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Reading Exercise 1
(A)

Danielle Steel, America’s sweetheart , is one of the hardest working woman
in the book business. Unlike other productive authors who write one book at a
time ,she can work on up to five. Her research done before writing takes at
least three years. Once she has fully studied her subjects, ready to dive into a
book , she can spend twenty hours nonstop at her desk.

Danielle Steel comes from New York and was sent to France for her
education. After graduation,she worked in the public relations and advertising
industries. Later she started a job as a writer which she was best fit for. Her

. achievements are unbelievable ; 390 million copies of books in print, nearly
fifty New York Times best-selling novels, and a series of “Max and Martha”
picture books for children to help them deal with the real-life problem of
death ,new babies and new schools. Her 1998 book about the death of her son
shot to the top of the New York Times best-selling list as soon as it came out.
Twenty-eight of her books have been made into film. She is listed in the
Guinness Books of World Records for one of her books being the Times best-
seller for 381 weeks straight.

Not content with a big house,a loving family,and a view of the Golden
Gate Bridge, Danielle Steel considers her readers to be the most important
resource and has kept in touch with them by e-mail. While she is often
compared to the heroines of her own invention, her life is undoubtedly much
quieter. But,if she does have anything in common with them it is her strength

of will and her inimitable style. There is only one Danielle Steel.
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productive adj. Z£ [ :During their most productive period , both mills were controlled
by the Marling family. 755 &5 = (R 101, 5B B AR il ChMRA B

straight adj. #%%E6%:The New York Rangers have won seven straight games. £1 295
AL ERiEm T B T .

inimitable adj. HMELAEL(EAY, G 54 L f#Y : the inimitable comedian, Charlie Chaplin
PHHE L £ R 3 01 A P - R AR

1. Danielle Steel is different from other writers in that
A. she can write several books at the same time
B. she often does some research before writing a book
C. she is one of the most popular American women writers
D. she can keep writing for quite a long time without a break
2. Children who have read “Max and Martha” picture books may know
how to deal with affairs at school
what to do if Max and Martha die

what to do when new babies are born into their families

SO0 |

. how to solve the difficult problems in their writing classes
3. One of Danielle Steel’s achievements is that
A. some TV plays were based on her books
B. her picture books attracted a lot of young men
C. one of her books became a best-seller in 1998
D. she wrote the Guinness Book of World Records
4. We can learn from the passage that Danielle Steel
A. lives an exciting life
B. values her readers a lot
C. writes about quiet women

D. is pleased with her achievements
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(B)

A month after Hurricane Katrina,l returned home in New Orleans. There
lay my house ,reduced to waist-high ruins,smelly and dirty.

Before the trip, I'd had my car fixed. When the office employee of the
garage was writing up the bill, she noticed my Louisiana license plate. “ You
from New Orleans?” she asked. | said 1 was. “ No charge,” she said, and
firmly shook her head when I reached for my wallet. The next day 1 went for a
haircut, and the same thing happened.

As my wife was studying in Florida,we decided to move there and tried
to find a rental house that we could afford while also paying off a mortgage on
our ruined house. We looked at many places, but none was satisfactory. We'd
begun to accept that we'd have to live in extremely reduced circumstances for
a while ,when I got a very curious e-mail from a James Kennedy in California.
He'd read some pieces I'd written about our sufferings for slate, the online
magazine and wanted lo give us (“no conditions attached”) a new house
across the lake from New Orleans.

It sounded too good to be true, but I replied, thanking him for his

- 3.



exceptional generosity ,that we had no plans to go back. Then a poet at the
University of Florida offered to let his house to me, while he went to England
on his one-year paid leave. The rent was rather reasonable. mentioned the
poet’s offer to' James Kennedy,and the next day he sent a check covering our
entire rent for eight months.

Throughout this painful experience, the kindness of strangers has done
much to bring back my faith in humanity. It’s almost worth losing your worldly
possessions to be reminded that people are really nice when given half a

chance.
[ &)

waist-high adj. 5 ZEEHE6Y , 775 0 : waist-high maize F¥IE 5 ) £

smelly adj. 43 SLBRHY, % 5L :smelly socks SLBKf

mortgage n. fEFTEEK:On my present salary I can’t get a mortgage. §¢ H fi I
TEARTHEA R

slate n. (135 RIAY) £i#E:] hang a slate in my kitchen for memos. & /55 B 1UHE T
Hid M AR.

exceptional adj. 55169, # 4H ) ; These works of art must be handled with exceptional
care. i ENE0HE XA G TR Sh L

generosity n. K He was known for his generosity to his colleagues. g ER
At %o 7] = AR AR

worldly adj. {5{1tAY, 2211 They were ambitious for worldly power and possessions.
Ul fi 17 3 EE A BRI BT A9 L. || sb. °s worldly possessions KL A (1) 4= 04
J\ﬁ".

half a chance -5 HL 4 : Be careful of that fellow, he’ll cheat you if he gets half a

chance. 2.0 R %4k M .‘:'1*)[.’2.’-‘[‘[1‘1%"& PESRAA .

