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Unit One Tourism

Part 1 Tourism Industry

Part 2 The tourist trade contributes absolutely nothing to
increasing understanding between nations

Part 3 Advantages of Yunnan to develop tourism and the

efforts to boost tourism

Part One

Pre-reading questions

1. Is it necessary to develop tourism in China? Why and
why not?

2. What are your purposes as a tourist?
What is the different expectation between a man or a
woman tourist regarding an unfamiliar place?

4. Does tourism industry accelerate a city’s economic con-
struction and improve people’s living standard in devel-

oping countries? Why?




The Tourism Industry

[1] Tourism industry has become more and more influ-
ential in the economics of modern times, due to its growth
rate, especially after World War I. The growth rate of the
tourism industry has exceeded that of the world-wide econo-
my. The tourism industry which has lots of different facets
has penetrated many aspects of human endeavors, directly
and indirectly. Sometimes, it seems that wherever there is
sun and sea, a new resort area springs up.

(2] Despite the tremendous growth, it is not easy to de-
fine tourism, and accurate statistics are difficult to obtain as
well. Tourism covers distinct classes of travelers —tourists
and excursionists.

[3] The basic dimension-purposes of travel has been
used to identify different types of tourist. It distinguishes
several categories of main purposes of outdoor recreation,
entertainment and sightseeing; these are people on holi-
days. But some people are businessmen, government offi-
cials on special missions, as well as people attending meet-
ings or conventions. They often combine pleasure with their
work, using the same transportation, catering facilities as
the holiday tourists. Other people travel to visit relatives or
friends. Still others travel in order to educate themselves in
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accordance with the old precept of traveling for the purpose
of broadening knowledge. ,

[4] The marketing approaches for the two major divi-
sions among tourist-recreational and businesses somewhat
different. The former responds to a greater degree of lower
fares and other inducements in pricing when they are select-
ing destination for their trip. The latter, on the other hand ,
looks for dependable rather than inexpensjve service since
the expense of their trip is usually paid for by their employ-
ers. This group of people are likely to make more trips to
large cities or industrial centres than to the resort hotel ar-
eas although many conventions are now held at resort ho-
tels. It should be noted, however, that some large cities
such as New York, Paris, Rome, Tokyo, and Beijing are
themselves the most important tourist destinations in the
world, so it is difficult to separate pure recreation travel
from business travel.

[5] Tourism is a relatively new phenomenon in the-
world. Since being away from one’s home is a component of
touring, its development as mass industry depends on im-
provements in means of rapid and inexpensive transportation
which has had revolutionary effects on society to the extent
that millions of people today are traveling throughout the
world. Tourism as we know it today began with the build-
ing of the land transportation — railroad. The term
“tourism” and “tourist” were first used in about 1800%. The
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industry emerged because of railroads. Many other popular
recreation sites owe their existence to rails service. But due
to the development and construction of high-way systems,
the heavy-fixed cost nature of railroads in which large capi-
tal expenditure is needed caused people to direct their atten-
tion to the growth of the airline industry. For many years
throughout the world, especially in the tourism industry of
developed countries railroads have been trying to eliminate
passenger service regarding this part of their business as be-
ing unprofitable.

U6l The automobile has in recent time become major
mode of transportations for tourists to choose alternatively
from. But it still has the disadvantage of being time-con-
suming compared with air transportation.

(7] The major singular event that promoted the growth
of the commercial airline industry was the World War 1 ©.
It brought great long-run gains for the development of the
air transportation industry. The introduction and
widespread use of commercial jet aircraft enabled planes to
increase their travel speed, and to fly further without refuel-
ing. Greater comfort, freight and seating capacity for pas-
sengers resulted in competition for alternatives. Cruise
lines, rental car companies, airport hotels, motels and
ground transportation operators depended on the airline in-
dustry to generate bulk of their business.

rsl The 1980s witnessed still further improvement in
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the aircraft industry with the introduction of such aircraft as
Boeing 757 and 767 which are known for their fuel efficien-
cy. And it is no doubt that world-wide tourism would be im-
possible without system of international air transportation.
Yet it is important to note that various modes of transporta-
tion, land and air, are, encountering future uncertainties
due to the economic circumstances and regulatory changes.
[9] The rapid development of the industry, brought
about not only technological changes but also substantial so-
cial changes that made travel desirable as a recreational ac-
tivity. The increasing number of a large middle class oc-
curred during this period of time. Working and living condi-
tions in the crowded, poorly maintained cities, however,
were bleak, and many people began to look forward to leav-
ing the city and traveling to the countryside or seashore for
their holiday. Another condition, along with industrial-
ization, is urbanization —the growth of large cities. Approx-
imately 80 percent of international tourists come from the
highly industrialized countries such as the U. S. A. , Cana-
da, Japan and the nations of the western Europe. The major
cities in those co;mtries are also major tourist attractions in
themselves because they offer a great variety of cultural, ed-
ucational and historical sites.

