Studies on Multimodality and
Multimodal Discourse in
Visual Surroundings

BLAEPASE T I
BB EZERE

2

15e &
N
al
nig 4 4 % K i
V www.sciencep.com




Studies on Multimodality and
Multimodal Discourse in
Visual Surroundings

TR T A
BN S SHAEERR

M4 5 & M i
= A



EEERRE (CIP) Bz
MR T W EBEA S ZHSIHET = Studies on Mul-
timodality and Multimodal Discourse in Visual Surroundings /
FELE— a0 BEHARA, 2009

ISBN 978-7-03-024625~7

L #- I Fe-- L EESESF-H IV.HO

H E A A5 CIP BB (2009) 5 080937 5

FAEG AR AL K3/ HERx: B4A
FAEPH] . A/ HaEikit: AREER

B EZ ¥ 010-64033862 ©-F¥f: haojianhua@mail.sciencep.com

4 4 & B BUHE
ent A BRI ILET 16 5
HR 4 AS: 100717
hitp://www.sciencep.com
¥ &4 F e al i BRI
Bl R 5 A E HERR A
MRt £ SFEHESY
¥
20094F 6 A — KR FEA: AS5(890X1240)
2009 4F 6 BE—KEDR  EN3K: 6
Ep¥: 1—2 000 FH: 258000
EHr: 35.00 7t

(A EpFRRE M, BAHFRER (BLED)



A

KA 2007 FHRFTHARGFAL RN, T 2008 410 A2 A%
A5 T F AR E ik X X % (Cardiff University) B =A A ¢ 54
FElEEY, BRIFTEERRED “IMERESBAEEINARL” &
WA, AT, B23 EASNRATAAKE LT, AiE, K23
ARG EIETF LB R H 22— E 4 (Robin Fawcett) #4% 69 2t 3
Foefo B B, kTR A,

AXEGRRR®ER, SBRAEEERSOA AL KIS, 24
BRFEA—HKEHF, BTREAFHNEXE—HXAFGH, AJRAAF
EHMm, BERTRRE AN E, TE2ILENT AL R THAZ
th AR a8 K, :

BARINAEROEGHAZIHG—HREBELR, HFRLLBRAS
A, KRBT 5 &%, TAFEZRFAN, ZRARAEALEHA
Bk R RRE, BRARMN B FHEKFORRER, HMUAF T ERE
BIMEFMEMARA, HAHEFE, ERALRE, XEFRLIRSF
s E, RRRELT 6, E—RBNERLET A THEX,
HEFBRUEFHERETHESL,

MEFFEL LB, EESWAREANT RS EEIHHE, £ 5,
BEARR-ANBRIAE, A —NLRALE, BAEBIEERA-ANE
L #4% (Halliday 1978, 1985) , & X3 R A # 4 o5 5 RAAMH, A2
TIARET XA T 2%, RESHFT RALR KLY, A
VA, $HRETHAECLERETEERITREAL BN AL, ¥4
EEHAE, EvaE. BFA. EA. FTRE, HHRFE: FH. 4. &
AN, B, BHE, FPELKEE. PPT. F0s. A%, £k
T, ARNKREREEFRZLAELGHFTHMAE, EXMHHFHFALT, L



0Studies on Multimodality and Multimodal Discourse in Visual Surroundings

REAZAA—FEEHT, R ERFE, BEAML, FXABRE
% mAABHERE SHRERREIT, oA PPT LiRARMES S
F R RS ATEG BEIL SRR R A AU Ao kL B Bt AT A o LKA
RERF X A EEHA SHREEE,

Rgmt, $RAEEMAELEMBRH K, —RCERLET FH
RIEMB RO ZH, SREEEFR, UALEBRFEYF AT H
AR B, RETEHAERESWEREETA: BXELe
MREERENTFHEMARELE, REEELER; A AP RL
PR EEREHBIXPENLH LR L, AR VERBIEETHRER TR
ALY ; A (IiERAF) M A EETRSKAGE L)L 2]1E
SELEHEY, EASHETFERT, RAIRETFRARATR
BB AFTRAETEN, BAECREEAELH B Rt LIE
RAF#HFTHE, BRIBESEEIWATFT X TEHHMRER, 24
GARETFR ARG REBMAEMESGIHTAEIREALBRIER,
BRBARASRETFREALATEAEENSTAL, RS LN
FXHRRRET, ROETARLEFT 2%,

