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Chapter 1 Men and Women

accuse sb. of*

to say that sb. has done wrong, is guilty (of sth.) or has broken the law 3% EAFHE. JL(R)
FHRIk

The report accused the government of shirking its responsibilities.
WG TRFTBUTHEE T E .

He accused his boss of having broken his word.

b6 5t ERATFAE

She accused him of stealing her watch.

S A AT b 2R

He was accused of murder.

HAIBEAMER.

* HER: accuse of 55 charge with #F T #4845, accuse 384 RIEHERERS

HIFBTEE B IUAT R, accuse 54N of i charge T2 ER I & Rk
RRA A RIAT R, charge 5 with 882, il
If you do good, people will accuse you of selfish motives. Do good anyway.
TRANRUIFH, ANTEA8TR, SR E R T ERREIHL. HIERE M=,
Hard-core Diana fans, who accuse Camilla of destroying Diana’s marriage, were
relieved at the news.
WEGREIRINGAT “Mee” 11— BIPatiFRRR T IRIC . Wr 23X —vH
BIE, XL “Wee” 18R T 0K,
He is brought to court and charged with rape.
B2 LIV B U IR TR,

make sense*

10 have an understandable meaning; sensible # #& S 43, FHEE, #FEH; B, &
ey

What you say makes no sense.

VR BRI A E



2.  These words are jumbled up and don’t make sense.
X RIZE VAR

3. It doesn’t make sense to buy that expensive coat when these cheaper ones are just
as good.
IXEEAFE M RAKHARYEE, (dE LA BT RIANAT .

4. It would make sense to leave early.

BRI LEL .

* V¥ : make sense of fJ& B2 to understand T %, 175, #Ui: Can you make any
sense of what the writer was saying? YREEEEMRIX AL EH LU 45?2

tease*
to make fun of (sb.) in a playful or unkind way B%, $F ((A); i/, BE (XA)

1. Don’t take what she said seriously — she was only teasing.
AE RIS H— AL R G T A

2. The other boys used to tease him because of / about his accent.
AR B EAb A O FESAR.

3. Stop teasing the cat by pulling its tail.
AEFRMHECEFRET .

* FE: tease BH—EEER “Ht, [g------38K”, Bll0: She has been teasing her
mother all morning for a new dress. M¥EA b4 85 DG E — 4 FERRE .

dominate

to have control of or a very strong influence on (people, events, etc.) ¥ B, %4, &%, #h

(A F5F)

1. He has authority, but he doesn’t try to dominate (others).
fHBUEL, EHAEESIHA .

2. She dominated the meeting by sheer force of character.
s SN NS BB T 2.

3. Price tends to dominate all other considerations.
B H BT R 0] &

4. My weekend was dominated by housework.

BIVARSRAEBES LT,



\Chapter 1 Men and Women °

§° STATEMENT

Secrets of the Opposite Sex

Many jokes, problems and conversations revolve around communication differences between
men and women. Women are often teased for gabbing, nagging and chattering on about nothing. Men
are often accused of not listening, not paying attention, or dominating the conversation when
conversing with a woman. These problems occur because each gender routinely misinterprets the

other’s nonverbal' and verbal? listening cues.

During conversation, most women tend to give considerable nonverbal communication feedback,
such as nodding and smiling, as well as frequent verbal feedback, like “I know what you mean”, “Uh,
huh”, “Right. Exactly!”

This type of feedback lets the speaker know he or she is making sense. It is the typically

feminine communication style developed from childhood onward.

Most men, on the other hand, do not provide much nonverbal communication feedback, tending to
remain silent when listening to a speaker. They focus on what the speaker is saying, and consider it to be
polite to be expressionless and silent. This is the typically male communication style learned from early
childhood.

These differences in listening styles often cause dysfunctional’ communication between men and

women.

NaT,

—"

1. nonverbal adj. I FiEM
2. verbaladi. FiEM, DL
3. dysfunctional adj. ThEERERSLY

6 DIALOGUE

Someone Has a Crush on Jenny

Ted: Hey, Jack, is Jenny coming with us?
Jack: Yes. Why?
Ted: Nothing. I’m just asking.



Jack: Just asking? But why is your face burning like mad? Ah, huh, someone has a crush on' Jenny,
doesn’t he?

Ted: Who has a crush?

Jack: Come on, Ted, don’t be such a chicken. If you like her, you’ve got to tell her. Maybe she likes
you.

Ted: Well, I don’t have the guts® to ask her out.

