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Abstract

It is well recognized that the booming domestic
economy over the years has accumulated a strong
consumption power. Alongside with the overall
awareness of modern fashion concepts, the author
believes the domestic underwear market has emerged
varies development opportunities.

This article thoroughly researches the culture and
history of the domestic underwear industry, compares
the disparity between China and foreign countries in
such fields and suggests the culture disparity is the
main hindrance in domestic underwear industry. The
author suggests the changing and marketing a modern
concept of underwear culture is the key to success in
the domestic underwear industry.

The paper argues that the modern concept of
underwear culture ush “will help the domestic
underwear industry. In contrast, the underwear
industry, by marketing modern underwear designs,
will also assist in creation of consumer awareness of
the modern underwear concept.

At first, the author believes that the modern
underwear concept should inherit the traditio0Oal
Chinese culture, and then introduces more open
minded, multi-dimensional underwear culture from
Western cultures. Secondly, the author believes the
introduction of the new underwear concept will help
resolve some of the major issues in the existing
underwear industry. Thirdly, the underwear market
development under the new concept provides the
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awareness of new material and life-style changing
experiences, which will assist positively in impetus to
the modern underwear culture.



Chapter 1. Introduction

1.1 The background and meaning of the resea
-rch

In the last few decades, with the development of domestic
economy, and the progress of people's educational level and
consumption capability, consumers' demand to outer wear are
highly improved. At the same time, they also need underwear to
be “colorful and varied” '’ However, the underwear produced in
our nation has a long distance to the need from different levels, as
tong as the consumers develop their demand of the quantity and
quality to underwear, the underwear market is given a good
chance to thrive and also to be further subdivided.

Underwear and the underwear market are walking with the
underwear culture hand in hand, because the underwear culture is
not only an important part of garment culture, but also the reflec
-tion of the public’s spiritual civilization. The underwear culture's
spread caused a more deep effect than the economy and culture
itself(“. In the authors' opinion, the analysis, research and
popularizing of the underwear culture is a great driving force to
underwear market, and also helps more consumers accept modern
attitude towards the underwear culture and underwear consumptio
-n . Then our social life will step into a higher condition, which is
the very purpose of this article.

The development of the underwear market is not only
represents the popularization of the underwear culture, but also
reflects the progress of garment culture in a great extent. In recent
years, as the booming of garment industry, a prosperity that has
never been seen before appeared in the underwear industry, the
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emerging of underwear industry can be seen as the result of the
further subdivision of garment industry and it is a further
refinement to the structural integrity of garment industry.

The underwear culture occupies an important place in the
western garment culture history, but compared to other kinds of
clothes, the research and attention is relatively insufficient, so the
underwear culture needs a firm position and further popularity.

In the progress of the research, the authors find out that, taking
the idea “cultural industry™ to this article will bring a much more
new and important background of the research, moreover, the

following results should be more valuable.

1.2 The reason and aim of the research

How to lead the underwear market to catch this opportunity?
How to popularize the underwear culture in the same time of
promoting underwear market? How to promote the underwear
market in the process of popularizing the underwear culture?
What's the influence and meaning of spreading the underwear
culture and developing the underwear market in people's social life?
How to introduce “cultural industry” idea to today's the underwe
-ar culture.

In another aspect, although domestic and oversea scholars have
done more researches and discussions in the underwear field, there
are still rare articles with the joint idea of the underwear culture
and the underwear market development. This paper analyses from
the respect of culture theory's promoting function to practice and
application, which makes this paper full of practical significance.

This paper which starts from the analysis of the present
situation of the domestic underwear market, and takes “cuftural
industry” idea as theory about development, points out that the
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underwear culture's healthy growth will promote the underwear
industry greatly, proposes useful strategies for domestic underwear
enterprises' development. All above makes this paper a valuable
reference to the underwear industry and gives the government
constructive working guidelines.

1.3 Research methods

1. By searching and selecting historical materials and existing
research results, the authors have done lots of investigation and
analysis to the underwear markets.

2. After reading a great deal of materials about “culture/idea
industry” which came from the teacher's provision and also the
self-collection, the authors gained a deeply understanding of the
relationship between “cultural industry” and “the underwear
culture and underwear market” , this makes the research more
significant.

3. The authors separately visited scholars, senior managers of
Underwear Association, entrepreneurs and designers, including
Ms. Zhang Yongfang, vice president of “Shenzhen Garment Indu
-stry Association™; Mr. Zheng Mintai, from “EMBRY FORM Gar
-ment Co., Ltd. in Changzhou’”; Mr. Yao Yuan, the General Mana
-ger of “Jin Ge Tie Ji Brand Management Consultant Co., Ltd. in
Quanzhou™; Miss Xiao Nan, the famous underwear designer and
the general manager of “YISELLE Garment Co., Ltd. in Shenzhen”
and Miss Chen Lu, manager of market department of “YISELLE
Garment Co., Ltd. in Shenzhen ”(former manager of market depart
-ment of EMBRY FORM Garment Co., Lid. in Shen -zhen) .

A two-week field survey had been carried out by the authors
in “YISELLE Garment Co., Ltd in Shenzhen”, '

Therefore, the materials this article used are all direct and very

reliable,



4. We have used questionnaire to investigate workers in brand
counters and consumers from different classes, then actively
made conclusion by these data.

5. In order to make This paper more correct and precise, the
authors followed regular theories, process and methods about
thesis writing in the process of research and writing, and also,
modify the draft and discuss it with the supervisor for many
times.

1.4 Innovative Points

1. For the first time, the authors proposed to use the cultural
industry idea to promote the underwear industry and the interac
-tion between the underwear market and the underwear culture.

