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I have been an illustrator for as long as | can remember. Obsessed with picture
books, my affinity grew quickly for illustration. My focus was usually on characters.
When | decided that | wanted to bring my characters to life, and make a living as
an illustrator, | knew it would make me happy, and my work would bring a story to
the blank pages of a book. Well, | was half right.

In terms of being happy, that is taken care of — | love being an illustrator. On the
other hand, | was wrong to think that my work would be limited to book form. Going
beyond books is an aspect that defines my work; in college, | discovered that |
could tell my stories on all kinds of surfaces: cars, refrigerators, windows, plush
dolls, clothes, guitars, shoes, and motorcycles.

While going beyond book form, and guiding my characters to communicate their
message through a diversity of surfaces is important to me, taking my characters
passed literal meanings is equally important. Whether with humor or irony, | love
the secret and sometimes unclear stories my characters narrating. Secrets that |
hold usually manifest themselves when my characters jump from one project to
another with nobody noticing but me. | also allow my characters to live in some
level of ambiguity; everyone has a different interpretation of them, yet despite
different views, they always seem to make people happy.

When | draw, a part of me is at work with the drawing — it is an emotional
process. Since my work involves answering design concerns and problems using
illustration, | suppose that the emotion is one of everydayness, hence being
relatable and accessible to all. Everyday objects: a lamp, a bag, a cup or a bicycle
can become amazingly unique with illustration. Where did these characters come
from? What is their story? Where do they live? What do they do? Such questions
are always circulating in my mind - it is sometimes as simple as that.

| am honored to share these pages with such great artists, each with different
styles, perspectives, forms, and imaginations. | think, given the quality of their
works, that | can predict we have one thing in common: we all love being
illustrators.

Enjoy!

Laura Osorno



MRBILIZITE, B—ER—-REEF, RAXTEERS, ¥ THENEERELSH
R, BHARBERTARE L, SRREEEFAEERY, SFFRAAELRN,
HERESRE, BNMERRUSZABTNEFEEY. B2, RAWT %,

EREN TENTE—RRERI—BHETF. E5—HE, BERLIAARNTERBX
RTBEOEN. BETBEZ LERS—IEE, BEROITEBRT; EAZE, BRE
AHTUERFMEHORE L BIRER R RORE, WRE. KE. 7. 2458,
KR, Hf. ENERLEESE,

HiBE T BEOEN, TERUENALEBYSHARNRERZEMNNZEENRKIHE
FRERN, BEMICEXFHRXORASENEE, TREMEERNHN, RESWEN
EARNBEMENASRANFRBEMNERE. YRENACECEEEEMEKN, REE
MALHFACSBIHE, MERTRZI, BALE. BUEHATRAENAGESR
MR FFE-ZOREN; SOABNMNEERRNES, REFEFENNA, B8
ML SRR A ANTHRRE .

HEREENE, —BONBRERXERE-ETE—I2— MR EOER., ATROT
HEETRIREREEFRITHXERANRBEMEM, REXEERERBEFN—
7, Bk, MTFREN—VBREEEXHNERBRERN, BENDRN—BELT, -8
¥, —MWTFHE-RHAETE, HEBBLHESCNERMTNR—TEZMNER, XEH
BMINBERN? SNEEHHAKE? SNEERE? SNEBMEHA? RXE M
BEERNNETEE—BN TR BARE,

BRFRFESDUBRKNZARN—EHAEXRBHR, NG HRE. W&, Bt
RAERDHAEE B8, BEMIIXE FROESRTUNERNE-PHESR: B
##hEE CEE RS

B S ABR 0 BR ARRE |

oos



.
°
®
°

Beach Bags Atipus
AtipusiEiT TIEZ= b6

As self-promotion for the studio, this summer Atipus has designed
and produced a cross natural cotton bags to go to the beach,

to the mountains, to picnic, to travel... Atipus has created three
different patterns corresponding to three types of character: Sushi,
Sandwich, and Watermelon.

Design Agency: Atipus Client: Atipus Nationality: Spain Date: 2011
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- Summer Collecion Laura Osorno 2008
3547+ BR/RIE2008EE R

Designer and illustrator, Laura Osorno, teamed-up with Wallnut Studio to create a fantasy inspired collection of baby
clothes. The collection includes onesies, shirts, bibs, totebags, and pins, further focusing on illustrated characters. The
characters were even included on printed lables, packaging, and detailed sleeve design.

Design Agency: Laura Osorno / Wallnut Studio Client: Laura Osorno Photography: Camilo Echeverri
Nationality: Colombia Date: 2008
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Shop Around was asked to design t-shirts, bags, shoes and a ball for the Nike, 2010 World Cup
Series. Because this job involved a lot of typography the designers immediately thought of Lennard
Schuurmans. The ‘Oranje Leeuwen’ logo was placed on the inside of the official shirt the Dutch soccer
team. This job was particularly fun because Lennard’s illustration was placed in the Nike 1D store.

People from all over the globe could customise their shoes with the visuals the designers created

Design Agency: Shop Around Client: Nike UK Photography: Lennard Schuurmans
Nationality: UK Date: 2010
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: package for TOGETHER Project of Society27
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TOGETHER came to push further co-creation process by involving as many people as possible from Society27 community in their project.

The most appreciated submission came from one of the finest illustrators out of Italy - David Sossella. He presented the idea of the project
TOGETHER as 27 characters interconnected to each other, as being one. From there, Archabits created packaging prototype. - a roll cylinder where
you put the t-shirt in and after you unpack it you can use the roll as a poster on your wall. This was a requirement from Society27- a second use of
the package.

Design Agency: ARCHABITS
Client: Society27

Photography: Dimitar Inchev
Nationality: Bulgaria Date: 2012
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TOGETHER faciures
T the work of
 David, Pavel, Jelio, \
~ Anastas and Dimitar )
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Bag design for Carrefour.

In 2009 Carrefour (hypermarket chain with more than 300 stores in Spain) started developing actions supporting the environment, and one of
which was to stop giving away plastic bags at the check out, promoting instead the use of recycled and reusable ones. As part of the corresponding
campaign, “Lend a Hand to the Environment”, the designer was commissioned to design a reusable raffia bag based on the theme of "Trees". The
challenge with this project was to create one continuous illustration that seamlessly encompass the whole bag.

Design Agency: Aristu&Co Client: Carrefour Nationality: Spain Date: 2009




