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Passage: Electronic Business

{Para 1] Electronic Business, commonly referred to as “eBusiness” or “e-business”, may be
defined as the utilisation of information and communication technologies (ICT) in support of all the
activities of business. Commerce constitutes the exchange of products and services between businesses,
groups and individuals and hence can be seen as one of the essential activities of any business. Hence,
electronic commerce or eCommerce focuses on the use of ICT to enable the external activities and
relationships of the business with individuals, groups and other businesses.

[Para 2] Electronic business methods enable companies to link their internal and external data
processing systems more efficiently and flexibly, to work more closely with suppliers and partners, and
to better satisfy the needs and expectations of their customers.

[Para 3] In practice, e-business is more than just e-commerce. While e-business refers to more
strategic focus with an emphasis on the functions that occur using electronic capabilities, e-commerce
is a subset of an overall e-business strategy. E-commerce seeks to add revenue streams using the World
Wide Web or the Internet to build and enhance relationships with clients and partners and to improve
efficiency using the Empty Vessel strategy. Often, e-commerce involves the application of knowledge
management systems.

[Para 4] E-business involves business processes spanning the entire value chain: electronic
purchasing and supply chain management, processing orders electronically, handling customer service,
and cooperating with business partners. Special technical standards for e-business facilitate the
exchange of data between companies. E-business software solutions allow the integration of intra and
inter firm business processes. E-business can be conducted using the Web, the Internet, intranets,

extranets, or some combination of these.
1. Business-to-Business

[Para 5] Business-to-Business (B2B) is a term commonly used to describe electronic commerce
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transactions between businesses, as opposed to those between businesses and other groups, such as
business and individual consumers (B2C) or business and government (B2G).

[Para 6] B2B is also commonly used as an adjective to describe any activity, be it B2B marketing,
sales, or e-commerce, that occurs between businesses and other businesses rather than between businesses

and consumers. Similar to B2B, B2G is often meant to refer to B2G marketing.
2. Business-to-Consumer

[Para 7] Business-to-Consumer (B2C, sometimes also called Business-to-Customer) describes
activities of e-businesses serving end consumers with products and/or services. It is often associated
with electronic commerce but also encompasses financial institutions and other types of businesses.

B2C relationships are often established and cultivated through some form of Internet marketing.
3. Consumer-to-Consumer

[Para 8] Consumer-to-Consumer (C2C) electronic commerce involves the electronically-facilitated
transactions between consumers through some third party. A common example is the on-line auction, in
which a consumer posts an item for sale and other consumers bid to purchase it; the third party generally
charges a flat fee or commission. The sites are only intermediaries, just there to match consumers. They
do not have to check quality of the products being offered. Examples of C2C include eBay, Craigslist and
Amazon.com.

[Para 9] This type of e-commerce is expected to increase in the future because it cuts out the costs
of using another company. Here is an example on how it could change in the future from Management
Information Systems. If you are driving around in a car, someone having a garage sale can transmit to
your GPS advertising their garage sale. This will reach a larger population than just signs. However it
has the following shortcomings:

* No quality control

+ No payment guarantee

» Hard to pay for using cheques, ATM cards, etc. but in the future this is likely to change.
4. Consumer-to-Business

[Para 10] Consumer-to-Business (C2B) is an electronic commerce business model in which
consumers (individuals) offer products and services to companies and the companies pay them. This
business model is a complete reversal of traditional business model where companies offer goods and
services to consumers.

[Para 11] This kind of economic relationship is qualified as an inverted business model. The
advent of the C2B scheme is due to major changes:
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» Connecting a large group of people to a bidirectional network has made this sort of commercial
relationship possible. The large traditional media outlets are one direction relationship whereas the
Internet is bidirectional one.

+ Decreased cost of technology: Individuals now have access to technologies that were once only
available to large companies (digital printing and acquisition technology, high performance computer,
powerful software).

5. Government-to-Citizen

[Para 12] Government-to-Citizen (G2C) is the on-line non-commercial interaction between local
and central Government and private individuals, rather than the commercial business sector G2B. For
example Government sectors become visibly open to the public domain via a Web portal, thus making

public services and information accessible to all. One such Web portal is Government Gateway.
6. Governmenti-to-Government

[Para 13} Government-to-Government (G2G) is the on-line non-commercial interaction between
Government organisations, departments, and authorities and other Government organisations, departments,
and authorities. Its use is common in the UK, along with G2C, the on-line non-commercial interaction of
local and central Government and private individuals, and G2B the on-line non-commercial interaction of
local and central Government and the commercial business sector.

[Para 14] G2G systems generally come in one of two types:

[Para 15] Internal facing—joining up a single Governments departments, agencies, organisations
and authorities—examples include the integration aspect of the Government Gateway, and the UK
NHS Connecting for Health Data SPINE.

{Para 16] External facing—joining up multiple Governments IS systems—an example would
include the integration aspect of the Schengen Information System (SIS), developed to meet the
requirements of the Schengen Agreement.

7. Government-to-Business

[Para 17] Government-to-Business (G2B) is the on-line non-commercial interaction between
local and central government and the commercial business sector, rather than private individuals (G2C).

For example http://www.dti.gov.uk is a government Web site where businesses can get information and
advice on e-business “best practice”.

