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Invenit et Fecit

Invenit et Fecit = invented and made : The motto of a contemporary watchmaker building his own history.,
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The first automatic winding wristwaitch
with + 120-hour power reserve.

Calibre FPJ 1300-3 in 18k solid gold - Platinum case - Dial in silver
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The fusion between Ceramic,
18K Red Gold, Kevlar™ and Rubber.
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Rapid Flow The watch collecting field analysis

Has the walch collecting field finally
reached crifical mass?

The Wall Street Joumnal ran three major
watch and watch market related
arficles this past year - two ediforials,
one of which was g page one feature,
and one featue Insert.  All three were
widely read; in fact, | was fold that one
of fherm was the number one most read
article in their online edition for several
days. The last article 'was so recent, at
deadline for this column, its readership
ranking wasn't in yet. | do know that it
was widely read throughout the watch
industry, from the regional frant lines
to the executive board rooms; from
the retail store sales floor fo the anline
watch speciaiist discussion forums.

For those of us who have been
actively coliecting for many years, who
have experience with other areas of
collecting and connoisseurship - fine
wines, collectible sports cars, fing and

pop art - this developrnent has been

observed with both exciternent, and not
a small armount of frepidation. We see
the value and potential liquidity of our
own collections spiral upward, though
in most cases this is purely acadsmic
as the collection is not for sale." On the
other hand, we see the pleces we'd like
to add to our collection also spiral ever
upward, sometimeas to what we feel 1o
be absurd levels, vis a vis infrinsic valus
of a given plece or brand.

There are always af least two vocal
agroups that comment on any callecting
field:

The outside observer, who sees
'collectibles” primarily as ‘nvestments.”
and weligh the collectibility quotient

rnainly In terms of an ffems’ monetary
appreciation potential 'in the market"
And the specialist, who collects for
infrinsic value, and for whom the pride
of ownership s paramount, The 'market
price’ Is secondaty to this primary
moativation for acquisition, often merely
a road bump in the process.

A disturbing tendency that has proven
itself throughout history Is that, as a
collectible field matures into crifical
mass and sustainability, with relatively
stable and readlly available "market
price” references, ond with concomifant
liguidity, the rafio of group one glows
axponentially relative to group two.
The speculators and collectible-as-
equity-retention-vehicle crowd tend
to overwhelrm the population of frue
collectors and connoisseurs.

The growing affluence throughout
the world Is supercharging fthis
development. | recently heard that the
luxury market In China Is growing 60%
growth PER YEAR.

It is widely acknowledged that the US
market, curently still the most affluent
market in the world, Is still grossly under-
developed and Imrmature in the field
of serious timepiece collecting and
appreciation. Read: there Is still much
toom far growth, even relative fo
'developing markets.”

Trﬁﬁ-wic_lesprecd incraase in personal
disposable Income and the aftendant
increasing hunger for luxury goods in
genetal, bodes well for the high end
timeplece market.

As an ocademically trained economist,
| don't pass judgement, | only obsenve.
When the Wall Street Journal, a global

pillar of capitalism and investment
news, sees fit to run one feature arlicle
on timepieces as investments, and
another, page one piece on the
questionable manipulation of fine
timepiece auction hammer prices
by industry players, it is easy to feel
exuberant and conclude, "we have
arrived.” Indeed, as the luxury ond
collectibles market rushes headiong
towards mass market critical mass, with
$50 Kobe besf burgers, "common'$200
plus bofttles of collectible wine and
$100,000 plus vintage 1960's muscle
cars, It Is tempting to feel a sense of
vindication as an “early adopter.”

Yet | feel a sense of unease as well.
| can't turn a deaf ear fo the silent
voice warning against manipulation
and those shills who would sell gold
plated horse dung as fine art to the
unsuspecting. taking advantage of the
frothy markets ravenous for new ways to
spend their new found fortunes.

Now, as always, personal faste
and clearly understood and self-
realized value system, honed by teal
knowledge and experience, are the
ultimate prophylaxis against irrational
exuberance and worse, larcanous
manipulation and shilling.

Know and take control of your value
variables, and how to ‘weigh thern; If
you don't, someone else will.

Thomas Mao

Doctor of Psychology - Organizational
Behaviour, Management, and
Leadership

*Time is fio praciows to measure on o cheap waich:
lile is too short fo drink mediocre wine*
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