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SWISS DESIGN ON A JOURNEY
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“Packed in six wooden crates, <Criss + Cross> tells about a
small, wealthy country in the middle of Europe.” This is the
first sentence in a brief description of the exhibition by Kobi
Gantenbein and Ariana Pradal. It sounds like a fairy tale and
almost reads like one.

<Criss + Cross> is full of astonishing things to see and study,
including items that have been around for decades, not only
familiar to us at home but known all over the world, sometimes
without even realizing that they were designed in Switzerland
and have made history. Two cases in point: the zipper and the
Helvetica typeface, omnipresent inventions that we now take
for granted. We also learn that the Matterhorn cannot simply
be what it is: a magnificent mountain; it has to be pimped
out as demonstrated by design that incisively and humorously
deconstructs the cliché of Switzerland as a country of mountains
and cheese.

Having travelled the road from idealistic, singular idea to
mass production, some items have even become marketing
heavyweights like the Freitag bags made out of used tarpaulins.
And when a Swiss pocket knife is redesigned to include a memory
stick, we cannot help noting, with a touch of nostalgia, the extent
to which design reflects social processes and how blurred the
transition between work and leisure has become, for we can now
process electronic data in the remotest of mountain huts.

Divided into sections that range from household goods to
fashionable accessories, from robust mountain boots to the
computer mouse, the exhibition presents old and new side-by-
side in each category. In addition, it is revised and updated for
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every stop on its itinerary, at present for China. The travelling
crates have demonstrated their usefulness as a permanent
feature of <Criss + Cross> ever since the exhibition embarked
on its interesting voyage in 2003 with the support of Pro Helvetia.
Berlin, Prague, Tokyo, Bangalore and now several places in China:
where ever it stops, it makes an impact that leads to further
bookings. Design is an important ambassador; it brings together
the worlds of finance, art and technology, and it represents both
globalization as well as local phenomena. It is a pleasure for
Pro Helvetia to promote the six treasure chests by supporting a
written supplement to the exhibition, thereby making it accessible
to an even larger circle of peoples and cultures.

As a spirited and active touring exhibition, <Criss + Cross> is the
ideal embodiment of the main task of the Swiss Arts Council Pro
Helvetia: to make Switzerland’s varied cultural activities known to
a wider public at home and abroad. Swiss designers regularly join
the exhibition at each of its stops, not only presenting their own
work but also engaging in an informative exchange with the host
country. Having published this book in Japanese and in a French/
English edition, it is now only logical to produce it in Chinese.
The journey of <Criss + Cross> will continue, giving rise to new
stories and dialogues. It will be exciting to see how they impact
the designs in this exhibition.

Marianne Burki

Pro Helvetia Swiss Arts Council
Head of the Visual Arts Department
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I am very pleased to preface the Chinese translation of “On the
Swiss Design Exhibition—<Criss + Cross>Works”. The Swiss
design exhibition—<Criss + Cross>funded by Pro Helvetia
first came to china in 2009, and will be held in Wuxi, Nanjing,
Guangzhou and other places on display, which will last nearly
a year; On the other hand, the cooperating project of WUZU
Course between our design school and University of Applied
Sciences and Arts of Zurich Swiss has been carried out for 5
year. This Swiss Design Exhibition—<Criss + Cross>is a new
expansion of broader exchanges and cooperation between us.

The book “On the Swiss Design Exhibition—<CRISS +
CROSS> Works” translated by Shen Jie, the head of the
Department of Industrial Design of our school, introduces
and displays many other aspects of Switzerland apart from
chocolate, watches and knives. The designs in the book
reflect, at a certain level, the history of Switzerland, the
current popular design trends and options as well as social life
and culture. There are many categories described in the book,
such as furnitures, interior goods, clothing, sports equipment,
jewelry, handbags, books and even the items which are not for
daily uses, involving life and work in different aspects. All the
works designed can show who they are and whom they are
designed for through a unique language.

In short, <CRISS + CROSS>connects the present day’s
diversity with rich traditional Swiss design, and demonstrates
to readers how the designers and engineers in Switzerland
work in cooperation in visual design, designs of fashion and
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articles for daily uses. The Chinese designers will gain a great
deal of enlightenment from the works in the book, and non-
designers will also learn more about design and enjoy the
great convenience and fun in life and work brought about by
the design.