8. Business-to-Government

[Para 18] Business-to-Government (B2G) is a derivative of B2B marketing and referred to as a
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market definition of “Public Sector Marketing” which encompasses marketing products and services to
the U.S. Government through Integrated Marketing Communications techniques such as strategic

public relations, branding, marcom, advertising, Web-based communications to Uncle Sam.
9. Business-to-Employee

[Para 19] Business-to-Employee (B2E) electronic commerce uses an intrabusiness network which
allows companies to provide products and/or services to their employees. Typically, companies use
B2E networks to automate employee-related corporate processes.

[Para 20] Examples of B2E applications include:

» On-line insurance policy management

+ Corporate announcement dissemination
* On-line supply requests

+ Special employee offers

« Employee benefits reporting

« Special discounts to employees

New Words

* accessible [ek'sesabl] adj. SR, 5%EWH

* acquisition [.2ekwi'zi[ an] n. KEE, 1B, KEY

* advent ['zedvent] n. (LA HERASE) M

* ok application [,2epli'keifan] n. NH; HiE; NAREF

*ox auction ['2:k[an] n. s
vI. ML

** bid vt. WA, Bbs, P, S, Wit
n. AT, Bbx

** bidirectional [\baidirek{anal] adj. R [A] [

ok branding ['breendin] n. YAy A O

** commission [ka'mifan] n. s Z4E, &, KB BO
vt. AL, {Edn, &L, TIEHIE

* constitute ['konstitju:t] vt. B MR S HlE, AL

* counselor [ 'kaunsala] n. ], AR S

* derivative [ di'rivativ] adj. SIHH, RHEH
n. TRATIHEY), JRAER

* dissemination [di;semi'neifan] n DR 1EE

*x electronically-facilitated adj. HL AL



* empower [ im'paua]

encompass [ inkampas]

ok integration [inti'greifan ]

* inter- [inta]

** interaction [.intar'aekfan]
¥ intermediary [inte'mi:dieri]
* intra- ['intra]

** intrabusiness

* inverted [in'va:tid ]

* reversal [ri've:isal]

* scheme [ski:m]

* utilisation [,ju:tilai'zeif an]

VI

vi.

Unit 1

By, fERE
Wl BF, 6 Wk

BE, Y

prefix ¥ % adj. = between

n. 0y, THAEM: TRk
n. i, REE, THEE
adj. thiE ), A

prefix IRk adj. = within

n. AR AR M

adj. R, B

n. Wi, k¥, R B
n. B, =, wRL FE
ve&vio  wHRIL Wb, BE, S
n. {#H (= utilization)

Vel +SOREAREN O E R TR, o EaiaiL .

Phrases

acquisition technology
bidirectional network
corporate processes
external facing

flat fee

government gateway
insurance policy
integrated marketing communications
integration aspect
internal facing

media outlets

public domain

public sector marketing
Web portal

Abbreviations

GPS Global Positioning System

ICT information and communication technologies
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6 BFESTIVRE (FTR)

IS Information System F=5¥%

marcom Marketing communication manager EHERE A

NHS National Health Service CRED 2ETARS 2%
SIS Schengen Information System HRGEERS

Notes to the Passage

1. [Para 1] Hence, electronic commerce or eCommerce focuses on the use of ICT to enable the external
activities and relationships of the business with individuals, groups and other businesses.
AAJHITEHE T e-business Fl e-commerce 22 57, X B — U HHH e-commerce FIfT45, B “H
SRR BREEAR, SR —PIMEIES) L b A A BHARIIAR AL EH R R 7

2. [Para 3] While e-business refers to more strategic focus with an emphasis on the functions that
occur using electronic capabilities, e-commerce is a subset of an overall e-business strategy.

While /-3 H, 5% A e-business fl e-commerce FIZE R, “e-business 50T B Ak #g, =
WA L BR B AEIIAER] s e-commerce # e-business &L A& MBS ) — M43 37

3. [Para 3] E-commerce seeks to add revenue streams using the World Wide Web or the Internet to

build and enhance relationships with clients and partners and to improve efficiency using the Empty
Vessel strategy.
AB) Y e-commerce PIKE: J) HAxR, 1§ seek to do sth. fJ%, 3 —J to add revenue streams 3
INIAE”, 8 A to improve efficiency “3&ERE ", 43 MR FI M : using the World Wide Web
or the Internet to build and enhance relationships with clients and partners® | F J7 #f /) & 14 /4 38 32
AR E 5% P RIS RIKEESC R s using the Empty Vessel strategy “FJH 2408 7. BTl
the Empty Vessel strategy W.LLF##RE: 4E% William Shakespeare (P5ELEiF) f44] the empty
vessel makes the loudest sound. “FAM K INEMFIE L. A TR EHCARMARF~ZRH, A
TTERHA “ R4 7 RidrEbsE, 1E1%: In the 21st century, with the explosive popularity of the World
Wide Web, domain names, and trademark disputes, it has become important for companies to derive
names that are easier to protect. Empty vessel names provide a unique moniker( 44 7 )for products and
companies that nobody can dispute. IXY5HHET & B2 06 T U2 MM A R B AR A o

4. [Para 4] E-business software solutions allow the integration of intra and inter firm business
processes.

E-business software solutions Hl! “E-business ¥ {f 772 ”; the integration of intra and inter firm
business processes Bl “FE P FRFAMI K 28 7))k F R AR 7,

intra- prefix used to form adjectives meaning “within” (the stated place or group):

intra-EU trade BK¥ N 57 5 intrafamily disputes FFE N ) 4+

inter- (BETWEEN) prefix used to form adjectives meaning “between or among the stated people,
things or places” :