Jack: What’re you afraid of? Just tell her what you’re feeling about her.

Ted: I'd totally die if she turned me down.

Jack: But that’s better than keeping everything to yourself. You’ve got to let her know. Come on!
You’ve got to take a chance! Even though you are rejected, it’s not the end of the world!
There’s nothing to lose, is there?

Ted: 1don’t know. Well, maybe you’re right, but how am I going to tell her?

NOTES
"’
1. haveacrushonsb. B EE A, XHAEZX
2. Don’t be such a chicken. HIFEA[B/N,
3. gutn BN

™, EXERCISE

Choose the correct word from those in italics.

The Natural Superiority of Women

®(Considerable / Considered / Considerate / Considering) facts show that physically and
mentally women are by ®(more / far /so / away) the superiority of men. The old ®(coconut / peanut/
chestnut / walnut) ®(laughing / teasing / ignoring / insulting) women being more ©(dominating /
emotional / strong / shy) than men has been forever ©(destroyed / tested / teased / proved) by the
facts of two great wars. Women under blockade, heavy bombardment, concentration camp
confinement, and ?(familiar / same / similar / likewise) rigors withstand them vastly more
successfully than men. The psychiatric casualties of civilian populations under such conditions are
mostly masculine populations, and there are far more men in our mental hospitals than there are
women. The steady hand at the helm is the hand that has had the practice at rocking the cradle.
Because of their great size and weight, men are physically more powerful than women, which is not

the same thing as saying they are stronger. A man of the same size and weight as a woman of a
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comparable background and occupational status would probably not be any more powerful than a
woman. As far as constitutional strength is ®(mentioned / concerned / talked / said), women are
stronger than men. Many diseases from which men ®(get / have / involve / suffer) can be shown to be
largely influenced by their relation to the male Y-chromosome. More males die than females. Deaths
from almost all causes are more frequent in males of all ages. Though women are more frequently ill
than men, they ®(recover / get / cure / regain) from illness more easily and more frequently than

men.
@ﬁi
FHE R E

HABEGRE B LARMEROZE. ERHE. LA b TFHEEH S, Pha AT
AMATIRYIK, BAFERI & A SIEN i F AT VAL OREFFEMMERE. HIXLEH
BEERHBT AR LMY LAOw % St AR 53— (03698 3 BB 3 RO B R

ERES, KBHLAEELATFRROIEESHRRRM, B RkHE, o
BHEETRE, W REEHOEB” , B, B, RE, 6

RMRHRFULBEOABE ACHIET. IRE LA EERRFROZTRA K.

R, REBBAE ARG DRSS ORHRS, WARERBEH—FAER, 1180
ERDEPEBRFABEIE, BITAASERE. —SRREILKN. XRF A BERE s
KM BUZR TR

TR ESLEAGT 77 277 T (032 5 BB A AR A e

wevs
@ Considerable @ far ® chestnut @ teasing ® emotional
® destroyed @ similar concerned © suffer recover




Chapter 2 Coke and Caffeine

watch out for*

on one’s guard; to keep looking out for possible trouble, etc. 84, #W (THEALKRAF)

1. The staff were asked to watch out for forged banknotes.
B4R BB,

2. Watch out for a tall man in a black hat.
ER—AEBAEARETFHEANBA

* HER: watch out for sth. / sb. I B & to be careful of sb. or sth. YR, £
BY: watch out for sb. %K to make sure that nothing bad happens to
someone &, FIFFEA, #Hlw:

1. We will be discussing street crime and what you should watch out for.

BATRATR BT L IUTR AR AR AR 1
2. People in my family have always watched out for one or another.

BAFHA—HLURHEHERE.
* JER: watch out —fFH FAr A, FEERAE, FRBEENEES L, F
in: Watch out! There’s a car coming! ¥ & ! HWHEFTRT!
cut back*

to reduce sth. considerably X% ¥\ &% 4%

1. He s cutting back a rose bush.
HAEL BOBRBTH -

2. If we don’t sell more goods, we’ll have to cut back (on) production.
HERE IR, RAITRLAKIBEE 8.

3. We oppose any plans to cut back (on) the education budget.
BATRA — VI B E TR .

* WER: cutback 24 1A, EBR aplanned decrease; reduction to an earlier rate B
¥k, #I®, F14n: More cutbacks in public expenditure will decrease support
from the people. A 3EH XM —SPHIRE L SBEHFE T .
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addict

a person who is unable to stop taking drugs, alcohol, etc. & TFFBRBEE;. BEFHA, HRHA

They are rock music addicts.

