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Foreword

| would participate in the celebration on the completion of each wine cellar. | could feel the satisfaction and pride of
the cellar's owner from his/her words which reveal a happy mood. | also feel proud of the successful completion, but
at the same time | am clear-headed that we get a long way to go.

Cellar is created to solve the problems of storing wine. It is well-known that long before the wine storage technique
had made great progress, enjoying wine was only the privilege of the upper class of society. Wine has life. Just
as people desire to live longer, the faithful fans of wine hope to keep the good taste of wine for a longer period of
time, too. Also the wine producers want to keep the quality of wine before selling them so as to get a better price.
People who like wine would usually keep some bottles of wine at home, but how to maintain their good taste is a big
problem. The way how the wine is stored has great influence on the taste. Besides some wineries were transformed
from historic castles, the earliest cellar has two kinds: private wine cellar and professional wine cellar. But of course
they were very simple and could meet the basic requirements of storage. Hundreds of years have passed and people
finally know that light, temperature, humidity and the stability of wine are the key factors that decide the quality of
wine.

These two kinds of cellar are like the bottle corks, evolving with the practitioners’ accumulation of experience, yet their
aim is same: to ensure the good quality of wine. But these two kinds of cellar have huge differences. Professional
cellar may be underground, or in mountain cave, with sizes ranging from dozens of square meters to dozens of
square kilometers, with deepest underground of hundreds of meters. The decoration style is not as important as the
required hardware conditions for a professional cellar. Stepping into such a cellar, what comes into view is just as
spectacular as infinite desert instead of a delicate palace.

__With the development of society and the improvement of living standard, more and more consumers can have
chances to own a private cellar, which not only has the function of storing wine but also functions as a nice place
for social activities. We can display our wine collection in it, and its private and elegant air is perfect for commercial
negotiation. We can also hold a small buffet party in it, and | am sure the delicately designed wine labels would
improve our appetite a lot. | also like watching movie or listening to music in my private cellar, because | would like
my wine to enjoy art together with me.

After having appreciated so many different kinds of cellars in the world, | would like to go back to the word |
mentioned at the beginning of the article — clear-headed. It is true that wine cellar, as an architectural form, has
brought us so much happiness and confidence, but compared with the studies of other kinds of architecture art,
wine cellar architecture is not even the branch of world architecture study, let alone the main trend. We have studied
architecture of ancient Egypt, Greece and Rome, and applied the Gothic elements into cellar design, also the dome
painting of the Renaissance period. But we have ignored the importance of studying the history of wine, which is
so rich and colorful while we have absorbed too little nutrient from it. He who knows about architecture and wine
histories is a talented person. In the wine cellar design field, we get a long way to go.

| often imagine that when the nobilities of ancient Egypt were enjoying wine during grand banquet, the wine makers
were working on tenterhooks that wine would turn into vinegar due to the hot weather. This would make our dear
practitioners sigh with emotion that “if | was born in that times”. It is not fiction of time traveler. To us who are standing
on the base of experience accumulated with thousands of years, there is no “if”.

Tipsy World — Winery & Cellar Design would be a good start. We may say that it is an important step to the whole
industry of winery and wine cellar design. With this step, the glory of the Long March is beckoning us.

General Manager
Beijing Chateaublue Culture Co.,Ltd
Beijing Chateaublue Cellar Engineer Design Co.,Ltd
Bouquet & Wines Intertional Trade (Beijing) Co.,Ltd
August 2012, Beijing
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Creativity and Artistry

Text/Pan Ziwen

Wine is one of the most popular drinks human produced during the long history of social
development. In social situations, wine is not only the medium, but also the adhesive.
It is well-known that wine is never too much to drink with friends, just as one word is
too much to talk with him who you do not like. Being in social situations to express
hospitality, or in family to express harmony, even in the personal expression of emotion,
wine can be competent to play the role of lubricant. Nowadays, with the improvement
of living standard, people are paying more and more attention to the quality of wine
as well as to the drinking space and storage space of wine. The poet Li Bai from Tang
Dynasty wrote: Jade bowl is filled with amber wine. That was to say, jade bowl could
make the wine more tempting, from which we can understand why the requirements for
storing, making and drinking wine are getting complicated.

