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Unit 1

Section 1 Learning Guide

Warm up (p.4)

shopping facilities referring to all kinds of shopping places such as shops, stores, markets
and so on MA¥i%

e.g. antique shop, corner shop, flower shop, gift shop, secondhand shop, sho¢ shop,
book store, department store, furniture’s store, baker’s, butcher’s, chemist’s, grocer "s,
greengrocer ' s, jeweller s, newsagent’s, supermarket, minimarket, open market, free
market, vegetables stall, shopping center, shopping plaza, shopping mall

Activity 1

Task 1 (p.5)

boutique a small shop selling clothes and other articles of the latest fashion (esp. for

women) A% 5k it TE

delicatessen shop selling prepared foods, often unusual or imported, read for scrving

(esp. cooked meat, smoked fish, cheeses, etc.) HE&MELIEEENRAN B TEEF)

corner shop a small local shop which sells all sorts of different foods and household goods
/A JE Things sold there are expensive. They are open until late and on Sundays. For

example, “seven eleven” (fEFIJE), “am pm” (24 /MBS 5 )are typical corner shops in Britain,

which sell things much more expensive than in other shops

minimarket a small supermarket /N TH

stall & 57k
Tasks 3, 4, 5§ and 6 (pp.8-11)

not always sometimes it is, sometimes it is not &2, AT RARAZ
e.g. John doesn’t always stay at home in the evening. /HI E RS RREHKE,
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(get) value for money worth of something compared with the price paid for it (EX4#))
BAETGME, 2R

¢.g. Charter flights give/offer the best value for money. FELfHLEESH.

the States (infml) the United States

check-out till place where customers pay for their goods in a supermarket (R TTEHHY)
WG 5 check out —MRIELEMAE (T IK B FF CF. check in ) FE (E75 &0 F4

personal touch (offer) personal service to the customers A NHI R, 5 Y BRZ R4E  A TR &
open market place where people gather for buying and selling of goods, in the open air
ST, B R (4 FUUE S Y H BT 5 (free market), 7 @ 01— AEC R ED)

indoor/ covered market market with a cover HE S ERT (MK S, Mo EMm
)

have sth. for next to nothing 7E3EH B L3 7 K4

¢.g. I gotthe TV set for next to nothing in a jumble sale. FKTEIH K ATFHIRE LB L
2Ok B,

chain store group of shops (or hotels) owned by the same company [ —2F BT IS
(ARG ), EBE

e.g. achain of supermarkets/a supermarket chain -~ IESE

Activity 2

Task 1(p.15)
store layout 3% i J= °F- T [¥]

hair & beauty salon place where customers go to sce a hairdresser and beauty consultant 3%
EAT

health spa  WACIRRIE  spa B AT 5 G RIT ;5 (32)H5H spa bath 5K spa pool

ladies ' co-ordinates matched items of women ‘s clothing [ A& 4 %

maternity outwear out clothing for a pregnant woman ZZ{d9h4

linens = PILFR 7728 A i (including tablecloths, sheets, pillowcases, and similar cloth
items used in the house)

cosmetics products such as lipstick, powder or hair conditioner, which people, especially
women, put on their face or body to make themselves look more beautiful (35 %+ f
Ak EAR G, MBE BN RES

toiletries the things that you use when cleaning or taking care of your body, such as soap,
toothpaste, shampoo, deodorant, etc. /& fbll i 2, TLFEIEIE M, AR, F & R Rk .
Br R 4%

perfumery place where perfumes arc made or sold i {E sl &5 & & /K5 #s 77

services arcade covered passage with arched roof where different services are provided



