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PR: The Wildcard Marketing Strategy

Helping impact the growth of your small busxness

|
|

I g 7

Create Match target . Have aspokesper- Use your
several i audience with | sonor PR firm opportunities
creative story | the right media ; represent your when presenting
pitches i | channels j Someany. © your company. |

PR is too time-consuming of an effort

v

This may be true in cases where.. , but this should not prevent you...
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%) 3 PR TEMMEE, RET OB, this may be true in cases dif
this S5 LA IER #6169 “ time-consuming”
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You must be patient and persistent. (4&3F)
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However, when activity comes up, you must ensure. ... Wiz
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i:i: Words and Expressions

tactic [ 'wkuk] n. B, Mg spark [x;wc;:k} v. 2{3). wE
pitch [puf] n. 128, 2if . deadiine [ ‘dedlun] n. REHHR
entertaining [ entaemm ] a. e, A6 ! !

Conclugions
i

1. Report on Visit to Partner Agencies in Paris
2To. Bill Baker, Managing Director
From . Lily Bates

l Date. 2 July 2008

. This repart is to describe.
): The report explains / examines. ..

: Enclosed is a report about
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Test 3
PART TWO
Questions 13-17

e You will hear five short recordings.

i

o Write one letter (A-H) next to the number of the recording.
« Do not use any letter more than once.

« After you have listened once, replay the recordings.
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1
Increased demand or the rising cost of supplies may
) put you in the position of having to decide whether or

not 1o raise prices.

Some business owners try to avoid price increase

because they fear customers will react it negatively.

In many cases it's a better strategy to make regular,

| small price increase than to hit customers with one

i S

e R NEX SRR E
., RERESEE, BT
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L
large increase. Because a 10 percent price increase is:

likely to draw more negative attention than two 5

RREREHR

| percent increases.

; 5> HLEREEHE raise the price gradually ¢
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m strategy [ 'stratadzi] n. B
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S0 R B AL AR ARG 60 Wk [ 46 09 7 £t s a better strategy to make regular, small price increases

than to hit customers with one large increase. i 15 it E Juik iy %240 4f
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= i ; Satisfaction Survey
L i The company you work for has conducted a satisfaction survey. We all know
0

customer satisfaction is essential to the survival of our businesses.

You have been asked to find out whether customers are satisfied.

Discuss the situation together, and decide.
© how to find out whether the customers are satisfied

* what to ask in a customer satisfaction survey.

FEFMIT K

il
. » i i {{UTalking with them
Bkl ; ; (The goal 6 findout y S

| hether customers aresaisfed | Wethods to condct pGaling them on the’
ek i Elg S, &8 o g pave '
=, AELE, ATAE
ZEEIFITR

RUITEREEMBE, k&S
i, —BHTHA, TR

‘@)Mailmgrtrr;a‘m é. »
t questi ire

/()Basic customer
satisfaction questions |

‘Questions to ask them

) Taste of customers

BBk

A: We all know customer satisfaction is essential to the sur- SR TR
vival of our businesses. How do we find out whether our HABPHRERE
customers are satisfied?

B:In my opinion, the best way to find out whether your cus-

REEMINETEAR, By
B, F‘iRME, A% } EFEEYEE

Is feedback from customers the most im- e Yes their feedback is very precious and

portant thing to consider? Why or why not?  useful, because you can improve your
products' quality accordingly.
e No, you cannot completely depend on

w_l ?iﬁ%ﬂ*a% |‘E] 'Aé:, § /EJ zj}x__" g when answering questions.

Aot X |
ﬁ y @éfﬁs%{ v Z:EIX\-?_F" i Is it essential to consider competitors ' e Yes. By comparison, you can do a better

products? Why or why not? job.

that, because they may be not very ssrious) |

* No, feedback from customers is more cre- |
dible.

R RIS e
MEE, MAFSHE, R e
permission [palmifan] n. #3

Al A ; tionnaire [ e predictable [ prikiob] . SRR
: : 0 anticipate [wn'tistpeit] v. SEF 78

it
e

HEMAERAE, B35 ; ABERE
i, ZHME, AAAY

* Sorry to interrupt, but....

© May | remind you that...?

* Do you like to listen to my opinion about...?

* Well, a very important factor | want to mention is that....
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