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Unit 1

Advertising and

Marketing {)

Dialogue |

(A: a marketing manager of a foreign company

B:
A
B.

a consultant of an advertising company )
Good morning. What can I do for you?
Good morning, I'm the marketing manager of ABC Trading
Co. We're trying to develop new markets in China, so I'd
like to talk with you about advertising our products. I’'m

sure your professional opinion will be of help.

: I'll try my best.

: Now, we need your help with our business promotion. Can

you give us some suggestions?

: Sure, but may I ask what line of business you are in?

: We are a company handling business suits. We offer a
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variety of business suits.

: All right, In fact, there are a lot of ways to push sales,

such as putting up ads on TV, radio, or print media like

newspapers and magazines.

: Could you give me a detailed ﬂéxplanation?

; Ok. Let’s start with magazines; Have you ever thought

about advertising in business magazines? There are some
bestsellers which are very popular in business circle. So you
can introduce your products to a special group of readers and

attract their attention with some eye-catching pictures.

. I quite agree with you, but it’s said that advertising on radio

is cheaper.

: Yes, it is, in a sense. But the problem is that we cannot

advertise very long on radio otherwise it is too expensive.

In addition, people seldom listen to radio nowadays.

: You're right. And what about TV commercials?
: As we all know, of all the advertising media, TV is the

most expensive but it attracts a large number of viewers

because it combines sound, action and color together.

: I see. So in your opinion, what’s the best way?

: Generally speaking, the purpose of the advertising is to

draw the potential customers’ interest and keep hold of their
attention. So in an advertising campaign, two or more

media are often used together.

: What media do you recommend then?
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: I think a combination of magazine and television would be

the best. Furthermore, don’t neglect some international fairs
and exhibitions. You will definitely make lots of business
friends there.

: Your suggestions have been very constructive. Please give

me a list of your charging schedule for different services. I

will report both methods to my headquarter for a decision.

: Sure. I will print it out in a minute.

: We’ll notify you as soon as we have made the decision. If

everything goes well, we are going-to sign a contract with

you on a two-year term.

: T hope this is just the beginning of a long-term cooperation

between us.

BETEX

A
B.

(e}

BE, B ABHI
FEAF, B ABC B A AMWEHEE, RITTEE
FEFFRRTTG, AR Tk TR = 5 2 8
HR, BAR SR L IR TE LAY

: WSRO R
: BB BEN RN LSRG R, S 28

wng?

: BRI, RSB E R
: RMNEZLERSEROAT, BUEAMRRANESE,
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' " Dialogue II

(A: Tom Hall, representing a US company

B
A

: Mr. Tang, representing a Chinese advertising company )

: After evaluating your promotion proposal, we believe that
your company possesses the right capacity to help us
promote sales.

: Thank you for you compliments.

: Your company has excelled other competitors in providing
appropriate and reasonable advertising strategies. Now I'd
like to discuss advertising fee with you on behalf of our
company.

: As to the advertising fee, our company adopts a fee-
commission basis regardless of actual amount of service we
have provided per month.

: What is the percentage of media commission in proportion
to total media expenditure?

: The agency commission is 15% of the total expenditure.
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That’s a discount from the media, and you don’t pay

anything for that.

A Could you explain it in more details?

B: All right. Let’s say, a 30 - second spot on television is
priced at RMB300,000. Customers pay the entire amount of
RMB300, 000 to us, 255, 000 of which goes to the
television station while the rest is taken as our commission.
15% is the practice in the advertising industry.

A: That can be accepted provided that you provide us with
excellent service, which is secured by the high price.

B: The professional service we’ll provide in media planning,
and media budgeting and accounting service are free of
charge. Of course, if you can provide us with more business
opportunities, the commission rate can be bargained again.

A: OK. Apart from this 15% commission rate, do you have
any alternative way of charging? Our previous agent .uses
straight-fee system, which charges every service provided
on an hourly basis or monthly basis.

B: If you reckon this is much more suitable for you, we can

also charge you based on straight-fee system.

gSRX

A: RITELITE THRITIREIR, REBRAFHEERAE
BhBRTT 24
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A. Talking about the Functions of Advertising

1.

Advertising aims at providing information to potential
customers and persuading them to buy the products.

G B ABTER P RS BRI E ™ 5

. All advertisements must project the right product image.

AT SEBOMRHET= R RIFER,

Some companies try to build up their corporate image
through advertising.

AL RMRSES SRS TR

Advertising is important to companies because it brings
profits to them.

FEXMAFRRRRMBEEKN, BNTLAANTHR
ZINES

. In a sense, advertising enriches our lives.

MEMBL LB, THEETRITOAER.

. Talking about Advertising Service

. We usually make different commercials for each market.

AT AR HRER R i) 4

. Let me make the marketing research and I’ll come up with

an advertising plan for you.

R THHRET, REARIMEH—B &R,
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. There are so many factors to consider in advertising.

B ERELBBEEK,

. I'm sure that through our promotion efforts, once they are
put on the Chinese market, they will overtake the sales of all
competitive brands.
REECELIRINOEHESE S, ENEPE—L LW, B
SRR,

. Our rates vary according to which publications you wish to
advertise in.
WEGTHARERR SR HYHRR, RIS G
A,

. We offer door-to-door service.

BATRBEE R EITIRS

- What are your rates for the advertising?

WATE T 5 e e dnfar 2

. As we all know, of all the advertising media, TV is the
most expensive.

ARETRA, TEFARI S8ED, B SARRHRE,
. Miscellaneous Expressions

. Are you interested in a front or back page ad?

PRATIXT ST 3R R iR 4 R 7

- I would like to place an advertisement in your magazine.
RIBEMRNTINE LB,

- Our fall edition is a bit more expensive than spring edition.

HATTRIBK AR L5 TR S,
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4. This design is quite eye-catching.
XFRAMRIIAEH

Guiding Information

IERARREE, B—fEd—eRXnEEx, &
Fmy A R BEENEESTER, HENETHEH
e RS EAEMRARN ARG, XEE
BRI ENRI ST B T B EURR AR, T
AR R EL, RESHELT, AFEESREEE
RSN RINTHETRER, TE R SHEREE
YRR, MHAEFSHELT, MRBEHE TN —
W, WU EER, BEILAMBES &, FElEk.
QAT LUK 5 8 — PP R 8 8 071k, ROV SERR B T
Ve IR AR i F 5 JE B B T4 Ry R, T d
—FEHITR, M SIS EREERE MR
WU TRRHE. BRRAMMETR, JLPHRERH>RT
EEE TR HTES

B THARBIR-EZENEHITURRIEFS,
LhR LIV RXE R AR S EREME AR E i
frEfe, Pt SEANEANFTEANESBNNE
B TEAA RIS MR 5 FEFF L.
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