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; | Passage 1 |

ganle o s
The American economic system 1sOérganlzed around a basically private-enterprise,
market-oriented %Qnomy in which consumers largely determine what shall be produced by
spending thelr money in the marketplace for those goods and services that they want most.
Private businessmen, striving to make profits, produce these goods and services in compe-
tition with other businessmen; and the profit motive, operating under competitive pres-
sures, largely determines how these goods and services are produced. Thus, in the Ameri-
can economic system. it is the demand of individual consumers, coupled with the desire of
businessmen to mximmuﬂs— to maximizetheir incomes,
that together determine what shall be produced and how resources are used to produce it.

An important factor in a market-oriented economy is the mechanism by which con-
sumer demands can be expressed and responded to by producers. In the American econo-
my, this mechanism is provided by a price system, a process in which prices rise and fall in
response mﬁemands of consumers and supplies offered by seller-producers. If the
product is in short supply relative to the demand, the price will be bid up and some con-
sumers will be eliminated from the market. If, on the other hand, producing more of a
commodity results in reducing its cost, this will tend to increase the supply offered by sell-
er—produéers, which in turn will lower the price and permit more consumers to buy the
product. Thus, price is the regulating mechanism in the American economic system.

The important factor in a private-enterprise economy is that individuals are allowed to
own productive resources(private property), and they are permitted to hire labor, gain

control over natural resources, and produce goods and services for sale at a profit. Im
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American economy, the concept of private property embraces not only the ownership of
productive resources but also certain rights, including the right to determine the price of a
product or to make a free contract with another private individual.

1. In Line 7, Para. 1, “the desire of individuals to maximize their incomes” means
[A] Americans are never satisfied with their incomes
[B] Americans tend to overstate their incomes
[C] Americans want to have their incomes increased
[1\)}3 Americans want to increase the purchasing power of their incomes
2. The first two sentences in the second paragraph tell us that "o T
[A] producers can satisfy the consumers by mechanized production
[B] consumers can express their demands through producers
[C] producers decide the prices of products
[D] supply and demand regulate prices -/
3. According to the passage, a private-enterprise economy is characterized by L\
[A] private property and rights concerned v
[ B] manpower and natural resources control
[C] ownership of productive resources
[D] free contracts and prices
4. The passage is mainly about
[A] how American goods are produced
[B] how American consumers buy their goods
[C] how American economic system works /
[D] how American businessmen make their profits

, F-B5 XEHR—
[ABESE TSR E—RT¥

R R EEZGTFSEHE N, \CER XIS RE , TRERMNRERFERA S
®il . XEFERR T RENETFURE S AR, DTG F 6, AR ERE
P o

| 5 B5 BEARE —

1. private-enterprise fAA{\
[KHIRAIC] enterprise n. Filk, ()AL FbL , FEBUL
private a. AN, ™ AHK
[BE#8iB1Z ] state-owned enterprise EA 1k
commercial enterprise ML

2. market-oriented LA F a8, EHHH
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[KXHIAC Jorient a. RHHI; n. K v. - EHME; A ENL
oriental a. AR H)
orientation n. Jy[a] ;3&hL
i : orientation talk P87 KFHHFAERBIS
[BXA8124Z ]-oriented
test-oriented a. LA A BARH)
profit-oriented a. UZ?EESUF'JYE EE7N: D]
3. striving to % /7,48 \/
[RIFAIC] strive v. &}, ¥73 }: ﬁﬁ'ﬁ to for, against
[£&82614 ] He strives for (to) the recognition of a successful businessman.

4. in competition with 5354+

[AHIRAC] compete v. HFE,3EF
competition n. H3E,=ESH
(281614 ] He was in competition with ten others and won the race.

5. under pressure 7£---HJES1ZF

[ KMIAC] press v. FE, 3% ; B, il ; #E1R
pressure n. FE(F7) ;& , il , 5%
[£2826)4) ] She changed her mind under pressure from others.

6. motive zhHl, B gL
[XRIAIC] motive n. b, HH; a. K3hH),EZHH) L A
(4282614 ] What is the motive of this murder? i%% \/\,\A/\/‘/

7. be coupled with 5---Z&&#—&

[KXMIAIC] couple n. XF, X, KiH,Bifl; v. EE 44
[£288614) ] Our desire, coupled with our creativity, can give birth to inspiration.

