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Teacher’s Tips |}

B Aims: Learn something about the new shopping styles
Understand the new technologies used and to be used in shops
Grasp opportunities brought to the business by the new shopping styles
p Tasks: Master the skill of catching figures appropriately from utterance
Finish the exercises with the information you have heard

Make conversations according to the given situations

Part I Pre-listening and Speaking Tasks | J R |

g’“%

Make a discussion about your ways of spending holidays.
Find out the problems the youngsters have brought to the shopping industry byr

[ surging into shopping malls during holidays. («g
ﬁ Get to know what the curfews shopping centers have imposed to cope with the ’;§
f-.\i
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Share experiences with your partners about how you normally spend holidays. Tick out the
activities that you have done from the following alternatives , and then make a discussion on

them.

[J going camping [] staying at home

[] surfing the Internet [] going traveling

[] doing part-time jobs [] going shopping

[] visiting friends and relatives [J watching movies
[] doing sports [] taking some classes

2 Shopping Habits

Word Tips
congregate &, &4
disruptive AL IRPERY, #)iERELEY
profanity Ra#k, i
shoplifting 3\ 55 & /& *F 5t 4
curfew F %, w4
unchaperoned &4 & 4a 4 [& 4% 49
objectionable & R st#), & RI4FH

1 Watch the video, and then choose the best answers to the following questions.
1. Like many US shopping malls, suburban Detroit’s Fairlane Shopping Center attracts
during the summer months.
A. large crowds of old people B. large crowds of young people
C. large crowds of female D. large crowds of male
oD



{ Unit 1 New Shopping Styles |——\

. The influx of youthful shoppers results in for certain items, but some retailers say
the throngs of teens can be disruptive.
A. higher costs B. higher prices C. higher profits D. higher sales
. Retailers complained there have been problems with
A. shoplifting and security B. shopping and security
C. shoplifting and space D. shopping and space
. At Michigan’s Fairlane, the number of seniors strolling through the mall has since

a curfew went into effect.
A. tripled B. trouble C. doubled D. unchanged

. There remains one group that finds the curfews objectionable, that is,

A. the teenagers B. the retailers C. the parents D. the shopkeepers

72 Watch the video again , and then fill in the blanks with the figures given in the following box.

SOwWw N -

Part 11 In-listening and Speaking Tasks | J

15 20 50 70 80
100 300 2,000 2,500 3,000
Kids unattended may spend $ or $ in shopping malls.
Kids with parents may spend $ or $ in shopping malls.
There are more than shopping malls with curfew.
There are numbers from to youngsters in Detroit’s Fairlane shopping

centers in summer months.

“Shopping Buddy” , “ Veggie Vision” and * Pay by Touch” . o

Watch the videos about the new shopping styles in America.
Grasp the new technologies used by supermarkets to attract customers, such as

SIIYY

i
:
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- ? Shopping Buddy

Word Tips
toddler 5% 3t 5 % #9 > 3X
aisle itid , &M
tablet (it FHLey) HAMR
deli = delicatessen #£ /&
debit (4gAT) F&----- TN
biometric 4 0] & 5 &
transmitter 4% #r 2
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bﬁ'Is. Watch the video , and then choose the best answers to the following questions.

1.

According to the video, clever marketers are now starting with their .
A. youngest customers B. oldest customers C. male customers D. female customers

. What is “Shopping Buddy” ?

A. A friend accompanied with you when shopping.
B. A computerized tablet.

C. A guide who can help you when shopping.

D. A paper tablet.

. “Veggie Vision” can for you.
A. identify various fruits B. identify various vegetables
C. automatically price D. all of the above
. Which of the following does NOT belong to the high-tech toys for grownups at present?
A. Shopping Buddy. B. TV Karts. C. Pay by Touch. D. Veggie Vision.
. Some European stores are testing on their goods.
A. tiny radio transmitters B. commercials
C. wire devices D. tiny TV transmitters

2 Watch the video again , and then fill in the blanks with the information you have heard. Write
no more than three words in each blank.

1.

In Public Supermarkets, moms can while their kids ride along watching their
favorite
. If the is not enough to hold a child’s attention, parents can drop them off at a

like this Wegman’s in Virginia.

. The shopping buddy has two primary benefits to shoppers. The one is saving money,

. The other thing it saves is

. With high-tech toys, consumers can their grocery list and the device will let them

know if the items are

. Through the “Pay by Touch” technology, consumers only need to sign up by providing a

and a

a
27 New Ways of Maki ng Payment

Word Tips
groceries £ &, 24t
affiliate Bt /&AL
hassle &L, IR
verify # &, iE%
embark M
overweigh pEit
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| '| Watch the video, and then choose the best answers to the following questions.

1.

In which city can people use only finger imaging technology to pay for their everyday
produce?

A. Chicago. B. Seattle. C. New York. D. Philadelphia.
. Finger imaging technology belongs to ;
A. biology B. biometrics C. geometrics D. biolytic
. The technology has been introduced as a safety measure except .
A. in airport B. at home
C. in business security systems D. in prison
Depending on the security system, people can use as a personal security code.
A. their fingers B. their eyes
C. their fingers or their eyes D. none of the above
. Thriftway’s system uses just of a person’s fingerprint to verify the customer’s
identity.
A. 1/3 B. 1/2 C. 2/3 D. 3/4

2 Watch the video again, and then identify people’s different opinions on the fingerprint

technology. Write only one word in each blank.