2. This paper also pointed out the underwear market and the
underwear culture should progress in the same rhythm, this is the
main factor and method of certain industry development. Based
on the conclusion above, the authors dialectically analyzed the
interactive relationship between the underwear market and the
underwear culture.

3. This paper proposed a point of combination theory- resear
-ching and market operating, giving concrete plans and using
them in all parts of practice, and then gives them proper evalua
-tion. This is a valuable theory, which helps to analyze problems
in the current underwear market, scrutinize the underwear culture,
and give the solutions to make the underwear market progress
persistently and steadily. Meanwhile, we presented advice about
underwear industry development both in theory and measure
-ments aspects.

The above-mentioned three points are the innovative points of
theory, academy and practice in this paper.



1.5 Summary

Nowadays, the domestic underwear market is facing a very
good chance of developing and there are many causes making the
research of the underwear culture necessary, including the great
demands in market, the demand of industrial development and
the lack of the underwear culture etc. Researching and spreading
the underwear culture and bringing it to every part of the
underwear market and industry will become the main target and
drive to develop the underwear industry. Meanwhile, it will be a
profound and long-term work to promote the underwear industry

and market.



Chapter 2. Literature Review

The domestic researches, articles and literatures are increasing
year by year and the field of research is also very wide including
the underwear culture and the attitude of underwear value and
consumption etc. Many articles are also about underwear desig
-ning and selling. All the conditions we have mentioned above
illustrates that the underwear culture in underwear industry has
been necessarily noticed by the industrial tnsiders.

An American scholar Valerie Steel had written a book The
Corset: a cultural history, which was translated by Shi Ying and
published by Flowerage Literary and Art Press. In this work, we
can see that the corset's history of more than four hundred years
which lasts from Renaissance to the twenticth century, and also,
the book draws a picture of the war between freedom and suppres
-sion, health and fashion in this period. Moreover, it analyses the
social worth and potential harm of corset.

Underwear, the Secret Story of Sexy Women published by New
World Press, is a work of a German cultural historian and
psychologist Eva Gesine Baur and was translated by Xie Xiaoxin.
With a perceptual tone, the author expressed the spiritual and
aesthetic demands on underwear from the aspect of psychologist.

The Fashioned Body: Fashion, Dress and Modern Social
Theory, published by the Guangxi Normal University Press, is a
work of an English scholar Entwistle and was translated by Gao
Yuanbao. This book reviewed the relationship between the fashion
and the body, joined the points of body sociology and other
articles about fashion and clothes, and pointed out that the key to
understand fashion and cloth laid in the real conditions and
different bodies. The authors also proposed that the body, fashion
and clothes are related, and the idea of “body's practicing in
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different conditions™ about fashion and body.

Luoma's work, Blooming Body--A Romantic History of Gar
ment delivers an idea that clothes bear the original human desires,
which walk along with the human civilized history and the process
is very complicated.

In addition, there are many other scholars having lots of
theoretical and academic researches from different aspects and to
some extents, this contribute to the generalization of the under
-wear culture.

2.1 Summary

Most of the scholars and literatures mentioned above explicate
the close relationship between the underwear and human from the
underwear culture and social psychological perspective, and they
also give positive comments to the social value of underwear,
which helps a lot in spreading the underwear culture. However,
none of them mentioned the idea that the underwear culture will
affect and promote the development of the underwear industry

fundamentally.



Chapter 3. Current situation of
domestic underwear culture and gap
to the international underwear
culture

As a very good beginning, people with wise minds pay a great
attention to search the underwear culture from the source, which
plays an active role in popularizing national culture and garment
culture. Compared to the long history of foreign underwear culture,
the domestic underwear culture has been obviously left behind.
Therefore, in order to understand the deepest destination of the
underwear cuiture, it is necessary to foliow the following steps:
firstly, find out the gap and difference; secondly, properly absorb
helpful foreign ideas and experiences; and thirdly, find out,
popularize and develop domestic ways of modern underwear
culture and market.

3.1 Current situation of domestic underwear
culture

The underwear culture which we are going to popularize should
be rooted in the charming and comprehensive eastern culture and
the spiritual earth of China with Five Thousand Years of Chinese
Civilization. Furthermore, we should let it break through the
durance of traditional culture, and grow up to a modern and open
the underwear culture system.

Therefore, the underwear market we expected should be a vital,
open, diversified and fashionable market.

Delightfully, some domestic leading enterprises have been
taking actions. In recent years, a famous domestic underwear

brand Aimer has been continually taking actions in showing and
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popularizing the underwear culture with a brand pattern of joint
modern fashion and traditional culture of China. In 2006, Aimer
held an underwear show with theme of Aimer-Dunhuang, which
firstly and proposed a new culture concept of fashion brand. In the
nation-wide underwear show between “Durance and Release”
held by Aimerthe audience enjoyed the underwear history of
hundred years and the underwear culture for the first time. All
these actions above are very helpful to popularize the underwear
culture,

In the festival of lanterns of 2007, an underwear show named
the Legend of Paradise was transmitted both on the Internet and
television, the show was known as The Top Underwear Fashion
Show in Recent China ST brought to the media and about one
billion Chinese a great shock and was mentioned by the media as a
challenge to the beauty t Besides, it lets people know the
progress of the Chinese in pursuit of a beautiful life BT The media
gave this show a high reputation and they said, "lt's a special show
which regards human body as the center and the tool to analyze
the consciousness of history and human being. We should
consistently use varied methods to popularize body culture and the
underwear culture, helping people to break through in their mind
about body and the underwear culture el , and also the culture of
sex". We can see that the underwear culture is coming into
people's eyes and is gradually accepted. In order to popularize the
underwear culture, people should know clearly the history of
underwear.

3.2 The history of domestic underwear

In the age-old China, the most famous kind of underwear
should be the Dudou which is the popular name of Moxiong. As
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