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Learning Objectives

In this unit you are going to watch and listen to some news
| reports, news stories and interviews about career planning. By
completing a series of tasks you will learn to

understand the main ideas of the audio/video materials ;
grasp the important details of the audio/video materials;
express and defend your opinions on the issues related
to the audio/video materials;

write a summary after listening to a clip;

comment on the given topic.

Part1 Lead-in

Task

SOMETIMES

1 FEEL
Look at the picture, think about and discuss the following THAT 1
. 5 HAVE THE
questions with your partner. WORST Jog

1. What do you think is the best job in the world?
2. What do you think is the worst job in the world?
3. Have you had any planning about your future career?

Part 2 Watching & Listening

Section A

Directions: You are going to watch a clip, “ Up the Career Ladder” (4'01"). Please read the

IN THE

following words before watching and then finish the following tasks.

register /'redsista(r) /

‘recruiter /r1'kruzta(r)/ n.

M
A B

V. expansion /1ik'spznfon/ n.

launch /lomtf/ v.
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Watch the clip carefully and then choose the best answer to the following questions from the
four choices given.

1. Which of the following issues is the interview mainly
concerned with?
A) The recession of USA.
B) The formation of TheLadders.com.
C) The formation of monster.com.

D) The website’s expansion to Europe.
2. What is the obvious difference between ThelLadders.com and monster.com, according to this interview?

A) ThelLadders.com is an on-line job-seeking website, while monster.com is not.

B) Monster.com is an on-line job-seeking website, while TheLadders.com is not.

C) TheLadders.com is focusing on the high-end job market.

D) Monster.com is focusing on the high-end job market.

” Task 2

Watch the clip again focusing on the specific information, and then decide whether the
following statements are true or false. Use T for true and F for false.

~F 1. According to the video, all parts of the US are in a recession.

T 2. After you join TheLadders, you need to pay some membership fee.

__F 3. Two million recruiters are using TheLadders. com every day.

__F 4. There are about 36,000 new jobs posted on ThelLadders. com every week.

__F 5. ThelLadders. com has expanded its business to Asia.

Y Task 3

First complete the following sentences with the help of the Chinese clues in the brackets. Then

listen and compare your answers with what you hear.

1. But if you are looking at sectors, for instance, like technology or health care, those sectors are
booming (XA TV IR IR ).

2. They're really hiring extensively (J"7Z4# \) and recruiting a lot of senior level professionals (1% [=%43
AL

3. We work very close with these recruiters (5iX ¥4 ¥ 415 %% ). We can help them and tell them
this is what our recruiters are looking for.

Following is the script of the video clip:
Poppy Harlow (Anchorwoman) : So, are you trying to climb the corporate ladder? Maybe you are fresh out



Unit 1 Career Planning

of business school. You’d like to earn enough to start paying back all those loans. For securing a job that
pays more than $100 K (K: —7) could certainly help out with that. With me now is Alex Douzet.
He’s co-founder of TheLadders. com. That’s a website to help you do exactly that. Thanks for joining us.

Alex Douzet (co-founder of TheLadders. com) : Thanks by the way.

Poppy Harlow: Sure, in your most recent quarterly job trends report, you said that [ for] those senior level
positions,, people looking for those are really feeling the impact of the recession. So do you think that the
US is in a recession in terms, at least, of people trying to find good high-paying jobs?

Alex Douzet: It is a difficult question to answer because some sectors we look at and they are in the recession.
Others we actually seeing an expansion and they are booming sectors. So we really have to look at the real
core level data. For instance, if you look at the financial services industry, I think it’s fully clear that it is
in recession. We see it actually in New York, as well as in London. But if you’re looking at sectors, for
instance, like technology or health care, those sectors are booming. They’re really hiring extensively and
they’re recruiting a lot of senior level professionals.

Poppy Harlow: When you say health care, you mean big pharmaceutical companies, big tech names, like
Google. What are you talking about?

Alex Douzet: So big pharmaceutical companies like Novartis, Pfizer. Technology, Google, Microsoft, you
know, Siemens, companies like these.

Poppy Harlow: So how do people use your site? You know a lot of people use sites like Monster. com. That
has a wide range of jobs and different salary levels. So who is coming to your site? How are they using it?
And maybe some stories that about people they really have found work through it, especially in this
economic environment.

