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Teacher’s Tips |REII]

P Aims: Learn the trend of mass media changes
Learn the different media engagements people participate in
Learn the marketing techniques that the marketers use
Get the gist of VOA English and Business News

» Tasks: Understand the information of the listening materials
Finish the exercises with the information you have heard

Retell the report or summarize it

Part [ Pre-listening and Speaking Tasks |JRREIE

The Cool Girl Factor

impersonality 7R A
elusive R &tz #d
affluent F #-8
endorsement 3% AT




Watch the video , and then choose the best answers to the following questions.

1.

They say have expanded their social networks.

A. instant messaging B. social Websites

C. entertainment D. both A and B

The average teen girl says she spends about hours a week on her cell phone. The
cool girls spend about hours a week.

A 2;5 B. 5; 2

C. 1; 5 D. 5;1

Cool girls not only give their their opinion about what to buy, they also advise
their

A. parents; peers B. peers; parents

C. friends; parents D. peers; friends

The cool girls are pretty good customers in their own right because

A. they have more disposable income

B. they tend to shop online more often than the average teen girl

C. they are consumers of all these media and entertainment products and services
D. all of the above

. Tts marketers are using new technology banking on an old-fashioned marketing technique,

A. mass media B. word of mouth
C. ads D. none of the above

Watch the video again, and then give a list of statements that speakers have made

respectively.
1. Amanda

a. | think
b. Whereas [ think
c. I think
d. I think

2. Dave Card

a. The average teen girl says she spends

b. The cool girls spend

c. The cool girls spend more, they have
d. The cool girls tend to

3. Samantha Skey

a. How many

b. How many

¢. How many
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d. How many
e. How many
f. How many
g. How many

Let’s Talk

Look at the following pictures, and then discuss in pairs about the advantages and
disadvantages of the different media engagements.

Part Il In-listening and Speaking Tasks | § J

‘ 74
Watch the mass med;a report concermng the Intemet R‘eport Onlme World’m |
P~ Cup Ve TV and a Wfldly Popular Magazine and finish the fbﬁowmg exerc:ses. f(";
i o

“x’“z'f;‘*‘;

Leam how d;fferent media ;mpact our soc:ety and ‘our_dagly life.
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" Internet Report
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humanity A b
laundry 2 &R




r| wEREmna

| Watch the video, and then fill in the blanks with the information you have heard.

The Internet, the Web, today truly brings the world’s information 1) . Intel
Chairman Craig Barrett calls it “2) to the world”. “It 3) everything you
do: how you 4) ; how you 5) ; how you 6) ; how you
) -7 From its modest beginnings, networking four computers at the US Defense

Department in 1969, it has become a sometimes 8) , 9) , 10)
information network. Lee Rainie is a computer industry analyst. “We’ve asked people about
how they 11) . Some people think it is kind of like the 12) . Other people
think that the Internet is predominantly a 13) , and some people think the Internet is
more or less a 14) » and a wonderful way for people to 15) ”

2 Watch the video again , and then answer the following questions briefly.

1. How many people are now online?

2. What are people talking about on the good side and the bad side of the Internet according to
Tim Berners-Lee?

3. What does “Second Life” empower people to do?

4. How does Sonya Foster, a mother of five stationed in Iraq, keep in touch with her family?

5. What does Amie say about the Internet?
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(@ Online World Cup vs. TV and a Wildly Popular Magazine _
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Word Tips

simulcast # 4%
priority £ %

r highlight #% % B

J bread and butter 4 3}

| bid A7
lucrative #| 8 ¥ & ¢
subscribe A )

1 Watch the first video, and then choose the best answers to the following questions.

1.

Which has scored a victory before the first whistle has ever blown?
A. Online gambling. B. Traditional TV.
C. Internet. D. FIFA.

. Which is the reason that Win Mark, a cyber soccer fan, can NOT watch the game over the

Internet?

A. The official World Cup Website will screen highlights.

B. He doesn’t rush home to catch the program.

C. His modem may not be buzzing when the World Cup kicks into gear.

D. FIFA has ruled out showing live webcasts over fears that it will endanger existing TV
contracts.

Which of the following statements is NOT the one made by Chui-inn Lee, Media

Consultant?

