BT B8R AEARRS

PONER {1 3 b

SECRETS OF POWER MARKETING

by Peter Urs Bender & George Torok

i
- o P A s o AN ¥
VST Mg zfy&&ﬂv
- . Ty






BxXESELREEITREER
POWER 7785k / k15 & B {3 (Peter Urs
Bender), &i5.%1% w(George Torok)E « &#fE
—— AR - ——SZALRRETIET ¢ R - K90
A -CRENTHIE ¢ 3)
2 ¢ Secrets of power marketing

ISBN 957-686-347-3(7F5%)

1. g5
496 90016716
BHIEHE - RELTE E1E 260 7T
DS HG 3

POWER frefitgakt

SECRETS OF POWER MARKETING by Peter Urs Bender & George Torok
E B - ol - PHE & i - 28R

2 B/ &m B ﬁ )\/ I

w i B AR LB EARS

o UE 231 SALERETIE T ERE 540 5 5 ff%

ES §6.7(02)2218-1212 & B 7(02)2218-0101
BRISIRSR,0583759-9 R HEEIR/AF

BREBE /B EA5 830 F T4 5:00 (REBRAKE)

g i W®RARGETEE 2855 5%

BN Rl BT/ 2CHEIRI Yy ARAE B B384 H (80P)

) KR hERE0 11 A

AZUBRE - 180257558 E&O|TH

Copyright @ 1999 by PETER URS BENDER & GEORGE TOROK
This Edition Arranged With STODDART PUBLISHING CO., LTD
Through Big Apple Tuttle-Mori Agency, Inc.

Complex Chinese Edition Copyright *

2001 HAN SHIN CULTURAL ENTERPRISE CO., LTD/
WORLDWIDE BOOKS CO., LTD. All Rights Reserved.



A Bz ar - A IS

WL J1 5 E 3RS E A S B AR R o BAGHMIRY
R B A RFREIE O BEESHF H RS

B (POWERITIHMER) —BEBATHREA fi: KSR EE -
——I6% - &% (Harry Rosen) » Harry Rosen2 IMETE

R EE S EF AR A B 2 BT AR E A E - f—

EREMHPZRES -

—— CINVEEES) (Chicken Soup For The SouHIRBEESE 2 — % - NFW
(Jack Canfield)

iRz iE (POWERTSHMER) —EBAMATANEE - Mg K

[T SR=2 €A
—— (The Platinum Rule) fEEBZE - W= (Tony Alessandra) @t

MEEAS  FRERTEBEEE2RWE " RERKE  @ine
KEBFHGEE " REQIRAE, CHER - KM —RARLTFE
EARERITHER -

——Wi % - E#EEFE (Dave Broadfoot) » JIZE A& (Order of Canada) FIEFED

B (POWERTTSRMER) —& - HEEBEIREFY H CHIRRHIH A
YR - AR IE A E R T B AN o IRRIRTRIE RS — Pt

B |
—— {The Acorn Principle) {E&Z - #lEi~(Jim Cathcart)

ABRWMTERNAE  RATLUE EMPAER > BB ERE
% ~ B - BER— AN JLHEAF -
—— {Maximum Achievement) {E&ZE - EF (Brian Tracy)



R o,
(7

e
$ %
- . Z
1 ¢ W.K. BUCKLEY LIMITED/LTEE
3 . -
% U )¢
@, 3
Hour ¥ 5230 ORBITOR DRIVE MISSISSAUGA. CANADA L4W 5G7 TELEPHONE (905) 602-4422 FAX: (905)602-7561

April 20, 1999

Peter Urs Bender & George Torok
Authors of Secrets of Power Marketing
¢/o Stoddart Publishing Corp.

34 Lesmill Road

Don Mills, Ontario

M3B 2T6

“It tastes awful and it works™ is the slogan for Buckley's Mixture. The taste was an
obstacle - but if we changed the taste that would change the formula and the
effectiveness of the cough mixture. We did just what you suggest in chapter 4 of your
book, turn an obstacle into a strength.

The technique was risky but gained us national recognition in a market overwhelmed by
multi-national corporations. We are a small company with less than 50 employees. To
compete and survive we had to take a unique position in the market place. We could not
afford TV at'the start, so we advertised on radio and appeared on radio talk shows. When
we subsequently added TV we used the same approach and the same well-known tag line.

