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Top U.S. Online Video Ad Properties Ranked by Video Ads* Viewed
July 2012
Total U.S. Home and Work Locations
Ad Videos Only (Content Videos Not Included)

Source: comScore Video Metrix

Property Video Ads (000) | Total Ad | Frequency % Reach Total
Minutes (MM) | (Ads per Viewer) | U.S. Population
Total Internet : Total Audience 9,607,191 3,902 | 60.7 51.6
Google Sites 1,521,328 166 98 | 25.0 13
Hulu 1,221,599 521 46.4 8.6
Adap.tv 1,132,977 627 18.2 20.3
SpotXchange Video Ad Marketplace 1,050,727 547 23.8 14.4
TubeMogul Video Ad Platform 830,406 275 F ea TERE T TR
Tremor Video 701,176 368 14.2 16.1
Specific Mdeia 694,487 321 7.5 30.3
Auditude, Inc. 677,243 230 13.6 16.3
ESI_:’N_ L 2 ;154,94-6. 1T = ]59_ [ —26_1 e 5.7
AolL.Inc. 383,675 | 193 10.3 12.2
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/AS)(Fox )7 2007 &£ 3 BHREHRARERILMN, Hulu
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BRI B AINAE, T ERE THIY 200 MTAE
B4R, B2 i NBCB T B . ABC. £ 57,
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