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TR T T AT 6 DM Ft i1, HEBRSRE— T,
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B R TR, AT, FEH AR L P CIWF
SR, AT EREE. MR R Y 250 TR, HAA 10 Pk,

SR RO, A A %) T B AR R D AR B B R O RE D, 3k
12 B/, AR 150 ~200 7, SCHRAT 12 A UABCF R ERIAT, Hh REBBATH
PERIIE, FTEFEPR IR E PR BB R X R 555, i
AT EAE A ARS | “ CORRECT”

MG %I Z A 2> % X UL K e iUk A, BEC R 4% i Y B 12 4 B 1
AR5 S A B IR, R R SR R A S A RARAGE . BT BIRE . A
W55 AEBEHRE | Aolk A G SCRR DA A C AP B i AL 2 e 5 LR 4 R
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Bk RS HFFSE
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BEC @2 % iX89 i1 % Bk T PART THREE, HAh&AHAAZG], R
JurE SRS A T A R . U 28 A AR T I O A PR ) ST X L6 11, A
% EWEAIME RS B P& IR —F, ’AEk.

LAUF B as I . 455 BEREIOMHT, 7500 R & 1885 .

F—88 (PART ONE)

BOXTRR . X AR E R A H AL M PIRR B e 52 RE . W52 (skimming) I BT
(scanning) , RIPRSE B EARIOCCE B F/, R BUE BT (9 BAAE B manTy . Bk
Kl , BURESRE I 54T 8 kIS PR N A AT AL Bk . 5K 8
AT A1) R X SCHE rp B B R A BUR R LA N A RO BEFE P A, (HR N
R FORHESCRE PR i 200 1 8, ol WA AR AR #[n)
. WA A B, C, D, EXHNBIEIH SR —FEAKC, R XA% A K/ E-E
(sub-theme) , FrLAFEZE BN, %542 0 %A fE 8 6 B O3 R O T 25 RIE R
BTy, AR R SOt i 5 A A R S IE R R

(—) ZEEI1: FSHEY (instruction) iRtk 1 iR E

IH B H U AR B, AR B b A s — BN 2. (B2 R
HUCBH R LE N AR EE /), BT LA A 7E 2 25 i g ] LAXT H 2 80% RN A T
g%, FEiEsNEm X 20, R B RS A LA AT LT, X FEAT LA
WG B 22 Y B R 1]

Bl1:

® Look at the statements below and at the five extracts on the opposite page from an

article giving advice to people setting up a business.
(D 352 T A e 100 /) A 5 — 0B B4 8 TR] — R SR 5 BUR G, %S0 (]
W HG AT T — 2 L)

@O SehEsaplEE A (RINF BEC JUEE) (W4 3. 44, &5 Mg
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e Which extract (A, B, C, D or E) does each statement (1 —8) refer to?
(1 ~8 BEIG 43 751 Xof 1o R Be 42 3C 7 )

e For each statement (1 —8) , mark one letter (A, B, C, D or E) on your Answer
Sheet.
(EREFR L, 7£1 ~8 MBF/RmELFE A, B, C, D& E FHHHHE
wE)
® You will need to use some of these letters more than once.
(e B 2 FBIA 1IE—IK.)

® There is an example at the beginning, (0).
(TEFFIRA — A+, w3 (0),)

) 2.

e Look at the statements below and at the five extracts on the opposite page from the
annual reports of five mobile phone companies.
(e 2 F T A IR AN 55— DT H A S B or, XSO A S RTFHLA
RVAE REAR )

® Which company (A, B, C, D or E) does each statement (1 —8) refer to?
(1 ~8 FEIF 43 % R B A 7] 7)

© For each statement (1 —8), mark one letter (A, B, C, D or E) on your Answer
Sheet.

® You will need to use some of these letters more than once.

® There is an example at the beginning, (0).

AT HBE (A E261) S SN, HPmME3 SHAZEEAR
AN, ISR BN AR AT LT, Haal DI A, 562 ANERE
WA AR, (HAZ O R SRR (7] A9 AN S TG N A AR R B SO B, PRt T s 2 AN

BH G T R E R NAAES 1 sih, ER T AR, BAHBRTHRENANR
B H AP R LA SRR RT LT, T EX R AR BB A TR SCEM KBNS . LW
A v SRR B4 B D 2 i R A B B B R

] 1 v, @2t an article giving advice to people setting up a business A] DL H1iH X /&
— R AN A AR B SCEE, R AT AT X SO AT R R ATTZER DI
s 10 12 T R 2 1T A () s 5 2 o, i@ i the annual reports of five mobile phone
companies A] DLHITE 5 75 SR M 5 ZA R AR BEfR G o SR, BRI R] LUK
EXEHARTETFEREXLTENARNEERIL

P IR R, AR T LA MER TR SO EE N



() ZEE52: (AR, BRBIBRIC, FHAMRENH

AREA IR TEREE 8 8 NMA), ZIEHRKIKISE N, ARG HEE
R3] 8 My frh——ILE, AREFIARBRISCP AR X5k L BGE & TR
Bel i3 o L AR B RICAZ SR B A o R T 4R e A R FIMERR I, I — R LR
HMUARS% .

I BEinstructionf 55 —/) |

| — R {8 s ] ...
A A

Y Y
[ M~-s@fiaEds, HARIMAT, IR SCHRALERRIC |

HUR—. WRTATA, S%EFEFE “PART ONE” F KB (R instruction ff)
F—17), THEXIAE SO EE,

BB HENWEA, THMEEERE,

A= BiEL 0UHE, PSS | ANMaFIreR, BRBREERESC A
R BTN A FECER A, ESCTHENAAMERRIC . 8 M) FARUKHER —i .

