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Shylock: | have done nothing wrong and I fear no judgement. 1 desire my pound of flosh.
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As you read the following passoge , think about how word
connotations affect the message.

g Warming-up Exercise #5 %k5]
e A DR B4 3, IR 48 4 SN it T Al
32 FE T 2 e 2 SR W T LA e o 7 14 B
VPR , LR 2 A= oF I3 152 SRt 114 B e

Tina and Ana needed to perform volunteer work as N,
part of a project. Because both gils had good grades in math,
they decided to tutor! young children in the neighborhood.
Tina wrote this notice.

Read each of the following senfences. Underline the words in

that have: posi

1. We con heip most (school kids, students) (do well, excel).
2. Atthe end of each meeting, we wil (evaluate, fest) your child’s (progress, work).

T R D B SR B B AR B

Reod the following sfory. As you read, think about the connatation and denofafion
of some of the words.

éOnYourOwn B E®E
BB Sy, Bl b 2 Az 38 F BT 2 1) [ 132 5 e
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Tt was 2 dismal?, raimy Saturday. Tami, Amy,
Van, and Diego had aiready fipped?’ through all
the TV channels. They couldn't find aoything
worth watching.

“Let's play dominor’,” Van suggested.

“I have another ides, " Diego said. “Let's play
a game. We alllike quiz shows. Why don't we
‘make one upl*

“Good idea, Dicgo, " Tami said. *Should we
just make up some trivia® questions!™

“Tknow!" Amy said. “We've been studying
connoration and denotation in language arts
class. Let's call out game *What's the Difference?”
“The questions can be based on words that mean

“No, heroes and heroines are really the same
thing —you just use one word for males and the
other for females. | ds like solos and

question,, and the first one to knock on the table
gets o answer it. The winner will be the one with
the highest number of cormect answers.”

Everyone agreed to Tami's rules. Her first
question was, “What's the difference between
the words gale and breeze?™

Van knocked first. He said that both words
describe how air can move, but that brece has
connotations of a gentle, pleasant wind , and
galke has connotations of a strong, more
unpleasant wind.

By 1:00, the score was exactly even®. Amy,
Van, and Dicgo all knew the connotations and
denotations of words like unusual and

performances. They both mean some type of
public presentation, but would you rather make
solos or performances!”
“Petformances, " Diego replied prompely®.
“That's because when I say solas, you think of
performing by yourself with lots of people
watching, Performances don't sound as
pressured, " Amy continued.
“Lgetit,” said Tami. “Tll be the moderator'!,
and you three can be the contestants®. I'l ask &

feigid and chilly, and nosy and
Inquisitive *. They also knew the differences
between aroma and odor®, walk and stnic”,
home and hut, oration® and speech, and
restaurant and diner.

“Speaking of diners, I'm getting hungry, ™
Amy said. "Look! It stopped raining. Let's go out
and get something to eat.”

“What is the difference between a hamburger
‘and chopped steak!” asked Diego as they strolled
toward the street — o was it a boulevard™

© Notes
b A 1) 5 A TR R S, R 2R A IHIE
B T A% I A b ek 2 (] A e SRk A {8

© Checking Comprehension 5]  ##
VA FF s P 3 A R i B X8 B 2 A B R
0 %of TR ST PN 2 Y A

T

3. Why did the four fiiends make up  Quiz show?

4. Wnere do you think the story fokes place? Expiain your answer.

$ Practicing Comprehension Skills  $% B 52 &
F At T R 12 F B 152 3R m o LA A DR ) 4
HE B 158 152 LA AL, 5 B A — P R A

S e

e

Reod eoch por of words. Describe how thekr dencfations are similcr. Expiain what ther
connoiations suggest 10 you.
5 chavmga

6 resiousontidiner

7. onmonvspeech

Reod each of the folowing ner n
that hos the more positive connakation,
8. When the teccher finished his speech, fhe (nosy. Inquisitve) student hod many questons
9 . he four e
wondedul (odor, aroma) of plao.
10. Welcome fo my cozy (home, ).
Reod the italicized words below each sentence. Then, on the ine, rewrte:
eoch group in order fiom the least strong 10 the stongest degree of meaning.
The first exampie has been done for you.
1. Mwostoo _ cool, crily, g ounide 10 i bikes.
chily g cool
12 They Coukd 1ot toke G wolk DEcouse f wos

anng spakdng  poutng

Wthoweotherwos . formatwmeolyec
stonge unbelevable  extooCINCry

14, twas I

probable ety possbie |

& Background Information & &=
RESRIXAFARNERGER AT
FHEABRF R, — B SR .
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SABRN (dominos) MASYE AT — B ECEEEQ TN SN RR AN MR
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Wrhe the word from the bax that belongs with each group.

e e e e
B e B .

