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Unit 1 Anecdotes

Anecdotes
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Imagination was given man to compensate for what he is not, and a

sense of humor to console him for what he is. p

—Author unknown N
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q)assage 1

Bartender Still Mixing Martinis at 90

A man who mixed martinis (5#2Jgi) for Marilyn Monroe and 1
poured Scotch whisky for John Lennon was celebrated as New

York’s oldest bartender (#1E % #£F) when he turned 90 this week,

and he vowed to keep working.

JENK
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Hoy Wong, who was born in Hong Kong in 1916, fled Hong Kong
in 1940, the year before it fell to Japanese forces, and moved to
San Francisco where he joined the US Air Force and learnt
English. Demobilized in 1946 after serving in India and China, he
moved to New York and started serving cocktails two years later.
It was while working in Freeman Chum, considered one of the
city’s first fashionable Chinese restaurants, that he served most of
his celebrity clients. He is known simply as Mr. Hoy at the historic
Algonquin Hotel where he has served Manhattans and martinis
for the past 27 years in the dimly lit Blue Bar. The hotel is best
known as the favored lunch spot of the 1920s literary circle The
Round Table, whose members included the founders of The New
Yorker magazine. The Algonquin, which touts (W#) Hoy as the
city’s oldest bartender, threw a birthday party for him on Tuesday
night, inviting customers past and present as well as staff, friends
and family. Asked about retirement, Hoy said, “| never think about
that... Now I'm 90 but | don’t feel I'm that old.”

Hoy started tending bar in 1948 and worked at various hotels and
restaurants, including Freeman Chum in New York where he
served Monroe drinks, before moving to the Algonquin where
former Beatle Lennon used to order Scotch. Hoy was shy of his
celebrity customers, but his granddaughter Jennifer Zhang said
he would occasionally come home with anecdotes from work. “He
would tell me that the Duke of Windsor told him he made the best
martini in the world,” Zhang said. “One day he said, ‘People all
think that Marilyn Monroe is beautiful but I'm telling you, the
prettiest is Elizabeth Taylor, though Marilyn Monroe is just sweet.’
She would come to the bar and say with her sweet voice ‘Hi, Mr.
Hoy,” she said. Zhang said she would be surprised if Hoy ever
retires. “He can’t relax. | said, ‘When are you going to retire?’ and

2zlS



Unit 1 Anecdotes

he said ‘I don’t know, maybe I'll work for a couple more years,’ and
that was 10 years ago,” she said.

Wong still works five days a week, spending his entire eight-hour 4
shift on his feet. The 90-year-old is far from slowing down and has
no thoughts of putting down his cocktail shaker for good.

He said he loved his job, and had no plan to retire. 5

(456 words)

‘How fast do you read?
456 words minutes = wpm

Exercises for Passage 1

I. Decide whether each of the following statements is true or false.
Put “T” for true and “F” for false in the space provided.

__1.Hoy Wong was once a soldier when he was young.

_____ 2.The New Yorker magazine founder once had lunch at the
Round Table.

__ 3.As a matter of fact, Hoy is the oldest bartender in the US.

____4.Mr. Hoy served Monroe martinis in Algonquin Hotel.

__ 5.Hoy Wong has been a bartender for 42 years and he would like
to pursue his work.

AN
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Il. Translate the following sentences from the passage into Chinese.

1.A man who mixed martinis for Marilyn Monroe and poured Scotch
whisky for John Lennon was celebrated as New York’s oldest
bartender when he turned 90 this week, and he vowed to keep
working.

2.Hoy was shy of his celebrity customers, but his granddaughter
Jennifer Zhang said he would occasionally come home with anecdotes
from work. “

3. People all think that Marilyn Monroe is beautiful but I’'m telling you, the
prettiest is Elizabeth Taylor, though Marilyn Monroe is just sweet.

The Real Thing

One of the most successful commercial products ever launched is
said to have come about as the result of a mistake. In 1896,
Jacob’s Pharmacy (#5/5) in Atlanta, Georgia, was selling a nerve
medicine known as “French Wine Cola—Ideal Nerve Tonic”. By

Ll
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Anecdote

accidentally adding fizzy (1) water instead of still water to the
recipe, a pharmacist called John S. Pemberton invented what has
today become the most popular soft drink in the world: Coca-Cola.
Along with its closest rival—Pepsi—which appeared on the
market three years later, Coke has enjoyed phenomenal success
worldwide, particularly in the past fifty years. Indeed, old Coke
bottles and “limited edition” cans can often fetch considerable
sums from collectors, and there are even stores which deal
specially in Coke products and souvenirs.

What could possibly account for the amazing success of Coca-
Cola? How has this combination of carbonated water, sugar, acid
and flavorings come to symbolize the American way of life for most
of the world? After all, even the manufacturers could hardly describe
Coke as a healthy product since it contains relatively high
amounts of sugar (admittedly not the case with Diet Coke which
contains artificial sweeteners instead of sugar) and phosphoric (&
1) acid, both of which are known to damage teeth.

