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Nowadays, the appearance of the teahouses remains the same, while some concepts have changed greatly. Teahouse is still a place for people to get
together, yet it is also an alternative pleasurable and recreational place. Compared with those in the 17th century, the teahouses nowadays are much
different. And the new understanding to teahouse industry explains another phenomenon. Many teahouses share something in common, that is, the
new teahouses are multi-functional, which can contain all sorts of activities. Therefore, there are some points to be noticed while designing a teahouse.
Firstly, the lighting design is an important aspect in the design of the teahouse environment, for it plays a critical role in creating the atmosphere. Most
teahouses adopt partial lighting, which forms great visual effect and enhances the spatial depth by creating virtual space and strong implication. It is the
illustration of the harmony of lights and shadows in artistic conception. Droplights, bracket lights, floor lamps, and lanterns in different shapes, all have
their own tastes. Some are bright and elegant, while others are vague and graceful. The combination of lights provides the teahouse with brightness
and brilliance.

Secondly, decoration is relatively dynamic design, which can be changed, added, deducted, and modified, in order to reveal the gracefulness of the
teahouse. Ornaments can be divided into displays and pendents, which include green plants, flower arrangements, and collections like carvings,
sculptures, gold and silver ware, antique bronze ware, porcelain, pottery, jadeware and etc., or the local folk products like paper-cut, clay figurines,
facial masks, and embroidery etc., and artware, musical instrument—Qin, chess, calligraphy and painting are also good choices. For example, in order
to design a natural teahouse with countryside atmosphere, the designer can adopt ornaments like the farmer’s straw rain cape, fishing gear, the huge
millstone, big pumpkins, and cucurbits. As for the ethnical regional teahouse, it can be decorated in accordance with the local customs with special
features, such as the lattice window in Jiangnan style, blue cloth with design in white, the birdcage in the old Beijing style, red lanterns, the bamboo
chairs in Bashu(two ancient cities in Sichuan) style, felts from the minorities, bamboo baskets, the oil paintings in European style, wallpaper, all of
which can arouse the interests of the tea drinkers. Besides, the display of the above ornaments as well as the curtains, cushions, veils, screens, bamboo
curtains, bonsai, and flower, should be in accordance with harmony and comfort of the whole space.

Of course, if it is only for the decoration of a room, it is enough as long as it is beautiful and durable without caring much about the genuineness and
timing of the furniture. Furniture made of bamboo, cane, and wood is a preference for teahouse, which is not serious or solemn, but original, simple,
fresh and natural, especially in the hot summer, the bamboo and cane furniture brings coolness and refreshment. Furniture in different styles creates
different atmospheres, some are nostalgic, some are romantic, and some are leisurely. For example, the Chinese furniture can reveal the deep Chinese
ancient charm, because the furniture itself conceives deep cultural heritage, and possesses the value for artistic appreciation and collection. Both the
concise and delicate Ming style furniture, and the elaborate and splendid Qing style furniture, can illuminate the ambience and present the nobleness.
Therefore, they are well accepted by most teahouses. According to the will of the teahouse owner, the antique Ming and Qing furniture is purchased
for it possesses the value for collection.

Apart from the above, there are many other elements in designing teahouses in Chinese style, which achieve the satisfying designing effect by setting
the style of the teahouse in the whole, and making the proper combination and match among different elements. Teahouse is not just a place for
drinking tea. Teahouses in different styles reveal the concept of the new-style teahouse, whose style swings between the old and traditional image
and the most avant-garde and modern image. The necessary decoration to the teahouse helps create cozy atmosphere, making the business more
prosperous. But the decoration should be concise, rather than applying light-reflecting materials or complicated carvings, otherwise, it conveys a feeling
of fickleness. The decoration only liked by the customers is the successful design.

Gao Xiong
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Since there was tea, there has been the historic Chinese tea culture. And there is a place for
people to taste, experience, and appreciate tea in the mysterious, miraculous, and fascinating
tea culture. It is the place full of imagination and sentiment for tea, and it is well known a

teahouse.
This portofolio of “Teahouse”, reveals the masterpieces of the elite
And the works in it present beautifulness and truthfulness, virtuousness and emotion, st

in the designing industry

tic and

dynamic, simplenss and complexity, elegance and popularity, highness and lowness, which the
appreciators comment on. The compiler believes delightfully that the success of the portofolio
expresses that the designers advocate tea culture as a reflection of passion, a presentation of
personal cultivation, an expression of humanity, an understanding of design concepts, and a
presentation of cultural heritage. It recalls ambition and causes one to think deeply

Teahouse, as a carrier of culture symbol, remains eternally immutable, as a designing spatial

symbol, stays virtually variable, and as an emotional symbol, carries deep passion.
publication of the book will effectively motivate the exploration, study, reconsideration, and
research to present the essence of tea culture in the spatial design of teahouse. It is truly a bliss
As it is said, talk about the world as boiling the tea, cultivate the morality while tasting the tea,
obtain enlightenment from the tea, and understand Zen from tea.

Huang Mi

Shenzhen Uni Space De

ign Co. Ltd
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Smell the scent and taste the flavor of tea, you will feel bitter first, and sweet later. Tasting tea is like experiencing life, in
which you can understand the essence of life after experiencing bitterness. Tea ceremony stresses “harmony, tranquility,
joy and truth”. “Tranquility” is necessary to achieve the state of ecstasy, introspection, and inner peace. Tea ceremony
insists “law of nature” and “return to nature”. Tea is the boon of nature, to which it belongs and with which it complies,
forming the harmonious unity. The designing of teahouse should accord with Tao and nature. “Law of nature” and “Return
to nature” make your mind tranquil, indifferent, lonely and inactive, and it makes your soul diffuse with the tea. It seems
that you are merged with universe and sublimated to the state of “anatta”.

