DESH AR

AMESH kNS
Bl £ %4 B 0B
P11

VW LisshiE 2 & kR 4t

4 # 41 SHANGHAI FOREIGN LANGUAGE EDUCATION PRESS




Brong o X 3R
(¢ ML TG PP HE51)
B g B R

#kEEFE Hha
kANgE  BEF



EHBERSRE (CIP) 3R

FRBRFIEREAIE. 3/ KB ER: HOEH.
L. _ERSMESE HRA, 2009
ISBN 978-7-5446-1481-8

ok Fer 1L O3k @B IL SEE—JRHE—REER—EM V. H319.4

Tl om0 CIP R (2000) 3 1254682

P
e

'l

HEEETT: & 58 N 38 2% A7 B AR Ft
CE¥gSEREEREA) BB 200083

:: 1 i%: 021-65425300 (H#N)
BFHR#H: bookinfo@sflep.com.cn
75 HE: http://www.sflep.com.cn  http://www.sflep.com

HiTHE: BHEE

Bl: BJrXxERRI

$H: FEHE FHEERATET

A 7871092 1716 EIK 11 F250FF
WR: 2009 S o ASE 1R 2009 £F 9 A 1 KER
. 6500 M}

: ISBN 978-7-5446-1481-8 / H « 0607
- 18.00 5u

FigEBmA R R AE, 7 RsLRs

M TEHBD

Ao er S



:% ﬁ%&% %%k%%@ﬁ ﬁ%, 

~~42l‘i*\ ﬂﬁ ?é;*f%

k,ﬁ%iﬁoéﬁﬁﬁm%%%ﬁ§  







Unit 1

Unit 2

-Unit 3

Unit 4

Unit 5

Economy
Passage 1
Passage 2
Passage 3
Passage 4

Taxes in America

Chinese Tourism Market

Auto Industry

China’s Economy on Fast and Sound Track

Marriage and Family

Passage 1
Passage 2
Passage 3
Passage 4

Law
Passage 1

Passage 2

Passage 3
Passage 4

Profile

Passage 1
Passage 2
Passage 3
Passage 4

More than a Love Letter

My Daughter-in-Law, My Best Friend
A Childhood Lived between Tiwo Worlds
Parents Embarrass Their Kids

10

13
16
19
22

The Nature and Definition of Insurance and Insurance

Law

Law: Definition, Classification, and Source
of the American Legal System

Legal Rights and Human Rights

The U.S. Congress

Jackie Chan’s Life Story
Lawrence W. Levine
Michael Jordan and His Son
William Shakespeare

Architecture

Passage 1
Passage 2
Passage 3
Passage 4

Global Truths

A Higher Education

Positive Energy

A Pleasure Palace Rises Again

25

28
32
35

38
41
45
48

51
54
58
62



Unit 6

Unit 7

Unit 8

Unit 9

Unit 10

Unit 11

Media

Passage 1
Passage 2
Passage 3
Passage 4

Hot Issues
Passage 1
Passage 2
Passage 3
Passage 4

College Media Literacy Courses

A Brief History of Newspapers

Staying Informed without Drowning in Data
Marilynn K. Yee

The Other Malawi, an Africa in Microcosm
Babylon Ruins Reopen in Iraq, to Controversy
Flu? What Flu?

Are You a Machine of Many Parts?

National Geography

Passage 1
Passage 2
Passage 3
Passage 4

Social Life
Passage 1
Passage 2
Passage 3

Passage 4

Canada: My Adventure Cruise to Baffin Island
The Finest Brazilian White Sand Island
Energy from the Earth

Introduction to Australia

The Global Financial Crisis of 2008

A Hurricane Exposes America’s Real Social Problems
Domestic Violence Is a Serious, Widespread Social Problem

in America
Are NBA Stars Out of Bounds off the Court?

