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Abstract i

Consumption Transformation and

Economic Development

( Abstract)

Recent years, there is an insufficient effective demand in China,
under this condition , it is limited to keep economic growth by simply en-
larging supply, we should stimulate economy from spurring demand.
Demand includes consumption , export and investment. The role of ex-
port and investment to economic growth becomes increasingly weak, do-
mestic consumption must be stimulated, so we must research consump-
tion. In the course of economic transformation, consumption transfor-
mation emerge. The significance of researching consumption transfor-
mation helps us to know the important role of consumption in market e-
conomy, to set up correct sense of consumption , to solve some problems
occurred in economy, and to drive economic development.

In essence, consumption transformation is market — oriented con-
sumption , which builds on market economy mechanism, keeps the initi-
ative in consumer$ hands. During these dynamic courses, commodities
and services are brought into the orbit of market economy, every con-
sumer enters into market and acquires commodities and services by mon-
ey. In the condition of market economy, consumption becomes more and
more important, but because it is affected by traditional welfare system
and sense of consumption, consumers$ initiative can not be reflected full-

y, by advocating market — oriented consumption we hope to transfer
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ii Consumption Transformation and Economic Development

consumption planned into consumption reflected consumers§ needs, trans-
Jer welfare consumption into initiative consumption. The book overall ex-
pounds the relations between consumption transformation and economic
development, by realizing consumption transformation, tries to arouse
consumer$ potential and practical demand, push economy forward. E-
conomic development, on the one hand provides rich products, enlarges
areas of consumption choice, on the other hand impels to enhance resi-
dent§ income, thereby, accelerate consumption transformation.

Chapter 1 expounds the historic and economic background and sig-
nificance about consumption transformation, consumption transforma-
tion has relation with market economy, the more developed the market
economy is, the higher the extent of consumption transformation is. In
this chapter, mainly expounds the economic cause of consumption trans-
Sformation , include economic growth, industrial structure, circulation
structure , income distribution , and how to realize consumption transfor-
mation.

In chapter 2, elaborated the first economic cause of consumption
transformation , in the base , explain the relationship between consump-
tion. and economic growth. From classical school of economics, the role
of consumption to economic growth has been discussed, then Marx put
Jorward a theory that consumption and production are interaction, con-
sumption is a aim of production and creates new demand. Economic
growth is a premise of consumption growth , which can advance the level
of consumption, optimize consumption structure, enlarge area of con-
sumption and decide the change of way of consumption ; consumption is
a motive power of economic growth, it directly promotes economic

growth , the contribution rate of consumption to economic growth is
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high; at the same time, it indirectly promotes economic growth, con-
sumption demand initiates investment demand. Due to the insufficient
effective demand in China, new point of economic growth can not for-
mulate, in order to stimulate consumption, we must choose new con-
sumption area. The cause of under effective demand is the restriction of
level of income, the impediment of psychology anticipation, the barrier
of system and inappropriate between supply structure and demand struc-
ture. The main thoughts of starting consumption must emphasize the fol-
lowing : increases income of city and rural resident, renews sense of con-
sumption , reforms the relation of distribution, chooses area of stimula-
tion. For example, house consumption enters into market, every con-
sumer who wants to acquire house must depend on money; ordinary
family can own their car; education industry must be developed; coun-
tryside market must be opened up; tourism consumption will be advoca-
ted.

In Chapter 3 expounds: the second cause of consumption transfor-
mation. Industrial structure affects consumption structure, the arise of
new industry can create new consumption demand, then affects con-
sumption structure. Consumption structure affects industrial structure,
the change of consumption structure requires a conformable industrial
structure , the escalation of consumption structure puts forward a request
for regulation and escalation of industrial structure, at the same time,
consumption structure affects the choice of leading industry. There are
some problems during our industrial structure. We should regulate in-
dustrial structure in order to conform to consumption structure, acceler-
ate consumption transformation, on the one hand, make industrial

structure rationalized , on the other hand, make industrial structure ad-
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vanced , which asks for some measures to be put into practice, for exam-
ple, increasing effective supply , making industrial structure adapt to de-
mand structure, continuing technology reform, regulating the regula-
tions between three industries.

