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P Aims: Get students familiar with the competitive world
Learn some business strategies
Grasp the useful expressions about analyzing your competitors
P Tasks: Understand the information of the listening materials
Finish the exercises with the information you have heard
Imitate the speeches and try to make ones of your own

Part [ Pre-listening and Speaking Tasks |F B

s
r To survive the competition, knowing your competitors well is very important. "

~ In this part, you will watch a video and learn what aspects of competitors your
f‘ should know in order to win in the fierce competitive world. Try to understand the
[ conversation and sort out some useful expressions which can be used in your da:ly, !
r W Try to practlce them.

Word Tips
concept MA, A
component % %"
power source At & R
drive ZE 3}
unreliable R T §f 49
at the point of JE %
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1 Watch the video, and then summarize what aspects of their competitor are analyzed in the

video.

»2% Watch the video again , and then discuss with your partners how to analyze your competitors ,
referring to the useful expressions in the box if necessary.
Useful Expressions

customer analysis Bl %4347 business strategy 257 fi% %
competitive strength &4+ {E#Y/ BE T dependability 7]

feature L functional performance HJREM:GE
ingredient fi§4y innovation B3

packaging % pricing € fft

product availability 7= & ) 7] RS product category ;=i & 5|
product design y= it product development 7= f FF %
product positioning 7= fh &\ product quality 7= & i &
product scope = i 711 promptness J Bt

zero defect A

mature stage of product life cycle 7= 5 4= Ay J& 31 i) B2 B

Let’s Talk

Imitate the conversation, and then try to make the roles. Write down some useful
expressions.




= Unit 1 Career Competition |—1
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To win the competition, even the once successful companies have to adoptr

"‘ some new strategies to keep their position in the market. In the followmg wdeos, ~

r we will Iearn some examples of surwval of the ﬁttest Try to understand ‘tbef 4

brouhaha *}i#], %3
clamor for & %
lucrative & #) &4
launch £ 3, Z#&
deterrent g% %
croissant #7 f 7% @& ¢,
crumble #A, Bk

1 Watch the video, and then choose the best answers to the Jollowing questions.

1. Which of the following statements is NOT true about Starbucks?

A. A coffee giant.
B. Longtime fast food giant.

C. It’s launching five new morning sandwiches in Chicago.
D. It’s competing with McDonald’s for the lucrative breakfast market.
2. How does the Starbucks think of its higher prices of new breakfast sandwiches?

A. It means fewer consumers.

B. Higher price will surely lead to higher profits.

C. It will become lower in the future.

D. It will not affect its popularity among consumers.

3. Starbucks’ new breakfast sandwiches

are already available in the following cities except for

A. Washington D. C. B. San Francisco C. Portland D. Seattle

4. What does the phrase “heavy users”
A. Fat users.
C. Large number of users.

mean in the passage?
B. Potential users.
D. Frequent visitors.
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5. What is the expert’s attitude toward this Starbucks’ new breakfast strategy?
A. Pessimistic. B. Optimistic. C. Uncertain. D. Indifferent.

T

2 Watch the video again, and then fill in the blanks with the information you have heard.

The differences between Starbucks and McDonald’s
mentioned in the video:

1. Starbucks isal) giant while McDonald’s is
a2) giant.
2. Starbucks’ hometown is 1) while

McDonald’s hometown is 2)

3. Each of Starbucks’ new warm breakfast sandwiches
costs 1) which is 2) more than
the Egg Mcmuffin at McDonald’s.

4. Starbucks is offering their breakfast 1)
while McDonalds’s breakfast ends at 2)

3 Work in small groups, and then list the advantages and disadvantages for Starbucks in the
war with McDonald’s.

Advantages:

Disadvantages:

| Japan Beer Industry Means Beans

Word Tips
brewer "# 5 %)% &
profit rate 3K #) &
pilsener Yt R B, HATE
brew ki
low-malt {& %
ingredient % %
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Part Il Post-listening and Speaking Tasks | FE 1§

{ Unit 1 Career Competition I——‘

Watch the video , and then answer the following questions.

