e
.‘/ b -—.
e ¢ o \
'\‘,/',-.".'
-
""'—E. I
\ mn .-’l
". -y

= HHE (ﬁlﬁﬁﬁﬂbﬁﬁ» i
©c 0 0 OO0 O O O O

.@@@@@@

=]

ER \ T
BIESH \ KL RKEE &



90000 d

ENRPZFEERTTIE

WORDSTORMING

45 \ T3
BlER \ KN RSk FE




g

B BES B (CIP) ¥

BRI . B /BN R AN, RS E, B R 5. — K-
W K2 i, 2009. 7

(HELEIZARES])

ISBN 978 -7 -81138 -381 -2

e 0. Q% QK OR-@F . HiF—iAT—F
HESHEGR N. G634.413
o A FEL 454 CIP BB (2009) 35 109138 &

BRENAR - &=
o T
RlESR NS REE B .

TS A
HmE AWM TEE
FALEN B4R )]

R AT - T I 28 K2t R o )t1 48 st St 5 55 3)
[ k. http . //www. bookej. com

o MR bookej@ foxmail. com

HRECARES . | 610074

Mo iE: 028 - 87353785 87352368

ST §P BB EDRI T

1 Rt 185mm x 260mm

Bp gk 12.75

F O 225 F5

hi K 200047 A% 1R

B K 2009 47 A5 1 ERI

=) 8. 1—3000 #f}

£ B ISBN 978 =7 81138 -381 -2
£ 26.00 75

1. H0A BRI ET4F2245 , A M AsH E i .
2. WREURA  BERALST .
3. ABHIEHAHEE L IR, RSt



BEEZ AR ——R FRE

Foooa

AR = AR RIS T A1 240 2 0 9 P AR % Ko |- ]
S5 FH /N REEES T 90 = B SR 300 ANZEH 86571 SRS SEWI 41 5
FEW) = 19 E [RS8 T 6000 2 7 19 5531 2 20— /) oh 2R BE A SR
R B CAZAR N R b, 28 o S LR VI 5, A ) 2 1 12,
HEH,— RIS T 9 SRS E AR B e, TR AT R IR PR R
RATE R 7 EAGE & 4 F A, S, RATTAE T JLAE (e il
T, SO PR IR S S5, 5 R 0 B S AL AR A
SMR SRR T T — 45 H B S B B AL 5 5

MR IRIFTE R AT 7 B B0, A M 26 0 N S 4 e
LA s A A, R 0 IR 2 R P T
SR A I AR R AE T 100 T 4%, W R BRSEA: 1 i 7 95% 1) A X
BB T E MM, FRERATH S, R k2B R T X
i) 3% ~4% LAY 97% EBAIMAE AT IO R R, KR — 124
A BRI IR0 9521 AT, TR 2 o A A2 53 St K 38 1 4
3 RS RS AN LA T TSR R b, T 0 T —
IO RIF% T 2. HAAERE R T T R A N LS, T
R B E IV AETF R b TR A S 7% 1

AT 90% 1A L )2 e R ) 267 B A, SR S = —
BRI AR TR s — SR ARAZ T AN B = RATID R A, R AR
2 AT T SRR 454 ZE B REZ T 2 I RiITAZ L
LRI AR . A TR B 4000 A DL B Hh A e L A A
fTiC Ml BT84 A T8, BIalicAZ BEREAK

AR, AE A LT ILAMEA

(1) 524 R A SRR BObE H17), LA SLTE H B, 0B

(2) B I RR P AL AR HEAT A0, R MR M), 1 A e

(3) B HITRRITERRT T = AMIER, — R b e i , e R 0

1

The top brand m China of practical memory
wwiv, ooobiz. com




HELERBEI—RRNE
1 |

AL o 2 PR ELR] s R RG], (R B T RS AR R Y
[AZ 5 30] ; =& M e SCE ORI ORI BE SO B R 2R ol X = 1
OIS ERZ) EAE . EBERCRIE X AIAT, RAE R K —1
FeR B FOTHECSE B A S, TITRE 8 9% B0 BT A R 2R SR R
S AN, AT AL RTE BB/ SR B R S A2 A . F T AR Y
[ = 75 D] e S g o, 8 — ELAE R “ FRATIE oA 2 ) LA AR B X 4
b T SRS e I W

(4) BB 0 f EERRCA B 20 Rl o AR O B 2 IR i i
B, R IR ZAEM B LK, AT E TR ] 2 =0 B
7 ~ 24/t 2Z 18] S X R B9 B A ARIEAZ B IR T DR R 7 K58 R, T
K XU ST LLAEARIEIZ I AIRIR R 30 K558 =K, 30 K5 , il id XK
B 2] ARG RREAR RS A T KBHEIZ. B0 S mARES | T
—NEL i (] HE, B AIRYE B SR, A B C 8 R 2T i [a] , XA AT LA
A7 050 S D P B ) AL