AT AR R 2K

My wife is a typical soap opera addict.
BRI LRk .

I can’t go too often, because I’m a shopping addict.

BAREERE, BARE—UIE.

* EX: addict #{3hiE A, &R to devote or give (oneself) habitually or compulsively

1.

EUiE, HEF, fim.

She was addicted to rock music.

WHETRER.

2. He was addicted to cocaine.
LR Sl -

perform*
to do (a piece of work, or sth. one is ordered to do, or sth. one has agreed to do to entertain an
audience) X, #AT, MWAT

1. The surgeon has performed the operation.
SMRHEAE LM T ER.

2. Thave never seen Othello performed so brilliantly.
BAREL (BRP) —REHEANIEE.

3. They always perform their duties faithfully.
AT LB R SeH AT E S ER .

4.  They are performing a graduation ceremony.

i ITIEAESAT Bl 3L

* HER: SRAERAR, perform BEE L (of a machine, an invention, etc.) to work

1.

or function ($EHLE8%%) T 1k, B, #H.
This car performs well on hills.
XTI e 1R R

Our team performed excellently in the match yesterday.

RATNEMR I B RIAR €,

* X performing arts %77 drama, music, dance, etc. which are performed in front

of an audience IEZ A .

-



b’ | STATEMENT

Caffeine: Should You Cut Back?

Recent studies have failed to link caffeine to increased risk of cancer or heart disease. It’s the subtler,
more immediate effects on mood and energy that you need to watch out for. In moderate amounts, caffeine
can boost alertness, heighten your sense of well-being and increase stamina!, so you can exercise or
perform other physical tasks longer. What’s moderate? About 300 milligrams a day (which is the average
intake), which is the equivalent of about three cups of coffee. Caffeine is mildly addictive but you should
evaluate the extent to which you wish to be controlled by it. Should you cut back? Here are some
unpleasant symptoms to consider. Restless sleep. If you have trouble falling asleep or feel tired after seven
or eight hours’ rest, caffeine— especially if consumed late in the day— could be the culprit®. Stress. If you
are stressed, caffeine can aggravate your symptoms, possibly to the point of panic. On days you are not
under the gun’, caffeine can cause stress-like symptoms, making your heart pound and your nerves jangle.
To severe PMS*, Caffeine has been linked to aggravated® premenstrual symptoms such as depression,
fatigue and imitability. If you decide to cut back, do so gradually. Abrupt withdrawal can produce
headaches, fatigue, lethargy®, and sometimes muscle aches, nausea’ and vomiting.

NOT,

w—""

staminan. 71, FAJ, HWh

culprit n. JEA

under the gun ZZ|1R KK E 5

PMS (premenstrual syndrome) 2 Ri4E4%E
aggravate vt. ¥4k, INE

lethargy n. 4R

nausean. RE, M, Bl {EK

N |
b DIALOGUE
Coke Addict

Mike: Let’s go get' a Coke. I gotta® have some caffeine.

A G B

Susan: How many Cokes have you had today?
Mike: This is my third. I have 3 or 4 Cokes every day. I'm a Coke addict’.

Susan: You should really try to cut down.
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Mike: Why? I love it. Okay, I admit it. I’'m hooked on* caffeine.

Susan: It’s not just the caffeine, but the amount of sugar that’s in soft drinks. All that sugar and
caffeine can’t be good for you.

Mike: Oh, I know. But I just can’t stop. I’ve had this caffeine habit for years.

Susan: Have you ever tried to cut down?

Mike: Actually I have. If I go a day® without a Coke, my body gets shaky and I feel tense.

Susan: It sounds like you’ve got a real problem. But you’re not alone. Have you ever gone to a
doctor or tried to get help?

Mike: I never have. I’ve thought about it, but Jjust haven’t taken the time.

Susan: What are you doing after work? I'll take you to a place that can help you.

Mike: You sure seem to know a lot about addictive habits,

Susan: I do. I used to drink 5 Cokes a day myself!

Mike: Hey, I appreciate you helping me. I really do.

Susan: No problem. That’s what friends are for.

NOTES.
w—"

I goget MEIRIEXAIE, &N gotoget £B, &

2. gotta (X{E) (= have got to) %

3. Coke addict W§W] 55 S A

4. behooked on YTRKT, Sf---er 45

5. goaday MEIEERMIE, &4 go through a day it —H

™, EXERCISE

Choose the correct word from those in italics.