Circulation is a bridge of consumption, it is beneficial to enhance
level of consumption and enlarge scope of consumption, whose speed af-
Jects the speed of consumption. At the same time, consumption affects
circulation, the change of consumption structure puts forward a request
of circulation structure changed. The more rational the circulation
structure is, the quicker the products transfer into consumption , the real-
ization of consumption can produce new demand and leads to the
change of consumption structure, give rise to consumption transforma-
tion , which asks for a change of supply structure. Due to the diversifica- -
tion , we should take measures to satisfy different kinds of consumers de-
mand. According to the present situation of circulation, for example,
there is less characteristic during products orientation , so we should reg-
ulate circulation structure, renovate business form, spur economic devel-
opment. All these are included in chapter 4.

Income is an important factor to affect realization of consumption
transformation. Marx had discussed income distribution and admitted
there was difference during income distribution; Western economist
thought consumption is a function of income, expenditure on consump-
tion is relative to income, income distribution affects consumption struc-
ture. From our country condition , when income distribution is on a av-
erage level, consumption structure is duplicate, when income distribu-
tion is different, consumption structure is diversified. There are reasona-

ble and unreasonable causes about income difference. In order to shrike
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difference , income policy must be implemented, guarantee ordinary liv-
ing standard of a consumer whose income is low . All these are included
in chapter 5.

Consumer psychology, consumer demand , consumer intention ,
consumer personality , social factors all affect consumer behavior. chap-
ter 6 expounds the theories of purchase intention, social factors affect to
consumer behavior, cultural factor, social groups, social stratum and
family affect the choice of commodities.

Chapter 7 is about consumption transformation guidance, whose
implication includes four aspects: first, it guides consumer to carry on
commodity consumption ; secondly, it guides the directional of purchase
power ; thirdly, it guides consumer to change their sense of consump-
tion ; fourthly, it guides consumer to change their way of life.

The contents of consumption transformation guidance include:
guide consumer to set up a correct sense of consumption, courage con-
sumption, enlarge scope of consumption, for example, increasing cul-
tural consumption . network consumption. household consumption, o-
pening up old age consumption and insurance consumption. We should
educate consumers and produces in consumption , cultivate consumers a-
bility of purchasing , impart knowledge of commodities to consumer, en-
hance consumers§ self — protection sense, educate producers to set up bet-
ter profession ethics, put end to false commodities and make consumers
set their mind at rest in consumption. Guide in consumption policy, in-
cludes the policy of supporting consumption, guiding consumption and
stimulating consumption.

The goal of guiding market — oriented consumption has two as-

pects: on the one hand to make consumption in accordance with eco-
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nomic sustainable development, make consumption become a kind of
sustainable consumption, this consumption can ensure consumers§ physi-
cal and mental demand development from low to high, promote sustain-
able development. Many measures must be adopted to realize sustainable
consumption, for example, increase sense of ecology, provide sustain-
able consumption goods, and so on; on the other hand to make con-
sumption in accordance with the development trends of modern consump-
tion.

In chapter 8, put forward economic measures to realize consump-
tion transformation. For example ,enhances level of income, create new
supplies , implement consumer credit. Consumer credit is beneficial to in-
crease immediate consumption, promote consumption structure escala-
tion , advance urban consumption , push economic growth. From present
condition, there are some problems in our consumer credit, which block
the development of consumer credit, for example, a lack of belief in con-
sumption , resident$ being affected by traditional sense of consumption ,
there being less assortment of consumer credit. According to these, the
sense of consumption 'must be changed to build up individual credit sys-
tem, grasp consumer$ credit condition, reduce credit risk, increase as-
sortment of consumer credit and draw up relative laws to consumer cred-
it.

Chapter 9 is about system guarantee in realization consumption
transformation. It includes building up social guarantee system, guar-
antee consumer rights and constructing consumption environment.

Social guarantee system is an important guarantee to solve resident
§ fear of disturbance in the rear and improve residents unstable antici-

pation, it is beneficial to improve internal consumption, spur on eco-
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nomic growth; guarantee consumer whose income is low to have a nor-
mal living standard, realize consumption transformation.

Consumption environment gives a guarantee which is reflected as
follows ; on the one hand, a better ecology environment ,cultural envi-
ronment and social environment will make consumer happy in psychol-
ogy and happy to consume, then it will advance the extent of market —
oriented consumption ; on the other hand, by protecting consumer rights
and interest, market — oriented consumption will be guaranteed to real-
ize from law.

Chapter 10 expounds the acceleration push to consumption transfor-
mation of China joined WTO, which push transformation of consump-
tion sense, transformation of consumer behavior, transformation of con-
sumption structure. During this course, there are nine trends of con-

sumption transformation.
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