Thanks to Pro Helvetia and the authors of the original
collections and the copyright holders, thanks to my colleagues
Shen Jie, Chen Yuan-chuan, and Chang Ling-hao for their
efforts to publish the book. Also thanks to Jiangxi Fine Arts
Publishing House and Editor Chen Bo. Especially I'd like to
thank Wuxi Municipal People's Government, Wuxi Radio and
TV Group, and Wuxi Museum as the co-sponsors for their
great support to make the exhibition and the publication of the
book proceed smoothly.

I would like to take this opportunity to thank the Central
Academy of Fine Arts School of Design, Guangzhou Academy
of Fine Arts School of Design, Nanjing Institute of Arts,
and College of Design Innovation of Tongji University for
their enormous support for the organizations of Sino-Swiss
exchange in design.

Professor Weimin Guo
Dean of School of Design,Jiangnan University

UC DAIS , USA
27th July, 2009
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I recently had a visit from Tom Kwan. He comes from Guangzhou
and was on a trip through Switzerland. We sat together on the
shores of Lake Zurich. He told me about China and I talked to
him about Switzerland and what design means in our country and
for its culture. For that was what he was interested in, because
in China he publishes a magazine of design and architecture. His
country, which I have visited, is as foreign to me as Switzerland is
to him.

Design in Switzerland, I told him, means inventing and
constructing objects. Shirts and ties, scripts and advertising
images, armchairs and candlesticks, heavy machinery and
railway trains. All the things made by designers help to make
our lives easier. The purpose of their creations and services is to
support us through the complexities of everyday life. And if they

B19395F# , HLBTIMESIES « BB, A5 BEAFIENPSE. &
Wit “EE NEERR WmI@E . RI@ER—FEE3eMEEM
HARBNENANES. BRTEIE KBS ARHEERS—MESIES.
HEASTRAONESZ— , ERMXEBNLLAERMERAATEL. it
IBREBIIONER , ARBMAIRIHEZF , FESF. XUNBERE
EEAEEH TESEM. AR BARIE. tHEE. BRET - 78
MAHE, f/RERILE. BB EMFEEER T RERRER.
Switzerland has had four official languages since 1939: German, French,
Italian and Rhaeto-Romanic. In Switzerland, <speaking German> means
«speaking Swiss German> — in three dozen different dialects and
innumerable variations. In addition to their mother tongue, most Swiss
also speak English and one of the other national languages. Foreigners
come to around one-fifth of the total population. Not many other
countries in Europe have such a high percentage of people from foreign
countries as Switzerland, where they are well integrated, and where
they make a major contribution to the country’ s economy, culture and
everyday life. They come from over ninety countries, and thus Spanish,
Italian, Turkish, Serbo-Croatian, Albanian, Portuguese and Greek are
frequently spoken in the country.
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State: Swiss Confederation

Capital city: Bern

Area: 41,290 km2

Population: 7,700,200 people

(Swiss Federal Statistical Office, census end 2008)
Currency: Swiss franc (CHF)

Form of government: direct democracy

Religions: Roman Catholic (approx. 42%), Protestant (33%),
Islamic, Jewish and others (approx. 25%)

succeed in doing that, it means the design is useful. And if they
also manage to make life more beautiful, then the design is good,
and it owes its excellence to the artistic aspirations shared by
many designers. And finally design aims to be responsible - in
other words, to support objects which put no more burden than
necessary on natural resources. In Switzerland, and in large parts
of Europe, it is thus a long-standing tradition that design should
aspire to set and to represent values, and thus be part of culture
and not simply committed to making a profit.

Of course, the aim of design is not simply to be useful and to
be good in a cultural sense, but also to make money. In rich
Switzerland there are so many goods available that they need
to be distinguished from each other. And the ones that will be
successful are those whose appearance makes them stand out
from the others in a shop display. Exploring these distinctions and
translating them into shapes and forms is one of the important
tasks of a designer in Switzerland, and of course in other parts of
the world where consumption plays a significant part in everyday
life.

I explained this to Tom Kwan, taking as an example an object
from Switzerland that is known all over the world, and is highly
regarded in China too: the watch. All watches can do the same
thing - including those from Japan or China. They measure time.
To be sure, inventors have found amazing new techniques for
measuring time accurately. But it is designers who have played
the decisive role in the global success of watches: they have
created hundreds of different kinds, they have decorated them
with pearls or reduced them to just a few materials, they have
fitted them out to become adventure tools or polished them to



