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Test 1

Text 1

Electronic mail has been in widespread use for more than a decade, simplifying the flow of ideas,
connecting people from distant offices and eliminating the need for meetings, but E-mail should be
carefully managed to avoid unclear and inappropriate communication. As time goes on, and more
people surf the Net, the amount of unsolicited e-mail grows. Some folks reasonably assume that
cyberspace mirrors many aspects of other forms of communications. It would seem that since
telemarketing and direct mail are successfully used as marketing techniques for many businesses, it
should follow that direct e-mail, or unsolicited e-mail, should also work. This topic is hotly debated
between experienced Internet users and newcomers.

Unlike receiving promotional materials through the mail or over the phone, e-mail does carry a
cost to the recipient. “Bandwidth” is used every time an e-mail message is sent and places a load on
existing resources. The process of sending unsolicited e-mail to large, untargeted lists, or through
mailing list discussion groups or Usenet newsgroups, is known as “spamming”. Spamming wastes
bandwidth. Imagine if it became common practice for businesses to market this way. Not only would
it be annoying for many, the load on the system would translate to higher access fees. Unlike regular
mail where the sender pays the cost of delivering the mail, e-mail is cheap to send, and in some cases,
expensive to receive.

Many businesses responsibly market by e-mail, for example, by inviting existing customers or
website visitors to receive future e-mail announcements. Some of the free e-mail services are adver-
tiser supported and hence using e-mail marketing in an up-front acceptable manner. Hopefully, this

will be the norm, rendering the inconvenience of spam a thing of the past.

1. Though e-mail marketing will inevitably get more sophisticated, the author believes?
[A] the trend will not continue for much longer
[B] it is time to put a stop to it
[C] it will get worse
[D] it is time for senders to be more responsible with it

2. The general use of the term “spam” in this text refers to

[A] any unwanted e-mail [B] any untargeted e-mail
[C] any unsolicited, list e-mail [D] any targeted, list e-mail
3. The difference between regular mail and e-mail in terms of costs is
[A] e-mail is many times more expensive [B] e-mail costs the receiver
[C] e-mail costs nothing to send [D] e-mail saves the cost of paper
4. In order to market responsibly, the author suggests that businesses______.
[A] obtain permission first [B] cut down on the number of e-mails

[C] only send e-mail to existing customers [D] do not use advertisements through e-mail
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5. Which of the following can best sum up the text?

[A] The trend towards e-mail marketing must be stopped.

[B] E-mail marketing has changed a lot since it first began a decade ago.

[C] E-mail marketing is unproductive when used incorrectly.

[D] E-mail marketing messages must be managed wisely.

REEI

AN R R ()

G ) —— A R (R SR, BRI TR A ERAE A . AL

£ #f) 4 “E-mail should be carefully managed to avoid unclear and inappropriate communication”.
B . ERH RN SR MR AR R A AT B T BOIR 2 AR
PR Tr R . BT R E R AR, B BRI AR 2 L 7 ST E Rk

eliminate [i'limineit] ve. k%, #k; #K

inappropriate [.ina'proupriat] a. 7 %#)

surf [so:f] vt.& vi. B LAk, &%

unsolicited [Ansa'lisited] a. Z shigft ey,
ik B k8

assume [@'sjuim] vz FEBT, 28 % KMk A

cyberspace ['saiba.speis] n. M =H], +t
H ALz

mirror ['mira] vt. R BE

telemarketing [teli'ma:kitin] n. & 4£4%4

debate [di'beit] vt. #i&, 16, #Hib

promotional [pra'maufanal] a. 1245#5, =
8]

recipient [ri'sipiant] n. 4% %

bandwidth ['baendwid8] n. # %

untargeted [An'ta:getid] a. k& E AR

spamming [speemin] n. &£ & -Fi5i34

market ['ma:kit] vi.& vr. 4§42

access [‘aekses] n. Ao, ifiiE; 4E5, #HA

advertiser ['eedvetaize] n. 4%

up-front [Ap'frant] a. FA4t+#y

norm [norm] n. #A. HE

render [renda] vt. 4%, #1i¢

inconvenience [.inkan'viiniens] n. F4&

spam [speem] n. -FI333 (35 A ki3I0
. RESEEHRF)

mailing list X ARERAFF| A, R ZBA L h)—
HAEXTRE, ATE3AFHAZIENEZER
AAels SR, I ARA A TEE)
BdFe, TUREZHER L& +7 AP Rk
Bl &, RGP AR H 5 ALY X, 4o
e P4, #EEH, R L HiEie T,

Usenet & Z Bx F L@ i ISP&)—/NA 3k & F )
EWRAGL, £ES, EAREATET
R, mER & FE, A AR P AT A
A8, WREA B A KA 6 8
hEE, K ERLA,

It would seem that since telemarketing and direct mail are successfully used as marketing techniques

for many businesses, it should follow that direct e-mail, or unsolicited e-mail, should also work.

