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Abstract

The current situation Wilich China TV news is facing up awaits penetration.

In China, the past 20 years news reform brings about not only excellent
achievements but also some problems, and comes to a bottleneck. After entering the
WTO, Chinese media will be inevitably involved into globalization process, and has
to face to the world competition immediately.

China TV news industry must adapt to the changing situation domestically and
abroad, make adjustment and action, to maxithize the social and economic benefits.
This is a big challenge for both academic and practical workers.

This is also the direct reason for this thesis to research TV news marketing
tactics.

Marketing TV news is aiming at building the brand of China TV news. During
the age of media rocketing and information explosion, building brand will certainly
lead China TV news to a solid position in giobal competition.

Based on the analysis of current marketing environment and counterpart, this
thesis takes marketing China TV news as the main line, analyzes the reform of news
concept, deeply researches how to adjust the content and form of China TV news to
attract the global eyes, further analyzes promotion and business model of news, and
finally come to the end by analyzing the cooperation possibility between China TV
news and other sides. Besides, this thesis also discusses the inevitability and
possibility of marketing China TV news, and combined with practice to discuss amply
all sides of tactics including concept, content and form, promotion and earning profit,
and win-win by cooperation, to construct a complete marketing frame concerned with
China TV news.

Generally, this thesis tries to resolve three problems:

Does China TV news need marketing? How? How to build the brand of China TV
news? This thesis resolved the existed problems during the development process of
China TV news, and provides theoretical support for the development of China TV
news in the new century.

At present, the research on the marketing tactics of TV news is still on the initial
stage in China. This thesis does not only deeply research theoretical system of both
the News subject and other subjects, but also stresses on direct communication with
academic and pr:ictical workers. On research method, this thesis starts from the

current situation of China TV news, pays great attention to operation skills of TV



news directly, seeks theoretics to guide practice. Through the comparison between
China TV station and foreign big TV stations, this thesis analyzes the past
achievement and lessons, focuses on the combination of dynamic and active media
practice and relevant theoretics, absorbed the latest achievement of international
academic front, watch closely the latest trend of both academic research and media
practice domestically, carefully collects the newest material and statistics from both

domestically and abroad.

Key words: Marketing, News layering, News value added, Profit earning model,

Integral operation



ZE3

B %
5IE: — RN/ — MR A

B—E BAIAERE?

4 —— s | AR B AR
Y hERMHEA R R
L ORNEAETHA?
2. RITERGAA?
o S A8 AL S RN AAT
L EEES: AREERICNS SN
2. EAES: UMHKNEUFEESES
4R R IRH A BN R SRR
L EEARGHER
2. BRALEEA
3 EERREEN
4 RS EEBREA

Al

|

U (T I TY

¥-EF ERESAHE?
—E BRI ONBE

= NAFRARERYE

Do HEMSRERE

=, EIFUEHENE

[, FEMEERESELL

H=ZE WARS S REREK?

— FEBERMENAERREE
- HERRKHER

1. BERGBERSIRERTR: BKEFE
2. BFHRLHS: FHEk

3. RERERXHA. FEME
4. EIMERNEYE. FESEE



B

SrIBREERR: FENSKEE

RRALE QA ERORTEEIR R F AL
AE LTS

Wi B R HSERARERN

WERENLERE: EAHENRERE

BRARE. FERGEE

EESEM. FATHEE

A FE SRS

BIARILEIE BRI AR LE N
RELCMMES. FETENEERRTHaS

R, Frk. EAEH

WHERI

g

[

Pl [T I SO S S
DA AR D A A
7

ENE ERILHEERHE?

— P E R R R
=, WMESERNFREEM: ST
. BREf% BREH: FRVENSEEREEESH
2« &R BEEF)
3. RSN AHNEH
= HERRERRM: LHEAER
1. BREANEFR®RR. HEA
2. FHBEMECR: FRENSBER
3. ETAFEMSHENER: FERS
4. EFNUKHEBNESN. THEFESEHBRER

¥ITE WMTHERERR?
—RERAFENES S

= Aftas&fE

L HATRERE— S LNBRER

2. RUAERE, BEEEHOHERRER

3. WERSLS, NFERTHNSERRRR




HF

RAMMAREE
ER&HEOH: SRS
FIFIRIARE A FEEm RS
AGHENE: FEBEBRE
BHRBETVHE: 2AEFEAESEE



ST —AMRRAR I~ EUSE S

BlE  —MEENAS/ - RUERREE

RIICEPAT I EHER.

