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Study on the Development Mode of Huaian Canal Museum
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Abstract: Culture is the soul of a place, while the cultural heritage is the root of
a local culture, and moreover museum is the paradise of bearing the soul and
planting the root. Ancient canal provided valuable historical and cultural
resources for Huaian, especially drama culture, celebrity culture and canal
culture. Now Huaian is vigorously promoting the “canal culture”, striving to
build the development system of mainly comprehensive museum with thematic
museums, industry museums, and other forms of canal museums as a supplement.
How to develop Huaian Canal Museum better has a practical significance on the
cultural construction and development of Huaian.

Keywords: Canal, Cuitural Resources, Cultural Propaganda, Cultural Tourism
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Humble Analysis on Museum Marketing
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Abstract: At present, the financial security of domestic state-owned museums is
relatively adequate. But in terms of the international situation, museum
marketing has been becoming a problem, which cannot be ignored by large-scale
museums that bears responsibility and development in their mind. With the
museum’s internationalization, operation and budget system of domestic museum
will also inevitably change, and marketing will sooner or later becomes a tool
for museum management and growth. A successful museum, therefore, should
combine marketing into its entire strategy planning and budgeting process, and it
should operate under the condition of market economy. The optimization
strategy, innovation strategy, benefit strategy of the museum product should also
be introduced into the museum marketing strategy.

Museums should seek governments’ strong support, make use of legal,

administrative, economic, technological and educational tools, and enhance the
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vitality of museum’s work as well as its “hematopoietic” function.

Keywords: Museum, Marketing Theory
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