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Abstract

After 30 years of reform and opening up, with the increase of family income, and
the change of consumption structure, the life insurance in China is developing rapidly.
And the scale of life insurance premium in China was listed the fifth largest in the
world in 2010. But China’s life insurance density and penetration are still at a relative-
ly low level. Between the supply and demand of life insurance product and service,
there exists dislocation phenomenon. So insurance companies have a long way to go
before they adopt the ‘customer — centric’ concept as their operation principle. Fur-
ther more, Chinese insurance companies are faced with other challenges as underde-
veloped consumption environment, lack of insurance consciousness, low consumption
power, etc.

The research on the consumption of life insurance has theoretical and practical
significance. Firstly, the object of consumption in the existing consumer economic re-
search is mainly the tangible products. Therefore, this study is helpful to integrate in-
surance economics and consumer economics, to broaden the vision of insurance and
consumption research, and to make up for the lack of relevant research in China. Sec-
ondly, for individual and family, life insurance is the most effective way to resist risk.
Until today, life insurance has become one of the most important tools of personal fi-
nance. Thirdly, the life insurance in China is in an important transition period, and
the life insurance market is transforming from seller’s market to buyer’s market, with
development pattern transforming from extensive development to intensive develop-
ment. So it will help the suppliers a lot to conduct researches on the change of the
consumption demand for life insurance, the behavior of consumer, and so on. Finally,

China is at a special stage of social and economic development. So the development of
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life insurance industry can support China to cope with the challenges in the realization
of overall economic and social development, especially in the background of the aging
population in our country. The author hopes that this book could be informative and
instructive for policy makers.

Individual life insurance belongs to life insurance business in accordance with the
division of purchase subject. Individual life insurance consumption refers to the
process during which an individual or a family buy life insurance products and enjoy
the services provided by insurance institutions, so as to transfer personal risks, in a
certain period of time, among all kinds of life insurance product rate levels.

Individual life insurance is the main part of insurance consumption. In recent
years, the insurance premium of individual life insurance accounted for about 90% of
the proportion of the life insurance business. Considering that the life insurance busi-
ness mainly concentrates in urban areas, my research on the life insurance consump-
tion focuses on urban residents.

Based on theoretical study, the book firstly establishes the assumption that resi-
dents’ purchaseing individual life insurance products has the attribute of consumption
characteristic. And then it analyzes the characteristics of life insurance products and
consumption, life insurance consumption level evaluation, and the main factors which
influence the life insurance consumption. On this basis, taking the development of life
insurance and life insurance consumption as the main line, the book is organized from
two aspects: micro consumption ( individual consumption) and macro consumption
(total consumption) . Micro research takes consumer behavior as the core. The au-
thor analyzes life insurance financial characteristics and advantages from personal fi-
nance perspective, as well as the reason of the insufficience of life insurance in
residents’ family financial assets. Through the survey of'urban residents’ life insurance
consumption behavior and intention in Chengdu, the author analyzes the result, and e-
valuates the urban residents life insurance consumption. Under macro level, the au-
thor compares and analyses the United States and Japan’s experience after World War
II in certain economic and social development background. And then the author analy-
zes life insurance development stage and characteristics, and existing problems of life

insurance development and consumption in our country. Finally, the book puts for-

2 | FEASREERESDASRERTR



ward countermeasures and suggestions to promote the level of individual life insurance
consumption.

The content of this book consists of seven chapters.

The first chapter is the introduction. This chapter elaborates the background and
significance of the research, and the theories of human life value and related consumer
theory. This chapter also reviews the results in domestic and foreign research. In the
end, the chapter writes about the innovation and deficiency of the book and the re-
search thought, and defines related concepts.

The second chapter is entitled ‘ Personal Risk, Life Insurance and Life Insurance
Consumption’ , which is the base of the book. Firstly, this chapter analyzes personal
risk, and then briefly concludes the life insurance evolution process. After analysis of
functions and categories of life insurance, this chapter concludes the characteristics of
life insurance consumption and the benchmark of life insurance consumption level, as
well as the main affecting factors of life insurance consumption.