Buddhism puts forward the idea of “Zen and tea”. Zen advocates “sudden realization”. Lightening things up is greatly
discerning and apprehending. Taking a dim view of design but focusing more on life, you will find the true essence of
design. Tea has true taste, and tasting tea is a process of enlightenment. Therefore, you can obtain enlightenment and
design while drinking tea. Confucianism, Buddhism and Tacism endeavour to dissolve the abstract philosophy into a cup
of light tea, making people get a perspective of life from daily chores.

The designing commits to pursuing “harmony”. Taoism educes the idea “the harmony between man and nature” from
“harmony”. The core of Chinese tea ceremony is “harmony” and the core of design is also “harmony”. Designers integrate
the spatial roof, facade and floor into a whole and that is “oneness of three”, which makes everything comfortable and
natural. The variational detail is after all an integrated concept. Space design, like Chinese tea ceremony, gives much
importance to being close to nature and pursues the state of “the harmony between man and nature” “a pure ambit”
and the philosophy of health — “peace from tranquilness”. We can dominate space and experience space.

The designing of space derives from consciousness of tea, which comes into being comfortably and naturally. It is not
pursued deliberately, but it is integrated with nature and achieves the realm of “no me, no design”.

In designing teahouses, what really matters is feeling life, realizing tea ceremony and appreciating space. The designer
obtains the inspiration from the taste, flavor and color of tea. And we can taste design and savor life through the feeling
of sweetness after bitterness. Space is vibrant with tea fragrance and it is also peaceful due to the connotation of tea.
The essence of tea permeates the whole design, showing a kind of understanding, a kind of state, a kind of concept, a
kind of wisdom and a kind of character. Designing stems from the nature of tea, nature itself and life. It may be said “enjoy
the life and seclude the design”.

Design Consultant Li Ming
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With the rise of Chinese local design, after accumulating and precipitating, —Chinese turn their attention to and cherish the treasure
given by 5000-year culture. New Chinese style inherits the essence of household concept in Tang Dynasty, Ming and Qing Dynasties,
which refines and enriches the classic elements, bringing new atmosphere to the traditional home culture, to satisfy modern people’s
living requirements. Such a design is inevitably noticed and preferred by more and more clients and it also becomes an indispensable
part in increasingly diverse design style. The beauty of Chinese style is not only reflected in hard decoration but also revealed greatly in
accessories. The combination of new Chinese soft adornment design and classical simplicity makes the simple and textured space full of
humanistic sentiments. For example, “sofa” is the heritage of the transformation—from “Huchuang” in Song Dynasty to “Jiaochuang” and
“folding chair”. It is obvious that furniture has changed a lot since ancient times in materials and colors. But the plain beauty of Chinese
style never changes.

What Chinese pursue is mainly in spirit. Laozi’s (founder of Taoism) A Happy Excursion proves the idea, “When the peng flies southwards,
the water is smitten for a space of three thousand li around, while the bird itself mounts upon a great wind to a height of ninety thousand
li, for a flight of six months' duration.” In the west, people seek the essence from the phenomena, among them, Leonardo Da Vinci, as
a representative of the three outstanding heroes of the Renaissance has been to the grave and digged up corpses at midnight to study
the organizational structure of human body. Such cases are numerous. So Chinese designers shouldn’t worship all the foreign designs
for western design can’t save it. The designers in China need to create designs based on our own cultural connotation and contemporary
national conditions. Designing is not merely taking from others, which needs a clash between culture and originality. In contrast, our
neighbor country—Japan, also an eastern country, balances it well. Their design is a perfect integration of their own concealment and the
opening of western civilization, which has modern texture and traditional essences, satisfying the demand of modern life and people’s
needs to trace the traditional culture and spirit. On the contrary, Chinese designers copy foreign designs directly or inherit ancient design
style completely. This kind of copy without any creating is unfeasible. The modern society is too flashy, and no one is willing to calm
down and think about the past and future of Chinese design. We should learn the design experience and method concluded by western
predecessors, which is the methodology that transforms the world. We should use it to present the broadness and profoundness of
Chinese nation’s five-thousand-year culture and spirit. We should annotate Chinese unique simplicity and tolerance with new methods
and approaches. We should create our Chinese style with our own culture background and reality, and make it stand strong in the world.
China is a generous nation and it brings much convenience to us for thousands of years. In the meanwhile, it forms the decoration style
with Chinese characteristics. For some reasons, academic group experts struggle to seek the issues concerning society, culture and
history. People turn their pursuit of uproarious city to the yearning for natural life, which reflects the problems of urban construction and
the lack of culture. But the practice seems to be so powerless. Of course, we cannot deny it completely. In most cases, these practices are
driven by profits. Therefore, as professionals, we appeal for professional struggle and attempt to annotate and pursue the original design.
It shouldn’t happen that we feel deep guilty and regretful when facing the bumper relics left by the ancients. We should show respect for
the ancient culture and develop it further in our career development. It is true that the pursuit of pleasure comes from culture around us.

He Huawu
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