F{&Aa13X. It would seem that ...
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RS that ZJ52— M ENEGN): since S EIPARTE G TAJE T-45442 it should
follow that ..., BEf#A “[Ktnr DL,

AFFEIL: HOIFRE, BER B R 8 & A B RS s s A EVE 2 A 4, Din B
FE WL R B T Sh AR A A o Rt N i T AT

Not only would it be annoying for many, the load on the system would translate to higher access fees.
F&EAK: Not only FF ki {EI2EA) M,

L4954 Llnot only JFk, A) N IBAMEIRE . AQ)JE ) but also # 4 H% . #))iA] translate
VLIS R £ AN

AFEX: AMUFZ NEBGUN, 1RG0 0 2 5 Ak s A8 28

A

1. ZFEAHD, BHLEHMWH. FIXHNNAEELZ: “but E-mail should be carefully managed to
avoid unclear and inappropriate communication”, A< % £ %f W % U] (K B

2. &RAHC, JaEia LHWE , JFE IO NAE S E: “The process of sending unsolicited e-mail
to large, untargeted lists, or through mailing list discussion groups or Usenet newsgroups, is known
as ‘spamming’.” A Jiiff] unwanted 5 unsolicited % X ANFF; B Jiff) untargeted A& i lists;
D T[] targeted &7 J& 3o

3.EXFEAHB, BELMVE. FXNNAFERZ: “Unlike regular mail where the sender pays
the cost of delivering the mail, e-mail is cheap to send, and i some cases, expensive to receive.”

4 EBAHA, JRMEEIAE. JESOR R R “Many businesses responsibly market by e-
mail, for example, by inviting existing customers or web site visitors to receive future e-mail
announcements.” YEFH XA IR A E WA ACHEAT E B B 1 S6 R332 07 R fuvr.

5.%%A40, BEERME. AFEXEESL LI “E-mail should be carefully managed to

avoid unclear and inappropriate communication. ”

HFIMEET ZNHACHE 29, 43 F AR AR R, AR /Ao NG
MHEBR, (FWNBHRELE, HATERAAWMA YR, BrmpaNEE .
FHIF R, LLAEZA LM, Ea3 MM il e e 2 . 758N 2 Ay,
P 2% 75 1] Sz ikt AR A AL AT 22 U5t o 1 DUBLT- s BEAR l Ul B B R EL PR M e Dy i I 4
W2 M E BT, I B W3R al Eshfe i s he A th N AZ Pl AT . L5 E
HEBEWA P AERH P20, XAES SRR IR .

Al ik BR A s AR BE M RN, B HBE R 2 i R K . RECKR L T
#ALH “HroE”, SIARIRER A AR KR . REROE N H AR B IE 130
PR lRAE, B litmailing 1istiHigdlsiUsenet Hr 841 A% - sh2 (i iy e 7 lp 4, Hoid
FEMFR A “RIBHEFHIR”. AOEH FRIRIR AT 08 AL Al R OX Ay 0 5 (1)
. AMUKRFKEBG, M H RGN AR A AR S A o . R RME AR A0 52
TR FAARE, KEBEFIAAER, EAEFLGLT, BT,

1R 2 Al it e F R A B A S BT, bhdn, iR EWA o0 DX ek 7 ) R LA S I HE
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Text 2

It has been argued that where schools become bureaucratized, they become bound up with the
techniques and implementation of the managerial process, and may concentrate on concern with
position and self-advancement. In so doing, they may neglect the purpose for which they were set up.
Thus, they do not facilitate the development of those who are part of the school community, and tend
to neglect the desires of children, parents and society at large.

It is because of such criticisms that there has been an increasing influence in political rhetoric and
legislation of free-market theories of organization and society. Such theories suggest that a much
more market-oriented, competitive approach is required so that schools reorient themselves towards
their “clients”. By so doing, it is claimed, not 6nly do they once again address the needs of those with
whom they should be primarily concerned, but such an approach also unleashes the benefits of indi-
vidual responsibility, freedom of choice, and reward.