Coke Trying a New Caffeine Combination

Coke watchers say they’re not sure yet whether it’Il be another flavor failure from the beverage
giant, which famously tinkered with its long-established formula in 1985 and has had mixed success

with other brand ®(extensions / invasion / cooperation / combination).

“Potentially it makes a lot of sense. Coffee is this extraordinarily popular drink at the moment. The
future of coffee is going to be in cold coffee beverages. But it’s always a crap shoot with these things,”
said Mark Pendergrast, author of the Coke company history For God, Country, and Coca-Cola as well
as Uncommon Grounds: The History of Coffee and How It Ty ransformed Our World,

>



Blak, which hit U.S. store shelves last month priced between $1.50 and $2, packs twice the caffeine
and half the calories of regular Coke. The drink is part of a flurry of recently ®(sold / launched /
designed / produced) products by the traditionally slow-moving and conservative Coca-Cola Company.

There’s a new chocolate coffee drink in ®(partner / partnership / relation / relationship) with
Godiva, Coke Zero (reformulated Diet Coke), Coke C2 (a middle-ground between diet and regular
Coke), Diet Coke with Splenda, and several varieties flavored with lemon and lime, ®(enjoying /
supporting / appealing / favoring) largely to Hispanics. Vanilla Coke was recently pulled from

shelves after four years on the market.

“In the last year, Coke has ®(watched / performed / spoke / increased) well in innovation,” said

John Sicher, editor and publisher of Beverage Digest, an industry news and data service.

The Atlanta-based behemoth, with a 43.1 percent share of the carbonated soft drink market, has
®(changed / noticed / adapted / judged) to changing tastes. For example, in the last year overall
shipments of carbonated soft drinks were ®(cut down / cut back / cut in / cut away) to 10.2 billion
cases, but energy drinks ®(boosted / tried / risen / held) its sale of 79.1 percent to 113 million,

according to Beverage Digest. Coke responded with Vault, now in stores nationwide.

VR 75 B 3% ok /D el R R B\ 27

BOR KRB SR 5 RAE CER ) R R R R 2 (A TR R, AR R BRI Ak
RIS SEARE ) RE P AL B T B KW, SERAUNHER RSB NI, 3 B S, 3
FIETEYF o AR AT KR (RIMUB SHEREAT HAB 1175 8h . T A B0 HERIE? TSR 300 7,
BO 3 ARumeER R, ommEERAEGE A _ERE, (REME RN LR, ARENE — FARAERSETE. R
REGHLOWHEEKRAR? BE FTARRAERR ARSI LR AR R IRAE LUE,
BAERBT B/ Z BRI, wimkR, RIREMIARAN, TRRRFERNY. £k
AL MRARBRREA R, WHERLS BRI, HETRSS BRI, EREEIE%N,
PHERI &S R AR RZIEER, MRCBEIE, OBERL. NTEERSIER, WHEE AR
LAMBHERE . BENHBHER. WRFREROWERNEAER, EZSHDL. RBOL
SRR, BT TR, AREQERVIAER. Bl KRR,

KEYS
@ extensions ® launched ®) partnership @ appealing
® performed ® adapted @ cut down boosted

-




Chapter 3 Food and Health

have effect(on / upon)*

to have a result or condition produced by a cause; sth. happens when one thing acts on another

e Hvhy, RKE

The advertising campaign didn’t have much effect on sales.

RET SRR SRR RS KR .

The disclosures had the effect of reducing the government’s popularity.
AR R K T BURF I BR (S »

Did the medicine have any ill effect on the patients?

R ARRARRIERG?

* HEX: take effect IR ER to produce the result intended or required 43k, %

1.

7K to come into force or use; to become active SZiE, L47; BEAEM, Hlm:
The aspirins soon took effect.
AR T BT R ITARIRAR WK T o
The new law takes effect from tomorrow.

k4 B HERWET.

* FEE: have effect on 15 have influence on [¥J[X%: have an influence on ERih

B ALK M, BI%0: I wish she wouldn’t go around with that boy; he’s such
a bad influence on her. RABMABENENBE—IR, ibERR
UM . T have an effect on W) B HMALF= 4 5 B, 47 I 18] BRLER f0 5%
Ja, MET “HR” HEE.

be prone to*

liable to sth. or likely to do sth.; inclined to do sth. B F#% ¥, RTHMEF, AHELFH
&

He is prone to lose his temper when people disagree with him.
AR -AFIRMBMHER, Mtk

Passengers are prone to fall asleep on long car journeys.

D