A. The TV company does protect its revenue.

B. Television rights have been its existing bread and butter for many years.

C. For the year 2002 World Cup, it's getting about 790 million US dollars from its TV
distributor.

D. FIFA is very keen to protect the value of those rights and to protect broadcasters.

What do the TV industry players fear?

A. Selling the rights to a “. com” would reduce that lucrative market of many to a market of
one.

B. The advertising dollars for TV sports programs are dropping.

C. World Cup rights have been sold to broadcasters all over the world.

D. The technology is there already to offer high quality coverage on the Internet.

. What may the cyber soccer fans do now?

A. To watch on the Internet. B. To watch on TV.
C. To listen to the radio. D. All of the above.
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2 Watch the second video, and then retell the news. You can refer to the following key words

and phrases if necessary.
( Word 'l‘lps
cullnary g, 151&']
intrigue 7| A2 y¢AR
demographic A&

frill 7R o A%
shopworn £ 4% &9

decline dramatically, culinary enthusiast, a recipe for success, make a mess, be intrigued by,
a wealthy demographic, the core of his business, join the ranks of, on quoted stock, frill
packaging , get a bit shopworn, be targeted at, poke fun at, a passion for, very magical

combination of

7 Let’s Talk

Discuss each of the following mass media engagements with your partners. Arrange them in

order of importance to you. Give reasons for your preferences.

Mass Media Engagements
Internet

newspaper

magazine

television

mobile phone

radio

P BB o B

Part Il Post-listening and Speaking Tasks
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In this part you are expected to continue to watch the News Medla Changes f
Try to complete the followmg tasks. - e’

— e~

« 6
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QY News Media Sidii

e

( ' Word Tips
hurricane A& X
devastate & IR

wreck 7% 8%

circulation £ 17%
ethnic AFd

detension 3= &
repercussion & _*f]
proliferation ¥~ Xk

1 Watch the video , and then mark the following sentences with T (True) or F (False).

( ) 1. When Hurricane Katrina hit the US Gulf coast in 2005, many people went to the
Internet for information.

( ) 2. The power of the Internet is increasingly transforming the way newspapers deliver
their product.

( ) 3. A lot of the audience, certainly the younger audience, is going to the mobile for
information.

( ) 4. The news media last year reported on a Malaysian video clip circulating on the

Internet showing police mistreatment of a nude ethnic Japanese woman under
detention in Kuala Lumpur.

( ) 5. Traditional media such as newspapers are unlikely to adapt and survive these
technological changes.

2 Watch the video again, and then fill in the blanks with the information you have heard.

1. The power of the Internet is the way newspapers deliver their product.
2. But with American newspaper circulation declining by as much as two percent a year, the
Internet may be

3. And content on the Internet can sometimes and affect
4. Such rapid spread of information , and also by satellite television, is having
societies.

g
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5. While accurate information is , not everything being broadcast or on the Internet is
. There are also concerns that the quality of the news product may be as
journalists face to rush their material onto Websites.
AR

(2F Ler's Talk

Discuss the following topics with your classmates.

1. Suppose an unexpected disaster occurs, where will you go for information?
2. Do you think satellite television should be banned?

3. What impact do you think Internet has had on our society?

Part IV _Additional Tasks | § §

.

You will watch Networking Report from VOA. You are expected to learn how
- different people use social sites to communicate with each other. Try to finish the
[ tasks.

e e e s S I

fNetworki ng Report

Word Tips
pastime % /& o
alien R[] &
profile A4 faj A~
solo %k £ &9
blog #%

forum # ¥

'| Watch the video, and then answer the following questions briefly.

1. What are American university students engaged in?

2. What do MySpace and Facebook offer for millions of young people in the United States?

3. How many members does Facebook have?

.8
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4. What does Xanga allow people to do?

5. What were Facebook and MySpace designed to do respectively?

;‘2 Watch the video again ., and then retell how different people use the social Websites qnd then

share your experience with the whole class.

Erie

Babak Balakhanlou
Will Smith
Malcolm

er

Discuss the following topics , and then share them with your classmates.
1. Which are the most visited websites in china?

‘Lyei"s‘ Talk

2. What do you use these websites to do?

o

What will you talk when you are logged to the Internet?

Why is Internet called double-edged sword?

It is said that social networking Websites have sparked intense debate about safety concerns
and the decline of personal social interaction, so what do you think of this phenomenon?

& g




