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UNIT 1 Introduction

introduction

5l B

m definition of culture

m factors affecting communication events

m intercultural communication

1.1 Warm-up

1.1.1 Discussion

Work in groups to discuss the following questions.

1. Where did you see foreigners personally for the first time, in your hometown or elsewhere?

2. Have your parents had any experience of talking with foreigners?

3. Have you ever had any chance of coming into contact with people from other countries besides
in the classroom? Where did it happen?

4. What about the experience of other people you know?

1.1.2 Case Study

Read the story of a foreign teacher and then work in groups to discuss the following questions.

Several months ago I was in a bus in Urumqi. A young man, who seemed like a college
student, sat several rows ahead of me. He stared at me since I got on the bus. We passed one bus
stop after another. Suddenly he rose from his seat, came to sit by me and just started a very
unpleasant conversation with his speedy English.

“Do you have a wife?”
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“How old are you?”
“Have you ever been away from Urumgqi for a long time?”

“You have been living in the old building over there, haven’t you?”

What embarrassed me was not the conversation atmosphere, or his long stare at me while
sitting so close, neither were so many questions we westerners would never ask. What was really
embarrassing was his familiarity with my whereabouts. He had obviously been observing me for at
least one year, which truly made my flesh creep.

(World Vision, 2008/2)
Questions
1. Will you ask foreigners the same questions? What else will you like to talk about with them?
2. How will you feel if asked the above questions? Why?
3. Why do you think the young man asked the foreign teacher such questions?
4. Why was the foreigner frightened? Can you understand his feeling?

1.2 Understanding Culture

Definitions of Culture
1 Culture, from the Latin word cultura, meaning “to cultivate”, is a term that has different
meanings. Culture is complex and difficult to define. When the concept first appeared in the 18th-
and 19th-century Europe, it meant a process of cultivation or improvement, as in agriculture. In the
19th century, it came to refer first to the improvement of an individual, especially through education,
and then to the fulfillment of aspirations or ideals. In the mid-nineteenth century, some scientists
used the term “culture” to refer to a universal human capacity.
2 In the 20th century, “culture” emerged as a concept central to anthropology, including all
human phenomena that are not purely results of human genetics. In 1952, Alfred Kroeber and
Clyde Kluckhohn made a list of 164 definitions of “culture” in the book Culture: 4 Critical Review
of Concepts and Definitions. The word “culture” is most commonly used in three basic senses:
® excellence of taste in the Jfine arts and humanities, also known as high culture.
® an integrated pattern of human knowledge, belief, and behavior that =
depends upon the capacity for symbolic thought and social
learning.

® the set of shared attitudes, values, goals, and practices that

characterizes an institution, organization or group. 3 Ve 4
3 According to Larry A. Samovar and Richard E. Porter (2004), ';_ R vr——
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UNIT 1 Introduction

culture is shared learned behavior which has passed from one generation to another for purpose of
promoting individual and social survival, adaptation, and growth and development. Culture has
both external (e.g., artifacts, roles, institutions) and internal representations (e.g., values, attitudes,
beliefs, cognitive/affective/ sensory styles, consciousness patterns, and epistemologies). The
subjective elements of culture show values, attitudes, beliefs, orientations, and underlying
assumptions common among people in a society. These are elements that shape and control beliefs
and interaction. Your subjective cultural beliefs and values influence your interpretation of the
world and interactions in it. How do you feel about the notion of a soul? How do you respond to
the Chinese flag? All is part of your cultural membership. Your views on work, immigration,
freedom, age, cleanliness and hygiene, ethics, dress, property rights, etiquette, healing and health,
death and mourning, play, law, magic and superstition, modesty, sex, formality and informality,

bodily adornment, and the like are all part of your cultural membership.

Elements of Culture

4 There are different types of cultures across the world and each culture has its unique essence.

While defining the term “culture”, there are several elements that together make as the culture of a

particular region or the culture of particular people. Here are five key elements of culture.

@ Language: The various languages are essentially an important part of the culture. The language
allows the member of the culture to share ideas, feelings and information. It is one of the chief
methods for the transmission of the culture.

@ Norms: Every society or every civilization has a set of norms, which are an inseparable part,
and an important element of the culture. This can include the folkways, customs, taboos and
rituals in a culture.

@ Values: The social values of a particular civilization are considered as an element of the culture.
The values of a culture often refer to the things to be achieved or the things, which are
considered of great worth or value in a particular culture.

@ Religion and Beliefs: The religion and beliefs of the people in a civilization play an important
role in shaping up the culture as well.

@ Social Structure: Social structures reflect different cultures and show how the social
communities, classes, and societies, etc., function. Within certain
social structure, culture gives individuals different roles, that is,
positions within a group or a society.

5 Specifically speaking, there are visible and invisible representations

of culture. Here is what show and keep the culture of certain

religion alive.

