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Li Donghua, member of ingitute of Interior Design of China
Architectural Society; Person in Charges and Design Director

Design Philosophy

Giving priority o probing it and understanding the:
geographic sétting and cimate of the place where an
architesture is situated, committed to maintain a close and
sustainabile relation between an architecture and its comimunity
and seeking the halance between memory and oblvion, the
familiar and the unknawn.
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Shop Front Design

#By Li Donghua

A shop front gives people the firs impression of the shop,
presenting culture and information and improving brand
awareness and taste as a window open to the society.
In recent years, diversified designs have brought people rich visual
experience. The emerging of new technologies and new materials
and the changes in lifestyle and aesthetics provide shop front design
with a broader space. Shop front design goes between the intemnal and
external, the partial and the overall, art and reality, the abstract and the
concrete, the simple and the complex. The design stresses sensational
interaction and emotional resonance, enabling people to be indulged in
culture, 50 as to improve brand awareness and taste,
Shop front design is not independent but an integral part of the internal space,
against which the continuity of shop front shall be expressed through spatial
relationship, proportion, material application, lighting and colors, texture and
details. The internal space is a continuity of the external space and the external
space is a manifestation of the internal space. Shop front design is not a mode in
terms of form but first of all, an integral part of the overall space design, matching
the surrounding environment. When we consider shop front as an overall spatial logic
in a spatial structure, then it is shop front that reflects this logical thought. If not, shop ’
front could only be  form. Therefore, the relationship between the intemal and external
space can be interpreted by spatial contrast, the virtual and the real, the closed and the
transparent, for a closer connection between them,

A shop front can also serves as a medium that separates and connects the interal and
the external, and highlights the concept of continuity. A shop front is the extension of
street. Through a shop front, you can see the bustling urban life; while in the shop front,
another urban performance is on, Especially at night, a shop front will present varied
colors.

A shop front can go beyond its functionality and metaphorically connects the past and
the fisture, profoundly associated with human spirit, As a courtyard, & shop front visually
guides people through the variation of architectural space, enabling the dialogue
between your heart and environment and providing spiritual baptism.

1 am honored to be invited by Nanhai Publishing Company, which requests me to write
something on shop front. I feel that this topic could not be too specific, otherwise it is
hard to start, Therefore, [ have given the above words in association with shop front and

spatial relationship. Design originates from life and is mixed with life. Desigaing is a
hard job while it is a pleasure to work out a significant design.

Hereby [ would like to share mutual encouragement with peers.
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