8. maximize f#--- &K, 8- WMBIBARE
[RWIAIC] maximum n. BRMEBR; o. BRE, BEH
[£286]4) ] They tried to maximize the use of waste materials.

9. determine &

[RMIAIC] determine v. Py, RE ; HiE , JRIE

[$T43RIC] determination n. By, RE ; I E

determined a. TFEHRLH

[£288614) ] Doctors have determined that smoking is bad to health.
10. factor A&

[KHIAIC] factor n. HE, EE

[£81614) ] Endurance is an important factor of success in sports.
11. mechanism #L

[KXHiRAIC] mechanism »n. HLREEE , PLH; DL

[JRC L8] mechanics n. J1% , HIRF

HE IR AR, W SORE, EEX S

(4282614 ] The government needs to set up a mechanism to control the finances.
12. be responded to # i i ; 15 2+ # [5] i

[KHIRIC] respond v. [EI%
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13.

14.

15.

16.

17,

18.

19;

20.

21.

respond to M Ji;
responsibility n. FfF; BAF
responsible adj. A FAER ; B ATHER; AFRIER, ATEM, FTEERN
be responsible for (to) ¥f--- 5%
[3RCEE 8] in response to ML , [B] 3
[EABIF] Producers should respond to consumer demands.
In response to the market, they produce a new product.
in short supply it A2
[RRIFC] supply v. B4, 45, 2 (FE) MR GER 5 with, to #EED)
n. BN, HEN &
(281614 ] Food was in extremely short supply after the flood.
relative to 5---# b
[KXMIAIC] relative a. FHXTHI; LLER; n. FEGRA
[EBI41] There is a shortage of labour relative to the demand for it.
be bid up (&)=
[AMWIRIC] bid v. HLE; 42, WM AT, BEhR; ». HH, B
bid up MEH (Hr4R)
[£ 82614 ] The increasing demand for crude oil bid up its price.
eliminate /8K, 15
[X4MIAIC] eliminate v.fﬂﬂ(,tﬂﬁi
[fiT43/C ] elimination ». JHER; #IK .
[ 86|/ ] The losing team will be eliminated from the competition.
commodity 75
[RHIRAC] commodity n. B, D5
[£ 86514 ] The commodity boom nearly departed as quickly as it had arrived.
result in F3(---WER '
[KRIAIC] result v. (in)FE, FRE; (from)EFTF,H - MK
as a result 5%, Hit
as a result of 1 - LR
(28264 ] His laziness resulted in his failure.
reduce its cost %K<
[KMIAC] reduce v. W, 48/ itk , B R
n. BA
reduce the cost of F&{:-- i R4
[484%14)] The company reduced the cost of its products to make more profit.
in turn KK, 7R
[KHRAIC] turn n. W, BK
by turns ¥ , 33 E He
[£&826]4 ] The students handed in their papers in turn.
reguiating %5
[KERAIC] regulate . AEH1, ol 45 (e s
regulation ‘mﬁ;i}ﬁdﬁ,&@;ﬂﬁﬁ



22.

23

24.

25.

26.

24

28.

29.
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private property fAA =)k
[XMIRIC] property n. WA=, B57=, Bid ¥ MR R, ik
gain control over 3k 5%t - F4E i
[£282614) ] Human beings have gained control over many natural resources.
for sale i
[KMIAC] sale n. HE, B BE, B L& BHEH
on sale i, B3
(282614 ] The house is for sale.
at a profit F15F)E )
[XHIAIC] profit n. FliE,dzs, 845 v. (by, from)fFF, K2 ; A HFTF
, profitable a. AHI A K/, H 25 HY
[£826)4) ] He sold the machine at a big profit.
embrace 7
[KXMIFAC] embrace v. ##, 5
[f743RC ] embracement n. HH#f, 05
embraceable a. Bl &Y
[£28a614)] That organization embraces persons of differing political stands.
overstate % K, i 5335
[KHMIRAC] state v. Bk, 8
(#2975 % ] over- BT, bR “E 5
[BEA3T1Z ] overheat v. i #k
oversleep v. fEIRT £
purchasing power 3% /]
[XHIAIC] purchase v. W3K; n. LY &H
be characterized by LJ--- A$F1E
[ KIRIC] characterize v. Fn--BIFFE ; iR - BU4FIE
character n. PEA&, S, FF1E , Rt N9, 6 4
characteristic a. (of) %A Y, MAFH; n. FFE, FeiE
[£282614]] A miser is characterized by greed.

