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Unit 1 Organization

Warming-up

Task 1 Look at the following logos and give the names of the countries in which the
companies are headquartered.

- Car Companies Supermarket Companies Mobile Phone Compames

i Germany ! Germany l Republic of Korea
) WAL*MART | feagxe
TOYOTA
,,,,,,,,,,,,,,, NDK' A
@ Uaite (9 Connecting People

Task 2 List at least two companies for each type of the following products.

Television Set Computer Sportswear



Warming-up

Task 1
Objective: Ss can identify the logos of some
famous international companies.

Steps:
* Ss read Warming-up Task 1.
* Get Ss to look at the logos.
* Go through the pronunciation of any
problematic word.
* Ask Ss to give the names of the countries.
* Give the answers.

Background Information

* What is a logo?

A logo is a graphical eleiment that, together
with its logo type, forms a trademark or commercial
brand. Typically, a logo’s design is for immediate
recognition. The logo is one aspect of a company’s
commercial brand, or economic or academic entity,
and its shapes, colors, fonts and images usually are
different from others’ in a similar market.

« Company introduction

Bavarian Motor Works (BMW) is an independent
German automobile manufacturer founded in 1916.
BMW is a worldwide manufacturer of high-
performance and luxury automobiles and
motorcycles.

Toyota Motor Corporation, founded in 1937,

is a multinational corporation headquartered in
Japan, and is currently one of the world’s largest
automakers.

Ford Motor Company is an American
multinational corporation and one of the world’s
largest automakers.

Metro AG, established in 1964, is a diversified
retail and wholesale group based in Germany. It is
the largest in its home market, and one of the most
globalized retail and wholesale corporations.
Wal-Mart Stores, Inc., founded in 1962, is an
American public corporation that runs a chain of

Organization Unit 1

large, discount department stores. It is the world’s
largest public corporation by revenue, according to
the “2008 Fortune Global 500”.

Carrefour SA is a French international hypermarket
chain, with a global network of outlets. It is the
second largest retail group in the world in terms of
revenue after Wal-Mart.

Samsung Group is the largest company of the
Republic of Korea. It is composed of Samsung
Electronics, Samsung Heavy Industries and
Samsung Engineering & Construction.

Lenovo Group Limited is China’s largest and

the world’s fourth largest personal computer
manufacturer. Lenovo mainly produces desktops,
laptops, servers, handheld computers, imaging
equipment and mobile phone handsets (W7 f3).
Nokia Corporation is a Finnish multinational
communications corporation. Nokia is focused

on wireless and wired telecommunications. It is the
world’s largest manufacturer of mobile telephones.

Suggested Answers
USA

France

Car Companies: Japan

Supermarket Companies: USA
Mobile Phone Companies: P. R. China Finland

Task 2
Objective: Ss brainstorm the names of some
famous organizations of the given products.

Steps:
* Ss read Warming-up Task 2.
* Ask Ss to brainstorm as many companies as
possible.
« Invite three students to present their answers.
* Add some more companies if necessary.

Suggested Answers

Television Set: TCL, Sony, Panasonic, Philips...
Computer: Lenovo, Apple, IBM, Sony...
Sportswear: Li-Ning, Adidas, Nike, Reebok...

T-2



Unit 1 Organization

Reading A

Anyone who has ever used the Internet
has seen Google, and many people would just
“google it” when they try to find information
about something on the Internet. As the
world’s most popular Internet search engine,
Google is one of the greatest examples of
online success.

It all began in January 1996 as a research
project at Stanford University by Ph.D. student
Larry Page. Trying to find a better way for web
users to search for relevant pages, Page had an
idea that this could be achieved by examining
the relationships between web pages. He
thought that web pages which had the most
links to them from other web pages must be
the most popular. The technique appeared to
be successful.

Page and his partner Sergey Brin set
up their company on September 7, 1998 and
registered the google.com the following week.
The search engine quickly grew in popularity
and in 2000 Google began to sell advertising on
their website. After a few years of growth fueled
by eager investors, Google went public. Many
Google employees became instant millionaires.

Google has recently acquired YouTube.
com which is the Internet’s largest video-
sharing website and continues to add new
features every day including tool bars, email,
and advertising. Of course, with growth
and success there also comes competition.
Microsoft has recently tried to acquire Yahoo
in order to compete with Google in the
Internet search engine area.

In addition to its growth and popularity,
Google has also been named the number one
company to work for in the United States. It
tends to stay away from typical office designs
and tries to make the office a place where
employees are comfortable and free to excel at
their work.

Today, Google owns YouTube, Blogger
and other hot websites and has become the
leader in terms of ad-based revenue on the
web. The brain child of two students has
become a billion-dollar company and one
of the best-known trademarks in the world.
Google’s history serves as a perfect model and
inspiration for Internet entrepreneurs today.