FHRESS, ARZMEX Lk, BHEMUANERUEN AT o8 d
B RE R NN, DR R FR SR R LRI BNA R
WHEFEHAE, e BUA. XRERNENCSERTELRE &, B8
B - FEETIIERE « RUGETE 1969 FRBUT “TARREHHES . MBI,
BHEEMUEAFEAIRS, LEATER A BFNRRES. FENE
R, REBNRERTHRTLS, TEEITREFRK, X LAEREH. B
HWEZMN—MIBEFEIBNREERNEEFN T T EE.

HENSHUFHEE R RER—TREAFENRAARL.

EWBRAFREOLEUT BN ENANEK E A EFFE, FENH
HBRFIR A, B AL F A E R R N Rt E S R i AR R
HERIE., AENRR. FERENNK, BRZERTHR—FABRIERS
THETHEAS S, SENERTUETERUFEEER CENTRAOSNHR
P SE-AASRAGE, FRETIHSBEAMEFEENRAL.

1. MEGE

45T, AMFEFNRETSERENE, REENTEREHE.
ERERERE AN EER, BERKWE.

1.1. FEEE

ESHH R RS, RIVEE— ERORE: T EREAFE?

FUERE, ANFERET 508, B, TUESFEFYRE—ME
%

BIERE, BULERAIT SRR, 8. B, ROWI—WEE.
TR

BOLERE, MAFERIN Y RS, NS BT YREAR
FRNAR. SERZH,

FELSBE . MAEEREEDAR, K UEEHALROFHED
AHSHR MBS,

BSHENARTE, ERGRAN SR A ERATSMTE, Ak



31 —AMMEReE— A R e

TR — SRR A X EEARENRS . REBURERF/RFE -HE/RA
A “BERRRNEREBEIS, WALENK. ERATEE, TAESRK
HEMR SEIRE R E, SHE W AR EE T AZ LR ALR%.”
BBRAH AN EZBNE L EFEUCRERNRRFEREEFERER
AXFBUGREZ NN S AR EERR, FEHSBEBGEEE
FRUMGRR, BHEFSEERNRERIRERME, FA—MHARRRHT
A, BEit, KHIUOR, SUEEBEBSE — & H RANFNBIARIEML R
HIEREN, RARKRNERER.

BEBEGART S, HLEATXEBHERZEREE LM R R RS
hz—, BEEATENMEGRDIE: BEFR. BT, EETTRES.
FEREAEARRNSE, REMRANRA, SUFEANRRRLEEEN
IENEENERRE, FEVEFBENRUEEEE - RN G RFE
K. TREBNMER, FRNHTLURLRAEHLEK, AERS, #A
BREEIT.

MEWAKKRT S, ERHERL, CUFREET AREEN_EER.
EEFEREE, PEATRBORFED, SRHEE—UNEEFEW. —
Tt 7 MR 18000 4 12—1 SEDSFERJEFFHEAERER, 67, 6%30R
FHALRBERN MEANEBRNOZN S, HER - LHRETRFHRER.
HMEHSFANOAEE, AMNSFTELIFEBMEOHEFNER,
BUSAEEFNRANG. FERENEE. FHEENHBROEA T ATEFNSE
“EHF, AHERTIBRERIT AW, $NBA NLRRAER, NETAARTE
EAHFATIHE, BUFRERTBEHLNRESES, EEHATHET
FALAEHEERE, 5ATPRSE. 2001 ERETEERE, FRAYEKS
REMARRE. FETE 2001 FLFESBHACH 5,841, 728 PR, AMl
MEHEIR 7, 287 Ar4b. TERXBWHD, &F 12. 0T HEH, BUKTER
st el p g e o

ITHFESE, SRERNGE-SRE ERNRERBTHEERE, &
RE—RTIER KRG E.

1.2. WEpEH
BAEATEALLFHEREHNE, XMEE, REAREHATLESF,

! FIREE - MUBUR: CHURBUAE), DMEFSCHARAE 1987 MR, BS T
? communication yearbook11 1988

POREERHRY? ) (SREERT WER

fEuE. EB. EFRB, 2001 ELERRTTESY, www.esm.com



HE —AHREH— R R E

#EUERAERWUMRMAN. PREFSUANESRBSNEARAMET
CHERTEEERARTRE. AXNEE, BFNHE. EREER, TEE
BB T SRARE S BB RRFE.