$ Practicing Vocabulary i&iCILE
T SR B ERGAE .

1 wos raining outside. Tomi, Amy, Von and Diego couldn’! g, 22 out to ploy. They
‘wanied 1o waich TV, but there was nothing w. 23 woiching. Von proposed that they play

Extension #R @il &
dominas, bul Diego hod anofher | 24_ that they should ploy @ game, ke a quiz show.

T : PA% 2] W8 X5 Bh 22 A BB AR UR 3C,
T Tk bal it {52 T B0V o RS B B A3 R

Fill In each blank with one proper word. The first lefier is given. b $
i

olso knew the diferences betwoen restouran! and diner. Amy sokd, “Specking of diners, I'm geting
h 32 Look! I stopped roining. Let"s go out and gel something 1o eat.”

B e

Writing o Descriptive Parograph

e b e i ey i $ Making the Reading and Writing

; Connection fE & &S
I8 {5 2 A 45 & 32 P 4 790 B8 52 35 3 o
FreE MERN MRS HE, TREE
£%.

Underine each word that hos 0 negalive connaiafion.
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Basketball pro' Hoop Hooper

BANETE AN Y 1 — e HE M AOE . says, “I wear Pro-Rite shoes
(Testimonial ) in every game. So should
you!”
XK R E, WRIFZ AETE | Last year, 40,000 Americans
MARD R W S B R VY s i A 3545, AR 4 |bought Fast-Tek Mountain
(Bandwagon ) X—EREIEM, Bikes. What are you waiting
for?
7o B AR 1938 15 I W /£ 43 2 & | Refreshing, delicious,
RHABBEENAE MERSEANNEE, BA BRI nutritious— Bright Star
(Loaded Words) MEEE X BRLERER, Lemonade is one unique
drink! Mmmm!
P R G KA & — R R N Z M2 1Z | Moe Mullins is the best
(Vagoe Generalities) iR B A8 Y Bk, JLT %A 21 | candidate® for mayor, because
BT FIERE XFFAC M. | Moe gets results’!
LHEBMESH BRI “EM”,HR |At Val’s Diner, you'll never
LHEBE DRBERE, EHBARET KZE | be disappointed. Val’s aways .
(Sweeping AN BB KL, 2% [ |serves the best meals at the
Generalizations) M always, never, all, no one, none|lowest prices.
8}, everyone %51 .

- [Notes)

1. pro/prov / n. BRVIEFE 2. candidate / 'kandidert; 'kendidot / n. &% A 3. get a result B, FTR

Strategy: Persuasive Devices and Propaganda %
“\




Analysis £ 7 AR 1R

™ R — BB W DL B AR T B A I 4 2 LA S i T 5 B, S0 T LA B 5 R
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Fi0 e MES TGS 7 i, 7 R SR A TR I R S D B R SO, /R SCP )T E
e R WAL AL , FFUd )™ 35 2R F T VAR 136 R SR e

There are other dangers. If you are selling your product in a foreign market, you must check that
the translation is correct. A company that sold hair cream wanted to say “X puts life into dry hair.”
They took some photographs of a handsome actor, and the advertisements appeared on large boards by
the side of the road. Nobody bought the product, however, because when translated it meant “X puts
living things into dry hair.”

(#& H SEFC Students’ Book 3, Lesson 19)

MEEROTRERBU SERWARM A LHXBSCFR AEENTABTREAR N TEEY LK
R R T — 4] 4518 “X puts life into dry hair.”  7E [ ¥ 28 T 4 ) 2% 7= S, X — 4 7 4
) 9 1% A “X puts living things into dry hair.” , B i S 2T A 6] HEZ 72 5 o

PR ANTE X ) 7 A S T R IR SR N 2 AR X T L MRS T T RS R i aRE
XA E g, A 45 15 H ) “puts life into dry hair” ELA % 8 38 20 (4 B 3 3 e Ah , B T E
G s M T — {7 5 (a handsome actor) , BT LB B R T “ 4 AHERR" (9 Ui IR SR B%

Warming-up Exercise 5 & 2)

Choose the name of the propaganda device that each
statement uses.
1. Candidate Mary Brown is independent, hardworking,
and courageous.
A festimonial
B bandwagon
C loaded words
2. Champion* dog trainer Rory Rolfe says, “My dogs roll over
and beg for Doggie Yum-Yums!”
A testimonial
B vague generalities
C sweeping generalizations

Read the following radio ad for Petster’s Pet Shop. Look for
persuasive devices as you read.

