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Let’ s begin business talks
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Let’ s negotiate a contvact
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Key Phrases
BRATFHERME—TBERNE,

Please let me introduce myself to you.
o——o—

B AT ERIBH— LR A R M= B2

g/layl give you some information about our
R L 0‘

company?

BIMNARAEE 20 FHEEIMNY O3B
5

o

Our company has a twenty-year track record of
9\_

exporting optical instruments to overseas
markets.

m

O let me.../“3 ik & -oeeee 7, B —# A8 k. will
introduce. . . & —#+ § 4 89 9%, % A A 5] 5 £ 69 A
o R EAMRG F ok, AT ERA let me. .. 7 35 pb 34T,

@ introduce A to B/ % A 484 B,

O May L. 2/“K Tk oveee ME R AT 83

@ information/ X AN FH R A LKH X,

© track record/“ 45", LI5S R H K F L AR . FH
SARE, — R T EHAM R — R TR AT, bk
ABIRT .
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© RATMBMAETEMBE R H W .
Our brand is one of the most popular types in the Asian consumer market.

O Flk A RATFEMAE AR RBA R AERRAER 5 BB AR 55 7 T 40 1R 4

1.
We are not the biggest in size in this industry, but we are reputed to be the best

in quality and service.

O LEZERATNER  HEERFAKNA T EETRREERE.
To check the specifics of our company, please have a look in the corporate
brochure and annual report (which) I have brought with me.

ﬂgﬂ . ) Asian consumer market I MH %W
2 specifics i 41 & 0
corporate brochure /A & & 1% ¥ fit

annual report 4 & # &
i y&,ﬁ)@‘* LIRS, R R AR A B
& %‘\ﬁ% : o
o . L BAENABMNATIRTES

B, BEARERT

“Second-Class Enterprise”, %5 &

L SNFRERRIA T TR, A1)

BERHUIREVAEDL | N5 TR HEEFTR

SMNE—FBEE, HRE | B FTUEBIAZRT, @

B RS HRE, BREHER. | ARHALREECADRT
A, —RBABERAT, B | EAFEAREXERN,
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BERERMNE—IRAFAMNEENE,
Please give us an overall explanation about your
company.

HARMNE# LR ARPBIE . BRAB K™
BEJHETUREE L EZFIE,

Please give us figures relating to your company:
number of employees, amount of capital, annual
sales volume, annual business profit.

EFSEHEAERAFREHERIEILE?

Where is your company ranked regarding sales of
semi-conductors?

ARG TREE, ERFHATREFT TSN, 282 E
R RAT BRI B F B,
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O #AF XYZ T FEERNETRRESV R
What’s the annual output of your company’s XYZ-brand snowmobile?

O HATIEEIIE ST GIInRA AL THRER?
Does your company have any plant outside your country? If so, where is it

located?

O StA RS EEMR T AHERES?

In your company, do the management and the union keep good terms?

O H/AFIER—FBERA S HHHIC L7

In which stock exchange market is your company listed?

5% annual output 4 & = &
be located (infon]...) GEHAMM) L E

stock exchange market Bt E X 7 W 3

.

: HOR) | wrEseen— TR,
%‘%ﬂm % BN AL, B

, N ABRIBRPARZAHRE
 EATRNSATHHEER
mFRAMELBRENGS | ff R0, XORENBLALT
BRABESHTHBNTL | pFAENER. B, RFE
AMBERXRBFALINIR. | W TREAINABRRSE
AREEBENAE, £ | s nEANEREEL— TR
EX SRR LEOIX TN | pmgeaitER X BRK
BXERAXZFMBELTEE | wEmsks,
HER i, ERB RN FH B |
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Key Phrases

ATHREQARATRERETZPNEELRE,
BREWURRBFAF—NEES

To discuss the Rotential of our products in your

market, I suggest that a joint meeting be held
soon.

TRAAB AT B (AT 3t B FFiX S & IR 2

What gzie and place would you propose for the

L mgeting?

© potential /“THett, B ARY”, RBRALIBRREL G, {2
REARREERZFTER Sl S hBEREBHL, FRA RS
X 714 # “potential”,

@ date and place, LR Y B EFLAERABA L824,
Eded LA RFF R, EREFTH - AIR T, F
BB TR,
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OEMEXOR
O WA BRRNA FIR—HD I RITEN A FRETOH S

Would you mind coming over to our company? We want to introduce our

executives to you.
& mind “AM &7, % F A H A, R A&, Wi “No, not at all.” BEBRA

O HIERSMBRNTEALIRA ST WrEAL T REAB TR 20 284,
Do you want to visit our plant in New York City? It is located about 20 miles
southwest of highway.

O W FRIMNFAEITE—LHARME, RIS LR ARAESHIN—2 THE
TF (&R g7
Since we wish to discuss some technological points, could we also meet with an

engineer (a specialist) in the manufacturing division of your company?

ﬂgﬁ Would you mind . . . ing?
TR omind EEEH L AL A.

executive 4% &

w XNMARNEATTEAFULHER.,

A8 Manufacturing Division
KIERI] Procurement Division
WRALEI] R & D Division
XRIER Planning Division

B E Business Division
AHXERF Public Relations Division
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