Environmental Issues

Passage 1
Passage 2
Passage 3
Passage 4

An Ecological City Model

Environmental Issues

China Issues White Paper on Environmental Protection

Memorandum

Current Affairs and Politics

Passage 1
Passage 2
Passage 3
Passage 4

Obama’s China Policy

China Freezes

Georgia in Turmoil, State of Emergency Declared

Iraqi Refugees in Arizona

65
69
72
75

78
81
85
88

91
94
97
101

105
108

111
114

118
121
125
129

133
137
140
143



Unit 12

Key

Literature
Passage 1
Passage 2
Passage 3
Passage 4

Famous Scholar Yu Qiuyu
Greek Glory Turned to Madness
Wall of Sound

“Write,” He Said

147
151
154
157

160



Economy

Passage 1

Taxes in America

In the United States, when you get
your paycheck (#7K) at the end of the first
pay period at a new job, it’s always inter-
esting to see your net pay. Most of us ex-
pect more than we get. By the time you
get your check, it has been cut up like a
pizza, with several entities taking a piece
of the pie. The entities that take money
differ from person to person, company
to company and state to state. However,
almost every income earner has to pay

federal income tax.

Taxes in Early America

Taxes have always left a sour taste in
the mouth of American citizens. This na-
tional hatred for taxes dates back to the tax
burden placed on the American colonies
by Great Britain. Colonists were taxed for
every consumer goods, from tea and to-
bacco to legal documents. This “taxation
without representation” led to many
revolts, such as the Boston Tea Party, in
which colonists dumped tea into the Bos-
ton Harbor rather than pay the tax on it.

Although the American colonists
fought for independence from British rule

and British taxes, once the United States

government formed, its main source of

revenue (FIL) was derived from the same

items that were taxed by Great Britain. In
1812, in an effort to support an expensive
war effort, the U.S. government imposed
(4EH, 3% 4n) the first sales tax, which was
placed on gold, silverware, jewelry and
watches.

In 1863, the federal government col-
lected the first income tax. This graduated
tax (R #AL) was similar to the income tax
we pay today. Those who earned $600 to
$10,000 per year paid at a rate of 3 percent.
A higher rate was paid by those who
earned in excess of $10,000. Five years
later, in 1872, the national income tax was
abolished (L) altogether.

Inspired by the Populist Party’s 1892
campaign, Congress passed the Income
Tax Act of 1894. The income tax was
short-lived, as the U.S. Supreme Court
struck it down only a year after it was
passed. The justices wrote that, in the.ir
opinion, the income tax was unconstitutional
(R E ik #9) because it failed to abide by

(#) a constitutional guideline. This

- guideline required that any tax levied (42




%) directly on individuals must be levied
in proportion to a state’s population.

In 1913, the income tax became a per-
manent part of the U.S. government.
Congress avoided the constitutional road-
block mentioned above by passing a con-
stitutional amendment. The 16th Amend-
ment reads, “the Congress shall have
power to lay and collect taxes on incomes,
from whatever source derived, without
apportionment (5-#) among the several
states, and without regard to any census (A

O %) or enumeration G &) .”

Alternative Tax Ideas: Flat Tax or Na-
tional Sales Tax

Since the 16th amendment was
passed in 1913, there has been no short-
age of people proposing new tax systems
since then. If you follow presidential
campaigns, there are usually talks from
some of the candidates on revising the tax
system. Here’s a quick look at two of

these alternative tax plans.

The Flat Tax

We currently use a graduated tax, in
which the percentage you pay in taxes var-
ies based on your income. Under a flat
tax system, you pay a flat rate on your
income. In other words, there is a single
tax bracket (%-%) for all taxpayers. A com-
mon percentage thrown out for a flat-tax
system is 17 percent. This is the rate pro-

posed by former presidential candidate

Steve Forbes and U.S. Representative
Dick Armey.

Supporters of a flat-tax system say
that it would do away with the compli-
cated tax code and tax forms. You would
merely add up wage, salary and pension
income, subtract any personal allowances (7
R, #b84) and pay 17 percent of your tax-
able income.

Critics of the flat tax say that it would
favor the wealth and could put a higher
tax burden on those who make less money.
Under Dick Armey’s proposed flat tax,
the group who would benefit the most is
wealthy Americans who now pay upward

of 33 percent in federal income tax.