[Notes]

4. champion / 'tfzmpjon / n. 8%

‘_% Lesson 19



Studies show that people with pets are happy people. That’s

why more and more Americans are becoming pet owners. Perhaps
the time is right for you to share your life with a pet. At Petster’s Pet ‘ :
Shop, we are ready to help you take that important step.

Stop by our clean, pleasant shop anytime. Get to know our happy
family of pets. Talk to our caring pet professionals.

Now, don’t just take our word for it. Listen to what Dr. Dan Noto,
radio’s famous pet vet, had to say: “For pet perfection, go to Petster’s!”
That’s right, Dr. Dan! No one knows more about pets than we do. Our
pets always make the best pets. So make Petster’s your pet center today.
You’ll never be lonely again !

3. What persuasive device does this sentence from the ad illustrate?
Explain your answer,
“Studies show that people with pets are happy people.”

4. What persuasive device is used in this sentence? How do you know?
“That’s why more and more Americans are becoming pet owners.”

5. What persuasive device is mainly used in this paragraph from the ad?
“Stop by our clean, pleasant shop anytime. Get to know our
happy family of pets. Talk o our caring pet professionals.”

6. What two persuasive devices are used in paragraph 3 of the ad?
How do you know?

oy .- BAEREEE R TR TRREE

On Your Own B ¥ 1%

Read this sCript for a television commercial®. Think about
the propaganda devices as you read.

[Notes)
5. commercial / ka'ma:fal / n. (& B BMPH ) B ~&

Strategy: Persuasive Devices and Propaganda %
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Natribeef Dog Food Ad

EXTERIOR®: HIGH ON A SNOWY
MOUNTAINTOP—DAY

A dog sits on the side of a mountain. He
sniffs the air, sniffs it again, then runs
down the snowy slope.

EXTERIOR: DESERT IN AFRICA

The dog runs across desert sands.

EXTERIOR: EIFFEL TOWER’
The dog makes a circuit® around the Eiffel
Tower in Paris and sniffs again.

EXTERIOR: SHIP IN NEW YORK
HARBOR NEAR THE STATUE OF
LIBERTY?® DOG: “Woof ¥, woof!”
The dog passes the Statue of Liberty, still WOMAN: “Here’s a bowl of scrumptious* and
¢ nutritious Nutribeef dog food!”
sniffing. .
The woman puts dog food in a bowl. The dog
CITY

VOICE-OVER" (Narrator'®): “Dogs will travel
any distance for a delicious bowl of Nutribeef
Dog Food. It’s right on the label: Nutribeef

The dog runs up and down streets of New York
City in pursuit® of the delicious aroma''. He

t d sniffs. Then he spies a luxurious'
kel b i S contains meaty chunks of real beef. What dog

doesn’t love beef? Dogs know that Nutribeef is
the tastiest dog food made. They flock" from

apartment building and trots toward it. A
woman holding a bag of groceries enters the

building. The dog follows her inside.
INTERIOR: APARTMENT —DAY

all over the world to get a bite of Nutribeef,
because it’s worth it] Nutribeef also has all the

The woman opens her grocery bag and pulls
out a can of Nutribeef dog food.
WOMAN(to the dog): “I bet you're hungry,

nutrition™® your dog ever needs. More and more
dog owners are choosing Nutribeef. Shouldn’t
you choose it, too?”

