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Preface

Since the first appearance of the term “creative industries” in the official
document-Cultural Development Outline‘ during National 11" Five - Year Plan
in 2006, there have been a serial local government policies intended to pro-
mote creative industries and to pilot the Chinese new economy driven by “cre-
ativity engine”. Creative industries have progressed with great success thanks
to the support from state and local governments.

During the last four years, China Creative Industries Research Center
(CIRC), as a research team focusing on the creative industries development
in China, have been devoting ourselves in sourcing and studying frontline the-
ories of creative industries worldwide, collecting and analysing relevant infor-
mation on industry planning and development in addition to observing the poli-
cy movement in China with outcome of three yearly publication of Chinese Cre-
ative Industries Report.

It has come to our realization that, with this Chinese Creative Industries
Report 2009 yet again in print, to faithfully record the development of creative in-
dustries is not only a duty but also a convention to us.

The overall development of creative industries bears the characteristics of heter-
onomy and diversity with continuous emerging of “creative city” with local fla-
vour, There are three parts of this report based on this ﬁoint of view and the macro
environment of global financial crisis—the first part is Chapter [—General Report:
Chinese creative industries under the global financial crisis; the second part is Chap-

ter [ to Chapter XVII, as the core of this book, with report on 15 of each individual
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major cities such as Beijing, Shanghai and Hong Kong from Chapter II to XVI and
the policy analysis of each city in Chapter XVII, the third part is Chapter XVII - New
Viewpoints: Thinking and discovery of creative industries theories, where we record
some latest research achievements.

In General Report, we look at the impact of global financial crisis on overall de-
velopment in 2008 with the conclusion that the creative industries in China have
maintained favourable trends in spite of the worldwide economic downturn with a
clearer policy direction, systematic talent stock, proper cross-industry involvement
and steady growth in key sectors. Based on this, we analyse the major issues within
the creative industries sector and predict the development trend in 2009. We believe
that in 2009, creative industries will face more challenges as well as attract more
venture capital with further infiltration to other sectors of the economy, and charac-
teristics of it will be more extensively developed.

The second part is “creative city” trajectory and analysis. With “policy pushed
creative industries” as the theme, this part of report lists the status quo of creative
industries in 15 major cities in China taking on board the format of 2008 report. The
purpose of such sizable list of all key cities’ current development, such as Beijing
with theme of “detailed policy, progressive venture capital driven by Olympics”,
Suzhou “to embroidery Gusu’s prosperity by creative industries” and Kunming as
“South-eastern cultural creative industries agglomeration”, is to provoke the cities to
learn from each other and progress accordingly to a new stage. Governments’ policy
assistance is the safeguard of creative industries, therefore, we are hoping, by com-
prehensive and systematic analysis based on the examination of creative industries
current situation for each individual city, that we provide some reference for the state
or regional governments to formulate the relevant policies in creative industries.

At the last part of the book, we publish some latest research findings. In the dis-
cussion of “grasp the nature of creative industries, step out the misconception in
practice”, we compare and explore the conception and connotation of cultural indus-
tries, experience industries, creative industries and cultural & creative industries

from a brand new angle; in the theme of “The role of creative industries on economic

Preface



o B A B>l

growth—the new interpretation to Solow Residual in creative economy”, starting from
classic theories of economic growth along the stream of Solow Residual, we propose
that creative industries are a new ingredient of production; in the debate of*“expend
domestic market, develop creative industries”, we indicate the points of break-
through related to domestic market with the worldwide financial crisis as background,;
we sample Shenzhen, “City of Design” and evaluate the “platform-tower” model of
“Global creative cities network and creative industries development”. In addition, in
the study of “creative agriculture: the effective way of constructing new countryside”
and “The strategy and deve spment model of industrialization of creative agricul-
ture”, we carry through a comprehensive and systematic examination of creative agri-
culture through its concept, basic characteristic, significance, development model
and general strategy.

Moreover, we have listed creative industries policies from all areas, and 2008
statistics generated from creative industries events and industrial data in the Appen-
dix.

Last but not the least, we hope this Chinese Creative Industries Report 2009 to be
helpful to our readers. We also sincerely hope we offer insights for the state or region-
al governments in policy-making. Any comment and feedback from related parties are
welcome in order to continue the progress of creative industries. In the mean time, we
deeply believe that, in the duration of this financial crisis with traditional industries’
downturn, creative industries will fight against the current barriers and lead the
whole economy evolve in a positive, healthy and steady fashion.