The National Sales Tax

Even more controversial than the flat
tax is the idea of abolishing the federal in-
come tax entirely by abolishing the 16th
amendment. In place of an income tax,
some propose the use of a national sales
tax. Alan Keyes, who ran unsuccessfully
for the 2000 Republican presidential
nomination, is one of the biggest support-
ers of doing away with a federal income
tax. Keyes has argued that a national sales
tax would put more money back into the
pockets of the consumers, letting them
decide how to spend their own money.

Opponents have said that replacing
the income tax with a national sales tax

would put a heavy burden on the less



wealthy, who buy a lot of the products
that would be taxed. Another problem
facing a national sales tax is that it would
probably double the current taxes on con-

sumer goods, and could force local and

most complicated tax systems in the
world, and it grows more complex every
year. In the end, whether you agree with
paying taxes or not, you probably have

April 15 circled on your calendar, embed-

state governments to initiate or increase ded in your brain and on your list of

state income taxes. dreaded days.

Taxes are a bitter subject in almost (979 words) :

every country. America has one of the

Comprehension Exercise

For each of the following statements, put a T in the blank if the statement is true or an F if it is false.

1. In history, Great Britain placed heavy tax burden on the American colonists.

2. The United States government imposed the first national income tax as early as in
1812.

3. The income tax became a permanent part of the federal government because Con-
gress passed an amendment in 1913,

4. The tax system in the United States has long been a campaign issue in the presiden-
tial elections.
5. The critics of the flat tax system argue that the wealthy people in the United States
would be most benefited rather than people with low income.
6. The national sales tax was opposed by former presidential candidate Alan Keyes.
7. With the development of the society, American tax system has become less
complicated.




Passage 2

Chinese Tourism Market

A Japanese travel agency recently got
approval from the Chinese authorities to
set up a totally foreign-funded company
in China, the first of its kind so far. What
does it mean? Is it a challenge or chance
for local companies to compete with in-
creasing power?

China boasts a large population and
vast geographical areas. They are natural
catalysts (HE4LA)) for the development of its
tourism industry. The recent few years
have seen a boom in this sector with a

trend of cooperation among different

countries. It resulted from fluidity (%) .

£), one feature of the tourism industry,
as well as ongoing economic globalization.
Thanks to China’s opening-up policies,
the tourism sector is being turned into a
vanguard (#4%) in helping the country
make further economic progress.

Some experts point out that China
is expected to open its outbound (i 3%69)
travel business to foreign-funded enter-
prises within two years. They believe that
the development of China’s tourism mar-
ket will help the recovery of the world’s

tourism industry. Given the accelerated

process toward a more open policy and
environment, local travel services should
be prepared. Competition for even small
pieces of the tourist pie will be fierce.

In mid July this year, an official Chi-
nese delegation paid a visit to Japan. The
main goal of the trip was to further pro-
mote bilateral cooperation in the tourism
sector. The most substantial and attrac-
tive gift is the government’s approval for
one Japanese travel agency to set up its
solely funded company in China. And it
came much earlier than the country’s
commitment to the WTO required.

“For the professionals in the Chinese
tourism sector, the inflow of foreign capi-
tal is not a fresh or a frightening matter.
They have already been used to such
things. However, we have to face the im-
pact of the establishment of solely foreign-
funded travel agencies in China on the lo-
cal enterprises and the tourism sector.
From the positive perspective, a foreign-
funded company can introduce some new
methods of management, for instance, the
overall operation of a travel agency, the

organization of its client source, as well as



the exploitation and management of the
internal human resources. Furthermore,
it can offer quality services to the mass
market,” said Wu Bihu, professor of Pe-
king University.

Given the ever more open policy laid
out by China for its tourism sector, Jalpak
International Corporation becomes the
early and lucky bird to get the benefit.
Affiliated (% /& #9) with the Japan Airlines
Group, the company to be set up in Beijing
will have some 600,000 U.S. dollars in reg-
istered capital and will focus on inbound
(A3#9) travel in China. Last year, Jalpak
brought 25,000 tourists to China through
its Beijing office. With an expected sched-
ule by year end, it will organize many more
Japanese tour groups to China and take a
bigger share in the country’s tourism
market. However, many people will be
wondering whether this foreign company
will cause big ripples (%3h) in the compara-
tively open sector in China.