Artifacts
6 Artifacts are the physical things that have particular symbolism for a culture. They may even
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have features of mystical properties. The first products of a company, prizes won in grueling
challenges and so on are all artifacts.

7 Atrtifacts can also be everyday objects, such as the bunch of flowers in reception. The main
thing is that they have special meaning, at the very least for the people in the culture. There may
well be stories told about them. When people in the culture see them, they think about their
meaning and hence are reminded of their identity as a member of the culture, and of the rules of the
culture.

8  Artifacts may also be used in specific rituals. Churches do this, so do temples or other

organizations.

Stories, Histories, Myths, Legends and Jokes

9 Culture is often told by folklores and passed from one generation to another through stories. A
typical story includes a bad guy (often dishonest and unnamed) and a good guy (often a good
cultural example). There may also be an innocent. The story goes in a classic format, with the bad
guy defeated by the good guy, with the innocent being rescued and learning the greatness of the
culture as well. Sometimes these stories are true. Sometimes nobody knows. Sometimes they are
created on a relatively simple truth. The stories sometimes reflect the history and the legends of the

culture.

Rituals, Rites, Ceremonies and Celebrations

10 Rituals are sets of actions which are repeated in Speciﬁc circumstances and with specific
meaning. They may be used when someone is promoted or retires. They may be associated with
company events such as the release of a new event. They may also be associated with traditional
events such as Christmas and Spring Festival.

11 Whatever the circumstance is, the predictability of the rituals and the seriousness of the

meaning all combine to keep the culture alive.

Heroes

12 Heroes in a culture are named people who act as idealized examples, by which cultural
members learn of the correct or “perfect” behavior. The classic heroes are the founders of the
organization, who are often portrayed as more perfect than they actually are or were. Heroes may
also be such as the housekeeper who put out a fire at the cost of his life or a customer-service agent
who went out of their way to delight a customer. In such stories they symbolize and teach people
the ideal behaviors and norms of the culture.

Symbols and Symbolic Action

13 Symbols, like artifacts, are things which act to remind people in the culture of its rules, beliefs,
etc. They act to keep people behaving well. Symbols can also be used to indicate status within a
culture. This includes clothing, office decoration and so on. Status symbols signal to others to help
them use the correct behavior with others in the hierarchy. They also tell the users of the symbols

o FHE YR OOO
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the behaviors that are appropriate for their status and position.
14  There may be many symbols around an organization, from pictures of products on the walls to

the words and handshakes used in greeting cultural members from around the world.

Beliefs, Assumptions and Mental Models
15 An organization and culture will often share beliefs and ways of understanding the world.
This helps smooth communications and agreement, but can also become fatal blinkers that blind

everyone to impending dangers.

Attitudes

16 Attitudes are the external displays of underlying beliefs that people use to signal to other
people of their membership. Attitudes can also be used to give warning, such as when a street gang
member eyes up a member of the public. They use national cultural symbolism of a long hard stare

to indicate their threat.

Rules, Norms, Ethical Codes and Values
17 The norms and values of a culture are effectively the rules by which its members must obey,
or the members will risk rejection from the culture. They are fixed in the artifacts, symbols, stories,

attitudes and so on.

Culture Change
18 Cultures are moving and continuously changing. They are

internally affected by both forces encouraging change and forces

resisting change. These forces are related to both social structures
and natural events. For example, the US feminist movement involved new practices that produced
a shift in gender relations, to some extent changing both gender and economic structures.

19 Cultures are externally affected via contact between societies, which may also produce, or
inhibit social shifts and changes in cultural practices. War or competition over resources may
impact technological development or social dynamics.

20 Additionally, cultural ideas may move from one society to another, through diffusion or
acculturation. In diffusion, the form of something, though not necessarily its meaning, goes from
one culture to another. For example, hamburgers, mundane in the United States, seemed exotic
when introduced into China. Acculturation takes place when groups with different cultures come
into contact, resulting in the changes in the original culture, such has happened to certain Native
American tribes and to many other peoples across the globe during the process of colonization.

(http://en.wikipedia.org/wiki/Culture)
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1.2.1 Vocabulary

There are ten words underlined in the passage. Please choose the most appropriate word to fill in
each of the following blanks.
1. pieces of leather that are put beside eyes of a horse to stop it from seeing objects (#.)
2. generally accepted standards of social behavior (.)
3. a ceremony that is always performed in the same way, in order to mark an
important religion of social occasion (».)

4. a system of organization in which people or things are divided into levels of

importance (7.)
. involving religious or magical powers that people cannot understand (adj.)
- ordinary and not interesting or exciting (adj.)

~N N WD

- a perfect standard one wants to achieve (».)
. the scientific study of people, their society (n.)
. sign, etc., that shows something (..)

— \O o0

0. something that is used to decorate (n.)

122 Questions

Work in groups to answer the following questions according to the passage.
1. How is the word “culture” defined in the passage?

