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Asia-Pacific Interior Design Awards (AP-
IDA) has been going successtully for six-
teen years, which has witnessed the rapid
progress and improvement of interior de-
sign level around Asia-Pacific region. ”

With gratitude for the enthusiastic participants, this year HKIDA has collected the great-
est number of APIDA entries, more than 600 entries from Asia-Pacific region including

PREFACE

Mainland China, China Hong Kong, Japan, Malaysia, Singapore, China Taiwan, Thailand,
The Philippines and New Zealand. They have contested the supreme honorable awards P
of APIDA, which have been proved to be a remarkable index at Asia-Pacific rim for the
purpose of enhancing the professional standard of interior designers. It provides a com-

munication platform for the participants to view and emulate the outstanding entries
and represents the status of distinction and excellence in interior design.

Reviewing the past and looking into the future, APIDA will continue to give recognition
to outstanding interior design projects and designers, promoting professional standards
and ethics among interior design practices operating in the Asia-Pacific region.

TAERRITAREEMNENT 16T, H 16 FAHEIIET BNILKIBX
ERRIDKENRRSIET .

SE, PEFBENRIMNSKE T REGTEARL. FEEFE. BE. SRAL. Mr. Kinney Chan BRI

. PESS. F£EH. FEE. HIA=STAXEZRMEXAE 600 ZNS RN Chairman of HKIDA
B, RIEXLESEIZHTNETES ., 2SZERIRITITNEULKES APIDA BRI ind T
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Lim Ai Tiong

8\ Office

Lato Design (Singapore) / Lim AiTiong

The project is a small office for a local design firm. The concept
is to try to compose with colours in the same way as we have
composed with forms. It revolves as a “DATASCAPES" around the
administrative and marketing tasks of the office. The proportion
of time spent on the administrative tasks are Research and Devel-
opment (reference books) 38.4%, Documentation (project files)
26.3%, Operation (machines) 16.6%, Relaxation (hobbies) 11.3%,
and Presentation and Specification (samples and materials) 7.4%.

These data are in turn transformed into volumetric shelf spaces for
the tasks with relevant colour denotations. These colour denota-
tions also recurred at the exterior facade of the office in relative to
the proportion of the time spent on the marketing tasks of the of-
fice. They are Branding (company’s name) 29.4%, Qualification and
Endorsement (certificates and awards) 29.1%, Advertising (publica-
tions) 23.4%, and Contacts (tel, fax, email, website) 18.1%.
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Lewis So

Rm D, 5/F Spinner Industrial Bldg, Cheung Sha Wan Rd, KIn, Hong Kong, China/ 800m

SO-CONCEPT LIMITED / LewisSo / JoeTang,Jason Tim

OPTICAL OFFICE - TO SEE & TO BE SEEN

In order to internationalize the corporate image and to give the
customers a stronger corporate identity, reflecting the corporate
spirit in well-organized, trendy, creativity and in ideal spacious, an
enormous semi-circle reception is created.lt is carefully planned
to create a smooth flow of circulation for both staff and visitors.

Optical Office - To See & To be Seen

The corporate colour ‘orange’ matched with light coloured walls

and ceiling to enhance the corporate identity. Specially designed
feature and graphic are applied to showcase products signifying
the company’s orientation. The linear elements have sufficiently
demonstrated the harmony open spacious beyond customers'’

expectation.
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Optical Office - To See & To be Seen
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Photographer: AD BOX PHOTOGRAPHY
Kimio Ishizaki

P|erTh|rty Héadquaters

YOSHIHIRO KATO ATELIER Co., Ltd. / Yoshihiro Kato

It is a restaurant manager’s office building. The wood was used ~ AEZE—NETREBHINAE ., KARBEE—EN, BSA1]
for the courtyard surface of a wall, and it was considered as space  m3R@ZIAY. WRIESFAREBREH P EUAE .

with a sufficient feeling of being in nature.

Yoshihiro Kato
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