Limited Space with Unlimited Innovation

Architects apply contemporary design ways to express the culture and features of
wine from the architecture fagade to the interior space design. After meeting all the
basic functions of producing, storing, displaying, and tasting wine, aspects like having
meetings, banquets and parties are also taken into account in design to embody the
romantic history of wine by achieving the harmony of artistry.

The improvement of society has made winery design become a popular creative
space design and popular highlight of modern society. The first part of this book takes
the modern innovative winery design as its clue, and all works show readers the
innovations and talents of architects in the limited space. Every corner in the space fully
performs the inspiration and art talents of architects, richening the extended space of
the winery and ushering you into the long history of a tipsy world.

Luxury & Reversion, Creativity & Artistry

The design of a drinking space should not only embody the worldly happiness of life,
like sounds, smells and colors, but also bring people visual enjoyment, which is a kind
of art, a way to express style and quality of life. The second part of this book is about
warm and classic wine cellars designed as art. Designers not only attach importance
to the cellar functions but also to making the space beautiful and fantastic. Such kind
of space is a breakthrough of design talent, which shows the confidence of designers
through the low-key luxury, delicate details and creative art of building to interprete a
dream wine cellar. This is not the pride of the upstart but the stoicism of noble life and
the return of spiritual connotation in visual space.

Designers display the beauty of idea, know society, a city and a kind of culture through
creative design, and express a connotation, a region and a phenomenon through
art design. This book is a media to spread the pluralism of architecture philosophy,
social value and creative art by analyzing specific works and exploring the abstract
connotation. It will bring you a unique visual and mind experience.
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Foreword

| would participate in the celebration on the completion of each wine cellar. | could feel the satisfaction and pride of
the cellar’'s owner from his/her words which reveal a happy mood. | also feel proud of the successful completion, but
at the same time | am clear-headed that we get a long way to go.

Cellar is created to solve the problems of storing wine. It is well-known that long before the wine storage technique
had made great progress, enjoying wine was only the privilege of the upper class of society. Wine has life. Just
as people desire to live longer, the faithful fans of wine hope to keep the good taste of wine for a longer period of
time, too. Also the wine producers want to keep the quality of wine before selling them so as to get a better price.
People who like wine would usually keep some bottles of wine at home, but how to maintain their good taste is a big
problem. The way how the wine is stored has great influence on the taste. Besides some wineries were transformed
from historic castles, the earliest cellar has two kinds: private wine cellar and professional wine cellar. But of course
they were very simple and could meet the basic requirements of storage. Hundreds of years have passed and people
finally know that light, temperature, humidity and the stability of wine are the key factors that decide the quality of
wine.

These two kinds of cellar are like the bottle corks, evolving with the practitioners’ accumulation of experience, yet their
aim is same: to ensure the good quality of wine. But these two kinds of cellar have huge differences. Professional
cellar may be underground, or in mountain cave, with sizes ranging from dozens of square meters to dozens of
square kilometers, with deepest underground of hundreds of meters. The decoration style is not as important as the
required hardware conditions for a professional cellar. Stepping into such a cellar, what comes into view is just as
spectacular as infinite desert instead of a delicate palace.

- With the development of society and the improvement of living standard, more and more consumers can have
chances to own a private cellar, which not only has the function of storing wine but also functions as a nice place
for social activities. We can display our wine collection in it, and its private and elegant air is perfect for commercial
negotiation. We can also hold a small buffet party in it, and | am sure the delicately designed wine labels would
improve our appetite a lot. | also like watching movie or listening to music in my private cellar, because | would like
my wine to enjoy art together with me.

After having appreciated so many different kinds of cellars in the world, | would like to go back to the word |
mentioned at the beginning of the article — clear-headed. It is true that wine cellar, as an architectural form, has
brought us so much happiness and confidence, but compared with the studies of other kinds of architecture art,
wine cellar architecture is not even the branch of world architecture study, let alone the main trend. We have studied
architecture of ancient Egypt, Greece and Rome, and applied the Gothic elements into cellar design, also the dome
painting of the Renaissance period. But we have ignored the importance of studying the history of wine, which is
s0 rich and colorful while we have absorbed too little nutrient from it. He who knows about architecture and wine
histories is a talented person. In the wine cellar design field, we get a long way to go.

| often imagine that when the nobilities of ancient Egypt were enjoying wine during grand banquet, the wine makers
were working on tenterhooks that wine would turn into vinegar due to the hot weather. This would make our dear
practitioners sigh with emotion that “if | was born in that times”. It is not fiction of time traveler. To us who are standing
on the base of experience accumulated with thousands of years, there is no “if”.