HEXANREMIE, FRASA#EERE—RIEL:

—FE AR NBIA Y ARSI, TR ER ¥ EERS.
BRI

FEAERNER BERKNEEMEEEFEMNREFENEFHEFN
ZORTR, BERHTRESFNSMRNERESNESE, FEARYEEH
B, BETEA—MEANGE SRS, TLSRNBEEAMIERNE Y
[fia

—FENE BRI S,

MIAOFEROFE, TREU-FENABUNAREZROFE, HR
REMRETEXWA TE, FEEEERHEE.

—HANRSFTHA—E—HERT 2.

HFEAR. DESY. AREMMEBEAEUFTENRBESE T By
MRBEBEMHFE, AMIFOFENREEZWES, WOUH-5%% - ZTH%
BRSSP RE (AL FREN, “UMARIZTEZAZ A, WEFHE
BRI LBHATHRARAMROELR. HLUR, AXEFE—RE—IFHRAN
EESLITRERR.” ERABELAXNBREEERNEF A EREBHT
B

—FRESEREERE. B AR DRFMSEREREZE, HEE
ERFEWNEZ N, FEESFBBERL;

EEMEAFHECOHIANMTHEANRES, EUEIRNAARRAOFTEE
#, FELF-FHLERRE, BRTUENRRECHENTE. mEny
EREAEEENREE, FIRERZT, EAFEATERSHTEZS, B
EXIRBOZFSSUT, UREKRE, BRELSHHARYE, XEAETEH
{E R _E B S RFTE, BRSO — A R R R A T R E W HT R AR
BEXRH, EHMCERIESNFEER, 2000E6 5, I/3IWEEAZS—F
EREERE K, 1998 FF 209 AXEEM: 2000 €, 15%HEEABRAL
B i AR, T 1998 ERXABFUE 6% °

BFUMMEFREARANRBEEREARGEMN B ITERRER, FiERFN
FESEEAR, REMERFEEHEMENESREREFES, REERET
RES UM, BN A ESESH, B NEETE S LE

T O(HRTEENSE) 2002 E8 34



3lF  — s s — A U A

e hEt “ AR FEEMES, KREATHROIEEAES, TUALER !
N 10 F 20 %, FEMEEREm 12 E 40 4%, #itm, —2nHz HETEHK :
= b ARSE—EENENT S, MRAKEBESEA, §6 TRRRBNTE
s E 3 ERMWE, FAREE. FRESEL KRS Ea

—FREGRAT AN RS, EEARNERPNNEERS
RS, BRAFEEFNEEIAL, X—r, RIIBENHFE
B SRR R R K A R R R Sk FIRBIRIE.

XTI, FEGAFER. MERREFHK, FRFRLRY
SHAR, ANLETSEN” S, FREEATERETREENRS, BRTE
REAERE. HEEE, TRASMEGEETESEF. Tk WRUERNEFL
REEE, FEOES, 45, QETTREANEE-LMENEX. TETH
A EEH T REBNSEFEEE, RATaY KFEr, AWTH LEGHER
WARE— I RBRIUEOARRES, AW SR 5 HARERE R R EREE
KER.

RN BRI RS R LSRRI RAR R R, WAERNINTRES
FRER. RER, WAEKFAELSMANSFAE LMRAEEHE. W
TR A o L 1A 7E T 557 I 4B R P S, SRR VG A e T
RBEREERE.

EX—EE, 8 20 Ha 80 FRLR, ENFSEETHRRELHER
MoF, ENREGHSEEERT, UEHMEFX, NEFERIE~RENE
B, EAMEEARENEM CRITHRTMAUSN, HEwameg, HTR T~
A SEARH . SN AT HT RS MR LR, EEEMTL A
R T —AMERIGR, MRAENMNEEILE, KRN EANTAT LR
WEE, EEAEFHENTHEFHRE, MELARNR—IiF¥EER, #
BNHEHRE, TEIROENMFERERIGS, EEEATROEEETM
Bk, RBEEBNESIENEN AR ERES.

E—agn T EfE A RE.

