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Preface

Since 1980s, along with fully reforming
and opening up in China, Chinese artistic
designing has undergone profound changes
from concept, function as well as creation
level. It also makes an active effect on
economic development in our society. As a
developing country, of course, our modern
artistic designing is influenced by Japan
and Western countries, at the same time, our
artistic designing is also influenced directly

by Hong Kong, Taiwan. Only after about 20
years’ efforts, the level of Chinese artistic
designing has been improved by surprise. In
the social background of global integration,
Chinese artistic designing has been being
an important part of International artistic
designing.

In recent years, Chinese artistic designing
has experienced a constant evolution, being
renewed with more new subjects and new
concepts, at the same time, artistic designing
teaching has development, specification
and integration continuously, the formation
category of which has been extended from
traditional Architectural Design (including
environment artistic designing), product
designing, Visual Communication Designing,

costume designing to animation designing,

information designing, multi-media
designing, design planning management,
design criticism etc.
The purpose and the final target of artistic
designing are to connect perfect designing
idea with practical use. Our agency
published elaborately for library called
Character Design and Layout, lllustration
Creativity Design, Format Design, Book
Binding Design, belonging to a series of
artistic design book, all of which are full
of strong practical value. These artistic
designing products are not simply listed
information, reconstructing space, describing
the functions or showing pictures together.
They are the creative artistic design based
on their culture background and real
commercial requirements with various
designing methods from intuition to obscure
vision, from abstraction to specification, from
disorder to inorder, trying to connect sense of
beauty and fuction perfectly. Readers could
understand how these artistic designing
products conmunicate with audience.
“Stones from other hills may serve to polish
jade.” We would get some enlightenment
and learn some significance from these

excellent artistic designing products.
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