(3 )R (L5 FRAR &5 (A48 1K L L35 358 ) B9 LG

ladies ' accessories % F & F {3 28 B /M {4, 40 - drawing (4% 0 $77 6), dot shoulder bag([#
S8 40), diamond bracelet(55 7 F4%), studded belt (i Fe i B2 1)

sound, vision & lighting &, LA R

baby changing facility %% LR A L4EM  change a baby &4 change its nappy (/K
1)

cashpoint machine B Z142 3 ¥L(E[A cash dispenser)

toilet BUFF (ZE) R AAEE WA the lavatory, toilet, (WC Cifht), 5 loo( B i), £
I FFFR R the gents/the ladies 5 public conveniences; (%] FA AEEWNHA the lavatory,
toilet 8¢ the bathroom, 1% fl powder room —iAf& X, 2L # A public lavatory,
the washroom 3 public restroom, T John (FM)FI aunt(Z ) W28 &

Activity 3

Tasks 3, 4, 5 and 6(pp.22-25)

go with harmonize with sth. 5334 iR AR

e.g. Her blouse doesn 't go with her skirt. #if#f %M TAHAC,

be better off be wiser (to do sth.) (X T3 4+ K% B AHEH

c.g. He'd be better off going to tell the police about it. fth i 4F{EX (4R & E o

Activity 4(p.28)

be superior to be better, stronger than sb./sth. else Lbe- o, FEEEAN/FED

e.g. This brand of bicycle is superior to other brands. iXFfh & B 47 %t H i ih MR A &
. Cf. be inferior to low in rank, quality, importance, etc. - ERTFHETEAE
1)

on the market available for buying, up for sale 177, &

e.g. puta car, house, etc. on the market WERE BFE

quality manufactured | /E¥§ B #Y quality here means having a high degree of excellence
BT

e.g. We specialize in quality furniture. 1% [TLHMEF R

due to because of, owing to T, EH

e.g. accidents due to driving at high speed H T &8 JF % 1fil 5| & ) 3238 FF

wear and tear damage caused by ordinary use 1E#{¥ S E AT HIR

e.g. The insurance policy does not cover damage caused by normal wear and tear. PREGH
A LTE IEF 3 T S B HUR,

make sure “be sure to do sth. and do not allow it to be forgotten WifR
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€.g. Ask for a receipt and make sure you get it. E—IKIKIE, R —EELTF,

other than except, not [K4h, RE

e.g. Youcan't get there other than by swimming. R HAESE Rk BEFIFRN . Cf. none
other than/no other than A~EF|#, IF &

€.g. The new arrival was no other than the president. FIFikfIE 2 844 A,

Activity 5

Tasks 1, 2, 3 and 4(pp.32-35)
3-in-1 hair curler =& —H(HEB)H KL

Section 2 Assessment

Vocabulary and Structure

1. Give the Chinese version to the names of the following shopping places .

1) antique shop 2) corner shop

3) flower shop 4) gift shop

5) secondhand shop 6) shoe shop

7) book store 8) department store
9) furniture ‘s store 10) baker's

11) butcher’s 12) chemist ‘s

13) grocer’s 14) greengrocer 's
15) jeweller ‘s 16) newsagent s
17) supermarket 18) minimarket

19) open market 20) free market
21) vegetables stall 22) shopping center
23) shopping plaza 24) shopping mall

2. There are 15 sentences in this section. Beneath each sentence there are four words or

phrases marked A, B, C, and D. Choose one word or phrase that best completes the

sentence .
1) Plain, simple clothes are ___ for school wear.
A. forbidden B. appropriate
C. elegant D. improper
2) The guarantee is ____ without the dealer ‘s stamp and signature.
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- B

A. valid B. acceptable
C. void D. available
3) You should consider replacing old, ____ appliances with new ones.
A. inefficient B. insufficient
C. invaluable D. invalid
4) The little girl looks ___ in that brightly colored dress.
A. graceful B. gentle
C. cute D. cool
5) Nowadays, the computer is vastly __to the book.
A. advanced B. superior
C. inferior D. similar
6) Linda was the first female ___ of an artificial heart.
A. receiver B. receptionist
C. acceptance D. recipient
7) Michael sold the flat he had ___ only two years ago.
A. rented B. mortgaged
C. purchased D. possessed
8) The government voted to ____ the nuclear warheads.
A. dismantle B. unload
C. unpack D. discharge
9) I wonder if you could ___ my mail to this address?
A. carry out B. bring
C. retain D. forward

10) You may cancel your subscription and receive a for the undelievered issues of the

magazine.

