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It's time for ethics to join aesthetics.

We live in a world saturated with
identities, signs and media. Brand fatigue is being expressed through anti-
corporate campaigns. What are we as designers doing to shape the future of
the world we live in? How can we serve our clients as well as our clients” clients?

The Icograda Conference on Identity/Integrity
will bring new perspectives to the challenges designers face. We will explore
anew course in terms of corporate identity - defining new approaches and
integrating new values.

Lecture include: Wally Olins (United Kingdom),
David Berman (Canada), Ahn Sang Soo (Korea), Andrew Lam-Po-Tang
(Boston Consulting Group, Australia), Charly Fresh (Meta Design, Germany),
Ashley Booth (Ashley Booth Design, Norway), Ales Najbrt (Czech Republic)
and Bo Linneman (Kontrapunkt, Denmark)

Only 100 km from Vienna and 200 km from
Prague, Brno is easy to get to. Enjoy the city’s warm hospitality, historical
architecture, rich traditions, and affordable amenities. The 20th International
Biennial of Brno (concurrent with the lcograda Conference) will transform
the city into the international capital of design.

For information, visit the website, e-mail
«bmo2002@icograda.org» or fax: + 420 543523572 The Conference
fee is $300 USD (early-bird rate until 31 March is $250 USD). Inquire about
attractive group rates (from $50 to $250 USD).

Organized by lcograda with the support of the Design Center of Czech
Republic, the City of Bmo, and the Ministry of Industry and Trade.

Czech Airlines is a major sponsor and the official carrier of this event,
offering a 25% discount on its flights for conference attendees

Brno, Czech Republic
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off iS5 cralrin e general partaety

The International Council of Graphic Design Associations (Icograda) is the
professional world body for graphic design and visual communication.
For more information about lcograda, visit: www.icograda.org

icograda ¢
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