Though much of this sounds attractive, it has its roots as much in an economic body of thought
as in social and political theory, and this must raise the question of whether it can be viably transferred
to an educational context. Indeed, if by “educational” we mean the development of all within the
school community, then free-market theory may miss the mark by concentrating on only one section,
“the consumers”. If teachers are seen as part of this community, then their development is just as
important.

If bureaucratic forms of management face the problem of explaining how their values can be
objective when they are in fact the product of a particular value orientation, the forms of management
derived from free-market theories, suggesting an openness to the adoption of different sets of values,
are subject to the charge of relativism. In other words, free-market theories, granted that they are
arguing that individuals should be allowed to pursue their own ends, must explain why any set of
values, including their own, is preferable to another.

6. According to the author, criticism of schools arises from______.
[A] concerns that schools deliberately neglect students
[B] the high cost of education due to bureaucracy
[C] a perception of them as self-serving and bureaucratic
[D] a misunderstanding of schools officials
7. The “school community” (line 4, para. 3) the author refers to would probably include
[A] students [B] students and parents
[C] students, parents and teachers [D] teachers and students
8. The transfer of free market ideas to the schools may fail because
[A] schools have no real clients
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[B] they concentrate only on the consumer and do not include teachers

[C] schools are totally different from the free market

[D] they have no solid purpose in their aims

9. According to the text, criticism of free market solutions in education arise from the fact

that____

[A] they do not explain why their set of values are better than others

[B] their values are too subjective

[C] their values are too different from those within an educational context

[D] the educational context is not a free market
10. The “charge of relativism’ mentioned in the last paragraph is meant to show

[A] the values are too narrow-minded

[C] the values are too self-serving

[B] the values are not specific enough
[D] the values are not strongly held

AICRHFFINGER, 2 ARDIZR: ATRERES —ER, TA—ME®R. ZHiRdR

SUFAE WAL, A RCR IR ) 13 5 A8

HEFE. FRREE ZER, A

PRI Z B sk . B SedR, XFEIRRE RS BUA R A BAKR, K
DIEMTEHEYE. KX KB TAHHTZEEHEEEAURES. EEEX.

bureaucratized [bjua'rokrataizd] a. &L
AL, B A HUF LA &
implementation [implimen'teifan] n. .47,
facilitate [fa'siliteit] v &4, TR EH
rhetoric [retorik] n. #+i&, &k 15#F
legislation [led3is'leifan] n. L ik
oriented ['o:rientid] a. VA4 §H#)
approach [a'praut[] n. &&, Fik
reorient [ri:'oirient] v, £X5®
address [a'dres] vr.# 2 (E K); 4,
[ig:4
unleash [An'li:[] ve.F; A&

viably ['vaisbali] ad. 75T 3

bureaucratic [,bjusra'kreetik] a. E&E L4
B

orientation [0(:)rien'teifan] n. 7 &)

derive [di'raiv] vt.i& #---#hA2 K, BAF

relativism [relativizem] n. (GA AR, H3E .
WAEF IRt eg)Aaxt £ 3L

preferable ['preferabl] a. £ TTH#), L4765

bound upwith & T, 5--AFW¥4

atlarge #fk &4

miss the mark Z A7 2] B AR, ABAFRA

subject to % #|

preferable to }t--- 2 4 7T B

Though much of this sounds attractive, it has its roots as much in an economic body of thought as in

social and political theory.
F{&kA)3K . ... it has its roots as much ... as

ZHaath: EANENE S, though 51 FikBREMNG); EAAFRKLE AR, this a0
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LB M . as much A as B RRFAEREEE, nTLAREAR “AMXB MH A7,

BFE: RE X EIRAER KRR LTSk e ik ), (H2 HAREAUAE THE 2 BUARHEE,
i BAE T &5 BAR AR .

The forms of management derived from free-market theories, suggesting an openness to the adoption
of different sets of values, are subject to the charge of relativism.

F{&kA): The forms of management...are subject to the charge of relativism.

XIS, 2FI AT A). derived...Fll suggesting... AN BLE, &M 1 the forms of
managemento

WFFEX: FETABTHEG., KUK &RA RN EE R0 E BB X2 BN 5T AT
In other words, free-market theories, granted that they are arguing that individuals should be allowed
to pursue their own ends, must explain why any set of values, including their own, is preferable to
another.

F{&A)5K . ...free market theories... must explain why ...

Ziatr. T TAENEEAR]. why 51 R EEMNG]. granted that B “BIffE >, 5]5ikP
WIENA], FERA)PAEMAE, Rarh .