Photo: SBB

BIEAANMFERN  BEEFOITAIIIEE. ERRBER]
BREREIC ARBRAERERENEE. BRETFRE
SHIRBNEXRRINER  HELRRITINENRERIERS
REBXHBE. IR HAELFHARRAORRN | 1]
PR IRRE TS RIT RIS E BN R AL R
B, IEFRBARIGHIES |, MILEEEIEF R —
HHERFENE. hISIETSMFRNEE , HAER
KT PN E. BREENR205%ETER2000%T , F
RAMAONRADETINEBIEHEROHTEAER , BER
REFMEHFNREET . KIBEFR05EE | &iHIH]
BIET TAROMER. EMINRIHERERE  BETiRA
TAREMNHAR. TIE. KZMEtk. AMUSKRE LSO
FI20ETLR =B NEROMHE | FHEBETERRK. Bl
TAEEIMEZREHTERTERELLRN , BAERL
— MR EFIANEN —MIIRYMELLEEER. 22
MEFHERLT —P. WSESN—LERENHESIEX
NEERSBENFZHTEAEF LHEN , 2EREANER
IRBIESTIRATIEERIE. RHERITEEFEEXFE—
MES  BMNJATHARK TR , HRMNERETIRER
HRBEBAEHE., RERFREEXNMESAIE NS
B MBSKXNMESEEERRITNAREESED. B
BXMESHELEETFE—LERAMRKNEBEEFTZF
T. ELBNARAELHEILKIZIR , RAKRERMNELR
FERRmETFR—H | SRS ERENSEFRESMAOER
NEWLMHRE,. BRRMBERREELUN 85— R

WEFIZE IC 2000 , 199845

TR ABINERNRITINAE - H/REMKEBRN
B2 - BEAFRIT TEN200085ZE, HRAGEFR
I HEENESERREENAR , BERMIEZEITH
BB AT —N e

Double-decker train IC 2000, 1998. Ueli Thalmann,
in-house designer of the Schweizerischen
Bundesbahn (SBB) / Swiss Railway Company and
Roger Tallon of Paris collaborated on the design
of the rolling stock for Bahn 2000, an ingenious
railway network connecting each junction point
with the next in under an hour.

turn them into items of jewelry. They have created brands for
watches, and woven whole stories around them. But whether
it costs twenty dollars or two thousand dollars, the mechanism
which is hidden inside the watch and which shows the time is
always the same - the only differences are in the case and the
wristband. But with consummate skill, designers have come up
with a range of different looks. Behind their designs lies a lot of
research, a lot of work, a lot of skill and a lot of money. And so I
could not but smile when I found that in the streets of Shanghai I
could have bought three Rolexes for 20 dollars. But we Swiss are
forbidden to buy such watches and to bring them home, because
in Switzerland a design idea is regarded as intellectual property
which may not simply be copied. Even so, I bought one and for
special events I now adorn my arm with a particularly expensive
looking watch, but one which no longer shows any time, since it
has no mechanism inside. With design, we are giving the world
a message or a sign. We are telling you who we are, and who
we would like to be. This game of signs, I told Tom, is something
that really appeals to me, and it now permeates everyday life in
Switzerland. I would guess that it also permeates the everyday
life of the better-off parts of Chinese society. For the frenetic
dance of design has remained in my memory above all from
Shanghai. Alongside the ubiquitous watches from Switzerland, all
the global clothing and watch brands are represented better there
than they are in Swiss cities like Zirich, Geneva or Basel. And
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each one of these brands represents a dazzling display of design.
So does design mean the same thing in China and Switzerland?
I know far too little about China, but I think that the history of
the two countries has evolved very differently, and that design
therefore also means very different things.

So I told Tom Kwan something about Swiss history. Until well into
the 19th century large parts of this small country at the heart
of Europe were sources of emigration. From the 14th to the
19th centuries many men fought as soldiers in the battlefields
of Europe. Later they emigrated as settlers to Russia and to
North and South America. The motive was never love of travel,
but always material hardship. In the 20th century the country
became a country of immigrants. Today there are people living
in Switzerland from all European countries, and from many in
Africa and Asia. They not only spur on the country’s economic
progress, they not only keep the building trade, tourism and
other sectors of industry busy, but the specific characteristics
of each go to create the cultural chaos, the social conflicts and
the colourful kaleidoscope of everyday life. They mix together
Switzerland’s languages and ways of life with objects and rituals
they have brought with them from their homelands. This constant
inflow from elsewhere provides an inexhaustible stock for design.
For it is at the interface between the familiar and the alien that
designers all over the world find the many and various ideas that

(0] 1]0
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Rhaetian Railway (RhB), Albula III Viaduct.
Beginning in 1905, the railway travelled through
the Albula Valley to the Engadine. The stretch
between Tiefencastel and Preda gave rise to the
Albula Line, a complete work of art comprising
tunnels, viaducts, retaining walls and stations.
It was a highlight of Swiss architecture and
engineering — the conquest of the mountains
and the beginning of a successful design chapter:
that of rendering the mountains accessible and
presentable to visitors from abroad.

inspire them in creating distinctive physical objects and in finding
distinctive ways of doing things.

