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Preface

Tourism is the economic foundation of Huangshan City. As early as in
1979 when China is at the early stage in implementing the policy of opening and
reforming, Deng Xiaoping, the former leader of China, pointed out that Mt. Huang
is an ideal place for tourism, and we need greater determination and ambition to
make it a world—famous brand of tourism. In 2001, when Jiang Zemin was
climbing Mt. Huang, he said: “We have such brilliant and profound culture
here that we must pass it from generation to generation, helping it stand among
the world cultures.” Today, people living in Huangshan city are determined to
undertake the responsibilities to implement the strategies of economic devel-
opment which center around tourism, making Huangshan city a modern inter—
national tourism city with its own characteristics.

Huangshan city boasts of various laurels rewarded for its abundant natu—
ral and cultural resources. Mt. Huang, which is well-known for its Top Five
Attractions — Pine Trees, Gorgeous Rocks, Cloudy Sea, Hot Springs and Win-
ter Snow, was included into the List of World Cultural Heritages and the List of
World Natural Heritages in 1990, and it was ranked among the World Geologic
Parks in 2004. Thanks to the long history of civilization, the stable society, and
the wealth and cultural refined taste of Huizhou Merchants who played a lead-
ing role in the business circle for more than 300 years during Ming Dynasty and
Qing Dynasty, Huangshan City (named Huizhou in ancient time) is cradle of
Huizhou Culture which leaves us large quantity of Material and Non—Material
Cultural Heritages. Among them, the most famous include the ancient villages
of Xidi and of Hongcun (World Cultural Heritages); Shexian County ( National
historic and Cultural Town); Huashan mysterious stone caves ( A Mystery of
Thousand of Years); Mt. Qiyun(a sacred place of Dacism); Xin' an River (The
Gallery of Landscape Paintings); Guniujiang (& National Natural Reserve); Taiping
Lake (a Lover of Mt. Huang). These, among other natural and cuitural resources,



BRI ZEN BFRIRB DS E KON~ &, KAOMERFESLIH, FTm "5
Rl 8N R, EH—PHREBARETHOEMLE, 2HUNERE
PRMFEH I, ANEHNEDN, NREIEN EFRREF R TENS 0
TERN, 2EXRSEFERANRIFVECER, BUBTHRERXNE
FRERE, AREREFSEFRFINKIERS, 12FERAUDTRRESE
BEP. TEETE. XUES. HSTENERREE i,

HARRT (BT —R]W ) B¥E, WECRAUBTRREX, &

MU EXF, MAF,
/8

(EZERPHRUTERIL. AUTAREZSEE)

=



constitute the solid foundation for a city of international tourism.

For years, we spare no efforts in improving the transportation infrastruc—
ture of Huangshan City, making Huangshan more easily accessible from the
outside world; in facilitating the development of tertiary industry and strength—
ening the economic, cultural and tourism cooperation with the foreign tourism
cities or economically developed areas. Our work has remarkably upgraded the
reputation and the influence of Huangshan City in the world. However, in order
to build Huangshan a city of international tourism with a wealthy, harmonious
and stable society, there is a long way to go. We will put more enthusiasm in
internationalization of tourism management, tourism marketing, tourism
financing, and tourism personnel training. Firstly, we will speed up our step in
upgrading our tourism attractions and servings, accelerating the development
of newly—blooming tourism servings, such as Cultural Experience Tourism,
Holiday Tourism, Business Meeting and Exhibition, Sport Tourism, etc. Secondly,
we will strengthen our tourism marketing system, especially tourism marketing
in the foreign markets. We will aim at establishing for the city a profile of
“Ancient Huizhou, New Huangshan”, which will help to attract more tourists
home and abroad, especially the later. Meantime, we will streamline our tour—
ism management to meet the international standards, with the aim at building
the city an international tourism destination.

Huangshan ——An International City of Tourism will be published, which
will doubtlessly contribute to the popularization of the knowledge on Huangshan

City.
ity p p{w

(By Wang Qimin, Secretary of CCP Committee of Huangshan City and
Director of Standing Committee of Huangshan City’s People Congress)
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The City of Huangshan
—— An International City of Tourism

Mt. Huang —— a paradise for tourists from all over the world.

Mt. Huang —— a dreamland for all Chinese home and abroad.

Lying in the south of Anhui Province, China, the city of Huangshan, named after the
famous tourist spot —— Mt. Huang (or Yellow Mountain), was established in Oct. 1987. With
three districts (Tunxi, Huangshan and Huizhou) and four counties (Yixian, Xiuning, Qimen, and
She) under its jurisdiction, Huangshan covers the area of 9807 square kilometers on which
there lives a population of 1.47 million. Today, there are two World Cultural Heritages and one
World Geological Park in Huangshan, making it a unique tourism city in China.

The magic land of Huangshan is endowed with the beauties of Nature: green mountains
encircled by murmuring streams, farmhouses in the colorful fields. The famous Mt. Huang, a
trademark of Huangshan, crosses Huangshan from south to north. Here the sub-tropic
monsoonal climate makes distinctive seasons with more rainfalls in the summer. All of these
make the whole area of Huangshan a natural “beautiful garden”.

Mt. Huang is on the list of World Cultural Heritages, of World Natural Heritages, and of
World Geological Park. The whole area of Mt. Huang is 1,200 square kilometers, of which the
most impressive is more than 154 square kilometers. Among its attractions, the most famous
are enchanting pine trees, gorgeous rocks, cloudy sea, hot spring, and white snow in winter.
Additionally, the sunrise and the sunset in the cloudy sea, Buddhism circle of light at the top
of precipices, pine trees in the frosty fog, all add to the charming of Mt. Huang. Xu Xiake, a
famous traveler in Ming Dynasty, is said to climb the Mountain twice in his life and praised:
“There is no mountains which can be compared with Mt. Huang. Therefore sightseeing in Mt.
Huang will dwarf all other mountains” Traditionally, the scenic area of Mt. Huang is composed
of 6 areas —— Beihai, Yupin, Yungu, Wenquan, Songgu. Today, a newly—open scenic spot of
Xihai Gorge, which embodies all beauties of mountains —— ruggedness, gorgeousness,
gracefulness, is the most beautiful and attractive place. As a tourist is walking on the plank road
built along a cliff with misty ridges and peaks dotted with red rhododendron around, he can hear
the gurgle of streams and springs, the song of bird and the rustle of pine trees, then he will find
himself in a fairyland.

Mt. Huang is known for its large varieties of rare plants and rare animals. The vegetation
coverage is 93.6% and forest coverage is 83.4%, which makes Mt. Huang a “Natural Oxygen
Bar". Therefore, a tour in the mountain is said to be a healthy tour.
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