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€€ Asig-Pacific Interior Design Awards (AP-
IDA) has been going successtully for six-
teen years, which has witnessed the rapid
progress and improvement of interior de-
sign level around Asia-Pacific region. >
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WKDA Michael Wing C Kwok

ped as a strategy

e
Michael Wing C Kwok

columns, and develop an aest that is cohesive and singu-
lar. The curves derived from plan, were migrated and layered to
the walls on tv . The design played out like musica

modulating and nding with one another. Fluor

and purposefully aligned to follow the
ting uniformity. The decorative lighting not

utline the and the idiosynerasies of e
mbient lighting. The approach

nalance between need, aesthetics and comfort.
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Barrie Ho

o Architecture Interiors Ltd. Barrie Ho Calvin Ng

Ozzo is an apparel store selling middle priced items. To add to the
attraction of the stc strong backdrop was designed with
irregular shapes, the use of metallic materials, and several types of

display systems.
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The central feature of the store is the white display staircase. Look-
ing like the Spanish Steps, it provides an area of different levels for
mannequins showing the latest fashion pieces, shoes and bags,
where it also leads to the reception and cashier counter.
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