Organization Unit 1

Reading A

Translation
PN -
W

A HIRRIR AR, VEZNEAE BB LA 5 TS B,
IS BT R MRS R A E BRI R [, AR M5
- IR, |

IR T 19964F | A B AR K A 7 B« A i — ARSI E . KT
FRE—Fh BEHT B 0025 i 148 2R B R O 00 LRG435, AT 1548 BT DA S 3 A
I TUZ A5 FR AR SE B o AN Ay 127 0 22 R 6 ) TT— 2 B A2 G Y, 3K
Tl AR 25 A RS2 I,
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TEZ G —JRTE M Tgoogle.comiX—Riik, 33X RS RS & 5558, 2000
FERBIFRTEE TR &, EREENMERDT, 23 J4ER %
&, B BT, —RZ RS R SR R T TR,

AR BT T ELIR ) 5 K A B AL = W32l YouTube.com, Tiij 45 KB 1E
AW —LE BB, a0 TEAL BREEA) 5, 2M0%, MK SIhd sk T
o TIPSO B2 AR i A LB 48 2R 5 | 4 5 7 SR 4

Bl A~ EI LR S 148 BE RO H 5, 28 e 26 1 A RIStk B | A i HE 4
LBV —, TR FT AL SR A T, IR A AR B R T et
i, BRI R IEE AR )T,

BUE, 4 E YA YouTube, Blogger FlIH: fh—2E 34 T34, - H A 2%
T AT IR E . MR — A NS TR R R — 5 1
JCFRTCHE IR AT, BB S BRI AIRIAT 2 —, IR & s Y
GHIRIZE APV FA L T— N 5ESE R, R AT R,




Unit 1 Organization

Words

online /'on'lam/ a. ZEZE1, BEMIFY

relevant /'relovont/ a. (Z%%) AHHKH

link Ak n. 4%, 82, TR

popularity /,popju'laeraty/ n. 3% K KAk B
advertising /'®dvotaizin/ n. |G, M) 45
ol

website /'websart/ n. ¥k

fuel /£j0ol/ v. ks % 4R BLIE

investor /1n'vesta(r)/ n. & E

employee /,emplo1'iy/ n. 3ZJE#, &R

acquire /o'kwaro(r)/ v. $i15; #1A

feature /'firt fo(r)/ n. Y0 45

typical /'tipikal/ g. HLZ )

excel /1k'sel/ v, 28, (FEF ) K
revenue /'revonjul/ n. Y A ; Y ii

trademark /'trerdma:k/ n. Fitn

inspiration /,Inspa're1fan/ n. § 5 AN/
HY); R

entrepreneur /,ontropra'n3i(r)/ n. %

Phrases & Expressions

search engine {725 |4&

go public (A H]) by

tool bar [ EH.f%

in addition to [&-----Z 4}
tend to {Him]F

stay away from G2

in terms of fE:---- Al
brain child /355 274
serve as g+ VEH

Proper Names

Google ik (EEAT], ZERMAHIERT[FE
AT A T)

Stanford University HHfE R ((FSEENIF
fEfeIN)

Microsoft fif#k (EEMAH, HAEDATTE
LA A 555

Yahoo FERE (G2 EIKM T 955h)

Notes

Ph.D.: It is the short form for “Doctor of
Philosophy”, a university degree of a very
high level, above MA (Master of Arts) or
MSc (Master of Science), which usually takes
three or more years to get.

Larry Page & Sergey Brin: Being the
founders of Google Inc., they first met in
1995 at Stanford University in California,
where they were both studying for doctorates
in computer science.

YouTube.com: It is a video-sharing website
where users can upload, view and share
video clips. It was created in February 2005
and bought by Google in November 2006.
Blogger: It is a blog or web log publishing
system. It was created in August 1999 and
was bought by Google in February 2003.




Language Points

Paragraph 2

relevant: a. closely connected with the subject you
are discussing or the situation you are thinking
about

e.g. What experience do you have that is relevant to
this position?

achieve: v. to succeed in reaching a particular goal
or standard by making an effort for a long time

e.g. After 10 years of hard work, he finally achieved
success in his business.
Britain has achieved the highest rate of
economic growth in Europe this year.

appear to be/do: to give the impression of being or
doing something

e.g. She appeared to be in her late thirties.
They appeared not to know what was happening.

Paragraph 3

Juel: v. to increase something; to make something
stronger; to supply something with material
that can be burnt to produce heat or power

e.g. His words fueled her anger still more.

The stored oil could fuel the nation for six
months.

go public: (of a company) to start selling shares on
the Stock Exchange

e.g. This company is among the first ones that went
public in China.

instant: a. happening immediately; (of food) that
can be made quickly and easily

e.g. She took an instant dislike to me.
instant coffee/instant noodles

Paragraph 4

acquire: v. to gain possession of; to gain something
by one’s own efforts, ability or behavior

e.g. The company has just acquired some new
properties.
She has acquired a good knowledge of English.

Organization Unit 1

Jfeature:n. something important, interesting or
typical of a place or thing

e.g. An important feature of Van Gogh’s paintings
is their bright colors.
v. to include a particular person or thing as a
special feature

e.g. The new car features high speed and safety.

Paragraph 5

in addition to: as well as; besides

e.g. In addition to the apples you asked for, I
bought you some oranges and bananas.

tend to: to be likely to do something or to happen
in a particular way because this is what often
or usually happens

e.g. Women tend to live longer than men.
When I’'m tired, I tend to make mistakes.

stay away from: not to go near a particular person
or place

e.g. I want you to stay away from my home.

typical: a. having the usual qualities or features of

a particular group or thing
e.g. This advertisement is a typical example of
their marketing strategy.
excel (at/in): v. to be very good at doing something
e.g. The school excels in sports.
She has always excelled at foreign languages.

Paragraph 6

in terms of: from the point of view of: with regard
to; concerning

e.g. In terms of environmental protection, this
project is excellent.

the brain child (of somebody): an idea or
invention of one person or a small group of
people

e.g. This festival was the brain child of Tony
Smith.

serve as: to be suitable for a particular use

e.g. The sofa will serve as a bed for a night or two.