2. What are the five key elements of culture?

3. What are important representations of cultures that keep a culture alive?

4. What are the internal and external factors that affect a culture?

1.23  After-class Assignment

Work with your partners to complete the following tasks.

1. We can know about a foreign culture by reading literatures about it or by experiencing it. Work
with your partner to interview some foreign people around you or your Chinese friends who
have overseas experiences about their intercultural experiences and then write a report on what
you find out or what lesson you can learn from the story or interview.

2. Adornment is an important symbol people express their cultural identity and an effective means
of communicating social, political and economic information about themselves and the society in
which they live. Surf online for information on this topic and then discuss with your partners how
people of the world express their culture through personal adornment.
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UNIT 1 Introduction

1.3 Understanding Communication

Definition of Communication

1  Communication is a process of transferring information and is commonly defined as “the
imparting or interchange of thoughts, opinions, or information by speech, writing, or signs”. It’s the
basis of all human contact. Wherever you live, you communicate when you participate in an
activity. The results and methods might be different, but the process is the same.

2 There are three major parts in human face-to-face communication which are body language,
voice tonality, and words. According to the research, 55% of impact is determined by body
language—postures, gestures, and eye contact, 38% by the tone of voice, and 7% by the content or
the words used in the communication process.

3  Communication requires that all parties have an area of communicative commonality. There
are auditory means, such as speaking, singing and sometimes tone of voice, and nonverbal,

physical means, such as body language, sign language, touch, eye contact, by using writing.

Factors Affecting the Communication Events §

Setting

4  Setting and environment help determine the words and actions you

generate and the meanings you give the symbols produced by other
people. Dress, language, topic selection, and the like are all adapted to context. For example, under
most circumstances, males would not, even in hot weather, attend a university lecture without
wearing a shirt. The rules for each context are culturally based and therefore relative. Many of
these contextual rules are directly related to your culture. For example, in the business setting, all
cultures have stated and unstated rules regarding who takes part in the decision-making process
during meetings. In the United States, the rule tells us it is the “boss”. In Japan, nearly everyone is
consulted as part of the decision-making process. The Japanese proverb “Consult everyone, even

your knees” demonstrates the Japanese approach to decision-making.

Location

5  People do not act the same way in every environment. Whether in an auditorium, restaurant,
or office, the location of your interaction provides guidelines for your behavior. Either consciously
or unconsciously, you know the prevailing rules, many of which are rooted in your culture. Nearly
all cultures, for example, have religious building, but the rules of behavior in those buildings are

culturally based. In Mexico, men and women go to church together and remain quiet.

Occasion

6 The occasion of a communication encounter also controls the behavior of the participants.
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You know from your own experience that auditorium can be the occasion for a graduation
ceremony, play, dance, or memorial service. Each of these occasions calls for distinctly different
forms of behavior, and each culture has its own specifications for these behaviors. For example, in
one culture the occasion for a wedding calls for solitude and silence, yet in the Jewish culture the

same occasion calls for loud music, dancing, and a great deal of laughter.

Time

7 To understand this concept, you must answer these questions: How do you feel when someone
keeps you waiting for a long time? Do you respond to a phone call at 2:00 a.m. the same way you
do to one at 2:00 p.m. ? Do you find yourself rushing the conversation when you know you have
very little time to spend with someone? Your answers to these questions reveal how the clock often
controls your actions. Every communication event takes place in certain time, and the amount of
time given, whether it is for social conversation or a formal speech, affects that event. Cultures as
well as people use time to communicate. In the United States, schedules and time constraints are
ever present. As Hall and Hall note, “For Americans, the use of appointment-schedule time reveals
how people feel about each other, how significant their business is, and where they rank in the

status system.”

Number of People
8  The number of people with whom you communicate also affects the flow of communication.
You know from personal experience that you feel and act differently if you are speaking with one
person, in a group, or before a great many people. Cultures also respond to changes in number. For
example, people in Japan find group interaction much to their liking,
yet they often feel extremely uncomfortable when they have to give a
formal public speech.

Cultural Setting

9 A still more general part of the communication event is the
cultural setting. Wood notes, “The largest system affecting communication is your culture, which is
the context within which all your interactions take place.” The rules, values, norms, traditions,

taboos, and customs of a culture all affect the other areas of the communication system.

Intercultural Communication

10 Intercultural communication as a human activity has existed for centuries. The visits of sailors
to foreign lands, the journey of merchants along the “silk road” during the Tang Dynasty in China,
the immigration of thousands of “gold-diggers” to North America are all examples of intercultural
communication. In modern times, there are increasing interactions of businessmen and tourists into
all corners of the world. The development in science and technology, especially the advancement in
transportation (ships, transcontinental railroads, automobiles and airplanes) and telecommunication
(newspapers, telegraphs, telephones, televisions and the Internet) has literally shrunk the world into
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