AR WECB, THEFERE.

AR TERRE ) F R RE A, 7R8I B R H 4] F .

R, EEPE_E N, HPI4MA TR T A S,

LA AN T

B, W H U — A, R OCHA,

Look at the statements below and at the five extracts on the opposite page from the
annual reports of five mobile phone companies.

BRI AR H 3 v i SC8A] , R AT s — 0t By 5 BOCE S
5 ZFHLAGIRIAEREH S (the annual reports of five mobile phone companies) ,

R, BdBE A Br, HEEZBEMEERNE

Our management team is dedicated to delivering operational excellence and improved
profitability. In the coming year, we will focus our marketing on professional young a-
dults, who represent the high value segment of the market and who—according to inde-

pendent research—are most likely to adopt our more advanced mobile data products. Cus-
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tomer retention is central to our strategy, and we have been successful in reversing the
customer loss of recent years by loyalty and upgrade schemes. A restructuring programme,
resulting from changing marketing conditions, has seen our workforce scaled down to
6, 100 people.
X A Bl (skimming) J5 AT DUHUE SR AOX BUAFRPAE LT 4 S ERN
. (1) XEAAESTFIALS A T A& FE (... is dedicated to delivering
operational excellence and improved profitability) ; (2) 7 a4 E G0 5 H S 8UE
TEAERERYERIZ A+ (In the coming years, we will focus our marketing on professional
young adults) LI BCRERRIEDE ; (3) 2 ml i w75 2 B A B2 1T L © 28 iR 3
HIFE T VAR % it K # Ja T ( customer retention is central to our strategy, and we
have been successful in reversing the customer loss of recent years...); (4) AaR]#TT
HA, G T/ # 6,100 A (A restructuring programme, ..., has seen our workforce
scaled down to 6, 100) .,
THABNAEZR, ST E— BT AR T . AB Y 8 T
1%
1 This company is still making a financial loss.
G2 w58k 5 4 .)
2 This company is having part of its business handled by an outside agency.
G2 AP AR 55 38 2 — R A A R FTHL)
3 This company has grown without undue expense.
&2 AIEARIGINAS 2 S BT 00 T3R8 T AR )
4 This company is trying to find out what the market response will be to a new prod-
uct.
(%2 Al AEE FB T0—OR™ i i 52 L] )
5 This company continues to lose customers.
(s AR AR B )
6 This company aims to target a specific group of consumers.
(I A HE AL — D RRERBTH SR RHARAE Y BARE )
7 This company is finding it less expensive than before to attract new customers.
(%2 5] A RBRAE W5 R w25 BT HH 6 RUAS L AR )
8 This company has rationalized its outlets.
CGRA RS T 25,
REER, w46 5 A BrRAgNZAICHE, BEI/A] A “aims to target” 5H3CH
i) “(will) focus our marketing on” [A] X,
A, KB R, BBIRIECE; B —BRE IR S Z LR b .



FATHERT I i, PETRA Xof SCHE b 5 ) i e i JU /A 37 194 A A M 6 PR Ak
RECT LAESE LA T PR

S—Rb, BRI SN S EE v B AT i 1 AT SRR

VX PR TR, PR R SR P AR OGRS R 4
MT I SGRL, A5b, R 550 I Y S 5 150 /a) BT Xof L 9 P 25 B R e S A
H—&B5r, MHE—A5c8a], B

LEAH 2] Y In the coming year, we will focus our marketing on profession-
al young adults, who represent the high value segment of the market and who—according
to independent research—are most likely to adopt our more advanced mobile data prod-
ucts. " CORAE, HMTEHMNKNERBRFERA, MR gM, MmitE T
e A E I PR, PRI ARA AT REHE S 3R B S i F LB )

PET /4] . “This company aims to target a specific group of consumers. " (X%,
A B — e HREE.)

BT & ) “will focus our marketing on” 55 & HH “aims to target” [6] X, {HI
fFEETth i EE], A& PR EiER “professional young adults” , #5 8 1 X il & #f
BTG ; 15 & & “a specific group of consumers”, HUZ{Z {7 # i & —
FRORE AR . X AhAUA I 2RI A h 22 B, B SCE o2 BARR R, 1
PEIa] O BERE PR . S3 A, R IUA) R X SC e PR A AR A B P R R M A
w, MSEFRHMARTLE, XREL T S8R 0] LOAE EIA) 5 2% B 2 A
K,

HES M+, & X%] . “The operation of our customer service cen-
tre has been outsourced to a call centre specialist and this has led to a substantial in-
crease in the level of service. ” (EMNEBEFPRZPOMNBITEINEL —FKEWFFEF
iy, XAFEARS KA TIRAKHR S )

PETG 4] “ This company is having part of its business handled by an outside
agency. " (XF A AHEEREL L4 T —FKAHEAH )

BIE Y “outsource” (FM1) Hf5HE FHY “having ... handled by an outside a-
gency” [A] X ; A& T “the operation of our customer service centre” Fl “a call cen-
tre specialist” 55 & ) “part of its business” F1 “an outside agency” #B /& EAAHY
R FREFEHOAR R OC R . XA [RIAE AT LAFE ok, BRI LR SRS A A 2G4 3
I3 P IR e ] U e ) v SRR B R

S5, BRI SCE AR AL B AN R

X EITA) X 5 A R B L BOMESE IR 1, R R B SRR SR A S i /) | 1 B
fii . an, CHhAHER]E “Also, you need to be confident that you can adapt our man-
agement style to meet new demands if your company is a success. ” (i H, REAHHLEHE