E-H5 BARH —

¥

The American economic system is organized around a basically private-enterprise, mar-

ket-oriented economy in which consumers largely determine what shall be produced by

spending their money in the marketplace for those goods and services that they want

most.

(RN ] XRE—TAEENTMEENNE R, BEEMENZLHAHR The
American economic system is organized around a ... economy, economy Hif
TG FY SEVETE P 4R B 32 it v AR E . 7E economy J& i /& —NEA in which 5]
S #9518 M 4] in which consumers largely determine , ifii 3% > M) o XA —
A~ 2218 ] what shall be produced. 7EE#EMMNE]H XH —14 by 51 FH 45

~ iA%5 4 spending their money in the marketplace for those goods and ser-
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vices that they want most fEARIE ,%%Iﬁ B R ANAT PR e LA = ARl =
XA 2R IEH XE —/ 218 M F] that they want mosto
[BERE AR ] T B G540 3R AT 0 18 itk /) 9 P A 3 VR 2 BBl 58 A% L ] Y 3R 18 economy
JEIFRY , BRI B 3 P R4 B IR, B 2 B X — D TR B BRI, R
WK, TR
[(S2FX] XEMEFRUERNARERLMTHRMET IEMK, EXHET
W ISR AR KRB LB AT 5 b AR S b T AR B A 6% S AR 555 3%
FRYLRE 2 RLIZA I 1 O
2.Thus, in the American economic system it is the demand of individual consumers, cou-
pled with the desire of businessmen to maximize profits and the desire of individuals to
maximize their incomes, @ together determine what shall be produced and how re-
sources are used to produce it.
(BT ] EAZEMERE K thus, B 215X M8, $L6 @@Jﬁtﬁ%ﬁuﬁﬁli&'ﬁ'lﬂj%#
. BEATEW, BkidRiE in the American economic system, ZeH{F X
Re— ARG Ttis . .. that , HIETRIAMR T 2REBWEL MEH=
AT RS, 43318 the demand of individual consumers, the desire of
businessmen to maximize profits 1 the desire of individuals to maximize
their incomes, H[8] i coupled with 1 and %%, T7E that J5 EHIERE B
~F%1 2218 M H] what shall be produced il how resources are used to pro-
duce it #£7E 3177 determine A9 )5 T -
[FRER] HAEIMARAME , FEAEENRRN AR, AR ER# P& —1
it BT8R A% 42 & what shall be produced.
[FFEX] Filt, EXENLTER D, MEAHERE TR S ARKE SR HFAERY
BN ANEE R HBAB KBS S, —BRE T 4N %8
1& , LA R Bt R anfel s R R HlE A 1.
3. An important factor in a market-oriented economy is the mechanism by which consumer
demands can be expressed and responded to by producers.
[ZHFIH] RS HS%E— MR, RERENEEMNIEME S,
[ RS A ] ) 7 B o 9 M 5 2 5 78 M) by which consumer demands can be ex-
pressed and responded to by producers , > T J5EEEf# , FATAT LLKE 4] and
Je HOER 43 B 8 3h ) B 35 4] : by which consumer demands can be ex-
pressed and producers can respond to consumer demands, iX#ERE AT DLk R
%} responded to by producers ) AFEf#
[BFEX] —MUTHIRENETS, M EREENERRREARRAEBREE
SR {85 ] 3 R BB ACLE BB AL
4 If, on the other hand, producing more of a commodity results in reducing its co§ this
“ will tend to increase the supply offered by seller-producers, which in turn will lower the
price and permit more consumers to buy the product.
[EaEH] X BE—MEFERIEN T ENG, N if 515, AL A. . . produc-
ing more of a commodity results in reducing its cost..., H # producing

more of a commodity & — 4RI IE/E F 18, M E A LA this K £1F, B
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H—~ €18 M A] which in turn will lower the price and permit more con-
sumers to buy the product.