RAASRBEZTFTAES SHEEESHARBER, HENES
o) 244 Martin 1992) , AN E@HAA: ()BT, @4
A L EBEH XN ERTHEPE N EREK G RFRLGRE;
Q) EBET, AIEHEERE. HELAAMEEF XARGEZMT;
B EXE®, GLIEGIINFSERYEEELEMAEL. AFRELF
EEEN; WHXER, FAEXNRRAHX AL, OIETHIILE
HAG, MERGREGERARLEE R, TERGREH AP TE
EERG, REHOERELAFLBEEERAAFURENMESHEEZ
HegkF; O)MAER, LHEERLALEHREREAGH RN, @15
EENFEETHAEREL, BEHOELETNRMEETHHE; EiE
T LIEF R A Il FIRMER B £

L%



‘D

SRABEFE P HHF S PMEEHFIBRE, o5 HRSHGRA
Foflit, ETEHRANABAACRE—HY, BHe, pENBLTH,
o T RAT, B ABEL R TR AT R, RERE, LA+
HB, PEBRETFEY, o4, MERAZ B, BRAWHY,
FEATIIR R A4, TREL R SMEGElidefTHE, REEHNE i
MHE, RZ AR LE R, HEZAGETHEERERALAT2F
B, M, LAVBHEARSAHBEZAERINARE, BiL, FE®
BEWTHENLE-NEZEE, &M%l T XTI THRF, 2XiEd
ST RRHT, Jmil T — B Sde TR, 125 E ol & Yo AT, L
BRI FREBHETHENE, BEZAARSFR,

SREEEPEHBENRSPHRAERNEEIARLFLE, THA
BAmAA LSRN, ENHEREZFERT2HEA? eNEE
MEREL R fTHELRSH? ENRERELEZ, BRATFFLR? €
MABEHLETE, EHAEMLIKEORR? HAHZEH2HATiRE
HZﬁéﬁﬁéﬁéiiﬁ%ﬁm%mﬂimiﬁo

R, ETEYHERARA —ANEE, A—ANELIE, KAE
Flragehit A2, ASBAEESINT, RERE-SHALFE5AK
AR, ABRMNBRGBN, LFR 4oy, BRI 44, TERLY
FRAT T AARIE T L F Y AT R A — AN AT ok, BT RO —4%#
MITRETRO GBI, REBQZ4BFOLYT R, R, 272k
SEHE BT RESRR, ARBITETEXFEEL. BEA. WR.
SRk, WA A, FRLEIF X FE B INLE —F L
K, HOPREBGEANE, ARl SNETUHTETSF
RegeEs . BA . R, SRR, UAFTRELHBEF I E; BES
TR A, Bbh . WA, AEXER; XFERETAEE . Brb.
WE. &EXEF,

APALIXAEEER, ATEHEEFIEPHRERGHEE S,



oStudies on Multimodality and Multimodal Discourse in Visual Surroundings

CARAFTILAARKLE: DRAGHRETFHETHARLRATY
Bk, LHRERFL ERSEEERAM %ﬂ% KRBT BB
SIEEHHSMER; (QDRE TR EHAEEIELER, HITieiTiEd
§ﬁmxﬁ§*%m&xummg¢5%w%ﬁméﬂ%,Mﬁ%m%
W AT R BB 6 A BRI SBREAE, A TUEE
B, XTHRNTEHGBARTEE; @ RERT T EIMNERF T
RuoRk, BAXARER FHMNEHFER; G)BXHK, BT A
F5 w8k Mo
APAESRA, BANEZHE P ORAG BRI, 44 EE 5 Lot
RAR AL soil E RS ENAG ML, B, REFZHRLENF
EZARRAABRBEGEHZTE, BB ESABRBERZ ML RO
RPBIFEmFMG AR, ABXRZHE, W2 —FTEHFHA,

KAk
ik, WEAEFIF
2009 %5 A 15 &



é %

2005 £ A EFRFHB LG FAL KB, 2006 FRE| XA FHEX
X % (Cardiff University) &% 5 XAH T T oz F, AXBNT SRS
5532 64)| A Z ———Theo van Leeuwen & #H& #9 & AL H R
#2, Van Leeuwen % ¥R AS R F§ LH M, FITRPEHZRE
RRMERRENGE T R LG LHAAR. Ak, LXDRBERERNFET
Folidk, RERAVHT “SARBRALEZERRKEEATRFART .