KRR, ERSAERS, P EMBELTERESNAETTRBHIR,
FENABREERING, EX2FNENET —FERRRE, SMELHRE
o, PEKELFARTERERGE -ENES, TRETKFARRTE,
RERMNFEKR. ShEE. BE. BATREFEETHR, RELZERESE, R
RALEST, NFEE. FESBRERNFALT HHMEZHRES, 2
FEOEEFARAERBLT WL, RERRBELEFREILESEE
7, WHB—EFEE MR, REES R 8, WRSTE, auEu

|




3E —MRERRE—ASSNEE

£ R &, B4, BRIVERERE LELLTR “HFMEIsh” Kis. x5
EAMEAA. RERESFEERLAEF AT HNRRES AR TRR
W E:

iRk, HTEMFETE, AfLEEELSEHREME, RFEGERET
i B A T T E A E RS ERA R A SR SR T X — M AU
PREENE. EERA V0, FENEFEFENEREERNEL. TEERN
RBHEATERICASRCHRE, EREERRIHERARSES LN
3T IRAT. EREEZ AN RAES, FEREERASEFLENHTHE
Bl BCtdnERs. MATEEMRRN L. SELTEELERS
RN, SEAMEEERNRGEE, REMEEREEISIMEKFESRER
AT, Hh BRI R R MR GAYE, ZERGHIEE
WERRMEIEF R, I-RRENEAL. TRRAEEFRARGELEK
B, wLZHREFTENEM LR SHETS, ERETHITRARZ .

Frig—rtsnik, MERSUBKN S ZRURINEZMIFWEIRL B,

PEEMFRERREAGER, LATHEFBUFTENRRRE, TH
85 #44, B SRR RIS, SIEERBRAUHRBER.
BUEANRBREASE WANEERESRE R, RE— N ERT IR
A, FNERFEHTHT, RE—FEERYRE.

ERAACEFEAMFT AT ERGERTHRANREFE: 2L
ATLURAL T E BN HE LR, EFERTEEAUTARBIABERM
2, EEE ERT LR R BT EERRERTNEZRE R, BT
ERUFERERRT M. EREAFELNE, BHFALRAMFTROEEN
HHRFME, FREHRERURELE 21 HANRBREZSRNTH. BEE.
FREFTHARYUMESE, BEHHLMAE, BEHKEt.

2. MRAE

BT RWH AR RNE—T BONE, AXHELETESERNTCA
FBRETYE. THEHEY. X, £HE. 0BY. %SNS ENR,
UBRBENERFENES, UENFELASESSGHNELERRERS
Bl AT RN RRRSRASR, MR E R EET AR E T
B BEBHEATHA. T

FE BT R EH A X R FRRERER, SEANASNR, FxE

5



3E AR AR EE

C FRPESRARSAE, ERTHETRRAE TR, BREEMTEE

WAL S, BT PEBFEESRE, BSNFEERSNEERA L
WERRBESHARNIITHELS, FXFEELRUNTE R THITREN
Fr, BEEAEXENAEHERE, HEASAFETE . HED COW
International - MSNBC. BBC World. News 24 SHETIRAMBIMBS, LURE
sAhESR, BT EALE A E PR

EEM L, FERAME, URAFENEHES, UNFHHNTERKN
HER, URSTERER, ATIRIUGRLREL, THE NESEES
PR, SHd— AR EaH AT HER.

EREL ATERNFEEEOIRER, Bk [ e kEkf
BlE, £IESERAER; AFTESEFRASHLREER, FECHRERM
2%, BRSNS, BRNEATREHEXSENERNE S, RERHER
LARFEMBRHRE, BUXREEANEAMASEESRORFE, BREH
BIE M BRI S, FESEANSBRR LR TS NEENBNTH.

H#EEL, UFSERNES, ESFMNIE, EVEE, TRER, %
wHl, AREZEX, EZED.

3. WFRIER

AXMRZOR T ERVTEN RS, B, AT E RN
Tt WREATF, BESNTRUTRNNSEE, THEL. WHE. &
BRRERSHTEAT. RBEE - EaWFTEmf Rt R masyag?
ARERE, TEARFX EHATHELSE—F20? maRsEsE
FRERTHRBER? MATSRETESMFTEHNNS, TeEcaFEg
M A5 A,

EWEHIT:

B—& BATMETAT?
—— S R
SHEMER S TR AR 79 B, % E LS A A R
th. REEFEREEREROERN, M ERENA TS ERITA N =Y
SROHE. BANEERKE.
EFAEENRR. BAFERMTERF AT OXE R, Hams
HE 20 EFNSENRENRENSE, LaEytEaRTENESTEY

6

it




SIS R R — R

SHT, BERERTT B AR

BoR EREMERURE?
—hE SR E AR SEE

LENREM, SUFENEHEER RS HOIR.