Tipsy World — Winery & Cellar Design would be a good start. We may say that it is an important step to the whole
industry of winery and wine cellar design. With this step, the glory of the Long March is beckoning us.

General Manager
Beijing Chateaublue Culture Co.,Ltd
Beijing Chateaublue Cellar Engineer Design Co.,Ltd
Bouquet & Wines Intertional Trade (Beijing) Co.,Ltd
August 2012, Beijing
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Creativity and Artistry

Text/Pan Ziwen

Wine is one of the most popular drinks human produced during the long history of social
development. In social situations, wine is not only the medium, but also the adhesive.
It is well-known that wine is never too much to drink with friends, just as one word is
too much to talk with him who you do not like. Being in social situations to express
hospitality, or in family to express harmony, even in the personal expression of emotion,
wine can be competent to play the role of lubricant. Nowadays, with the improvement
of living standard, people are paying more and more attention to the quality of wine
as well as to the drinking space and storage space of wine. The poet Li Bai from Tang
Dynasty wrote: Jade bowl is filled with amber wine. That was to say, jade bowl could
make the wine more tempting, from which we can understand why the requirements for
storing, making and drinking wine are getting complicated.

Limited Space with Unlimited Innovation

Architects apply contemporary design ways to express the culture and features of
wine from the architecture fagade to the interior space design. After meeting all the
basic functions of producing, storing, displaying, and tasting wine, aspects like having
meetings, banquets and parties are also taken into account in design to embody the
romantic history of wine by achieving the harmony of artistry.

The improvement of society has made winery design become a popular creative
space design and popular highlight of modern society. The first part of this book takes
the modern innovative winery design as its clue, and all works show readers the
innovations and talents of architects in the limited space. Every corner in the space fully
performs the inspiration and art talents of architects, richening the extended space of
the winery and ushering you into the long history of a tipsy world.

Luxury & Reversion, Creativity & Artistry

The design of a drinking space should not only embody the worldly happiness of life,
like sounds, smells and colors, but also bring people visual enjoyment, which is a kind
of art, a way to express style and quality of life. The second part of this book is about
warm and classic wine cellars designed as art. Designers not only attach importance
to the cellar functions but also to making the space beautiful and fantastic. Such kind
of space is a breakthrough of design talent, which shows the confidence of designers
through the low-key luxury, delicate details and creative art of building to interprete a
dream wine cellar. This is not the pride of the upstart but the stoicism of noble life and
the return of spiritual connotation in visual space.

Designers display the beauty of idea, know society, a city and a kind of culture through
creative design, and express a connotation, a region and a phenomenon through
art design. This book is a media to spread the pluralism of architecture philosophy,
social value and creative art by analyzing specific works and exploring the abstract
connotation. It will bring you a unique visual and mind experience.
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Lagravera Winery
Marof Winery
Winery in Santorini
Erich Sattler Winery
Elephant Hill Winery
Badia a Coltibuono Winery
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010
022
028
032
038
042
046
052
066

-076.

084
090
100
112
122
128
134
140
156
160
164
170
176
182
192
200
210
220
226
238
246



Creative Collar BIETHE

Hall Rutherford Cellar
The Art Private Wine Cellar
Merus Cellar
Sims Cellar
The Crush
Johnnie Walker House
Classic Wine Cellar
Wine Room
Black Pyramid
Cool Wine Cellar
Queen’s Lane Wine Silo
Spiral Cellar
Malinard Wine Cellar
Brick Accent
~Shanghai Wine Tasting Center
Astor Cellar
Wine Cellar in Divan Istanbul Asia Hotel
Wine Cellar in JW Marriott Hotel
Private Cellar Facing the Bosphorus
A Shrine for Wine
Cellar for Excellency
Stratus Vineyards
Houston Barrie Avenue Bar
Black Lacquered Wood Cellar
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254
256
260
266
272
276
282
284
288
292
298
304
308
314
318
324
328
334
338
342
344
350
354
358
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