[BEER] HA 7e 3 S 2 A R RARER, K, B —1 its i 2
commodity, 1 £ FEE this FriEEENRERIBN G, EaFHE
BRI BB R — € H91A] , 2488 £ A FRIX to increase the
supply offered by seller-producers,

[(SEFX] 75— FH, MR KEHEEFRE S PEOLBAT R, JE 25X 88 7T 8 st
75 Rl E v RE SR HE A4S | T 3 th 0 2 S SR BEAR A% I A1 58 2 19 TH 2
E LT ”

5. In the American economy, the concept of private property embraces not only the owner-
" ship of productive resources but also certain rights, including the right to determine the
price of a product or to make a free contract with another private individual.

[EHEI4T] /A FA)454 8 the concept embraces not only ... but also. ... FEHY)
ME S FE H =B A, 2—1 not only . .. but also ... FEEEHRIFHFIGEH, M5
A — KB %b R 1E including the right to determine the price of a product
or to make a free contract with another private individual,

(BB R ] /) A s A o] B A% B2 0 205, TE B P 4R A B SE e 9 F ), W DA 56
AEELHE S5 TH B ANRIE R 43, 2R )5 B4 #r including J& 8 #Y BL47, [R] B 22
ICEX —# 4> BB certain rights B,

[(SFFX] ZEXELTH, FAE W= BB S AU & 0 A 7= B IR A9 Fr A AL, 48 HoAth
—LEREE IABUR], B E — A= g L5 1 — MR AR (LB 8AL) B
H & B R BAUH .

One hundred and thirteen million Americans have at least one bank-issued credit card.
They give their owners automatic credit in stores, restaurants, and hotels, at home,
across the country, and even abroad, and they make many banking services available as
well. More and more of these credit cards can be read automatically, making it possible to
withdraw or deposit money in scattered locations, whether or not the local branch bank is
open. For many of us the “cashless society” is not on the horizon—it’s already here.

While computers offer these conveniences to consumers, they have many advantages
for sellers too. Electronic cash registers can do much more than simply ring up sales. They
can keep a wide range of records, including who sold what, when, and to whom. This in-
formation allows businessmen to keep track of their list of goods by showing which items
are being sold and how fast they are moving. Decisions to reorder or return goods to suppli-
ers can then be made. At the same time these computers record which hours are busiest and
which employees are the most efficient, allowing personnel and staffing assignments to be
made accordingly. And they also identify preferred customers for promotional campaigns.
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Computers are relied on by manufacturers for similar reasons. Computer-analyzed market-
ing reports can help to decide which products to emphasize now, which to develop for the
future, and which to drop. Computers keep track of goods in stock, of raw materials on
hand, and even of the production process itself.

Numerous other commercial enterprises, from theaters to magazine publishers, from
gas and electric utilities to milk processors, bring better and more efficient services to con-
sumers through the use of computers.

5. According to the passage, the credit card enables its owner to % ;
[A] withdraw as much money from the bank as he wishes
[B] obtain more convenient services than other people do
[C] enjoy greater trust from the storekeeper
[Q} cash money wherever he wishes to b
6. From the last sentence of the first paragraph we learn that ~— .
[A] in the future all the Americans will use credit cards
[B] credit cards are mainly used in the United States today
[C] nobwadays many Americans do not pay in cash
[D] it is now more convenient to use credit cards than before .
7. The phrase “ring up sales” (Line 2, Para. 2) most probably means “ Z j e
[A] make an order of goods
[B] record sales on a cash register
[C] call the sales manager
[D] keep track of the goods in stock
8. What is this passage mainly about? % ;
[A] Approaches to the commercial use’of computers. x
[B] Conveniences brought about by computers in business.
[ C] Significance of automation in commercial enterprises.
[B] Advantages of credit cards in business.

| F-BH NEHR—
[AESD%E] HaflEz—aT¥ '

A0 R R ER — BUATEAR 5 BRI K T 4R AT sk & Al IR 55 1 SC 38, (B A SR 3R A1
MEEGE IR, BUAT LR A — B TARIT S & R IR &5 1918 RN RSB EHBAR
FELHT TR T Z BB — A 77 T8, B X — i AR R 2 S B

