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Abstract

Aunual Report on the Development of Global Media (2013 ) tries to expand and
change the research approach for the development of media and communications
throughout the world in three respects, from focusing on media industries to the
development of media and communications, from analyzing media to information
communications as a whole, from the sector-specific vertical approach to the
convergence approach interweaving in the vertical and the horizontal.

Take the mobilization, socialization and intelligentization as the theme, Annual
Report on Global Media Industry 2013 contains three parts, which are the general report,
the annual reports of countries and the special reports. The report explores and analyzes
the global media development, 10 emerging and developed nations from three levels,
which are the overview, sub-industries and market and trends, and also discusses the
global audio visual new media industries, internet advertising, global reality show,
digital publishing in North America, Brazil’s internet policy and the transition of
Russian media from the emerging industries, content production, the transition of

traditional media and policy change perspectives.
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=NZHERPE TR LR .

— PR RS S5

1. BRWNEIEEERITILZE, EEEBELENTIIHSEL

T hE 2011 2 BRIEHE VI e 2012 AR R S AT I I R FFIE S, s L
ATEAE R ISR R, BRI KB K, 2011 4E 2 BRAERE L VIILA 21170 12
KIT, WEE3. 7%, H, BESWISKEE R, 2010 1K T 496 (5%
T, 1K 14989 f23kTT; MISHE L&, AR, N6.6%, ik41321255T, MIH
ZKE, REEELE MM EERZE, KPPl FEIRALL 2979 123% T,
MR A SALRR L B BRI s HATR S L, i 2210 {23600, hIEALES
=, A1377 {2350, REt, 3 EHAM M b A W R EE), B8R 1601 (2%
JC. WRBCH 529 {C€TT. ) H#EN 192 {2670, A&k Sk 5301 {2%0T.2
AEEEEACER I E R, 2012 FLREERSEHETTHIAZL 1.6 T{LET,
HEMEKERNS 6% .0

2. ik, PHRAFMBETSBRKER, KM EFERNFE TR

2012 F25 1 2013 4F EPAE 2R E WA RFERIFE KL, fik, R
FOAE N 5 A & b s XIS MR AL T RIS, BRHR 2 BR) T S U AME— FREAYHLIX . R4
it, 2012 4 ER) S/ NMEEEF, L2011 K T 3.2% , 155570 {2 K TT. BREX
MZoh, HABMX EIFEIG IS, FARMAR I XA R B R, o 14. 6%, FF 52 IR
K, KT 20.4%; fiRMXKZ, H6.7%; BEfFRILEMX, H4.6%; I
KX B 0RA P g, M 2011 4R/ 11. 5% FRES] 2012 4249 2. 8% , ERIET

O XPPEAEHELAEEE. B, JREAEIE, H Al A R E R E . B R
B, XE, xE. #E. XA, XE. meEX. BA, B f], FHF, 5 E
FIRZMP

@ Ofcom. International Communications Market Report 2012, http: //stakeholders. ofcom. org. uk/
binaries/research/cmr/cmr12/iemr/ICMR - 2012. pdf.

@ PwC (2013), Global entertainment and media outlook 2013 —2017, http: //www. pwe. com/ gx/en/

global-entertainment-media-outlook/data-insights. jhtml.
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2012 4 A RS BRAL N 1.9% 5 BRI FEEE K0E FRE, A -4.2% (WE1).0
2013 4E4S TR AE BRI A LL 2012 AR R K T 1.9% , 35 767 {2KTT. H
PGk SE T e, K -4.4% , JLEMIXFRT, MR, EPH . HIR ML K H# X
WIEE R, FE3ELL 11 9% B3E K g m i, H R RHIX, FFeefasy,
5.8% ; WG EDARMAEMHIX, BIEIA 2.9% , R KX HE N R BTN %t
X M — TR R, Bl 20% 2,

% 14.6

IS5F

10 F

6.7
4.6

S 32 2.8

0 l A 1 L [ ]
=Sr 43

“10R e 1L A Bk e gk JEM

1 2012 F£AART 2011 FEBRERBSERATL
GERDRIR . JEFE (2012),

3. Bl ERAMREEN, EENSHIgERX

AR Lok F, SEREH) S LB A5N S, RS ER K, 2012
BT EYE T AL, SRR 62.8% . RAKRZ, WER19.5%; BEER
A& (8% ). ;Hh (2.3%) . HEKM (1.9%) FEPE (0.3%) (WE2), #t
MRS, BEKMEK, 89.9%; FAIMKZ, HT.7%; | HHE=, H6.1%;
B, K5.8%; WME T, N4.3%, X182 TIb L X T RETN FHRE
Wk WAIBATH, MAEATHET -0.2%, REREBEELR, H-1.6%, Hf