As the Chinese tourism market ex-
pands at high speed, a good environment
is being created to further drive its
development. The process of inbound and
outbound travel is becoming more simple
for the convenience of tourists. More
products in the tourism sector are com-
ing forward to meet the increasing demand
from both the domestic market and
abroad. Accompanying the market expan-

sion, fiercer competition is unfolding in

waves. The green light to allow the setup
of foreign-funded travel agencies now
shines brightly in the eyes of the local
companies and demands their attention.

The local travel agencies do have their
own advantages in the competition with
their foreign competitor, for example,
their familiarity with the country’s geo-
graphic conditions and human
characteristics. However, compared with
the sustainable strength of many big for-
eign companies, the local ones have a lot
to catch up. Fortunately, there is time left,
though it is limited.

“Before the foreign enterprises en-
ter China, they have conducted thorough
market research and study. Once they
decide to come here, they are sure to gain
profit a few years later instead of making
the decision on a sudden impulse. The
current one to two years are a period for
them to make observations and adjust-
ments and to move steadily. I believe that
they will make rapid progress in two years
and pose a huge threat to us. So the local
travel agencies should always keep alert,
or in other words, raise their sensitivity
towards relevant changes,” said Wu Bihu.

Stakeholders want to boost China’s
tourism industry by allowing more en-
gagement of foreign capital. The estab-
lishment of foreign-funded travel agen-
cies is among the first steps taken. With

the market further opened, people from

T rueLT
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around the world will be able to visit this countries. More business opportunities
great nation with a long history and beau- will surely abound.
tiful scenery, while it will also be easier (888 words)

for Chinese people to travel to other

Comprehension Exercise

Complete the statements with the information given in the passage.

1. Recently, a Japanese travel agency got approval from Chinese government to set up

2. Some experts say that China will open its outbound travel business to foreign-funded compa-
nies within years.

3. In July of this year, paid a visit to Japan and the main goal

of the trip was to further promote bilateral cooperation in the tourism market.
4. We have to face the influence of the establishment of solely foreign-funded travel agencies in
China on

5. Asan early bird, brought 25,000 tourists to China through its Beijing office last
year.

6. In the competition, the local travel agencies do have their own advantages, for example,

7. With the establishment of foreign-funded travel agencies as the first step taken, stakeholders

want to boost China’s tourism industry by




Passage 3

Auto Industry

It’s a moment to be remembered in
China’s auto industry, marking half a cen-

tury of independent motor manufactur-

ing in China. A week-long auto fair, the .

third of its kind in Changchun, was held
to mark the 50th birthday of China’s auto
industry. Nine international automobile
giants including Volkswagen, Daimler
Chrysler AG, Mercedes-Benz, Citroen,
Toyota, Volvo and Fiat, as well as major
Chinese automotive conglomerates (844
i) were all in attendance at the fair, bring-
ing with them their latest models for
display. Auto fairs large and small become
~ a stage for car manufacturers to promote
sales and display their new models. Music,
performances and beautiful girls take the
limelight (RAZH ¥ <) on these
occasions. For car owners, enthusiasts and
potential buyers, they also become a place
to check out their favorite fashions.

In 1953, China established the First
Automotive Works in northeast city of
Changchun in Jilin Province, marking the
start of China’s own auto industry. At the
same time, Tsinghua University began to
award the country’s first degrees in Au-

tomobile Engineering. The First Automo-

tive Works was then a typical enterprise,
turning out “Jie Fang” motor cars and
trucks. That was the starting phase (M-#)
of China’s auto industry. The second
phase lasted from the Cultural Revolu-
tion to the time before China’s opening
up. The Second Automotive Works and
the Capital Automotive Works were
established, manufacturing heavy trucks
for combat readiness. The third phase
came after China’s opening up. This pe-
riod of auto manufacturing centers on in-
ternational cooperation and aims to offset
(3#F) the imbalance between heavy and
light auto production. Passenger cars are
being developed very fast. Technology -
transfer, especially in the production of
passenger cars, is the feature of the time.
We set up many joint ventures and
achieved good result in mass production.
This is a historical leap forward.

