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LARNERES: ARFLR, LRNBASIEMREEZ.

Bonus Reading

FEAME: HWNEFHTRARN, ILRTHREXERAR.
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Introduction &t

i

As an ESL (English as a Second Language) learner or teacher,
you know that attempting to master a language is a major
challenge. Not only are there a multitude of common definitions
and pronunciations to memorize, but there are numerous
colorful idioms that are often quite confusing to non-native
speakers. And we haven't even mentioned business English yet,
which can be difficult at times even for native speakers who are
not involved in the business world. There's a common saying,
"Money makes the world go round." This expression highlights
the importance of money, of course. And, quite often in a
global business environment still largely dominated by English,
a discussion of money requires good knowledge of business
English vocabulary.

This book takes an in-depth look at an important aspect of
business English: conferences, conventions and trade shows.
Due to the specific nature of the topic and the fact that there are
many special terms to learn, you will most likely find this subject
matter to be somewhat more difficult than most of the other
English vocabulary and phrases you have studied or perhaps
taught. However, with a good plan that includes a lot of review
and repetition, rest assured that the contents of this book can be
mastered. You should also know that by learning the language of
conferences, conventions and trade shows, you will become quite
competent in speaking in English about this very specific and
important field. '

Before we discuss the contents of this book further, though, let's
take a look at some basic definitions and synonyms you should be
aware of.



Trade Shows

Also known as trade fairs, trade exhibitions, and trade expos,
trade shows display products and services from a certain industry.
These events are attractive for both exhibitors (people who
display products and services) and attendees (people who attend
the event). Some of the people attending the event are buyers
or suppliers who are looking to do business with the exhibitors.
Others are members of the general public who are interested in
buying products for themselves. It's common for trade shows to be
named after the type of businesses that are being highlighted. For
example, a trade show focusing on cars is often called a "car show"
or an "auto show." Likewise, there are numerous "boat shows,"
"computer expos," and "home shows" (these display items to be
used inside and around the home, not the buildings themselves)
around the world.

Conventions, Conferences, and Congresses

These terms are similar in that they are all meetings of large
groups of people. Conferences tend to involve more discussion
among participants who attend the event and the possible
presentations of papers and / or the results of experiments and
other academic research (although a business conference would
not feature these elements). In many cases, however, the terms
conference and convention are used interchangeably. The
decision whether to call an event a conference or convention
may depend upon individual preference. On the other hand,
congress is a term that is used less frequently. A congress is a
very formal gathering that usually involves representatives from
international organizations or governments. Congresses typically
deal with significant issues.



MICE

A fairly common term in the industry, this acronym stands
for Meetings, Incentives, Conferences and Exhibitions.
Sometimes, people use the "C" in MICE to refer to Conventions
and the "E" to mean Events. The "I" — Incentives — relates to
rewarding employees for excellent performance, such as making
the highest sales during a particular sales period. Incentives
may also refer to providing staff with a trip to boost morale and
make them feel refreshed. MICE is most commonly used when
discussing the entire amount of business generated by large group
events, including the tourism and other travel-related aspects
associated with them, such as hotel accommodations, convention
center bookings and equipment rentals, for example. This is also
sometimes known as business tourism. In addition, MICE is
sometimes simply referred to as the meetings industry or events
industry.

Forums, Symposiums, Seminars, Workshops and Retreats
These terms refer to smaller events all involving groups of people.
Forums and symposiums typically involve the examination
of issues. They may include participation from experts and are
designed to stimulate open discussion. In contrast, workshops
and seminars usually focus more on training than discussion from
people on panels and those in attendance. For more information
on the difference between a seminar and a workshop, please
see the Language Focus section of Unit 3. Finally, retreats are
where all or some of the staff of a company are taken to a site
that is usually relaxing (e.g. a hotel in the mountains or near a
lake). A retreat may be seen as part of MICE, as an incentive
for employees, if the primary purpose of the event is to allow
employees to relax and enjoy themselves. However, retreats are
often used for work purposes as well; for instance, to brainstorm
about solving problems or to come up with a strategy for a big
campaign.



Layout and Design of the Book

As mentioned previously, the vocabulary contained in this book
will most likely be challenging for most students. Fortunately,
the writers, editors and designers of this publication have taken
this fact into consideration. The result is that the book has been
carefully put together with the student always firmly in mind. Let's
take a look at what this means.

® Warm-up: Each unit begins with a section created specifically to
get students thinking about the topic, to stimulate their interest
and to get them talking with a partner about interesting topics.

® Useful Expressions: Here, students will find many sentences
featuring key vocabulary to help them express themselves in
specific situations.

® Language Focus: To further help the students' comprehension,
this information takes a close look at particular words,
expressions and idioms.

® Dialogues: Two sets of dialogues are used to illustrate how the
key vocabulary is used in dynamic, yet realistic, situations.

® Comprehension Exercises: Based on the two dialogues of
each unit, these exercises are in the form of (1) true or false
questions and (2) multiple choice questions.

® Vocabulary and Phrases: There are many, many words
and expressions translated into Mandarin to help students
understand them. In addition, sample sentences in English
using the vocabulary and phrases are added to assist in
understanding.



® Sentence Patterns and Substitution Drills: Using sentence
patterns taken directly from the dialogues, these sections provide
further review and practice for students. At the same time, they
also encourage fluency and flexibility.

® Bonus Reading: In addition to offering useful extra vocabulary
to students, these short articles provide valuable industry
knowledge related to conventions, conferences and trade shows.