“RTFRFEERFOSRFASLRERNZBFEXARL” AR “ S

BRIEERRL” ERM, ENEEBCHA LA EART (SRS
BXFA S ARERAFR) . GEEREEBEGEEKELME) P (#
SHAEETHRE, BAEHE) FEHAL, A (MELRTH S
AL SHAFERRL) RRLEE N ERSEEALHHERELE S
LR,

A% 24 Kress ## Van Leeuwen 245 FHER T 694LE A2
wAHRA, KBS, HE. HE. HE., PRARIXFALEIANESEIE
FEARSMEEE, AR T EREUFEREEEFEHELT
FF; KBV “$iRit” (Multiliteracies) A A £ &, FHAE
FBT $REMNA SRS ENRGEMER, FTEXNERERTE
SHEABA. ER. S5, RA. FASEG PPT 5/ 5 REER,
Wit T B “amik” | BEROHEIELARALATHE, AéE
BRI RMENL; RELEMATAFANEAREERFRAALS
AARERT K FEIE K" B “F7 FRUYBT,

AHEEN A4S, 10MFT, F1FAE 1HY, TEALHMNS
HHARF R “HXF” (New Writing) AN E, F1 B EEEMLMPE
BEEEBEGHE, NBESHHL LT T PHE SHESUMP S HAE



osmdies on Multimodality and Multimodal Discourse in Visual Surroundings

EHHRREL, $2FAF 2%y, T 2R EMINE SHAEE
BRETEFRER, 8 ABIE “HHRI4A” (New London Group) #
B ey “ B AARET XA ELHEERE LG RE . AEGRBAR
BRALSHIEAE, REXTEINERF T TAERFTHRAS
A BHEFENRYERER, FI3FHFLIFTARIHS, X
HHRERHEL, TEATALLSRAEEERPLAA SHEE
B, FREBAEBEMNELAPRFRERZTHS LM, £,
B3FENS 4 FHAARME AT ERS “THik” PERHESE
L; %5 %3 7 F5RAMAB | REAPRIRRF F @A TLALFS
EEHALIAFE R P LEREEL, XEAFFH RE 5 A
—ANBR SRS ER A, FARPEANBRLBAHRAAH
B, HER R AR TARE LA LE AR “S8” MR FH
FHARFIREEETAELEL, % 8 T E2UXE (£BELR)
L ANOSEBY BEBRIER AV, BSOS EFAERF TR
SRBFPHEEN, FIFTHREBINI S ARIE, AAALEKEFE
EFEERTHERFEG S AREERPERS, R4S (RFHEREHF
ER) b “BIAAL” (hypertextualized) ¥y # FH &, MBAEKRFHE
HF PR BRI RO, BERE S ANEBMANKE
FERFHRT, £ 10 FAHE 435, ZNTHRYAZRTERFE
&, NBEFEAFLR B HHEBFME,

EE T ERELATOAF B85

1. b8

SRAEEGERERIRLFTF, T2LHIR “BFT AL
H57 HBEY R, eARiETSHRLENIEBR, FR, IHFL
5 EGE, AARBEETINO AT LAAETHTHAABEZX
“TAR” o B, SHEAEERLS “EL” GARRTT EHEH,
RAFTE “HEI87 Fo “PTIR” LMK R RE “E&MN” (arbitrary) ,



] ﬁ@
M2 “B &8 (motivated) .

2. WEFE

AH R BAAE A A A SR SA S BASERTHEL, K
BHETREZAT & EZRAAGER, RE, BHRT — ELHANTA
ARRTFRAAGEEGHBRIRBRXFEFTOHNE. HEANZRE
TARERZAG T EET, HHibitnt 56 K F 66T AT ik
WMEFEE, QEFHER, AR, #R. 4. 234K BATFH
FHBBRABRANE 2GR EF,

3. “BH+ ER” HEREX

ABH TR R + TR GERHEX, B £H T Kress #» Van
Leeuwen A& 5 HRER T A TAEN ZHNEEER, REAAES.
B, REAREPRBRRF SRAEEGOMLE, LERANTRNAS
Fel R, HEAFEREORR, RBIEEAS, L ELIRA,

4. B G ERFRRES

AEPE-AFFENHR “SRE” F “SARE” , F “%1L
Rik” MALSAFREBRFERESRR, AAMTTHRFLEYN S TR
EEiAA ), RELEE (RFRERBHEFER) ¥ “BIEARL” #
HERE, Wil “BARE” FARFRE K R HBTF,