AFEX: 52, AW, MEANDNANZAR T, BRECKH R, Bk
INERRE AT A KA MEARR, OB O EARR, B EREG

6. ZFHC, BHELHMTHM. [RXXNIFER: “It has been argued that where schools be-
come bureaucratized, they become bound up with the techniques and implementation of the mana-

gerial process, and may concentrate on concern with position and self-advancement.” C I 5[]
selfserving X “concentrate on concern with position and self-advancement”; bureaucratic X
[ “bureaucratized” .

7. EFAC, BMESHEME., R N{EEZ: “Indeed, if by ‘educational’ we mean the
development of all within the school community, then free-market theory may miss the mark by
concentrating on only one section, ‘the consumers’. If teachers are seen as part of this
community, then their development is just as important.” W[ JL, school community %
consumers F teacher. HR#E 4 BB AW, consumers 5 students il parents.

8. BEAB, BELMWNH. R NG ER L. BEAIEIREIFSA miss the mark FEAE.

9. ZERAA, REMEWE . FXCHNFERARXER 0. KEARFE—AHTS
EHEAUMRGEE. BEEKR, THARRY BT E R CEAR B M EERR
T HAMEE R

10. FEFAHC, BMSHEMI. FCTNEEFSE 9 M. W4 in other words #2785, KR

Hk R .
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IXRPREARIA Y, W BRI SO i 3. A SRR, DME TR A S,
M) B BEAR, SXFEMCE A AR UG AL T N BRI NIAR 22, iy ELaX Rh AR
W LHE AR BN A DTE S B I LS BTy K i 4L

AT XM B AE R KRR E Wl R ek 1), (EUR ILHRUEAMYAE AL BOR LG, 1fi HAE
TABFEAUAR, —EXTIRARE I T U R 8. 9ebr L, W RIA1H “ HE
PR A F IR A BT R R, R4 B i B nT RERR 0 ROGE F— ANy, B “y 9k
F7OMEARIA . REITE A A LRI — 87>, T2 AT A R I [ A T

R E AL 0 BB S I A X RE A D 4 AT B Lo — AN (R =4 11
A, RN ERSIATER, BAWRE T AETF R, ARIRHSFARME AR
EHEASBEARIOAAN EX. ®E2Z, AdmizEie, IMEARNANMIZER RV, BK
H ORI AbR, BB AT ARAMERR, £ 5 QR R, ) — N EE.

Text 3

The United States is often considered a young nation, but in fact it is next to the oldest continuous

government in the world, and the reason is that its people have always been willing to accommodate
themselves to change. It should be realized, however, that sharing benefits of our achievements was
the result of trial and error. Unprincipled businessmen had first to be restrained by government before
they came to learn that they must serve the general good in pursuing their economic interests. Thus,
although early statesmen strongly believed in private enterprise, they chose to make the post office a
government monopoly and to give the schools to public ownership. Since then, government has
broadened its activities in many ways including preventing monopolies from taking over the economy.

Increased growth by acquisition by our largest corporations has resulted in a situation where
virtually independent economic giants will dominate the American economy. Growth of these vast
corporate structures, even though accompanied by an increase in the number of much smaller and less
powerful companies that operate under their control, foretells the creation of monopoly—Ilike struc-
tures throughout American business. In general, the major acquisitions by the sample companies were
corporate organizations that were profitable and successful before acquisition. The main effect of the
merger or acquisition was to transfer control and management of an already successful enterprise to
a new group. Profitability ratios indicate that, in most instances, the acquired companies operated less
efficiently after acquisition.

Americans hold with Lincoln that “the legitimate object of government is to do for a community
of people whatever they need to have done but cannot do at all, or cannot do so well for themselves,
in their separate and individual capacities.” Clearly merger restriction is one example of legitimate
government intervention.
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11. It is implied that the main quality of the United States stressed is its
[A] youth [B] shared wealth [C] trial and error [D] flexibility
12. The term “general good” (line 5, para. 1) refers to

[A] efficient practices [B] ethical practices
[C] common well-being [D] profitable decisions

13. The creation of US post office monopoly is cited as an example of a
[A] replacement of the existing economic order
[B] restraint of unprincipled businessmen
[C] flexible view of government
[D] system of shared profits
14. From the text we learn that when mergers occurred, the added companies had

[A] low profitability ratios [B] management difficulties

[C] poor productivity [D] achieved success
15. The author’s view of mergers is
_ [A] critical [B] cautious [C] qualified [D] favorable