[10] Labour-intensive® service also serves as another
factor in the development of the tourism industry in the de-

veloping countries. It requires a large niimber of workers in




proportion to the people who are served. It creates both in-
vestment and employment opportunities throughout the
world since it increased demand for occupations ranging
from airline executives and hotel sales managers to struc-
tural engineer, cities’ planners, horticulturists and comput-
er programmers. An activity of such magnitude must in-
evitably produce economic, political, social, cultural and e-
cological changes. Economic prosperity and other conditions
play an important role. Social changes probably are the
most important factors in influencing people to travel for
recreation and pleasure. Every day as we can see in China,
social changes in value are exerted through mass education
and important constituents conducive to the continual
growth of the tourist industry. China is full of promise in its

attempt to parallel the growth on the international level.

Notes:
1. The term “tourism” and “tourist” were first used in
about “1800”.  MLALIEMRA X FICRE 1838 FRE
— ik K Thomas Cook ZEH S LB WAL M Wader-
bridge % Bodmin (3#8.4%) W& S i) K & ik i .
2. “The major singular event that promoted the growth of
the commercial airline industry was World War 1.”
A FEREE WER KRS, FERE LA ST
B R ZE M — k. A EOKBECE. R BRI
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Learn about words:

Find the corresponding words in the passage according to

the definitions given below.

1.

o N O

having great power to gain effect on something or to get

result from [1]

. an effort; attempt [1]

to prove or show who or what a particular person or
thing is [3]

encouragement (esp. money which provides) to do some-
thing [4]

resulting in disadvantage [5]

noticeable; improtant [9]

to b_e made characteristic of a city [9]

able to act effectively as a path for sth. [10]

Multiple Choice.

1.

2.

What are the purposes of most of the travelers?

A. recreation; entertainment; sightseeing

B. business; attending conventions; special missions

C. recreation; business; visiting relatives and friends; e-
ducation

The two marketing methods are

A. recreational and convention divisions




B. busingss and recreational divisions
C. business and sightseeing divisions
. The mass tourism industry depends chiefly on ____
A. convenience provided in touring
B. acceptable fee charged
C. rapid and inexpensive transportation
. Further improvement in tourism transportation in 1980s

refers to

A. the efficiency of tourism management

B. the introduction of Boeing 757 and 767 with fuel effi-
ciency

C. the reduction of the transportation fee

. The .advantage of rapid growth of tourism for a country is

.

A. technological and social changes
B. more chances for people to travel
C. leveling up the living standard of most people
. The key factor that influences the choice of a tourist des-
tination is __
A. safety
B. convenience
C. inexpensiveness
. The advantage that tourism industry brings to the devel-
oping countries is ____
A. big opportunity for large number of employment
B. investment and employment opportunities
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C. cultural exchanges

Part Two

The Tourist Trade Contributes Absolutely
Nothing to Increasing Understanding

between Nations

(1] The tourist trade is booming. With all this coming
and going, you’d expect greater understanding to develop
between the nations of the world. Not a bit of it} Superb
systems of communication by air, sea and land make it pos-
sible for us to visit each other’s countries at a moderate
cost. What was once the “grand tour”, reserved for only the
very rich, is now within everybody’s grasp. The package
tour and chartered flights are not to be sneered at. Modern
travellers enjoy a level of comfort which the lords and ladies
on grand tours in the old days couldn’t have dreamed of.
But what’s the sense of this mass exchange of populations if
the nations of the world remain basically ignorant of each
other? '

[2] Many tourist organizations are directly responsible




for this state of affairs. They deliberately set out to protect
their clients from too much contact with the local popula-
tion. The modern tourist leads a cosseted, sheltered life.
He lives at international hotels, where he eats his interna-
tional food and sips his international drink while he gazes at
the natives from a distance. Conducted tours to places of in-
terest are carefully censored. The tourist is allowed to see
only what the organizers want him to see and no more. A
strict schedule makes it impossible for the tourist to wander
off on his own; and anyway, language is always a barrier,
so he is only too happy to be protected in this way. At its
very worst, this leads to a new and hideous kind of colonisa-
tion. The summer quarters of the inhabitants of the cite’ u-
niversitair® are temporarily re-established on the island of
Corfu®. Black pool® is recreated at Torremolinos® where
the traveller goes not to eat paella, but fish and chips.

[3] The sad thing about this situation is that it leads to
the persistence of national stereotypes. We don’t see the
people of other nations as they really are, but as we have
been brought up to believe they are. You can test this for
yourself. Take five nationalities, say, French, German,
English, American and Italian. Now in your mind, match
them with these five adjectives: musical, amorous, cold,
pedantic, naive. Far from providing us with any insight into
the national characteristics of the people. just mentioned,
these adjectives actually act as barriers. So when you set out

10