B2, 2#X iz A Kress # Van Leeuwen #4845 FAER T 6941
RXAER, $EEHAEIRESRK, KR ZRSEEFELAN
ALK FMHEEL GG, THET—FRELLHAK, »E
BB, BEFFAEMFEARMET L, AmFRAAL AL
Fe b HEEFEEHR—F—FTRAETE, B THECR, KFAR,
AR PHHRRM TR, REAER Sk, REFBAFiE—
FIit, REFRBILATELFGRAAKRI, RAELEFELE R,
BT, EHREETFEL,

AHFOAHE, BLEENET. FRAS. HRAGLHARRA



@Studies on Multimodality and Multimodal Discourse in Visual Surroundings

MRS ARF, & & 2Z# Theo van Leeuwen #3%, & Theo van
Leeuwen 3% 4 & 98 “ S B AFE” ZITRE, FERNFILEF
REATHRERS, RRBARTRARETEHARLLELK, LEXF
Ak B REREKBE TS PR EEEARBRELANSF, A
BB HREZAL, Hoh, BN TFHEKPIMEFRGAS, M
FAFRMEFEXABHERIR PR~ RAEGX R LH, &
WA AR A AR A | KR xR B AT KB T, S A
KA F L H L 2004, 2005 R F A, HPGHELSMRTR ALNE T
BB, WTFAP TSR AMERBETH SRS EE, AP LROE—
B, RAABHZE, B, REAHRP PRI ESGREL PR
HEHHAE ML, LHEMNBRRTEOEX ARSI B H B,
BEERBENFALRGFHALENK ) L HFFE, 32 AM
RAEALRK B BT PR EGTRER, AN, REFRSK
- S EKE, wRIAPOERELALCK., BROAFTRAA
—ERR, ARZRRKRGERT!

S F =
2009 % 3 A TALM



Contents

A i
8% v
Chapter1 Introduction

1.1 What Is Multimodality?........cccoermnimmnnnincscnrnesnnninenecissnsenns 2
1.1.1 Globalization and Multimodality.........c.ceeeveinencreneccrninnns 4
1.1.2 Multimodality and “New Writing” .......ccccoomernivnnennnnnin, 5

12 What Is Multimodal Discourse and Multimodal Discourse
ANALYSIS?....oiiii s 7

1.3 Why Study Multimodality and Do Multimodal Discourse
ANalysis?.....coivmnieiee s Aot ns 8
1.4 Development of Multimodality Research...........ccoecriviercincnenn. 8
1.5 The Scope and Design of This Book............cccoccmeninconrisennnncan. 11

Chapter 2 Theoretical Background and Framework of Multimo-
dality and Multimodal Discourse in Visual Communi-

cation 14

2.1 INtroduction ... s 14

2.2 Multiliteracies—the Start of a New Theory .........ccoeiiibunnnnnn, 15

2.2.1 Reasons for the New Theory........ccccoemcveieiniiicccniinnenn, 15

222 Arguments of the New Theory........cccocecvuininvnsienecnicnnns 17

2.2.3 Content of the New Theory ..., 17
2.3 Theoretical Framework of Visual Communication.................. 20 »



oSildies on Multimodality and Multimodal Discourse in Visual Surroundings

2.3.2 Differences Between Earlier Semiotic Tradition and Social

Semiotic APPTOACh ....oceieiieie e 22

2.3.3 Kress and Van Leeuwen’s Social Semiotic Framework of
Visual Communication........ovuereeremcsiesinieniniieressestsseneneneens 23
2.4 SUIMNINATY eoovirreririrerinseiesssssse sttt 25
Chapter3 The Meaning of Image 27
3.1 INtrOdUCHON c..vovvierieiisenict e 27
3.2 The Metafunctions of IMage .........ccceeverererererereeeriieneeeeeceeaae, 27
3.2.1 The Representational Meaning of Image ...........c.cccoevuenunnns 28
3.2.2 The Interactive Meaning of Image ....................................... 39
3.2.3 The Compositional Meaning of Image.........cccccouvuirirrrnnnnnne. 42