BEIW
MELER N BB, FARKIZR: B—BAE DR, T8 € EBUFIE N
A, Bk 2B, A AAEAR B 2 “Government has broadened its activities in many ways
including preventing monopolies from taking over the economy.” —. =B “FHR. &8
TERMN VRS IR G =B RS RO R, AIE T UFBUR R A R .

accommodate [a'komadeit] vr.{#iE f; &  acquire [o'kwaia] vr. Ik

W B RABE LR legitimate [li'd3itimit] a. & 6328y, &k
unprincipled [An'prinsepld] a. A~#idf&# capacity [ka'peesiti] n. &6, £%; Z4&
restrain [ri'strein] ve.dp#); fa.kb restriction [ris'trik[an] n. fR#], #%
monopoly [ma'nopali] n. ZBy intervention [.inta(:)'ven[an] n. -F#
acquisition [.eekwi'zifan] n. d<# nextto JU-F; kT
virtually ['v3:tfusli] ad. JL-F; %EFr L trial and error R 2 X%
corporate ['ko:parit] a. 28 #); 24k#) believe in #8014z - T 47; #afz - 49K A
foretell [fo:'tel] ve.¥i®; & take over BAmAKZ; 5
merger [ma:d3a] n. 4-H hold with # R ; X #

D

Increased growth by acquisition by our largest corporation has resulted in a situation where virtually

independent economic giants will dominate the American economy.
F &A1 Increased growth ... has resulted in a situation ...

LRI WA by XA, by Raxdi, B A by RRiizh# . where 5155
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&M A], &M situation.

AFFEI . FAE AT ME S GO IRB LR R, X SRMNEIUZ, P25
EP LS A RESEE

Growth of these vast corporate structures, even though accompanied by an increase in the number of
much smaller and less powerful companies that operate under their control, foretells the creation of
monopoly-like structures throughout American business.

F{&a. Growth ... foretells the creation ...

#8354 even though 51 FHPRIEMERAE, Hd, that 51 FEWEMNA), E1fi companies.
their 51X ‘these vast corporate structures’.

AFEX: RESKANRENMIZ . LhHEE2. AHLES MEERN L A SR RagiK,
{HL RS L g R Al 45 K PR A RE TS 1 5 I i b S SRALLZB M ) S i) 27 A

11. ZRAD, A5 SHEWRE. IO NAE BT E A, VRIS E BT 2B LT 2 5
RGBS (] B A 3 — AR AR BBUF, LR RIFE TR BN R BRI EIE N A, Httnl #EA1,
5 [ prom i i) 32 AL 2 RIGRIE .

12. £FAC, B AW, Jf 306 NS BN “They must serve the general good in pursuing
their economic interests.” #34 J5 24275 AT 411, general good 1] L —E 4 their economic
interests A% .

13. ZFAH8, BEEXRE. aILLEE KREKATEAE, ZBIATH thus, B AR 13T,
ST R R E R T E N A . PR UEHERT, SR N T RBBUR A R & .

14. A0, BEHLMTH. JFRONNIEEL: “In general, the major acquisitions by the
sample companies were corporate organizations that were profitable and successful before
acquisition,” i B4 & I H9 22 =] FE OB AT 2 12 1F Y .

15. BERAA, BAEHENE. RIEE B, FHERRE, SRBAM KR HK 1 5
KRERRAETFELGBERELS, mABEREMNL A EREAIMUET, AT RAEF &I
FAAIS R

FEA WP N FREE, HFL L, &) LF 2 5 ESBO a]  1 8— B & B BU
HIFHAET, REANRSZERENAL. R, NMEIRE], SEEIRAT0R BTk f i 4L 2 &
TARMER . AYPHELER AU St HBUR N AL SRA BERHHA RS, FEIE KA BER o )
[, BOBHRS T At Kb, RERBUAKREMA NN ZAA, HibiIEEE
WRBOY BUR 2T, {E# A AT . BLE, BUNEE Z 7y B TiEsal, BfEpit
ZEWTHARE TF -

BATH B KRR ANV B ORI AR L R R, XA BGOSR 245 B SRR S
FoE s, RE SR NMIZ . EH55H 2. EHEG TISERN A F B RN K,
EE XL R AN R R TIUR T R E Rk SR EBM 4t 4. — R &, el A v
1) = LW KO 2 R A BT VLR . & I B i) E B PE T, K — Dk 2 T A