BB THHERE, fERNFEE S L, 2RARBHEL. ENRE
FRE, DRKAEEEN, BERMRNMBREREH R B, FEK
BB, AR—MAENE, HATEGERM, RMLEENRAKNE
B,

20 ERFIANEEEHEE LU HE - MR EEWARIAE. &
FHRNAERT, RNFENFIE-AEALEOUR, SREHRWTE,

CE-AMREENBRST, REFHSNANNS, BERERMAENAE, AR

HERRESEAR, NTREZRNFEEE, EFEL5NE, EFHMRS.

EERFENEHT, RERLFRERWS, FEFHEENS, WHE
ARG, MUEHRLHERENTEORE, MTEEFEHREMLEHE
ERE AUERXLSEHELERN, ERE, DRALFE. WREFE. &b
MBE=AFEAER, X-EHRS THFARZ—FH=EKE, LEETR
LB

EHSNFEARNERYE, FENSERS. FRERNE. AL 548
W7 E RS B SR AT R .

£TE WARSIAHROER?

— P E R EN R TR A

BRNERETE, ERANTH EETSE, REERTASETUES
B, EEANREHEBNEOIE. RENFEX—SERO-ETS, XHE
ERRMBE, LEANFRSLBUIRNE, 55 CNRBRIERFE.

EBATG MG GRAT K. BETE. BEREURSARE R
%, ST EFER T ROEN, HAFEN T ERNE, RN E .
R EMEHETRP RS HRN— R R R, FEATHLAEAT, iR
BRI A B B S A, RN AR .

BT ERLFEEGH?
o E A R S8
FEEAEETR, BEARSRERLNFTETS L4, TR £




SlE —AMERRRA -SSR

=h E B U R AR R ML E RN —, T — HERE A48 R [ Py s T I 2T
B E .

EWABESTHERMFEGRE AR BAER, WEEE N ERR
RS RIS A EAMARNGRE A, (RELSHED . CUHR BRI,
AR A SRR B AF RS ME NER.

BEE WMARRNIRAER?

— P EENSREN RS EZE

FEE R EBUH S L —NETERNIE, WEENET E B
ERE—NETEBNSER, EX—RAMRYAMNRSEE.

EBMANEGERROLDERNE, RESH+EaHEUAHTREE,
FREWETA TSI UFRE -



FoF RS

H—E #MaEEm?
— T E B R IR

BAFHL, BT, BRORE ALTROFRDEEBUFE
BT = ERHEN S, SMFANESRETRET, AN ERRIES
K3 A

MEERSIRL, TAEMERNORBRANT? BH TAMFTER
5? ANHREHNZA? EARKAERENDOHE, BRFR.

xR E AR R EHR RN RRATICROE M.

—. WERAMAENERIRMMA?

TEBNFER S0 FRARAFHEZRBEMRN, 40 FRESAKHE—
PBERWHIR: 20 FHFEARERBT EEHRR, hb bR THMLY
[GE

1. HBESTHA?

AWEFERRRAERS, FEBUFEERARER. 4B8E. E2X&. ¥
BRESE MG T IS SRR,

EREERBEERTRK.

TARNBE— R R MF R R, 40 3%, FEaNFEESELR
RTAEBERREIETHERE, BREFREFMEN=Z5, £s LN
FRT WK BRARE TE24RNTY NS, YENFENES. BANRE
RET—AREFHER, .

E—HARYGER— IR,

EHRUFERANERBLRRS, RENFST LRSI ATERLRT,
FHEERROFREFES BN, SASUFESEEHIE, Ao, T
2, ETHENKABREERFRINT L —&FE%RESE—E M
M, E/MERMEEL, HRREGGEBSEHES, TEREEHOBNE
HETE, RASANFR, BRESEREEEl, 2wk, #3841 Y
), FHERFREZ AMHOFEEEEIERETREEE, FROREERS
I S L 4R 2 G LR BT R BT O A WL, (R B s
FEESHAUTHALRA, T2RFFRNLECHEERENRESE.