One explanation may be found in the name. The original recipe
included a flavoring from the coca plant and probably included
small amounts of cocaine (an addictive (_-J&[¥]) substance), but
since the early part of this century all traces of cocaine have been
removed. However, Coke (like all cola drinks) also includes a
flavoring from the cola tree; cola extract contains caffeine, which
is a stimulant, and the Coca-Cola Company adds extra caffeine
for good measure. While caffeine is not thought to be an addictive
substance in itself, there is considerable evidence that over a
period of time the consumption of caffeine has to be increased in
order for its stimulating effect to be maintained, and so sales of
Coke perhaps benefit as a result.
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A more likely reason for the amazing popularity of Coke may,
however, be found in the company’s enviable marketing strategies.
Over the years it has come up with some of the most memorable
commercials, tunes, slogans and sponsorship in the world of
advertising, variously emphasizing international harmony,
youthfulness and a carefree lifestyle. Few other companies
(arguably including Pepsi) have been able to match such
marketing strategies so consistently or effectively. As suggested
earlier, the influences of American culture are evident just about
everywhere, and Coca-Cola has somehow come to represent a
vision of the United States that much of the rest of the world
dreams about and aspires to. Perhaps drinking Coke brings
people that little bit closer to the dream.

(472 words)

How fast do you read?
472 words + minutes = wpm

Exercises for Passage 2

I. Choose the best answer for each of the following items in accordance
with the passage.

1. What is the main idea of Para. 1?
A. Coke is so popular that some shops sell nothing else.
B. Only certain people are allowed to enter the most popular Coke stores.
C. Some stores can successfully sell Coke at higher prices.
D. Coke is so popular that some shops only sell goods with the Coke label.
2. What does the phrase “both of which” in Para. 2 refer to?

>L6 |4
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A. Phosphoric and acid.
B. Sugar and artificial sweetener.
C. Sugar and phosphoric acid.
D. Artificial sweetener and phosphoric acid.
3. Why does the author describe Coke’s marketing strategies as enviable?
A. Because the strategies are based on envy.
B. Because Coke’s marketing staff is encouraged to be envious of
each other’s ideas.
C. Because rivals are envious of the Coke company’s successful
methods of marketing.
D.Because people are persuaded to buy Coke because they are
envious of others.
4. Which of the following is the closest in meaning to “just about
everywhere” in Para. 4?7
A. In a lot of countries.
B. In every part of the world.
C. In a majority of places.

D. In almost every part of the world.
5. Which of the following statements about the passage is true?

A. Cocaine and caffeine are addictive substances.

B. At least one of the ingredients of Coke is addictive.

C.The stimulating effect of caffeine is reduced over time unless
consumption of it is increased.

D. The Coca-Cola Company has gradually increased the amount of
caffeine it puts in Coke.

Il. Answer the following questions with the information you get from
the passage.

1. According to this passage, what do you know about Pepsi?
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2.Why does the Coca-Cola Company add extra caffeine in their

products?

3.In the last sentence of the passage, what does the writer imply?

E‘Passagg..j

O

Against the Odds

Ron Meyer was 14 when a friend gave him his first tattoo, a crude
design done with ink and a needle. Like many of the guys he hung
out with it in West Los Angeles. Meyer was a high school dropout,
a kid quick with his fists who seemed to get into fights somewhat
regularly.

Today, Meyer is the president and COO (Chief Operation Officer
B &2 ) of Universal Studios. As one of the most successful
business leaders in Hollywood, he heads up Universal Pictures
and Universal Parks & Resorts. He’s the guy who oversees the
production of multimillion-dollar extravaganzas (JE% 1 547) like
King Kong and Cinderella Man. Even though Meyer could easily
afford it, he has no interest in getting his tattoos removed. They

symbolize just how far he has come, and they remind him of the

JEEK
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choices he made—good and bad along the way.

Meyer’s story sounds like the plot of one of his motion pictures.
The son of German immigrants, he grew up in a modest home
where there was little disposable income. It was a big deal to go to
a restaurant.

At 15, he quit high school and spent his time shooting pool,
boxing at a nearby gym and hanging out with the neighborhood
toughs. With little education or direction and few options, he
figured he’d be drafted (flix4%). So when he heard about a boxing
program in the Marine Corps, he signed up.

At one point, he was isolated with the measles, with no TV and
nothing to do. His mother sent him two books. One was the
Amboy Dukes, a novel about kids in street gangs. The other was
the Flesh Peddlers, now out of print, about a guy in the
talent-agency business who was living a glamorous life. I
realized,” he says, “that | was no longer that idiot kid | had been,
and | wanted to change my life.”

Meyer took any job he could get. He worked as a busboy and
short-order cook. He cleaned grease off duplicating machines. He
sold shoes. “Once | got a job, | put all | had into it,” says Meyer.
“When | was a busboy, | wanted to be the best busboy.” That
attitude made an impression on people and gave him many
chances to achieve success. After 20 years efforts and hard work,
Meyer was tapped to run Universal Studios, a position far beyond
his youthful dream.

In looking back, Meyer admits that he’s never forgotten his humble
beginnings. Today, colleagues regularly attribute his success—
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and theirs—to his humility and perseverance. It's a level of
success that takes certain tenacity, a certain personality, a certain
kind of intelligence, whether it comes from a college education or
from the street.

It takes guts to make a choice—and gumption to stick with it.

(483 words)

How fast do you read?
483 words + minutes = wpm

Exercises for Passage 3

I. Choose the best answer for each of the following items in accordance
with the passage.

1. What is the main idea of this passage?
A. Most business tycoons were school dropouts when they were young.
B. Guts and gumption are key factors to one’s success although he or
she had a humble origin.
C. Books are helpful to one’s career and success.
D.One should achieve success by taking certain tenacity and
intelligence either from education or from the street.
2.Why did Meyer not remove the tattoos when he became the COO of
Universal studios?
A. Because he could not have enough money in doing so.
B. Because the tattoos were the symbols of his success and helped
him all the way through.
C.Because the tattoos could make him recall the way how he

pLiol ¢



