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Analysis;

1}. Leaving the original psychological causcs, social, eco-
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Three Despairs for Youth in Shenzhen:

a). New Year - have (o face expectancies from the family;

b). People from hometown - have to give accommodations;

¢). Finding jobs for friends and relatives - hard to mect oth-
ers' expectancies.

D).Motivated by the enviousness of the successful.

B. The Formation of Entrepreneurial Mentality

I. Registration of cnlrepreneurial mentality;
2. Preparing period,;
3. | want to be a boss.

C. How to overcome the fear in business starting and nur-
ture a entrepreneurial mentality.

D, How to manage risk

1. Scientific risk analysis:
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. T own you nothing.
8. Coopcerate only with the right partners.
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industrial chain.



