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The starting point is the case with the design dining experience and dining venues, indoor
environment, the restaurant aims to deduce the diet conscious culture, the Italian food culture into
the local. ponder guests enjoy the food itself, but also an indoor tasting feelings of space and taste. /

The designer's inspiration mainly from the original building structure, to transform the United States
abandoned factory in New York House (Loft) as a creative blueprint that should have been cleverly
designed loft space to create a "house" environment, unique style, the spacious and easily distribute
the hall open, warm home atmosphere for the guests to bring like dining at home to enjoy.







Case design neat, minimalist loft design layout to
provide adequate light and spacious, creating a non-
processed but funky style. Designers create visual
hierarchy in the restaurant, the original building space
to add space, and use frame design, to increase the
penetration of the environment, improve the efficient
use of space than can construct the indoor level.
Furthermore, the restaurant design raw material used,
with a kind of modification, and without the old flavor.
The red and white ceiling paint and frame structure
formation, but also tones and red brick walls to each

simple comparison.







Walking into a restaurant the other side, slant ceiling is the original building structure, the designers are good

at using the spatial structure of this unigue location, the attic ("Loft") the concept of continuity, the perfect
application of this corner in the restaurant, accompanied by adequate light and warm colors, and layout of a
harmonious and comfortable home for the attic to create this contemporary charm. The art of painting is the

focus of this area, designer walls and ceilings specially tailor-made illustrations, to the home environment for
composition ideas, surrounded by the dining area, as the cold wall to add a trace of warmth and intimacy, the
space character added and surprise, distributing strong warm atmosphere. The layout of the home drawing the
audience not only covered dining area for the attic to bring the relaxed atmosphere of warm hospitality, guests
space to better develop a sense of belonging. The case of different shapes, colors match not only depicts the )
unique personality traits, and successfully created the appropriate restaurant, fashion brand names, activate the
senses and taste buds of the guests.