A A5 LA NSRRI IRAT , 58 L BAR B B3] . X0l %
oA B [ 2 A, 3 R R R T 5 ) S 3 B ) 2 0l T Al R A
BRG], FHARES 45, AR AT LAZRAGR B ek, I3 D9 w22 9 3000 NEE
T R e = o

BeJe IR VY g W22 R SF ) RRRE 3 A< 43 1 th R4S T Y K 0 S FF 5
R AR 20 752 DU A 54 i B9 5 53 8 I 5 OB AE A 25 5 B0 4 4
R g T B B A AT s A BRiE AV A5 1 [R] 2= RE T IR OB i 12 3%
LA AN HED , I R LU 92E I 4T T IR SRRl . TEiE A E ML
fn A e, S A B AE R, 3 A HEFE] ooobz@ 126. com, I il
FAAAAE IE .

P E W4 & B CH AT I F AT s
2009 45 A 8 H

2

The top brand in China of practical memory
www. ooobz. com




BB ARY ——RRRE

SE L] Y 26 TR, (H X 26 A B A TR RN R A
FTT o SEEAE BRI 05 A TR 20 A X R AT ok A 2
TSR RIUCE SO o FEATTA AR A2 — gl 8 59 G B S0 5 B, A8
WARFRAIGCRE. M T EASHR CORAY 26 S0 FE RPE R JE SO
B T2 9ETE L I e A BN, (AT 2% R 5 B A% b T B, X 26 Mt
F— 265 IO BFAL S 0 AT 1 b, (E TR AT TAE I A2 08 S im] i o fo 5 ok
AR FHE &P MEBEES, Gnr DU 46 0 5, ) A 2

—  RiEFBERE

il X E 14 0 PR TS I o) 3 0 Pl 4R
A fHF . —4 ER
B | ek KEHE BE6
C A B PO A

B D 5 i .

E “ 1.5 K
G ¥
8 ¥ &F . F BT
I B3k FARIE SRk
J 47 3 Jack
K HLAH: FHRL
L. 15§ T RE

1

The top brand in China of practical memory
WAL lllllilﬁ'.. oom



BB AR —REHAR

g L&k

WA R 7 1) 2 5 1% eI A R
M #4571l
N "] K T
0 o B BT .0
P BT RS S
Q HIR.QQ
R INELN TR
S LA 5 g & N E|
T S o N L
U T KA
\ EACNS S
W i K
X B37] .10
Y A AL
Z 2. Y

.\ REFBEEEBRR

YiFF AR X R RS R mEsInm FESER
ab BT e
ac ac fe2t
ad BT AD £
ae o ¢
af [
ag o 1F
ai % 5%
aj FeT fEL
al (all) BTATRY
2

The top brand in China of practical memory

www. soohz, com




WBEEIZARY——oEalE

g 3k
WEE T o I 1Y) 2 T P S T oy 2 P AR
am J BRI ke
an — i
aw 7358
ant LET
ap W 32
aq BT Q
ar EN
as W sir R----—FF
ation Fols B
ba BTE
bal EE
be = HRE
bi SN AN
bl RIS B
bo 60 . F -+
bu A A B
br PN
bro Sl
bom frkE
ca X
cai B
cation Fri
ction LA
cate(c +ate) | FEASE EIZ
tate( t + ate) TEAE Tz
nate(n +ate) | fE[ 110z
3

The top brand i China of practical memory

www. oooliz. com




WElgZ AR ——HFNAERE

£ ol
YOk X I i) T R SR I iy 4 A PR R
ce o e g
ch &
cha %
chi W
chao wh
che 4
chan e
ci B RIH
ciful #iAL
ck %
¢l 1k
o H I8 A] 4 ( coke)
com EE
ct (BE) CT F4esh i L5
er [EN
cu At
cul HLE LR
con HHA#LZ L
da K
dan 40
de PEE EE A Y
dec 1 432
des 3ok 18K
del 1S
dh K2z G K
di #

The top brand in Ching of practical memory

www. unnlnﬁ. Lo




BRI RRI—REANE

g kR
Feig T X IO ) 4 % P 1% TG T n A T P 8
dit ek P
dis i+
dic SRTAPNC DI I
dr RN ATHE
du it
dw ) AL LR
dy KA HL3E DL 3
ed e
el SIS S
em AT
en HEA B
es WIE . —+ L
er BA
et SRR JLE
est S S
ex —fk
eu R
fa L% 1
fo h
fr KA
ft BEDE 4 HE%F(REE)
fu s
ful 2
fy R LB BhE
ge Ef
gh |9 KT
5