The total output of the auto indus-
try was only 500,000 cars in 1990. While in
the first quarter of this year, the entire
industry produced over 1 million vehicles.
In the course of becoming a global manu-
facturing center, the auto industry has be-

come the driving force for China’s mod-

7




ernized industry. The latest research from
China’s National Bureau of Statistics
shows that auto production has become
the country’s fifth largest manufacturing
sector. The figures suggest that China will
become the fourth largest auto manufac-
turing country in the world after the
U.S., Japan and Germany. China’s auto
industry began to display strength on the
international stage, drawing auto giants
worldwide to transfer their technologies,
manufacture cars or set up joint ventures
in China.

Consumption became the power-
house of production in the market situa-
tion and.provided the internal drive for
the industry to grow. Study of interna-
tional car market demonstrates that cars
become affordable to ordinary families
when the average price is two to three
times their annual income. The ratio (tb
%) of private car purchasing is surging in
China’s auto market. Family cars are in
vogue (#A7) . This is also of milestone sig-
nificance because the auto industry relies
on the market, a mass market for growth.

Car sales have been brisk so far this
year in China’s major citles. As the income
of China’s urban population keeps
growing, the automobile has become one
of the most important commodities in
personal consumption. For young people
living in Beijing or Shanghai, owning a car

is almost an essential part of their career

advancement. The truth is, ordinary Chi-
nese have already become the chief driv-
ing force in the nation’s booming car
market. Today, the automobile has be-
come for many Chinese families, a daily
necessity. The latest statistics show that
car purchases by individuals accounted for
nearly 80 percent of China’s auto sales in
the first quarter of this year. Vois, a Toyota
model, became a best seller as soon as it
rolled off the production line. Time-honored
(/i £ 4 A #49) brands are often big sellers.
After-sale services in auto markets
are developing rapidly. Auto dealers and
stores have set up all over the country,
offering customers convenient environ-
ments for purchasing. Local governments
also laid out corresponding promotion
plans. Major cities regard cars not only
as a means of transport, but as sport as
well. Beijing has one or two markets spe-
cializing in auto sports activities. It shows
that auto related industries are develop-
ing very fast. Next comes car culture.
Customers are spending a lot on auto
sound systems and car customizing (BCK) .
Some may spend 100,000 yuan buying a
car, and more than that sum on customiz-
ing their new car. Auto information is be-
coming a large industry all over the
country. |
There are basically three ways of
purchasing a car: cash, installment (5 84+

#) or credit loans. Purchasing on loans is



a rather new concept for most Chinese
people. According to car dealers, credit
loans account for 20—30 percent of all car
sales in Beijing. This is not much com-
pared with industrialized countries.
Generally, that figure is 50~80 percent in
those countries. But more and more
people begin to identify with this method
of consumption. With China’s economy
on the fast track, a rich middle class is tak-
ing shape and growing rapidly. They are
mostly young, open-minded and confident

about their future. They dare to spend;

Comprehension Exercise

even tomorrow’s money.

To many people in China, cars are
still a status symbol. Owning a car not only
means freedom of mobility, but also
shows that you have entered the class of
the nouveau (334 4 #9) richness and are
keeping up with the trend. For the ma-
Jority of people in China, cars are still 2
luxury. But many of them are beginning
to dream about owning a car. With more
and cheaper cars available on the market,
their dream may soon become a reality.

(989 words)

For each of the following statements, put a T in the blank if the statement is true or an F if it is false.

auto industry.

Jilin Province.

1. The week-long auto fair held in Changchun marked the 50th birthday of China’s
2. In 1953, China established its own auto industry, the First Automotive Works in -

3. The figures from China’s National Bureau of Statistics show that auto production

has been the country’s largest manufacturing sector.

market.

4. The consumption by ordinary Chinese has become the main driving force in our car

5. Cars are considered as a means of transport as well as sport in major cities in China.

6. There are three ways of purchasing a car: cash, installment or credit loans. 20—30

percent of all car sales in industrialized countries are credit loans,

people in China.

7. Nowadays cars are not only a means of transport but also a status symbol to many

v




