again

' nonverbal - not spoken

. If you don't recognize a word, think: Is there a prefix? Remove it. Do you
recognize the word now? What does the prefix mean? Add it to the meaning
of the word.

Removing suffixes
. Asuffix = letters at the end of a word.
. Asuffix sometimes changes the part of speech of the word.

Examples:
| perceptive < perceptively = adjective = adverb
| _manage 9 management = verb & noun

. Asuffix sometimes changes the meaning in a predictable way.

Examples:

edit + or = person who does something (edits)

public + ity = noun expressing an activity or action (attracting public attention to
something or someone)

If you don’t recognize a word, think: Is there a suffix? Remove it. Do you recognize
the word now? What does that suffix mean? Add it to the meaning of the word.

e