The top brand in China of practical memory

www. ooz, com




HHIEZRRI—HARE

g Lk
Yl i) X I 1 0 P 4R S i 5 A R 1R

gl 91 %% 11
ar T A9 AL
gu %

gue L

gui R
8y Tl I
ha e
ko 1
hr BA
hu %

hur A A
ic 1C
ier frA

(e)ight I\

il(1) I
ili antel
im IR ik

ing 1 ik

ink Bk

int Internet ( A5

ide |55 A
ip P E

ins Rt e
iv py
ia #

jo i

6

The top brand in China of pructical menmory

www. ooalie, com




iR AR —RERR

g k3
s XN £ 5 6 P TEBs I i H S P R

ju i A

ke i

ki kiss

lan T

lar WY~ EA
lang I

le KT

li D

lic 28 LA M
lize HFE

I PRI T 11 BT

lu B R

ly HtediE LAY

ma L2 o

mar A

mas o | RREE
ment [14E

mi K
mini PEARHE AR

mit K R

mo R

mon o, B

mp MP3 bR 4
mou ®

mos A EEA

mu 1

7

Thee top brund in China of practical memory

wiww. ooabz. com




YR AR —aARR

£l
YR X 7 R 1 P TN % 5 R

mus i

ni PR

na e E

nics EATE /N

nu b
ness JE ARFE

ny LR AL

ob JLE .06

00 00 M4 s

op open

opp (5] JEE JFE

or PN

ot M

ou i)

ous (ours) F&fi 11

ph (RS

- e

pan T

pen %

pif HZ Ik IE K

pi B

pl T3t

ik pk DL FE

pli ok 5]

ply e RS R

po -3 N

8

The top hrand in China of practical memors
www, oooliz. com




HEIEZ AR ——REANE

o |3

Sl T AoF IR 1) 9 % e 12 s I A S AR

pp JEEJFE

pr A

pt k]

pu h

py i A

qu %

re FiS

ri F

m A

ro SNEETH

r P/ S

r AHIE

ry T dr AN A

su SRR RTHK

se fa, i

si ye
sion Inji

se B3R AR

sp Fbi e R

st 13k e

str ik A

sw fF 1B 228K

sk K75 (sky) JBE ki %
sa A

sm il

- ] A PR T

9

The wp brand in China of practival mémory

wyww, anahid, com



BHEIZ AR ——RFAR

g rk
YLE ) i o ) A P 1R Fs s ) 5 1 PR R
sh Kz, L iE
ta % At
tion i
tance 3K
ti 5 4
tive HR B H AN
tic LG S8 LI
lice B Byt
te e R 5
tu it AR
tum (242 A o N
ture . %
ting fE HE T
tan B
th ]
ty &
tw a5
tr WA
Lo #|
ub H fhafE
um 5,
un ( United Nations ) 5 [H
us F&AT. (United States) ZE[H
ve HHRE ME—
vi 7~
wa S L

10

The top brand in China of practical memory

www, soohz, ¢om




HE[EZRRF——E AR

el o

Wi Xif L) 2 S P R SRus iy S P R

wr [N

wai &

wy 5% .55

ya F K

ye H

yo BB . — 70

11

The top brund in Ching of proctical menwory
www. omibz, com




HEERART——BRRR

I S i ] i 1LY K A 4
N

F—H®E .5
SF VR W R F IR T — MmN F 2 LR,
FRIMEA— 1 iR SRR A 5 A L A E R s AL A
KB 2 G 1, A RE R 0 B A A 4% SR R AR () B SRR T A T (il
B — A SR
church/{a:f/ e n 3%
WAL cehur (A Leh (1)
HRES T B : M A EA AT LIZ 474,
amusement/a'mjuizmant/ o BSR, HE, REED
am( &) +use( fEH]) + men( A) +t(fk)
IR A - SR 0 P 2l —
&,
FETMmIA
SO AN, S IO B | F R A, R A 0 A2 B ] B 3 et
18 2 S R B0 A 708 R AT TSR £ 8] DA T 3 B PR 24
KB 3 A 1 BRI ] Y R A K 2 1R IR A S B X T A S Y
BEATHRSS .

PR L AT T

I 855 B AL 2 eat 11
ZHRE T b B 8%
HREAHEBE : 5 B AT R

1

The top brand in Ching of practical memory
WWW. rrllllll!.. oo