As you point out in your book, we realized the value of media exposure, and we have
used that process in our move into the US market. However, we must disagree with your
recommendation to avoid paid advertising, because Buckley's Mixture is a consumer
driven product that depends on advertising for trial and acceptance.

I am so pleased to see that you have captured so much practical advice in Secrets of
Power Marketing. You understand and illustrate the importance of being focused, of
feeling proud of your product, and connecting with people. It does not take expensive
advertising campaigns. It is more important to be unique, be real and be human.

Good luck to you both in spreading the Secrets of Power Marketing to eager
entrepreneurs. This book will be the best medicine for their success.

k C. Buckjfy :
President
W.K. BuckleyfLimited

ATLANTA GEORGIA * MELBOURNE AUSTRALIA * AUCKLAND NEWZEALAND « BREDA HOLLAND




McDoneld's RESTAURANTS OF CANADA LIMITED

. ONTARIO, CANADA MOC 34
18 448-3367 « FAX (410 446-3000

GEORGE A. COMON
SENIOR CHARMAN
SHAREMOLDER

April 1999

Peter Urs Bender & George Torok
Secrets of Power Marketing
Stoddart Publishing Corp.

34 Lesmill Road

Don Mills, Ontario M3B 2T6

Peter & George:

Ray Kroc, the founder of McDonald's used to say, "Don't worry about
making money. Love what you're doing and always put the customer first."
That simple philosophy works. It helped build McDonald's into the largest
restaurant chain in the world. I love what I do. That energized me to open
the first McDonald's restaurant in Moscow in January 1990. It only took 14
years of persistence, imagination and cajoling to get there.

Any successful entrepreneur demonstrates these qualities.  But that is not
enough. "Secrets of Power Marketing" is a guide book for small business to
follow Ray Kroc's maxim, "When you're green, you're growing and when
you're ripe, you start to rot". As long as you believe there are challenges
ahead, there will always be an opportunity to grow, both personally and
professionally.

Next to a life time of experience, this is one of the most practical marketing
books I have seen. Peter and George, I know you wrote this book for small
business - but big business could learn a lot from it too.

Congratulations on a book that can help many succeed.

George A. Cohon

Senior Chairman of McDonald's Canada and McDonald's Russia
Author of "To Russia With Fries"”
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Peter Urs Bender & George Torok
Stoddart Publishing Corp
34 Lesmill Road
Don Mills, Ontario
M3B 2T6
Secrets of Power Marketing

When I told friends that | would leave my corporate banking career to open a chain of
mattress stores they thought | was crazy. | understand their perception... what did I know
about the mattress industry. For consumers going to shop for a mattress was just not that
interesting or enjoyable.

Today we have stores in British Columbia, Alberta and Ontario and have developed what
is quickly becoming a national brand name recognition. We did it applying the same
principles and many techniques as described in Secrets of Power Marketing. We had to
establish credibility and build relationships with customers, suppliers and the community.
We zigged when our competition zagged. .. and that can be unnerving, not knowing if
your way will work. It may not always work but adapting, changing and improving does'

We did not invent mattresses but we may have changed how they are sold. As a guide
book Secrets of Power Marketing is a great tool.

To all entrepreneurs | urge you to follow your dreams, challenge convention and keep a
copy of the Secrets of Power Marketing in easy reach

Chnistine
President
Sleep Country Canada

#2-140 Wendell Avenue, North York, ON M9N 3R2 * Tel.: (416) 2424774 * Fax: (416) 242-9644




HARRY ROSEN INC.

Executive Office

March 31, 1999

Peter Urs Bender &
George Torok

Stoddart Publishing Corp.
34 Lesmill Road

Don Mills, Ontario

M3B 2T6

Dear Peter & George:

You never get a second chance to make a first impression. In my business, presentation
is everything. When a customer comes into our store to buy a suit, we want it to be a
special experience. When a customer looks good, they feel good about themselves. It is
my belief that confidence is a key component of success.

When | read my copy of Secrets of Power Marketing, [ felt good about the book. It
looked good and I liked the structure and layout. More importantly, like a finely woven
cloth, there is quality in the detail and content of this book.

My advice to the rising executive or budding entrepreneur is to look good, feel good and
follow the Secrets of Power Marketing, to market yourself in today's competitive

marketplace.
Sincgrely
w % (404
Harry Ros¢n O

Executive Chairman

HR/jes

77 BLOOR STREET WEST, SUITE 1600, TORONTO, ONTARIO, M55 1M2 (416) 935-9201/9203 FAX (416) 515-9526
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