[Notes]

6. exterior / k'stiaria / n. (BB ERI) IR, GREISH) FNER 7. Eiffel Tower IRIFRKE (L TEZEERNBH TR E)

8. circuit / 'satkit / n. X435, ¥CE 9. the Statue of Liberty (EEMAAHEH) @ L& 10, pursuit / pa'sju:t / n. B

11. aroma / a'rouma / n. (¥ B KEMN)FE . BEWR 12 luxurious / Iag'zjueries / adj. FEH ), LR 13. woof / wof /v, (¥5)3EEM
14. scrumptious / 'skrampfas / adj. T O H3, KA 15. voice-over / ‘voispuva / n. EHME,3EE 16, narrator / nla'relta ! n. f&% R

17. flock / fiok / v. 48, 854780 18. nutrition / nju:'trifan / n. E3F
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Checking Comprehension |3 1% £ B

§ 7. What point is this commercial trying to make?
|
}

8. Would you be influenced by this advertisement? Explain why or why not.

Practicing Comprehension Skills X A8 L%

Choose the persuasive device used in each sentence. Then on each
line, write the words that gave you clues about the device used.
9. Dogs know that Nutribeef is the tastiest dog food made.
A testimonial B vague generality
C bandwagon D sweeping generalization

10. More and more dog owners are choosing Nutribeef.
A testimonial B loaded words
C bandwagon D sweeping generalization

11. Here’s a bowl of scrumptious and nutrifious Nutribeef Dog Food!
A vague generality B testimonial
C loaded words D bandwagon

12. Nutribeef has all the nutrition your dog ever needs.
A testimonial B loaded words
C bandwagon D sweeping generalization
13. Give an example of a testimonial the television script writer might
have included in this advertisement.

14, Think about the name Nutribeef, Would you agree that this made-up
word is an example of a loaded word? Why or why not?

Suppose you wanted to persuade people to switch dog food brands to Nutribeef.
Think of a sweeping generdlization and a bandwagon device you might

Strategy: Persuasive Devices and Propaganda




use 1o persuade them. Write your answers on the lines below.
15. Sweeping Generalization

16. Bandwagon

Rewrite these statements, providing facts that could be used to support them.
17. Nutribeef has all the nutrition your dog ever needs.

18. More and more dog owners are choosing Nutribeef,

19. Look back at the commercial for Nutribeef. Are any of the claims it makes valid,
supported by facts or evidence? Explain your answer.

20. Choose the dog food hames below that use loaded words.
A Yummywoof Crunchies
B Blank Brand Dog Food
C Doggy Delight
D Healthy Pup Dog Food
E Jake’s Dog Food

Practicing Vocabulary 18);C If| &

Choose the word from the box that best completes each analogy.
Write the word on the line.

Y o : exterior:
21. outdoor : indoor erior  dreuit

22. velvety : fouch :: : taste Lk InSROE

23. straight line : one way : :around i mxuﬁou's_ -
24. meager : poverty :: :wealth S nutrition
25. quest : search : : chase P‘U"SU" "
26. rest : sleeping :: : eating scrumpﬂous
27. seeing : scenery :: hearing : b

Lesson 19




Background Informotion & & fif 1%
J=4 (advertisement) [ HBBERNIOEEZ B, N T KESB R, & REAE, KI5
AET E R Z P IE I —A) 2 5 AT IR E B2 R, Rl AR VA SR S AR . Tl
ading RTINS i B T Z I =i i A e GO R A 36 2
AR SRR &, T EEn T 1M BKM AR SR,

JERVRR NS O ARSI S S S I R LB B T SR AR R 6] 32 AR HE B TH 2%
W& A ARUE o) 45 76 D6 IR AT S 7= i 4 ] st b AT ) JEL AR RO A 0 A5 BE AT Ok O K
He S

Extension 1 E 1l &

Fill in each blank with one proper word. The first letter is given.

Dogs will travel a long distance for Nutribeef. The dog in the commercial t 28  over
mountains, across African desert sands, through France, and across the ocean to get the food in New
York City. In the City, the dog runs u 29 and down the streets in pursuit o 30
the delicious aroma. He stops and s 31 . Then he spies a | 32  apartment
building. When he trots toward the building, he meets a woman holding a bag of g 3310
The dog follows her inside. The woman knows the dog is h 34 , so she opens her bag
and p 35 out a can of Nutribeef dog food. The woman gives him a b 36 of

scrumptious and nutritious Nutribeef dog food. The dog eats it hungrily.

Moaking the Reading and Writing Connection ERRBEE

Writing an Advertisement
On another sheet of paper, write a radio or television advertisement for a product that pet owners might

buy for their pets. When you have finished, share your work with a partner. Identify the persuasive
devices in each other’s work.

Strategy: Persuasive Devices and Propaganda ™ o