® Exercises: Near the end of each chapter, students are given two
sets of exercises to complete. These exercises come in several
forms, including matching vocabulary with definitions, filling
in the blanks with appropriate words and phrases, correcting
errors, arranging the words of sentences into the proper order
and connecting answers to appropriate questions.

e Extra Tips: Written in Chinese, these tips give students even
more useful information about the MICE industry.

® Appendix of Additional Terms & Definitions: Finally, there
are more than 150 additional words and expressions related
to conferences, conventions and trade shows at the back of
the book. All of these useful industry terms are directly related
to the theme of each unit. Since the Chinese definitions are
given directly under the English vocabulary, the appendix is an
excellent reference for students.

To sum up, we — the writers, editors and designers of this
publication — believe we have created a comprehensive, first-rate
book with you, the student and the teacher, firmly in mind. We
sincerely wish you good luck on your voyage of discovery into the
world of conferences, conventions, seminars, workshops, trade
shows and other large professional gatherings.
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“Planning and Budget
AL EHE

ing for an Event

© warm-up
Below is part of a budget for an event. Put the items from the Box A into the
correct categories of the Budget B. The first one is done for you.

NTE—FENNDHFE. BHEFE A PHETUENEBOTEME B .

F—MEREHBIRT Ao

; -

& BOX A »

newspaper-ads ballroom rental
coffee musical equipment

buffet
extra tables

. parking fees
an official website

L

s

Budget B
g Vehu Sk

" Entertainment

a four-piece band
promotional flyers
a dance group
wine and beer

Publicity -
newspaper ads

Food & Beverae’




(@ Useful Expressions o) 0101

@ We are looking at different venues.
BNEEZENLANFARRM S

@ We are in the midst of developing a preliminary budget.
BINEEHENSHE

(@ These are only projected costs at this point.
XLE DR RIRI TG A o

@ Do you think we can finish the project within budget?
RINAFABEEMEEE M FERAX AT E?

@ What is our break-even point?
HINNBS T =EWIL?

@ Were you able to arrange Mr. Johnson as a keynote speaker?
REERH LR BB E T HANG?

@ Has the catering been arranged?
ANESHERZHF TIE?

@ Everything is on schedule at this point.
R TR EMERITRHITo

@ Language Focus: Budget )

Budget is most often used as a noun, meaning the amount of money one can
spend on something. However, it can also be used as a verb: to budget for
something (meaning to allot a certain amount of money for an expense). For
example, ""We have budgeted $200,000 for the event." As well, budgeting is a
noun meaning the process of allocating expenses and coming up with a budget.

In addition, there are numerous other expressions using the
word budget:

@ on / within budget: when you spend not more than you
expected to

@ under budget: when you spend less than you expected to
@ over budget: when you spend more than you expected to

@ a tight budget: a situation where not much money is
available to spend




Unit {& Planning and Budgeting for an Event

Suiuueld

—E Dialogue 1 P oo}

l (,,._‘

, | (@A—»Adam
a 1@3—>Bettv

Adam and Betty are discussing plans
for an upcoming" international
conference.

' J A: How is the planning and budgeting coming along? for the
Sk international conference?

B: Well, currently we are looking at® different venues*, Right now
we're in the midst of® developing a preliminary® budget for the
entire event.

A: That's always a tough process’. Do you think we can come in on
budget?

B: We're hopeful that we may even be able to bring the event in
under budget. Of course, we're just dealing with projected?®
costs at this point. We won't know for sure until we see the
actual costs.

‘.}, ) A: How's the revenue® side looking? Are we looking at a surplus
A

109

B: There's a good chance of that, yes. With the number of paying
attendees who have registered so far, we are definitely past
. our break-even point'? already.

__Listening Comprehension

Write T (True) or " (False) in the blanks below.

The planning and budgeting for the international conference has
been completed.

Betty is still trying to find a location to hold the event.
Betty says the event will probably cost less than originally expected.
3 The costs for event have not yet been finalized.

Betty is worried the event will not earn enough money.



1. upcoming [ apkamm | a. BI#3k
[y f
E&: Tom was very nervous about
the upcoming test. ;
B TRV RIGHE X REFE
Eio :

. come along R

&: Your French has come along

a lot recently.
REEERIEBRANEL -

. look at...

@& If you'd had children, you
might have looked at things

differently.

MRR S RIENLIE, RATHE

SURRNAARERFER.

. venue [ ‘venju] n. #5

@ Please note the change of

venue for this event.
BEirEXESaNTE,

. be in the midst [ ‘mrdst ]
of + N/V-ing ZE:+ Wk

E&: Cindy discovered the picture
frame in the midst of sorting

out her father's things.

FREDLFREEANEATH

e

. preliminary [ prilmoner ] a. :

m&Em, MFH

[: We've decided to change the
design based on our preliminary

findings.

EFRNODSBELE, B

RERERXTBUZT o

. process [ ‘prasas] n. I

in the process of... - -KiLEH
El: We're in the process of selling
our house.

HAEEEEFHZEF

8. project [ prodzekt | ve. T, Fifh

10. surpl

11.

12.

forecast [ ‘for kast ]

&: A growth rate of 2% is projected
for next quarter.
T—=EMERKEITA 2%

revenue [ ‘revanju | n. Wi

[l: The company's annual revenues
rose by 15%.
ZA TR ERANEIRE 15%0

) [ ‘saplos | n. B&

il: The company's bank account
is still in surplus.
BRABRBITPLDAETRR.

register [ ‘redzist ] vi. 8%, Big

(547via for 3#A)

register for... Eid /®&-

sign up for...

E&: Students have to register for
the new course by the end
of May.

FHEYRIE S BRI AFIRIE.

break-even point
break-even [ ‘brek,iven | n. S
& (ARAT%0)
&l: The company expects to reach
break-even next year.
%A BT R AL B S T o