Alex Douzet: Yeah, so we are focused. We cater to the higher-end job market. So we define our market as
$100,000 plus a year. And people come and join TheLadders. We are a premium job sites so you have
to pay some membership fee. You come in and you post your whole resume on our sites. And you know
you have access to a different variety of services. You can obviously look at jobs and apply to jobs. We
will also have a networking product, where you can contact recruiters directly and work with them. You
may not have a job that is posted onsite, but they may be having a job that, you know, you maybe right
for later on. And you want to build a relationship with their recruiters. We also help people with their
resume. We see that nine out of ten professionals or executives have, you know, a poorly written
resume. They need help. It’s not so much that you know that they don’t provide the right contacts, but
they need to position themselves right for the job market. We work very closely with these recruiters. We
can help them and tell them this is what our recruiters are looking for.

Poppy Harlow: And let’s talk about numbers there. How many jobs are posted on the site? How many people
are using that? And also expansion into Europe, which started last year.

Alex Douzet: Yeah, so we have about two million registered users on TheLadders. com today. That’s on the
job seeker side. We have 36,000 recruiters using our sites every day trying to source candidates. We have
about 10,000 new jobs being posted on our site every week. So, as you can see, it is just a hot base. We
are the largest market base for high-end jobs in US.

Poppy Harlow: Tell me a little bit about that European expansion.

Alex Douzet: So about a year ago, we decided, you know what, most of the Jjob seekers aren’t just located in
the US. We have to start looking at helping job seekers overseas. We thought that offering wasn’t being

3
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provided anywhere else in the world. So the UK market being the second largest online recruiting market
for high-end jobs made sense for us to be the first place where we try our international expansion. So we
launched our website last July in the UK and we now have an office and a team on the ground, and this
site has been growing and expanding very quickly.

Poppy Harlow: Thinking about Asia at all?

Alex Douzet: I think that’s a much more long term. Oh, after the UK we’ll probably expand further into
continental Europe, some market like Germany, France, and at some point, we’ll start looking into Asia.
I think it’s just a different recruitment market over there.

Poppy Harlow: OK, thank you so much. I appreciate it. If you are looking for one of those jobs, a $100 K
and up. Check it out on TheLadders. com.

Background Information:

- 1. TheLadders. com: ()] TR &K f4EHE 10 J1 £ 0Ll EIRAL{E S 945 18 /¥ ) TheLadders. com is a
privately held company offering online job search and recruitment services specific to the $100 K + sector
of the employment market. The company operates its primary consumer destination at www. TheLadders.
com as well as specialized job search engines for Sales, Marketing, Finance, Human Resources, Law,
Technology, Operations and all other $100 K + fields. TheLadders. com headquarters are located in the
SoHo neighborhood of New York City; the company also holds offices in London.

2. Monster. com: ( 4BRE KM LR BEAR S5 T ) Monster. com is an employment website owned by Monster
Worldwide. Monster is one of the 20 most visited websites out of 100 million worldwide, according to
comScore Media Metrics ( November 2006 ). It was created in 1999.

Monster is primarily used to help those seeking work to find job mons ter.
openings that match their skills and location. Today, Monster is the  Your calling is calling“
largest job search engine in the world, with over a million job postings

at any time and over 150 million resumes in the database (2008) and over 63 million job seekers per month.

Section B

Directions: You are going to listen to a clip, “ A Second Chance to Work After Retirement”
(2'28"). Please read the following words and phrases before listening and then
finish the following tasks.

] /menio‘r!f/ 'menta(r) /n - ERE

i
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g Task 1

Listen to the clip carefully. While listening, read the following questions and then answer them
briefly with the information from the clip.
1. Why did Kiefer go back to work again after retiring?
(Because he didn’t want to spend the rest of his life in the rocking chair, and besides, he was also facing
financial challenges. )
2. Where is Kiefer working now?
(At the Home Depot. )
3. Why are more and more companies eager to hire the retired people back to work?

(Because they have great energy, great work ethic, and make it possible to bring skilled mentors into the

company. )

g Task 2

Listen to the clip again and then choose the best answer to the following questions from the
four choices given.
1. When did Kiefer retire after his 30 years as an appliance salesman?
A) At the age of 60. B) At the age of 62.
C) At the age of 72. D) At the age of 52.
2. What did he plan to do before he changed his heart?
A) To develop his own business.
B) To run COBRA insurance company.
C) To take care of his grandchildren.

D) To Enjoy his hobbies like fixing up cars.

3. Why do many seniors like Kiefer head back to work?
A) Because they are tired of playing shuffleboard.
B) Because they need to support their families.

C) Because they need the benefits like insurance.
D) Because they want to give their grandkids some money.

4. How many workers will be at least 50 years old by the year 20107
A) One in four workers. B) One in three workers.
C) One in seven workers. D) One in six workers.

g Task 3

Listen to the clip for the third time focusing on the specific information, and then fill in the
blanks with the words or phrases you have heard.

1. Without an ongoing retirement plan, Kiefer set out looking for a job that would blend his interests with

S