(@ Nielson (2013 ), Global Adview Pulse Lite-Q4 2012, http: //www. nielsen. com/content/dam/
corporate/ us/ en/ reports-downloads/2013% 20Reports/Nielsen-Global-AdView-Pulse - 2012 - Q4%
20LITE. pdf. , 201344 23 H,

@ Nielson (2013), Global Adview Pulse Lite-Q1 2013, hitp: //www. nielsen. com/us/en/reports/
2013/ global-adview-pulse-lite—ql —2013. html.
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PRYNZe )RR K, N -7.7%; JbRKZ, B -2.5%; PERMAEME =,
H-2.4% . HBEERE, MG TR TR T -7.5% , HAthih X XA T
HKO,

LRSUR 2
19% 0.3%

4K
19.5%
b HLE
23% 62.8%
I N
5.2%

B2 2012 F2KkEEERNT FHE
GORLRIR: JE/RFR (2012),

4. ITRITHBENEGIESEX, AZENNERETENTEREEMNTS

SRS, MEIERKARATFRENITES, HhaLm A s
BANET ESMAL, M IPTV HEEE K. 2011 J RS IT I PR A S B e, 3L
FEMITIRIEIEL 10. 5% , ik 2129.9 23T, 2007 ~ 2011 5 3K RX
9.0% . I #RITHAPR BEARFT i L EAIIR/, (HIgOER X 12.5% , 4 480 {2 0T,
2007 ~2011 FHSHKEN 8. 5% . B . HIRBI AT T, 2007 ~2011 4/
U ERZEHKEN1.8%, hREBHR A 1.4%; i SEGHKEN -2.7%,
MM 2011 FEHEK T 1.5% , 15320 (2%, 2

@ Nielson (2013 ), Global Adview Pulse Lite-Q4 2012, http: //www. nielsen. com/ content/ dam/
corporate/ us/en/reports-downloads/2013% 20Reports/Nielsen-Global-AdView-Pulse - 2012 - Q4%
20LITE. pdf. , 201344 423 H,

@ Ofcom. International Communications Market Report 2012, http: //stakeholders. ofcom. org. uk/
binaries/research/cmr/cmrl2/icmr/ICMR - 2012. pdf.
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B HR A KGE B9 R BT, 2012 4 LU B9 LA 2 BRAT 9 e LT e SR ALY
HARKRN 4.3% , ALBERR SRS E MRS R FEENFG, BHAT
HHeE T RRE, M IPTV K& R KRR (R RKRIE14%), FHRE
i EEMEEED,

= MR BerEiE
MRS ERAT

W& T RS I BEDE, BT RS K, 2012 EHCFIHRE L BB
(19 27% , TAEE0T 0 1% e 2 DA 2008 4F 1) 88% T FE % 2012 49 73% , Uit
2017 4 T E) 53% 2, X MilE], BTHRIT A RBEAIERN, T H
AR IBURIH 2 SO B BANERMER) .

(—) H=HERESEE: XES5F8

L BAFENERFHEAHENIENS, EEAEERHALNZHFRE
i8]

RS> 16 2 W B [ P B i SQ T B B s T EIPRp i, SRR RKERLS
Mee . o MENBORHRERE . HEHEHA YouGov MK T AR 22 7] 2012
FE I T o A, B RNEBTHREEREAELITERY, R, %k X=
o) e ¢ [ PR U ) e o e (0 o e, ) o s - k[ o s e DU BB 5 —
g, Bi3% . Kb, EEAXEAHEECEERS (74%), EEARXE
PoprE R EE R E AL (64% ), REANEERATHE (56%), EEANEES
XA DT (62% ) . MIUEM X FE LML ERBEMS, XEA
KERSMEE | 25 ME N BAGHT TR Bm, 9 E AR BE &R i 2
BORSHE . RERE, EEANSEREHEOHE, R S ZAN MR ER
T E SRR, (A T R AR Y X R S R BT R SRR AT, B

@ PWC (2013), Global Entertainment and Media Outlook 2013 - 2017, http: //www. pwc. com/ gx/
en/ global-entertainment-media-outlook/ data-insights. jhtml.
PWC (2013), Global Entertainment and Media Outlook 2013 - 2017, http: //www. pwec. com/ gx/
en/ global-entertainment-media-outlook/ data-insights. jhtml.
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