A. fund B. refund

C. repay D. return
11) They put the family business ____ the market.

A. in B. on

C. at D. for
12) It's honest to carry ____one’s promise.

A. on B. of

C. out D. for
13) Delivery is free charge if goods are paid ____ in advance.

A. by, of B. of, by

C. for, of D. of, for
14) The cancellation of the concert was ____ the rain.

A. due to B. due for
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C. owe to D. because

15) He never speaks to me to ask me for something.
A. otherwise B. other than
C. more than D. less than
Speaking

1. Pair Work

Task 1 Dialogue
Model 1
A: What is a_shoe shop?
B: A shoe shop is a shop which sells shoes.

Use Model 1 to talk about the following shopping places :

a butcher’s, a grocer's, a fruit stall, an antique shop, a delicatessen, a supermarket,
a boutique, a department store, a jeweler s, a second-hand shop ...
Model 2

A: What can you buy in a corner shop?

B: In a corner shop, we can buy food, cleaning things and so on.

Use Model 2 to talk about the following shopping places ;
a supermarket—all kinds of food, vegetables, household goods
a greengrocer ‘s—fruits and vegetables
an indoor market—clothes, second-hand books, greeting cards, antiques, milk, and so on
a department store—almost everything, clothes, elcctrical appliances, shoes,
jewellery, utensils, toys, furniture and so on
Task 2 Conversation
Situation: A is the shop assistant. B is the customer. B is buying a pair of shoes. A is
offering some help to B.
Suggested pattern
A: Can I help you?
Yes, I'm hoping to buy a . ..
: Do you like ...7 They have high heels.
No. I can’t stand wearing ...
: Well, here are some nice blue ones. How do you like .. .?
They “re OK, but I don 't like the color. 1'd prefer ...
: What size ...7?

: Size ... please.

> W > T >E >

: Here you are.
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May I try them on?

: Certainly.

I'm afraid they are too ... And how much ...7

: They are ... yuan. They are of very good quality.
You are right. But they arc too expensive.

: It ‘s a famous brand.

Anyway, [ don’t ... Thank you.

>EPI>E AT

: You are welcome.
2. Group Work

Task 1 Conversation and Self Recording
Situation: Li Ping and her friend Zhang Yun arc in a department store. Li Ping wants to
buy a new dress. Zhang Yun is helping her to make the best choice. They talk with the
shop assistant about the size, color, style, material, quality, etc. Zhang Yun makes some
comments and suggestions now and then.
Now make the conversation with your partners in your study group, and then record your
own voices in a tape. (Cf. Course Book pp.23-24)
The conversation should include the following functions:

greeting each other, asking and responding to questions, identifying / describing the
desired goods, expressing dissatisfaction on some aspects, making comments and
suggestions
Task 2 Discussion
Situation: Student A, B, and C are planning to shop for clothes. They are talking about
different shopping places such as the department store, shopping center, indoor market/
free market, and so on. They make comparisons and give different opinions about each of
the shopping places.
Suggested questions

Ask about which shopping place to shop for clothes.

Ask why he or she prefers to go to a certain kind of shop. (Compare about the prices,
the quality, the style and so on)

Ask about the advantages and disadvantages of shopping in different shopping places

Ask about who she or he usually goes shopping with.

Ask about the different attitudes of men and women towards shopping.

Ask about the difficulties and problems you may have in shopping for clothes.