1. The garage employee’s attitude toward the author was that of
A. unconcern B. sympathy C. doubt D). tolerance
2. What do we know about James Kennedy?
A. He was a writer of an online magazine.
B. He was a poet at the University of Florida
C. He offered the author a new house free of charge.
4.



D. He learned about the author’s sufferings via e-mail.
3. It can be inferred from the text that

A. the author’s family was in financial difficulty

B. rents were comparatively reasonable despite the disaster

C. houses were difficult to find in the hurricane-stricken area

D. the mortgage on the ruined house was paid off by the bank
4. The author learned from his experience that

A. worldly possessions can be given up when necessary

B. generosity should be encouraged in some cases

C. people benefit from their sad stories

D. human beings are kind after all

[(&FFX]
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(C)

Professor Barry Wellman of the University of Toronto in Canada has
invented a term to describe the way many North Americans interact these
days. The term is * networked individualism”. This concept is not easy to
understand because the words seem to have opposite meanings. How can we
be individuals and be networked at the same time? You need other people for
networks.

Here is what Professor Wellman means. Before the invention of the
Internet and e-mail, our social networks included live interactions with
relatives , neighbors ,and friends. Some of the interaction was by phone, but it
was still voice to voice, person to person,in real time.

A recent research study by the Pew Internet and American Life Project
showed that for a lot of people, electronic interaction through the computer has
replaced this person-to-person interaction. Howsver, a lot of people
interviewed for the Pew study say that’s a good thing. Why?

In the past, many people were worried that the Internet isolated us and
caused us to spend too much time in the imaginary world of the computer. But
the Pew study discovered that the opposile is true. The Internet connects us
with more real people than expected—helpful people who can give advice on
careers, medical problems, raising children,and choosing a school or college.
About 60 million Americans told Pew that the Internet plays an important role
in helping them make major life decisions.

Thanks to the computer,we are able to be alone and together with other

people—at the same time !

[ &%)

term n. % i), Al In simple terms, you need more exercise. fij SUHI, {500 B £
Hro

interact v. H &, 48 We learned about how people and their environment interact. J§
(10 17 N FUESE Ak o] LA B o i

network v, ({5 ) MKW (AT E) HE il You've always got to network and
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make new contacts. M {375 5 A AR HE BT OER & L

1. The underlined phrase “ networked individualism” probably means that by
using computers people
A. stick to their own ways no matter what other people say
B. have the rights and freedom to do things of their own interest
C. do things in their own ways and express opinions different from other
people
D. are able to keep to themselves but at the same time reach outl to other
people
2. According to the Pew study, what do many people rely on to make major
life decisions?
A. Networks. B. Friends. C. Phones. D. Parents.
3. It can be inferred from the Pew study that
A. people have been separated from each other by using computers
B. the Internet makes people waste a lot of time and feel very lonely
C. the Internet has become a tool for a new kind of social communication
D. a lot of people regard the person-to-person communication as a good
thing
4. Which would be the best title for this passage?
A. We're Alone on the Internet
B. We're Communicating on the Internet
C. We're Alone Together on the Internet

D. We're in the Imaginary World of the Internet
[BFiFX]
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( Pew Internet and American Life Project 5 £ [F 2 5 AT B A AL AL LAY
i Em TR G FEZEE G P, B China Internet Network Information
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(D)

As societies develop, their members start to see things not so much
according to what they need,but according to what they want. When people
have enough money ,these wants become demands.

Now,it's important for the managers in a company lo understand what
their customers want if they are going to develop effective markeling
strategies. There are various ways of doing this. One way at supermarkets, for
example,is to interview customers while they're doing their shopping. They
can be asked what they prefer to buy and then the results of the research can
be studied. This provides information on which to base future marketing
strategies. It's also quite normal for top managers from department stores to
spend a day or two each month visiting steres and mixing freely with the
public,as if they were ordinary customers, to get an idea of how customers
act.

Another way to get information from customers is to give them something.
For example ,some fast food restaurants give away tickels in magazines or on
the street that permil customers to get part of their meals for nothing. As well
as being a good way of attracting customers into the restaurants to spend their
money , it also allows the managers to gel a feel for where to attract customers

« 8.



and which age-groups lo attract.

Another strategy used at some well-known parks such as Disneyland is
for top managers to spend at least one day in their work, touring the park
dressed as Mickey Mouse or something like that. This provides them with a
perfect chance to examine the scene and watch the customers without being

noticed.

[4id]

strategy n. UEEE successful language-learning strategies JI) (018 5 5 2 Ui B
get a feel for ¥, T fif, %< :Once T got a feel for my new job I enjoyed it. — [ %4
BT HOMBILAE, R T E.

1. The text is designed for
A. managers B. salesmen C. researchers ). customers
2. Which of the following can help managers get useful information?
A. Visiting customers themselves.
B. Giving customers free food on the streel.
C. Visiting parks as ordinary customers.
D. Asking customers questions at supermarkets.
3. What does the word “this” underlined in the last sentence reler to?
A. Visiting Disneyland.
B. Wearing attractive clothes.
C. Acting Mickey Mouse.
D. Dressing up and walking around.
4. The main idea of the text is
A. how to do market research
B. how to develop marketing strategies
C. how to find out customers’ social needs

D. how to encourage customers to spend more money

[BXFiFxX]
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