, B8N ATAHE
1. bank-issued 4317 XK 4TH)
[RMIAIC] issue v. W, B ; RAT, BE, Hifi
n. BRET(H), PSS A8, i85, S
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-issued a. M- BITH)
[£28614 ] The British Government issued passports to its citizens.
. credit {5/
[AMIAC] credit v. /. EH,FEE
n. [ERERGK; 25, B8 ; 658, 2055 %0
[BXARIZIZ] credit card [EHF
letter of credit {5 FHiE
[£ 861 4) ] The bank refused to give credits to the company.
. automatic H3IH
[RRIAC] automatic a. HENAY, TEIRE, ILHEAT; n. HIIHUK
automatically ad. Hzhih
automation n. H3h({k)
automobile n. K% A bile
[£826]5 ] The plane made an automatic landing in the experimental flight.
4. available 7] LAF|FH &)
[RRIAIC] avail . B, Mz, #8; . FHF.EHTF
available . FJ1REIi; 7 F ARG ; 77 WEI , BEAES AT R #
[£886147] All the available money has been used.
5. make it possible to {&--- 5 A Al fE
(288614 ] The motorcycle made it possible for him to reach the destination.
. withdraw 25
[RRIAIC] withdraw v. FELE HOH 460, B H  FRE (R)
withdrawal n. W], BRE ; 325K #0H . ME
[2824]4 ] Mr. Smith withdrew all his savings from the bank.
. deposit 7EA
[XHIAIT] deposit v. FEHL; HEE ; BEUIE , T (FRIES)
n. FEEK,RIES IREY 2 ﬁ
\/F?ﬁ-ﬁlﬁ] He always deposits his money in several banks.
o 8

Do

w

(o2}

N

. stattered E(7&H)
[ KGRI ] scatter v. BIF, IEHL; #f , LEE
(864 ] The villages are scattered all over the mountain.
9. cashless LI KA
[KMAIC] cash n. &, HAE; v. LA
cashier n. H44
[$74 3R] cashless a. TEHEKE, TEH
1 10. on the horizon BRIk A, B B uwiR A
[A4MIFC] horizon n. HFLR;HRA, WiR
: J horizontal a. HIFLRHK ;K FH
(482614 ] Famine is on the horizon for this nation.
11. convenience &7 {15t
[KXMIAIC] convenience n. EF], 7718 ;[ pl . EFBEE

convenient a. J7{E K, H (51138 %R to)
AN A ZAR $> :
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12,

x13.

[£28614) ] A washing machine is one of the many modern conveniences.
electronic cash register & 75 it #
[RHIAIC] register v. Bid, HM; (IURF) 1R, HEhe T, {E (04 H#S

n. HEM,ED
(2288614 ] The class has a register of 30 students.
ring up &---ic ABL &3 H H 451
[KHRIAIC] ring v. #(8), BB ; (up) FTHE

n. A, BB, 3580 e (3T BiE
ring off FEWTHLIE

 [#FEIRIC] ring up B EATE i H H L
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[£2865]4)] He rang up 10 dollars and gave me the receipt.
a wide range of Ji[E #Y
[KMIRIC] range n. FEHE,BEE, U ; HEF s %48 ; (L) Bk okt
v. HEFRAT
(282614 ] He surprised all of us with his wide range of knowledge.

. keep track of T f#--Byzhal

[RRIAC] track n. HIIE, /D& HGE, 5000 ; v. BRER,BER
keep track of B, FEEShM
lose track of KkEBER

- [£2826)4) ] People read newspapers to keep track of the current events.
16.

reorder &K
[XIAC] order v. 1T
[(MIRAFE] re- IR, TAH",“EH”
[BXA8i21Z ] re-enter v. EHFHEA
re-educate v. X} FHHE
recount v. EHIHE
record ic %
[KIAIC] record n. icF,i0#E; BREicF*; BERS; B, 208
v. B3R, BFiIL; R H
recorder n. FHEHL;ICEA
[£286]4) ] He has a habit of recording events and keeping a diary.
efficient (X&)
[RMIAIC] efficient a. AR, HEEH; BRESIH, BBIEER
efficiency n. 3% ;h¥k
[iRCEE %] effective a. BYEFIM, HRLHY
I & cefficient FEIRFABER , effective EFERFH VR
40 : an efficient government ERL R HIBUN
an effective measure A XA i
assignment £ 543t
[KHMIFIC] assignment n. 2EC, BIR;HEF, GRIMEAL
assign v. 7L, YR ;16 € (B [A] 58

(282614 ] He was informed of his assignment as adviser to the President.