3.3 AnImage Analysis of the Visual Representation of Project
HOPE oottt s 43
3.3.1 The Representational Meaning...........ccocovvervvviveresmseresieeinns 44
3.3.2 The Interactive Meaning...........cccceuvuvueuvrereneerveeenennsnseveeninenes 45
3.3.3 The Compositional Meaning ...........cecuvevsurrirererirrneesranencnns 47
3.4 SUMMALY .ovoviireieicneintetctntee et e 48
Chapter4 The Modality Meaning of Image 49
4.1 INrOdUCHON ....ccvveiieir s 49
4.2 Modality in LINGUISHICS....ccoeririiiriiritiiiiccn i 49
4.3 Modality in Visual Communication ..........coeuvvivervviiininnsinnine. 51
4.3.1 Modality Markers..........coooovvvvivrmirerenninrirerieiennenererenenen 52
4.3.2 Coding Orientation—Types of Visual Modality ................ 58

44 A Contrastive Modality Analysis Between Two Cars Under

the Same Brand ... 61

441 A Modality Analysis of the Car in Its Technical Manual....61
442 A Modality Analysis of the Car in Its Advertisement.......63



ContentsJ@

4.4.3 Comparison and ANalysis........cccoominnmnieiiiinccen: 64
4.5  SUINMIMATY «.c.coovririnniemrinieserssss st ass b asas s 65
Chapter 5 The Meaning of Composition ' 67
5.1 INIrOAUCHON coeeereiiceieriieteititnr ettt s 67
5.2 Three Principles of CompoSition........ccovieiiiininiiiiienniinnnnn, 67
5.2.1 Information Value ..........ccciriniininiinnienininnnsiseniniaea 67
5.2.2  SAlIEIICE .cucevereiirenteeec ettt 71
5.2.3 Framing....cccoeoiiniiitnin s 73
5.3 The Compositional Meaning of Electrolux Webpage .............. 76
5.3.1 Information Value Represented by Electrolux Text .......... 77
5.3.2 Analysis of Salience...........coccvvicnicnriiiiniinnnie e 78
5.3.3 Framing Meaning...........ccevrnnmeiieneinsseneesisssesssennn, 78
5.4 SUMMAIY ..ot e 79
Chapter 6 The Meaning of Color 80
6.1  INErodUCHON ..cocviniiiiiiiiicrectc et 80
6.2 The Communicative Functions of Color.......ccccceiimiicninnnn. 80
6.2.1 The Ideational Function of Color ........cccccounriinmninircnnninn 82
6.2.2 The Interpersonal Function of Color ..........ccoecerivrmriennunne. 82
6.2.3 The Textual Function of Color.........cccuuceniininnniincnniiens 83
6.3 The Meaning of Color ... 85
6.3.1 VAl ettt bt 86
6.3.2  SAtUTAtiON ..co.evcrreireircereeeretrt sttt sessaesnen 86
6.3.3  PULItY .ottt s 88
6.3.4 MoAUIAHON ...c..cvreiiireeetrricc et 89
6.3.5 Differentiation........ccoccovirmiiimiienienciecieetenete e 90
6.3.6 HUE ..ot s 90



@Studies on Multimodality and Multimodal Discourse in Visual Surroundings

6.5 A Contrastive Color Analysis Between the Homepage of

Yahoo and the Homepage of Disney ......cccovviviiiiiniiinnnnnnnns 93
6.5.1 A Color Analysis of the Homepage of Yahoo .............c...... 93
6.5.2 A Color Analysis of the Homepage of Disney ................... 95
6.5.3 Comparison and Result ... 96
6.6 SUININATY coovovcririrriniisiss e issstst st sttt escsssesesstss st sessasses 97
Chapter 7 The Meaning of Typography 99
7.1 INEFOUCHON ..ottt 99
7.2 Semiotic Potentials of Typography.......cccoeeernemnnircniecnennnnns 100
7.2.1 Stécle’s Attempt at Typography Grammar ..........cccoeune. 100
7.2.2 Van Leeuwen'’s Social Semiotic Approach to Typography
GIaINIMAL...c.ccecrireecereeecinieieterersemereess s ae s s neneness 102
7.2.3 The Meaning Potentials of Lining and Spacing ............... 110
7.3 A Multimodal Discourse Analysis of the Topic Logo of Google
........................................................................................................ 111
7.3.1  INtroducCton .....cccoiieiiiimimentniiiiee e 112
7.3.2 A Specific Analysis of the Topic Logo of Google............. 112
7.3.3  CONCIUSION....ucuicriicccercre sttt st sb v aes 115
7.4  SUDINATY ciooiiimiemiereeieeere sttt st sttt st senane 117
Chapter 8 Case Study: A Multimodal Discourse Analysis of
a Multimodal Text on Global Warming...........ceeesesasaces 118
8.1 INtrOAUCHION ....oveiniiiiiirirtciees et e e nsaaaes 118
8.2 A Multimodal Discourse Analysis of a Multimodal Text on
Global Warming.......c..cccvevvmierieneieniisesissesessnsssssasesssssssssssnaes 119