The third chapter * Personal Financial Management from the Perspective of Life
Insurance Consumption’ is based on personal and family financial management. The
chapter explores the characteristics of life insurance in personal finance, sums up
meeting points of life insurance products and personal finance, and analyzes life insur-
ance in the family financial asset in some developed countries. Finally, the chapter
analyzes the insufficient allocation of life insurance consumption in China’s household
financial asset.

The fourth chapter is ‘ The Survey of Personal and Family Insurance Consumption
on Urban Residents’ . The author investigates insurance ( mainly life insurance )
consumer’s behavior and intention. The investigation includes: perceptions of risk and
insurance , insurance consumption status and cognitive satisfaction, future purchase
intention, purchasing comparison between insurance and other financial products and
consumer’s rights approach. Then the questionnaire and statistical analysis and targe-
ted interviews provide reference to the public for a better understanding of the situation
of life insurance consumption.

The fifth chapter is ‘ From the Perspective of International Comparison of Devel-

opment of Life insurance and Life Insurance Consumption’ . It focuses on develop-
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ment of life insurance , life insurance consumption change, and the present situation in
the specific social economic environment in the United States and Japan after the Sec-
ond World War, before it draws lessons for China.

The sixth chapter is ‘ China’s Life Insurance Industry and Life Insurance Con-
sumption in the Past 30 Years’ . The chapter evaluates China’s life insurance market
development and consumption status, and predicts its future development trends.

The seventh part is ‘ Conclusion and Suggestion” . On the basis of the above re-
search, the author summarizes the research conclusions, and puts forward proposals to
promote the healthy and sustainable development of Chinese life insurance industry
from the following aspects: helping residents to set up correct life insurance consump-
tion concept, optimizing consumption environment, providing marketable products,
establishing sales channels, establishing reasonable product structure,, and drafting tax
preferential policies.

This book has the following innovations :

The innovation on research perspective. The existing domestic researches on life
insurance mainly focus on suppliers, life insurance market, supervision and other as-
pects of life insurance intermediary. Although there exist consumer researches, these
researches are not systemic. This book attempts to use consumer economics research
framework to study the life insurance consumption problems. This research establishes
a comprehensive and systemic research framework covering micro life insurance con-
sumption and macro life insurance consumption.

In theoretical research, this book is based on the theories of human life value and
several typical consumption function theories, and analyzes consumers and consumer
hehaviors. And the book puts personal savings and investment into consumption cate-
gory. Then the book analyzes elements and characteristics of individual life insurance
consumption. The book plants the individual life insurance consumption into personal
finance research, considering life insurance as a financial tool. With generalized fi-
nancial scope and advantage of coverage across different phases of life cycle, it cannot
be substituted by other financial instruments. Then the theory can explain why life in-
surance and annuity occupy an important position in household financial assets in the

developed countries. At the same time, the theory can correct some misunderstanding
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about life insurance consumption in China.

This book’s research remains not only at the theoretical level, but also combine
with market investigation. Through designing questionnaire, investigating question-
naire, analyzing statistics and interviewing consumers, the author understands the cur-
rent consumption situation, the influence factors, and the future development trend
from public level. And the author puts forward valuable suggestions. Through the
questionnaire of life insurance consumption behavior and intention to Chengdu resi-
dents, the author concludes: people know personal risk, and consider savings and in-
surance as the main methods to deal with risks. But in practice, residents make full
use of savings, but make insufficient use of insurance. Limited knowledge about life
insurance is the subjective reason for insufficient consumption of life insurance. Re-
striction of income level, the distrust in insurance providers, and the deficient confi-
dence in insurance companies’ capacity to supply required products are the objective
reasons. In addition, insurance consumers’ overall satisfaction over insurance compa-
nies is not high, with the worst over claims. To a certain extent, this affects the deep-
ening of insurance consumption. At the same time, the results of the survey show that
although consumers vary greatly in age, education level, family structure, and income
level , their first two insurance consumption intentions fall on critical disease insurance
and endowment insurance. Due to the huge potential life insurance demand, as well as
the intensifying degree of aging population, life insurance in China has great develop-

ment space.

Key words: Life insurance; Consumption; Consumption level; Consump-

tion structure
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