1. What is the characteristic of the new genre of Japan beer?

2. According to new president Kazuyasu Kato, what contribution did the new beer make to the
company’s overall sales?

3. Why can the new beer be sold at lower prices than the traditional one?

4. What does “Nodogoshi” mean?

5. Which country will be the perfect future market for the Japanese new beer?

. Watch the video again, and then mark the following sentences with T (true) or F (false) .

( ) 1. The sales of traditional beer in Kirin this year are surpassed by the new beer which is
made mostly from beans.

( ) 2. Traditional beer’s sales, together with the new-genre beers’ sales, have increased
sharply, according to Kirin’s president.

( ) 3. Traditional barley beer sells at a higher price than the so-called third beers.

( ) 4. The new genre of beers is popular among all the consumers.

( ) 5. There will be a smaller drinking population in Japan in the future.

r

!’M it
| ;‘1 n th:s
r« effect:ve measur

. we will know that extendmg the potential ‘
to win in the campetitmn Try to undemtand
fmlsh the fol!owing exercises 1;
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Chinese Carmaker Pushes into Europe

. ~ Word Tips
dealer 245
Benelux sbApr, #F 2, FABRZBSFKY
limousine % &% %
spearhead # % %%

Watch the video , and then answer the following questions.
1. What does Brilliance plan to do when it first presents its cars in Germany?

2. Why did Brilliance choose Germany as the first place in Europe to display its cars?

3. How many cars does Brilliance hope to sell in Europe within five years?

4. Why is it somewhat ambitious for Brilliance to sell over 100,000 vehicles in Europe within
five years?

5. Where does Brilliance plan to extend its sales by the end of 20087

Flat-Screen Price War Heats Up

T WordTips |
tumble Tk
LCD #%& & & B
plasma % &
forecast M|
massive production X ¥k 4 =
dictate 44~, #E
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Watch the video , and then mark the following sentences with T (true) or F (false).
( ) 1. The price war between LCD and plasma TV makers is good news for consumers.

( ) 2. Massive production ramp-ups make it possible for LCD makers to lower their cost.

( ) 3. Analysts predict that LG Electronics and Samsung SDI will soon lose their best
position to capture future demand.

( ) 4. Sony has controlled 20 percent of European market this year.

~

) 5. Consumers can do nothing but wait for the result of the price war.

Part IV_Additional Tasks | i |

~
Competition will surely bring great pressure to individuals, which will cause a’

Iot of problems such as heart attacks and stroke. In this part, we will learn how the |

f" pressure affects people’s health. With such knowledge in mind, in our future”

. work, we should try to avoid the negative effects of pressure. Master the main~

" points in the statement and finish the exercises. . :T‘?s

e

REER

Is Your Job Killing You?

Word Tips
pressure cooker JE 77 4%
systolic « M 45 9
elevation #2 %, Lt
optimal &4E 6y, KILAEMY
consistently — ¥, — @i

1 Watch the video , and then answer the following questions.

1. According to the medical survey of 8,000 white-collar workers, who are more likely to have
higher blood pressure?

2. Who are more affected by the pressure from work, men or women?

3. When the systolic pressure is consistently over 130, what will your doctor do?
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4. What will high blood pressure cause?

5. According to the researchers, what will be an effective way to reduce high blood pressure?

2 Retell the story, including all the relevant information mentioned in the video.

Let’s Talk

Work in small groups , and then discuss how to release the pressure from work , for example:

1. to have a sleep

2. to talk with your friends
3. to take some medicine

4. to have physical exercise
5. to make a plan beforehand



Envzmnmental
Revolutmn

Teacher’s Tips

G

P Aims: Guide students’ concern to the environmental pollution
Encourage students to figure out solutions
Grasp the useful expressions about environmental revolution
B Tasks: Recognize the severe environmental pollution throughout the world
Improve environmental awareness
Learn about clean and renewable natural resources

Part | Pre-listening and Speaking Tasks | | | |

1YY Y

You will listen to the news that mainly talks about the global climate change ~

r le to understand and sort out some useful expressions that can be used in yourf“

" daily conversations. Try to practice them. 'f S
s :

bl

D

,me;,[eacwf

Climate Change

Word Tips
symbolic #-5 &9, FAEH
release X A (#7)
convince AR
dominate ¥ %, ¥z
commit 7K i%
unequivocal 43L& # 9 # 64
shield FEL#%




