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RFIMEFHBR G, FHEMA. B4 08 E N FIH R 90% LA
EPREBMETF 50% , T AR %575 T Ak 55 U 2 A8 it 50% @, T FE 20 i

@ Surinder Prakash. Value — Added Services: Best Practices [ R]. IBM Research. November 2004 ; 3.

@ Spohrer J. Service Science: The Next Frontier in Service Innovation—IBM Interview with Jim Spohrer
[R]. Singapore: IBM Singapore Pte Ltd. , 2007.

® Chesbrou Gh H. , Spohrer J. A Research Manifesto for Services Science [J]. Communications of the
ACM—Special Issue; Services Science, 2006, 49 (7) . 35 -40.
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FEUE ., BAKEKTFEELRBIEFRE . XHMERE “Rss” &£
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L BB AT LAFE H, RS A= B9t A 2B B AR R IR
R, BB RBELIRES . LRI AR SR R HAH RN F R

@ Spohrer J. , Maglio P. P. The Emergence of Service Science: Toward Systematic Service Innovations to
Accelerate Co - creation of Value [R]. San Jose, Califomia; IBM Almaden Research Center, 2005.

@ Ministry of Finance. Finance and Fiscal Statistics Monthly Report: Business Corporation Statistics An-
nual Report Special Issue [ R]. Ministry of Finance Publishing Department. (1990, 2000, 2003) reports.

@ Tadahiko Abe. What is service science? [ R] The Fujitsu Research Institute, Economic Research
Center, Tokyo, Japan, 2005 9.

@ Ammon Salter, Bruce S. Tether. Innovation in Services : Through the Looking Glass of Innovation Stud-
ies [EB/OL]. http: // www. sbs. ox. ac. uk/faculty/Sako + Mari/gcs. htm, 2008.

® Gronroos C. Service Management and Marketing: Managing Moments of Truth in Service Competition
[M]. Lexington, MA: Lexington Books, 1990.

® Lohr S. Academia Dissects the Service Sector, But Is It a Science? [ N]. New York Times, 2006 —
04 -18.
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Hill, 2007.
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L.2.1.1 JRHFZLEFTHIARMIAILL] 654 L
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BRIBE I RERHEE . S. Alter® A Sy {80 $K BUE 2 57 25 MR 55 42 3t
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@ Jim Spohrer, Stephen L. Vargo, Nathan Caswell, Paul P. Maglio. The Service System is the Basic Ab-
straction of Service Science [ C]. Proceedings of the 41st Hawaii International Conference on System Science,
2008 ; 7.

@ S. Alter. Service System Fundamentals; Work System, Value Chain, and Life Cycle [J]. IBM Sys-
tems Journal, 2008, 47 (1): 77.
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@ Katherine Ahern, Zachary Gillen, Jill Blue Lin. MD: Notes—Designing an Information Service for
Public Hospitals [ R]. UCB iSchool Report, 2008 (4): 5.
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