A 28

1. In Seattle, we’re to new technical things.
2. It could lead to down the line.
against . . :
3. I think we’re embarking on some pretty
Opinions
4. . outweighs any Orwellian theories.
e 5. If I don’t have to carry my and all my bank
cards, that would be sounding pretty good.
6. I have been before, so it doesn’t matter.
Let’s Talk

Work in pairs, and then discuss the following questions.

1.

When you go shopping, do you usually hand over cash, check, debit card or credit card?
And why do you choose this mode? Do you think it is convenient?

. Have you ever heard of the “Pay by Touch” mentioned in the video? Do you want to try it

if there is an opportunity? Why or Why not?

. Someday you may not even need the fingerprint to do the purchasing. Then what do you

think you need? Try to describe the future shopping you can imagine.
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Part Il Post-listening and Speaking Tasks | § i

r~ Watch the video about the bar code and its application in supermarkets. Be
~ familiar with the innovational use of product bar code in business. - ;ws
Ll e ) ‘ et S :

S

: ~ Word Tips

cashier # 44 i

spearmint 4k & 47

milestone ¥ 2 A%

symbology 455 1k &

eclipse A8 A%, T Fa
immortalize K & 45

1 Waich the video , and then choose the best answers to the following questions.

1. U.P.C. is a unique combination of that can identify virtually anything from a bar
of soap to medical prescriptions.
A. black and red lines B. black and white lines
C. red and white lines D. blue and white lines
2. U.P. C. refers to in the video.
A. Usual Product Code B. Usual Price Code
C. Universal Product Code D. Universal Price Code
3. GS1 is that administers U. P. C. standards.
A. an organization B. a supermarket C. a company D. a university
4. Bar code technology was first developed by the :
A. US supermarket industry B. US grocery industry
C. UN grocery industry D. UN supermarket industry
5. From the video, we can infer that the future use of bar codes will be
A. wider B. narrower C. pessimistic D. the same

2 Watch the video again, and then tick out the fields of Bar Code application which have been
mentioned in it.

[] health industry (] books sold in bookstores
[] floral arrangements [] cosmetics for ladies

(] home hardware [] household furniture

[] price check [] inventory control

] commercial advertisements [ film tickets

<G -
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37 Watch the video a third time , and then fill in the blanks with the figures given in the following

box.

1

2.
3.
4.
5.
6.
(7

10 billion 30 1970 59 13
1 trillion 2003 150 2002 1 million

. Bar codes turned this week.

Bar codes are scanned times a day.

Bar code technology was developed in the early 8.
Bar codes are now used in more than countries.

Bar code system consists of bars.

Bar code system saved consumers more than dollars.
The Electronic Product Code was developed in year

as
g‘éﬂgﬁ Let’s Talk

Part IV Additional Tasks | §

Make a conversation with your partner based on the following situation:

In Carrefour Supermarket, manager Mark is training the new employees. Now he is
answering the questions raised by Mary , who just graduated from the university and enrolled ,
about the origin and the development of Bar Code. Mark also mentions some advantages and

disadvantages of using Bar Code in response to others’ queries.

Watch the video about the growth of online shopping.
Learn the advantages of the new shopping style and its bright future. T‘?s\

AL CEE T . S W

Word Tips
hold out 48 R &4k 4
e-commerce ¥, F % 4
equivalent A8 % #)
logistical #7784, /& ¥164
exponentially 4% 4
run-up FREHR, A
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1 Watch the video, and then choose the best answers to the following questions.

1.

How many people are interviewed in this video?
A. 3. B. 4. C. 5. D. 6.

. Why will the first interviewee want a lot of shopping online?

A. Because she doesn’t like to go out for shopping.
B. Because she is very busy.

C. Because she is a net worm.

D. Because she is away from home.

. How many online shoppers are there in the UK?

A. 25 million. B. 25 billion. C. 9 million. D. 9 billion.

. American retail and European online retail are about equivalent by

A. value B. growth C. number D. quantity

. It can be inferred that the “Green Party” members in the video may concern much about

A. green color B. online shopping
C. shopping D. environment

2 Watch the video again, and then decide whether the following statements are true or false.
Write “T” for “True” and “F” for “False”.

1. Armchair shopping in front of a computer is for everyone.

2. The country’s leading e-commerce group says the UK’s 25 billion online shoppers
are breaking new records.

3. Roper says the US accounts for about a third of all online purchases in Europe.

4. The rapid growth presents a bit of logistical problem for the state run postal service.

5. Jenny Jones, a Green Party member of the London Assembly, says online shopping
does not have its advantages.

A28
@gf Let’s Talk

Work in pairs and discuss the following questions, and then share your answers with the
whole class.

1.
2.
3.

Say something about the shops, stores and supermarkets in your city.

What stuff do you usually shop for?

Which supermarket do you want to go? Make a comparison among different supermarkets
such as Carrefour, Wal-Mart and Hymall, and then make your decision.

Which feature of the goods do you prefer? Price or Quality?

. Do you like online shopping or in-store shopping? Give your reasons.



Teacher’s Tips |}

P Aims: Get to know the latest development of mobile phone industry
Understand the importance of pricing strategy in the management of business
Learn the strategies of coping with internal problems and external challenges
P Tasks: Comprehend the information in the video materials
Finish the exercises with the information you have heard

Try to create the situational conversation according to what you have learned

Part 1 Pre-listening and Speaking Tasks | J§ i1}

. -
r Look at some mobile phone logos to see how much do you know about them.
~ Watch the video about iPhone, the new model introduced by Apple. ;
,f Learn about the strong market demand brought by a new product. ©
-

- s N T a8, N T eac

~ Warm-up

Look at the following mobile phone logos. Are you familiar with them? Which countries are
they from? Which brand do you prefer and Why? Share your opinions with your partners.



