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One | Economic Globalization

Section | Warm-up

1. Pronunciation and Phonetics

What Is Good English Pronunciation?

Generally speaking, there are three levels of English pronunciation

Level 1. People often don’t understand what you want to say. You use the wrong sounds in
English words.

Level 2; People can understand what you want to say, but they have to concentrate to understand
you.

Level 3: People can understand you easily. Your pronunciation is clear and pleasant.

More about Level 3 ( Clear and Pleasant Pronunciation)

There are only two widely understood accents of English: General American ( GenAm) and
Received Pronunciation (RP), spoken in Britain.

If you speak GenAm or RP, you will be understood by native and non-native speakers of
English from all parts of the world. GenAm and RP are used on TV, in movies and in English
teaching materials—that’s why they are familiar to everyone.

How Close to GenAm or RP Do You Have to Be?

Your pronunciation can be easy to understand even if you have a slight foreign accent.
However, the truth is that every foreign feature in your pronunciation will make it a little harder to
understand you because not everyone will be used to your foreign features. The less native-like
your accent, the more frequently you will confuse your listeners, and the more frequently you will
have to repeat yourself.

Of course, not all pronunciation errors are equally bad. For example, it is not a big problem

if you pronounce a few English sounds in a slightly non-native way. The worst errors are:
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® Talking too fast because you think it sounds more native

Skipping sounds (e. g. , worl instead of world)

Misplacing the stress (e. g. , DEvelop instead of deVELop )

Using the wrong sounds in a word, especially if the sounds are very different from the
correct sounds (e. g. , pronouncing determine so that it thymes with mine or pronouncing

target with a j sound)

® Confusing two different sounds (e. g. , pronouncing slip and hit the same way as sleep and

heat , pronouncing hope the same way as hop)

Words and Phrases

|
merger anti-globalization global adjustment ’ global expansion
EEil J 4 Ek A L BR i 4 | RERYIK
deregulation global marketing control global standardization strategy | multilateral liberalization

. f

FERBRIBUREXS - BOFEM | 42 BRE H P EERBRIE (LA g 2N Al

|

[
less developed countries | global economy localization i multinationals
RAEEEE RERGF LA B
ubiquitous/universal Economic integration sweatshops | outsourcing
FAEATER) i IR S0}
national sovereignty loss of identity International Monetary Fund | global niche strategy
[ % E EFNEEi [ P 67 10 5 G220 A ER L2 Al

3. Sentence Examples

(1) The economic globali7ati0n is an essential attribute of world economic development.

(2)

(3)

(4)

(5)

(6)

25T BB R 25 R A — D IHEARHIE .

Economic globalization has sharpened world-wide economic and technological competition.
25T R 1SS A 22 55 MR 5

The economic globalization was a double-edged sward to the countries all over the world.
2B ERA I S5 [ A S — B XT] 81

World economy is getting increasingly integrated, and this has very serious implications.

et MO — AL R A B AR H R AR

The present world trend is globalization in economics and multi-polarization in politics.

AR B2 T 2R FIEUR 2L

Globalization offers economic benefits, but those benefits, perhaps inevitably, are

accompanied by social costs.

IR RZ T M 4, (HIRIG X LH) fa to1F A n] e G i 5 8 G A At A0



Chapter One  Economic Globalization () 3

(7) The more globalized economies become, the more appropriate it is to think of the world
economy as a unit.
BENETRR IR R, MBROZR 2 IRE T A — B,

(8) Higher wages and the employment characteristic of globalizing countries such as India,
Vietnam and China are closely related to poverty reduction.
TEREASRRETI—LEE 5, WMENFE . WP E, 8e e L5 R & iR 5
PR 13X 26 [E ZE A A

(9) The World Bank (2009 ) reports that between the mid-1970s and 2008 manufacture
increased from 25% of developing countries’ exports to more than 85% .
AR 1T 2009 £k s, H 20 tit22 70 A HAR] 2008 4, & EZE B HE
A F A ECEE R AR 25% 3 % 85%

(10) One of the most visible signs of globalization is the ubiquitous presence of multinational
brands such as Macdonald.
PIRICHIIE R Z — N 57 X FER B [ b S M TE AL AN TE

(11) While it can be argued that globalization leads to greater harmony, one drawback is that
loss of cultural identity may follow.
AR, BRI R R AN, (B GREE Z — 4 Al BE Rl Z ok Y UL B 2K .

(12) In the process of economic globalization, a considerable number of developing countries,
which are faced with the danger of being marginalized, have found growing difficulties in
their economic development and a widening gap between themselves and the developed

countries.
fEZ T Rk fLit e, MK e E K minE S &M as, XRasE
MEINIE],  [5) A0k FE R ZEBE AR SE LR

(13) The most important forces behind the massive merger wave are the same that underlie the
globalization process: falling transportation and communication costs, lower trade and
investment barriers and enlarged markets that require enlarged operations capable of
meeting customers’ demands.

FEE R WREHG, REZHHES ) FE 1R IE 2RI HFRE R R3S
Wz A DA S RE R, LARRIRRE R R T, X LE R R B R I &
BEBLIM R AR,

(14 ) The developed countries should end off agriculture subsidy that twisted world trade
seriously , cancel structural prohibitory duty for developing countries, avoid technical trade
measures to result in barrier to world trade, and provide necessary capital and technical
support for improving trade and economic development of developing countries.

FCIRE FE N2 15 1 557 st s ™ At A O A, JBOTE X & R v L K v 1
AL, SRR AR PR B S At X 5 B B e U I, O R R b [ AR | TR B A
220 K ERE N R E ) GEA B AR S

(15) Too many multinational corporations make their profits by outsourcing their production to
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countries where labor is cheap, which amounts to exploitation in sweatshops, with the rich
getting richer and the poor poorer.

V22 85 [ Al 38 2o 8 7 it S0 3 57 30 ) (o A 1R SR RO M T, 3 R R I v
JTHEARE, EEAE, FEE.

4. Reading Aloud

Globalization is the process of international integration arising from the interchange of world
views, products, ideas, and other aspects of culture. Put in simple terms, globalization refers to
processes that increase world-wide exchanges of national and cultural resources. Advances in
transportation and telecommunications infrastructure, including the rise of the telegraph and its
posterity, the Internet, are major factors in globalization, generating further interdependence of
economic and cultural activities.

The term “globalization” has been in increasing use since the mid-1980s and especially
since the mid-1990s. In 2000, the International Monetary Fund ( IMF) identified four basic
aspects of globalization; trade and transactions, capital and investment movements, migration and
movement of people and the dissemination of knowledge. Further, environmental challenges such
as climate change, cross-boundary water and air pollution, and over-fishing of the ocean are
linked with globalization. Globalizing processes affect and are affected by business and work

organization, economics, socio-cultural resources, and the natural environment.

> Section || Knowledge Input

1. How Globalization Affects Developed Countries

The phenomenon of globalization began in a primitive form when humans first settled into
different areas of the world; however, it has shown a rather steady and rapid progress in recent
times and has become an international dynamic which, due to technological advancements, has
increased in speed and scale, so that countries in all five continents have been affected and
engaged.

What Is Globalization?

Globalization is defined as a process that, based on international strategies, aims to expand
business operations on a worldwide level, and was precipitated by the facilitation of global
communications due to technological advancements, and socioeconomic, political and
environmental developments.

The goal of globalization is to provide organizations a superior competitive position with lower
operating costs, to gain greater numbers of products, services and consumers. This approach to

competition is gained via diversification of resources, the creation and development of new