8.2.1 The Metafunctions Presented by the Multimodal Text...120
8.2.2 The Multimodal Communicative Acts of the Multimodal

Text on Global Warming .......c.coecvvmienminninsesisesenennes 124

8.3 SUMMATY coooevieiniitireinieiete ettt st 127



Contents @

Chapter9 Multimodality and Multiliteracies 128
9.1  INtrOAUCHOI c..vceirreceieieieernrcce st st 128
9.2 The Understanding of Multiliteracies ................... R 129
9.3 College Students’ Current Awareness and Level of Multi-

HECTACIES  eveeveenicrirceieccreerect ettt st sn st a e aa s naen 131
9.3.1 Basic Information About Students’ PPT Presentation.....132
9.3.2 An Analysis of the Genres Used in the PPT Presentation

................................................................................................. 133
9.3.3 An Analysis of the Modes Used in the PPT Presentation...134
9.3.4 Tentative CONCIUSION ......coouiruierinrectiirieriiesriieiceiinenes 137

9.4 Suggested Methods to Improve College Students” Multi-

HEETACIES ..ttt 138
9.5 Multiliteracies and Its Instructions to College English

Teachers and StUdents..........cccocuemiinnriiicnereiinreresecrseneones 140

9.5.1 Hypertextualized Teaching—New Thought in College
English Curriculum Requirements..........couuveeevirvmceverinecnen. 140

9.5.2 Inner Relationship Between Multiliteracies and Hyper-

textualized Teaching Thought in College English Curri-

culum Requirements ...........cocccinneicrieeeenieescanenenenens 141

9.5.3 Instructions to College English Teachers and Students ....144

9.6 SUINMATY -...ooeeoeernreenerseseessesssacessssesssssssssasssssassssssssssasesseneses 145
Chapter 10 Conclusion 147
10.1 A Summary of the Book ... 147
10.2 Direction for Further Research.........cccoooiiiiicinninniinn. 150
Bibliography 152
Appendix 159

=31 A 172




2-1
3-1
3-2
3-3
34
3-5
3-6
3-7
3-8
3-9
3-10
3-11
3-12
3-13
4-1
4-2
4-3
4-4
4-5
4-6
4-7
5-1
5-2

List of Figures

Six design elements in the meaning making process................. 19
ACHION PIOCESS ....verinrererternicriietreiere e b s 31
Reactional process............ocoeviminiimeenninniccseeme e 31
Speech and mental Process..........cocoevevreciinnninniinn, 32
CONVETSION PIOCESS.....ccvivirirerirriisesiscisasresessisn s sssssssasennas 33
Narrative structures in visual communication...........ccccceevueueecne 33
Covert classificational process ...........cocoecececverecnerecrerevnerenenenss 35
Overt classificational Process ..........cocceeeceercrereereesenseessinsesasnnens 35
Analytical ProCeSS.......coccuiiiuctriirireerrrieeereceseesetseres s eesenasesseses 36
Bar graph: Deaths per ten billion passenger miles..........cc..c...... 37
Symobolic attributive .........cccccoeeevereenerne e, 38
Recruitment poster ..........cccccoiencnnenneiceeeteeeeeeeene s 40
Interactive meaning in image..........cccocevecrecienennenenrinereneeeennas 42
Visual representation of Project HOPE ..........cccoceeueveaeerernisssvsrnsnnnns 44
Modality scale for color saturation............ccceceesreenrerersresseesnrannas 53
FAlmM POSEOT ..ot 54
Modality scale for articulation of detail..........c.cocoeeeeeeniencornennnee 55
Drink advertiSement..........ouciiceccencinneerernnnnreresesesecee e 59
A self-image sketchi..........ccoooviiiiicini s 60
Dongfengbiaozhi 207 in its technical manual.........c.ccceevnrreenenenn. 61
Dongfengbiaozhi 207 in its advertisement .........c.coccocereuenriveerencne. 63
The dimensions of visual Space ...........c.cccevrrrecenreccninicereeenens 70

Cosmetic product poster...........ccoccuciieueenrnererccnreereeeesireseeseens 72