Ask she or he to give some solutions to the problems just mentioned.
Now Start your Discussion .
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3. Individual Work: Oral Presentation

Task 1
Talk about the differences between shops, stalls, markets and supermarkets (Cf. Course
Book p.6, p.12)
Sample

Super markets and minimarkets are quite different from markets. Markets are made
up of stalls, such as open markets, indoor markets. But supermarkets and minimarkets
are, in fact, shops. Sepermarkets are usually very large. Minimarkets are similar but much
smaller. Both sell mainly food and household goods. The products are relatively cheap.
The goods are arranged on shelves and you help yourself. You take a basket or a trolley at
the entrance. You pay for your goods at a check-out till before you leave the shop.
Task 2
Describe the problem you have with a faulty product .
Suggested pattern .

I bought a ... last month. I used it ... and always followed the instruction. But when
['used it last week it didn 't work. The ... was broken. And the ... was ... It was very
inconvenient since ... As it is still within the guarantee period, I hope ...

Reading

In this section there are 2 passages followed by questions or unfinished statements, each
with four suggested answers marked A, B, C and D. Choose the one that you think is the
best answer .

Passage 1 Complaint

Complaining about faulty goods or bad services is never easy. Most people dislike
"making a fuss. But something you have bought is faulty or does not do what was claimed
for it, you are not asking for a favor to get it put right. It’ s the shopkeeper s
responsibility to take the complaint seriously and to replace or repair a faulty article or put
right poor service, because he is the person with whom you have entered into an
agreement. The manufacture may have a part to play but that comes later.

Complaints should be made to be a responsible person. Go back to the shop where you
bought the goods, taking with you any receipt you may have. Ask to see a boss in a large
store. In a small store the assistant may also be the owner so you can complain direct. In a
chain store ask to see the manager. If you phone, ask the name of the person who handles
your enquiry, otherwise you may never find out who dealt with the complaint later.

Even the bravest person finds it difficult to stand up in a group of people to complain,
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so if you do not want to do it in person, write a letter. Stick to the facts and keep a copy of -
what you write. At this stage you should give any receipt numbers, but you should not need
to give receipts or other papers to prove you bought the article. If you are not satisfied
with the answer you get, or if you do not get a reply, write to the managing director of the
firm, shop, or organization. Be sure to keep copies of your own letters and any you receive.

If your complaint is a just one, the shopkeeper may offer to replace or repa'ir the
faulty article. You may find this an attractive solution. In certain cases you may have the
right to refuse the goods and ask for your money back but this is only wherc you have
hardly used the goods and have acted at once. Even when you cannot refuse the goods you
may be able to get some money back as well. And if you have suffered some special loss, if
for example a new washing machine tears your clothes, you might receive money to replace
them. If the shopkeeper offers you a credit note to be used to buy goods in the same shops
but you would rather have money. Say so. If you accept a credit note remember that later
you will not be able to ask for your money. If the shopkecper refuses to give you money,
ask for advice from your Citizens Advice Bureau before you accept a credit note. In some
cases the shopkeeper does not have to give you your money back—if, for example, you
change an article simply because you don’t like it or it does not fit. He does not have to
take back the goods in these circumstances.

1) The shopper may make a complaint because .

A. he dislikes causing a fuss B. it doesn 't do what is claimed for it
C. the article bought is not up to standard D. he was at fault in buying the article
2) What agreement doesn’ t the shopkeeper make with the customer? ____
A. To take his complaint seriously B. To sell him the goods
C. To replace or repair a faulty article D. To put right poor service
3) When complaining in person, you should ___.
A. get a receipt for what you buy B. speak to someone in authority
C. talk direct to the assistant D. ask to see the boss
4) When complaining on the telephone, .

A. you should speak direct to the owner

B. you must ask for the manager

C. you may never find out who dealt with the matter

D. you should find out with whom you discuss the matter
5) If you write a letter to complain, .

A. it is important to keep a record of what you say

B. it is necessary to send receipts

C. say how you feel about the matter

D. ask what receipt numbers you should give -
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