The consequences of this immigration have names: the globally
active engineering firm ABB, giants of medicine like Roche or
Novartis, Nestlé, one of the world’s major foodstuff concerns
- all have their headquarters in Switzerland to this very day,
and their history, too, is closely bound up with that of this
country. All of them sprang up in the 19th century from the
intermingling of foreigners and native Swiss, each with their own
characteristics, and today all of them depend on the one hand on
the technical inventions of engineers, but equally too on the skill
of designers, who give these inventions a shape that makes them
comprehensible so that people buy them - in Switzerland and
abroad. Ideas and people from other lands have left their mark
on the world famous polytechnics in Zirich and Lausanne, or
indeed, have had a great impact on the watch industry. This was
established by French refugees and today is dominated by Nicolas
Hayek, father of the low-price fashionable Swatch watch, whose
family roots are in Lebanon.

And from this constant involvement with the outside world have
grown businesses which deal in goods that have little to do with
Switzerland, but which are controlled from here: this country,
which has no raw materials of its own worth mentioning, is at
the hub of the world trade in oil. Major mining concerns have
their headquarters in Switzerland, where there are no mines of
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any kind. The world trade in coffee and in gold is managed from
Switzerland. And increasing and managing the wealth of rich
people from every imaginable country has been an important
business for Switzerland for 100 years. As much thought goes
into the design of banks as it does into ABB's power stations
or into the lifts of the Schindler company, which are installed in
many of Shanghai’s skyscrapers. But instead of machines, the
designers of banks work on designing services - and in so doing
crash from time to time, as they have in the current economic
crisis.

So let us stay closer to everyday life. Espresso - the epitome
of Italian design and Italian life style — has been refined and re-
formed from Switzerland, for this is the seat of one of the biggest
coffee machine manufacturers in the world, Thermoplan, and
with Nestlé we have a company which has developed many of
our basic and our semi-luxury foods and has designed packaging,
posters, commercials and so on for all of them - a design chain
with a worldwide impact.

Just a few years ago Nestlé launched an incredibly successful
design: Nespresso - and China will certainly receive large
scale supplies of this design which serves coffee in expensive
aluminium capsules. To sum up - many design stories which have
an impact throughout the world, including China, have their roots
in Switzerland. That is astonishing, because the population of the
whole country is only equivalent to that of a single district of the
city of Shanghai. But much of its economy is based on its ability
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Herbert Matter, Pontresina 1932. With his posters for Pontresina and St.
Moritz in the 1930s, Matter created a series of milestones in the history of
Swiss graphic design. He was one of the first to translate the principles

of constructive graphics into advertising, and he gave tourism an urbane,
avant-gardist look with his humorous photomontages.
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to keep making new discoveries in design of all sorts.

Tom Kwan and I took a trip on a small ship on Lake Zirich,
and saw the city looking like a park, with his hotel standing
high up on the hillside, surrounded by trees, and in the
distance we could see snow-covered peaks. I explained to Tom
Kwan one area of design where Switzerland truly excels itself:
the mountains. By then we had an even better view of some
magnificent examples rising up against the skyline. China -
Tibet — has the highest and ruggedest mountains in the world.
But nowhere has so many mountains in such a small area
as Switzerland, and no country has made the mountains so
productive: with design. A success story, a story of conquest,
which started 200 years ago. First came the mountaineers
from Britain, and after them the tourists. A spectacular gold
rush had started - spectacular, because after all the gold
was not to be found inside the mountains, but first had to
be invented, built up, arranged, talked up and portrayed as
a spectacle. What is that but design in the best sense of the
word? What is a hotel but design, design, design? Holiday
resorts and health spas like Davos or St. Moritz or Zermatt
with the Matterhorn, Switzerland’s best known mountain,
are places which today enjoy the highest per capita income
in Switzerland, and where land commands the highest price.
If the inhospitable mountains had not been rebranded as a
taste of paradise, these regions would have become barren
mountain villages, abandoned long ago. Were it not for design,
the Matterhorn, so popular today with Japanese, Chinese



