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The first “Beijing Wangfujing International Brand Festival” was held in the city's beautiful Dongcheng District in 2010
from September 12 to 14 by the People's Government of Dongcheng District in cooperation with the Beijing Commerce
Commission, the Beijing Foreign Affairs Office, the Department of Cultural Affairs of Beijing, the Beijing Investment Promotion
Bureau, and the China Council for the Promotion of International Trade Beijing Municipal Association. The festival also
received the support of the China Commerce Union, the Department of Trade Service Management and the Department of
Investment Promotion Affairs of Ministry of Commerce of China. In accordance with the Party's Beijing Committee and the
Beijing municipal government's aim “to construct a global city and create an international trade center’, the festival was an
important step toward showcasing a modern, international Dongcheng District.

With a history of more than 700 years including more than 100 years of commercial activity, Wangfujing Street is a
cornerstone toward establishing Beijing as an international trade center and a window into China's burgeoning commercial
scene. With the theme of “International Brands and Global Cities’, the festival - focusing on branding - contained 11 events:

+  Opening Ceremony and Gala Dinner

+  lJinbao Street Carnival

. Brand Development and World City Forum

+  Dialogue Conference on Brand Building of Commercial Street

. Introduction Conference of Brand and Program

. Sign Contracts and Closing Ceremony

+  Inaugural Meeting of the Beijing Brands Association

. Symposium on Overseas Registration of Beijing Commercial Enterprises

. Brands Journey of Dongcheng District

. Brands Cultural Exhibition

. Brands Carnival

The festival's establishment of brand zones served as a starting point for becoming an international trade center.
Numerous distinguished Chinese and overseas guests with their unique global perspectives gathered at the festival to
observe the development of the new Dongcheng District and Wangfujing Street.

The success of the brand festival increased Wangfujing's international exposure and influence through the integration
and interaction of famous brands, stores and streets. It also attracted a collection of high-end domestic and international
brands, established an important platform for active communication and cooperation between brands, promoted
investment, supported regional industry efficiency, and contributed toward promoting Beijing as an international city. In the
future, Dongcheng District will further encourage interactive development in Wangfujing Street, Jinbao Street and Qinian
Street. The “Wangfujing Commercial Development Zone" is a line of commercial activity - a collection of top international
brands - running from north to south with the aim of establishing Dongcheng District as a world famous commercial center.
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The First Beijing Wangfujing International Brand Festival
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