China Creative Industries Research Center ( CIRC), established in July 2005,
is subject to Beijing Academy of Science and Technology. By cooperating with experts
and scholars of universities and research institutions, CIRC is dedicated to the re-
search in creative industries both in theory and practice of China.

The Creative Publishing Series, as research achievements of CIRC, are com-
posed of 3 parts as the Academic Series, the Case-study Series and the Translation
Series, and chief-edited by Professor Zhang Jingcheng who is a Research Fellow of
Beijing Academy of Science and Technology and Director of CIRC. The Academic Se-

Preface

3



4

o B 21 & > lk

S ﬁ E jﬁ %’—.‘

ries is devoted to publish the annual Chinese Creative Industries Report ( abbreviated
as Report and known as Development of Creative Industries in China 2006/2007/
2008) and take some research subjects from various government departments; the
Case-study Series, centred with Top Creativity—Classical Cases Collection of Chinese
Creative Industries, prokes into typical cases in the creative industries according to
different categories; the Translation Series mainly introduce foreign classical works of
creative industries to Chinese readers.

Hereby, we are pleased to announce that the title of Development of Creative In-
dustries in China{ Annual Blue Book) is formally transformed into Chinese Creative In-
dustries Report by advises and proposals from experts and readers in this field. Up to
now, this series have been published for 4 years and the brief introductions of each
one are as the following:

Chinese Creative Industries Report 2006 (known as Development of Creative In-
dustries in China 2006) makes an approach to the connotation and extension of Chi-
nese creative industries by combining with the national development
conditions. moreover, Report 2006 also describes the practical meaning of developing
creative industries in China and makes analysis of some issues and key factors influ-
encing in the process.

Chinese Creative Industries Report 2007 ( known as Development of Creative In-
dustries in China 2007), on the basis of the national economic census data formally
issued in 2006 for the first time, makes an inventory for the scale of creative industry
of the nation and regions following the development situation of creative industries in
the whole country.

Chinese Creative Industries Report 2008 (known as Development of Creative In-
dustries in China 2008), with more mature style and more complete materials, focu-
ses on regions where creative industries has developed Significantly. And a number of
renowned scholars and government officers were involved in the compiling with their
first hand materials and insightful comments. By systematically viewing creative in-
dustries on a scale of the whole country, Report 2008 has a macroscopic nature and

is in a more mature style.
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Chinese Creative Industries Report 2009 can be seen in the above.
Up to now, the English version of General Report of Report 2007, Report 2008
and Report 2009 have been completed, any one interested in them can contact with

us for a free copy, either in paper or electronic. Our address is as the following:

China Creative Industries Research Center ( CIRC)

Room 410, Beike Building, No.27, Xisanhuan Beilu, Beijing, China
Postcode: 100089

Tel: 86-10-68715276

Fax: 86-10-68716076

E-mail: ChinaCreative@ 126. com / ChinaCreative@ sohu. com
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Under the global financial crisis, China’s development environment for creative
industries hasn’t changed whereas features of gradually explicit policy guidance, sys-
tematic talent development, continuously frequent industry exchanges, and a rapid
growth of certain key sectors have been emerging. Looking into the coming 2009,
Chinese creative industries will be facing a year with more opportunities, more cap-
ital investment, more convergence with other industries and more distinct characteris-

tics.

Chapter II Beijing: Pulled by the 2008 Olympic Games, policies getting
refined, investment and financing system achieving new
breakthroughs -« .ovevererriiiiii e (25)

Beijing proceeded with creating a broader scope of development for creative in-
dustries by fully utilizing new opportunities, refining and implementing relative poli-
cies, as well as achieving new breakthroughs regarding investment and financing sys-
tem. An all-dimensional and multi-level development pattern of creative industries
has been formed in Beijing. Moreover, the success of the 2008 Olympic Games es-
tablished a new image for Beijing. Beijing will follow the Olympic spirits, add the
objective of “Green Beijing, Hi-tech Beijing, and Cultural Beijing” into its urban
construction, and provide a favourable development space for its cultural & creative

industries.
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